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What  Sells  Advertised  Goods? 

Good  merchandise  poorly  advertised  in  a  good  market  will 
not,  as  a  rule,  sell  well,  while  inferior  merchandise  well  adver¬ 
tised  in  a  good  market  will  have  a  demand  that  will  last  just  so 
long  as  it  takes  people  to  discover  its  inferiority — but,  good 
merchandise  well  advertised  in  a  good  market  wins  and  holds  a 
demand  that  is  increasingly  profitable. 

In  all  cases,  advertising  plays  an  important  part. 

When  the  merchandise  is  “right,”  and  the  advertising  copy  is 
“right,”  there  is  still  another  important  factor — the  medium. 

Merchandise  is  poorly  advertised  if  it  is  not  advertised  in  the 
most  effective  mediums,  and  these  mediums  are  known  by  the 
volume  of  advertising  they  carry.  Advertising  volume  proves 
advertising  productivity,  because  experienced  advertisers  do  not 
advertise  except  for  results. 

Advertisers  in  the  Chicago  market  have  proved  to  their  satis¬ 
faction  that  The  Chicago  Daily  News  is  the  most  effective  sales 
medium  among  Chicago  daily  papers — and  accordingly  place  a 
greater  volume  of  business  in  The  Daily  News,  year  after  year, 
than  in  any  of  its  daily  competitors.* 

To  reach  the  vast  majority  of  financially  competent  house¬ 
holds  of  Chicago,  follow  the  lead  of  successful  experience  and 
advertise  most  in 


THE  CHICAGO  DAILY  NEWS 


FIRST  IN  CHICAGO 


*In  the  first  5  months  of  1925  The  Chicago  Daily  News  published  6,637,263  agate  lines  of  display  advertising — 1,491,821  more  lines 
than  were  published  by  the  daily  newspaper  having  the  next  highest  lineage  record. 
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COMICS'COtOR 

STANDARD  of  AMERICA 

«  "  — . 

NEA  Comics  in  strip  form,  page  size  (black 
and  white)  and  in  colors,  have  the  greatest 
reader  following  in  the  world. 

Over  800  papers  with  8,279,249  circulation 
(more  than  40,000,000  readers)  use  NEA  Comics, 
the  standard  of  all  comics  in  America. 

The  characters  in  the  four  page,  ready^print 
color  comic  sections  are  noted  for  their  originality 
and  clear-cut  humor. 

“Our  Boarding  House,”  by  Ahem,  “Freckles 
and  His  Friends,”  by  Blosser,  “Out  Our  Way,”  by 
Williams  and  “Salesman  $am,”  by  Swan,  form 
a  sure-fire  circulation  building  feature  that  appeals 
to  every  member  of  the  family. 

Samples  and  rates  on  request 

NEA  SERVICE,  Inc*, 

MAIN  OFHCE 

1200  West  Third  Street,  Cleveland,  Ohio  j 

M  I 


THE  WORLD’S  QREATEST  NEWSPAPER  FEATURE  SERVICE 


‘‘Lost,  strayed 
or  stolen”— 

» 

•  _ 

^  Stories  of  real  heart  interest  might  be  written  from  hints 
to  be  found  in  the  classified  columns,  among  the  want  ads 
— a  child  crying  on  a  door-step  because  her  dog  has  run 
away,  or  some  fine  old  family  reduced  to  taking  in 
boarders — 

^  But  for  the  space  buyer  these  human-interest  recordings  in 
the  classified  section  of  The  Sun  mean  more  than  a  lot  of 
tabloid  stories  to  be  read.  Sunpaper  Classified  is  a  matter- 
of-fact  guide,  pointing  the  way  straight  to  the  heart  of  a 
city  of  three  quarters  of  a  million  people — an  index  of  their 
wants  and  needs. 

^  For  The  Sun  papers  are  the  papers  nearest  the  hearts  of 
Baltimoreans.  Three  times  as  many  classified  ads  appear 
in  the  Sunpapers  as  in  all  other  Baltimore  papers  combined. 

^  And  so,  of  course,  it  is  The  Sunpapers  that  the  wise  national 
advertiser  will  use  when  “selling'*  Baltimore. 


Average  Net  Paid  Circulation  for  May^  1925 

Daily  (M.&E.)  .  .  244,862 

Sunday .  185,525 


JOHN  B.  WOODWARD 
110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


r 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper” 
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To  thicken  your  sales  volume 

in  Philadelphia 


Philadelphia  stands  foremost  among  American  cities  as  fertile  ground  for 
advertising  campaigns. 

The  majority  of  Philadelphia  families  live  in  separate  dwellings,  most  of 
them  own  their  homes,  and  all  of  them  are  responsive  to  any  advertising  that 
offers  them  ideas  and  ways  for  improving  their  home  facilities  and  equipment. 

More  than  half  a  million  separate  homes  in  the  Philadelphia  area  constitute 
a  vast  market  for  paints,  for  home  supplies  and  equipment,  for  electric  washing 
machines  and  electric  pianos,  for  furniture  and  carpets,  for  soaps  and  toilet 
articles,  etc. 

If  you  make  or  sell  anything  for  the  home,  and  it  is  on  sale  in  Philadelphia, 
thicken  your  sales  volume  by  constant  advertising  in  the  newspaper  that  goes 
daily  into  nearly  every  Philadelphia  home — The  Bulletin. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 

Wm  ■pKiIlietin. 

PHILADELPHIA’S  NEWSPAPER 


518,357 

Average  daily  net  circulation  for  the  year  ending  December 

31,  1924. 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest 
in  Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


NEW  YORK 

81  i  Park-Lexington  Bldg., 

(46tli  Street  and  Park  Avenue) 


CHICAGO  DETROIT 

V'erree  &  Conklin,  Inc.,  C.  L.  Weaver, 'Verree  &  Conklin,  Inc., 

28  E^st  Jackson  Boulevard  117  Lafayette  Boulevard 


SAN  FRANCISCO 

Thomas  L.  E^ory,  Verree  &  Conklin,  Inc. 
681  Market  St. 


KANSAS  CITY,  MO. 

C.  J.  Edelmann,  Verree  &  Conklin,  Inc., 
1100  Davidson  Bldg. 
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26  Reasons  for  Big  General  Advertiser’s 
Use  of  Dailies  to  Sell  Candy 

Results  at  Half-Way  Mark  in  Year’s  Test  Please  Life  Savers,  Inc. — M.  H.  Bates,  Advertising  Manager, 

Lists  Points  Favoring  Newspaper  Space 


T'WENTY-SIX  arguments  favoring  the 
^  selection  of  newspapers  as  advertising 
media  have  been  massed  by  M.  B.  Bates, 
advertising  manager  of  Life  Savers,  Inc., 
Portchester,  N.  Y.,  candy  firm. 

Life  Savers  last  February  reached  a 
decision  to  put  newspaper  advertising  to 
a  year’s  microscope  test.  With  the  half¬ 
way  mark  now  near,  Mr.  Bates  is  willing 
to  declare  results  have  been  “entirely 
satisfactory.” 

“On  the  fact  side  there  is  this  to  say,” 
he  declared : 

“January,  no  newspaper  advertising; 
sales  increase — nil.  February,  newspaper 
advertising  began;  increase  in  sales  over 
the  corresponding  period  in  1924  was 
small.  March,  the  second  month  of  our 
newspaper  advertising,  was  the  biggest 
month  in  our  history,  breaking  all  pre¬ 
cedent  in  volume  of  business.  This 
volume  we  do  not  credit  to  newspaper  ad¬ 
vertising  entirely.  We  choose  to  believe 
that  newspaper  advertising  had  but  a  most 
minor  part  in  the  March  sales  record. 
April  showed  a  sales  increase  over  last 
April  of  nearly  30  per  cent.  This  makes 
us  most  optimistic  in  respect  to  the 
probability  that  the  next  eight  months  will 
show  us  increases  in  sales  that  will  more 
than  justify  our  decision  to  use  newspaper 
advertising  for  our  consumer  work  this 
year.” 

.Approximately  300  newspapers  make  up 
the  Life  Saver  list.  The  appropriation 
calls  for  expenditure  of  $500,000  exclu¬ 
sively  in  this  one  media. 

“We  chose  newspaper  advertising,”  Mr. 
Bates  said  this  week,  “because  we  believed 
it  had  26  outstanding  points  in  its  favor, 
although  we  have  no  quarrel  with  any 
other  meritorius  media.” 

Life  Savers’  26  points,  as  enumerated 
by  Mr.  Bates,  follow : 

“1.  Use  of  Advertising  Al>prol>riation 
by  States:  One  of  the  principal  reasons 
was  based  on  a  desire  to  spend  an  ade¬ 
quate  sum  of  money  in  those  States  that, 
according  to  our  asset  figures,  seemed 
most  likely  to  produce  the  most  favorable 
sales  result,  and  in  those  States  that  by 
our  computations  had  been  relatively  neg¬ 
lected  in  our  consumer  advertising. 

“2.  Sectional  Test  of  Different  Copy 
Appeals:  We  had  selected  four  major 
copy  ideas  about  Life  Savers.  We  wanted 
to  find  out  something  as  to  their  relative 
worth  and  ability  to  increase  sales.  To 
test  the  relative  efficiency  of  each  idea 
it  was  obviously  essential  that  separate 
markets  be  chosen  for  their  use.  For  this 
imrpose  only  a  sectional  or  local  adver¬ 
tising  medium  could  serve  us. 

“3.  Exclamatory  7>s.  Explanatory 
Co/iy;  Most  of  the  advertising  on  Life 
^vers  during  the  past  few  years  has 
own  somewhat  exclamatory;  that  is.  we 
have  advertised  Life  Savers  as  a  delightful 
confection,  and  in  a  simple,  brief  manner, 
i  referred  to  some  of  its  uses.  To  create 
i  new  consumer  demand,  the  need  for  an 
explanation  as  to  the  merits  of  Life 
i  Savers  in  respect  to  the  many  uses  to 
which  they  could  be  put,  became  ir.creas- 
mgly  evident.  Out  of  this  evident  need 
(frew  our  ‘Explanatory’  or  ‘Reason-Why’ 
copy.  In  our  opinion  such  copy  can  be 
omre  advantageously  used  in  newspapers 
*nd  magazines  than  in  other  mediums  of 
national  significance. 


“4.  Exclusive  Use  Provides  Test  of 
Relative  Worth:  In  the  past,  other  merit- 
torious  national  advertising  mediums  have 
been  successfully  employed  by  us,  no  one 
of  which,  however,  is  definitely  known 
to  us  to  have  an  outstanding  worth  over 
the  others.  We  do  know  that  their  cost 
has  borne  a  satisfactory  relation  to  the 
income  derived  from  our  sales.  By  the 
exclusive  use  of  newspaper  advertising 
during  1925  we  should  know  whether  or 
not  newspaper  advertising  can,  let  us  say 
for  e.xample,  produce  for  every  dollar 
spent,  $12  worth  of  business  instead  of 
$10  worth  the  other  mediums  have  pro¬ 
duced.  If  the  newspapers,  by  the  means 
of  this  exclusive  test  this  year,  can  pro¬ 
duce  more  .sales  per  dollar,  it  is  obvious 
that  we  shall  consider  newspaper  adver¬ 
tising  as  relatively  more  efficient. 

“5.  Previous  Satisfactory  Expcrictice: 
For  three  years,  prior  to  Jan.  1,  consistent 
newspaixT  advertising  has  been  done  by 
us  in  a  great  many  cities  throughout  the 
New  England  States.  There  is  nothing 
in  our  sales  record  for  those  three  years 
which  discloses  the  fact  that  newspaper 
advertising  is  inefficient  or  uneconomical. 
This  experience,  and  the  known  experi¬ 
ence  of  other  successful  newspaper  adver¬ 
tisers,  aided  us  in  our  decision  to  employ 
newspaper  advertising  throughout  the 
I'nited  States. 

“6.  If  Good  for  Initial  Introductory 
U'ork,  Why  is  Not  Newspaper  Adver¬ 
tising  as  Good  for  Consistent  Re-Intro¬ 
ductory  Work?  Many  advertisers  de¬ 
pend  upon  newspapers  in  the  initial  mar¬ 
keting  of  a  new  product.  Why,  therefore, 
we  argued,  cannot  newspapers  be  steadily 
and  successfully  employed  to  maintain  and 
increase  sales  in  markets  that  have  been 
previously  developed? 

“7.  Adaptability  to  a  Policy  of  Being 
‘Slorv  But  Sure.’  Newspapers  can  be 
used  in  such  a  manner  that  it  is  quite 
simple  to  profit  by  any  mistakes  that  are 
made.  \ou  can  limit  your  mistakes 


Merle  B.  Bates  sums  up  the 
value  of  newspaper  advertising 
spare  in  this  way: 

“We  are  inclined  to  believe 
habitual  newspaper  readers  be¬ 
come  habitual  users  of  products 
consistently  advertised  in  news¬ 
papers.  And,  we  think,  news¬ 
paper  reading  is  a  bit  more 
habitual  with  most  folks  than 
is  the  reading  of  other  media.” 


to  a  few  units  of  population,  rather  than 
run  the  risk  of  committing  a  national  ad¬ 
vertising  error  of  plan  or  policy.  You 
can  feel  your  way  along  in  small  or 
limited  markets.  You  can  add  markets 
and  you  can  eliminate  markets.  You  can 
‘creep  liefore  you  leap’  and  your  obliga¬ 
tions,  if  newspaper  advertising  is  used, 
can  cease  at  the  end  of  each  day. 

“8.  Too  Many  Mediums — Too  Much 
Inefficiency:  Every  appropriation  has  its 
limitations.  If  our  advertising  appro¬ 
priation  had  been  too  greatly  divided 
among  several  mediums,  no  one  medium 
would  have  had  adequate  opportunity  to 
do  the  job  of  selling  exiK-cted  of  it. 

“9.  Fresh  Interest  of  Readers  Through 
a  Change  of  Mediums:  We  believe  our 
advertising  copy  would  be  more  interest¬ 
ing  and  have  more  ‘news’  value  if  it  ap¬ 
peared  in  a  medium  read  by  many  of  the 
same  persons  who  had  been  seeing  our 
advertising  in  other  mediums. 

“10.  Facility  in  Changing  Xeios papers 
in  the  Same  Market:  Perhaps  a  single 
newspaper  in  some  city  is  proving  ineffec¬ 
tual.  You  may  wish  to  continue  your  ad¬ 
vertising  in  that  city,  despite  the  ineffi¬ 
ciency  of  that  one  newspajier.  A  change 
from  one  newspaper  to  another  may  be 
desirable.  Then  again,  you  may  wish  to 
seek  a  new  market,  represented  by  the 
circulation  of  another  newspaper  in  the 
same  city.  Perhaps  you  may  have  a  copy 
idea  that  is  more  suitable  for  use  in  a 
morning  newspaper,  and  a  switch  from  the 
evening  newspaper  would  be  desirable. 
This  facility  in  changing  newspapers  was 
a  consideration  also  in  our  interest  in 
newspapers. 

“11.  Urban  Circulation:  According 
to  our  computations,  the  iierceiitage  of 
urban  circulation  to  total  circulation  of 
newspapers  is  greater  than  the  percentage 
of  urban  circulation  to  total  circulation 
of  magazines.  Advertising,  customer 
susceptibility,  and  priKluct  accessibility, 
must  co-ordinate.  If,  therefore,  your 


If/. 


pn'duct  is  much  more  accessible  to  urban 
readers  of  a  medium  than  it  is  to  rural 
readers,  urban  circulation  becomes  an  im¬ 
portant  factor  ill  your  selection  of  adver¬ 
tising  mediums. 

“12;  A'l)  Special  Population  Groups 
Required:  Every  literate  person  is  a  logi¬ 
cal  prospect  for  Life  Savers.  Every 
reader  of  a  newspaper,  therefore,  is  a 
sales  prospect.  Because  Life  Savers  are 
a  high  class  product,  without  a  special 
class  ajipeal,  we  do  not  consider  it  abso¬ 
lutely  essential  to  our  plans  that  we  use 
for  our  advertising  the  choice  selection 
of  population  largely  represented,  in  our 
ojiiiiion,  in  the  circulation  of  some  na¬ 
tional  advertising  mediums. 

“13.  Better  Control  as  to  Duplication 
of  Circulation:  No  more  than  one  news- 
pajK-r  need  be  used  by  us  in  a  single  unit 
of  iiojiulation.  The  duplication  of  cirai- 
latioii  of  that  one  newspaper  with  news- 
jiaiKTs  used  in  other  cities,  is  most  in¬ 
considerable.  Because  of  this,  we  can 
control  the  amount  of  money  spent  per 
1,()(M)  readers  in  any  community. 

“14.  Greater  Amount  of  Circulation 
Per  Dollar  for  ‘Explanatory’  Copy:  By 
controlling  the  number  of  newspapers,  the 
size  of  space  and  the  frequency  of  the  use 
of  that  space,  we  can  spend  as  little  or  as 
much  as  we  like  per  newspaper  reader. 
The  rate  jx-r  line  per  million  circulation 
of  iiewspaixrs  is,  as  a  matter  of  statistics, 
known  to  be  lower  than  the  million  rate 
of  magazines.  \\  hile  the  number  of  news¬ 
paper  readers  we  can  reach  for  an  exjxn- 
diture  of  $1  is  greater  than  the  number 
accessible  for  the  .same  cost  among  maga¬ 
zines,  their  relative  worth  to  us  has  not 
yet  been  fully  determined.  This  worth, 
by  our  exclusive  use  of  newspajxr  adver¬ 
tising,  is  now  being  tested. 

“15.  Greater  .Amount  of  Circulation 
Per  Unit  of  Population  for  'Explanatory' 
Copy:  Statistics  again  are  called  ujioii  to 
state  that  it  would  take  the  Chicago  cir¬ 
culation  of  a  very  large  number  of  maga¬ 
zines  to  even  reasonably  approach  the  cir¬ 
culation  of  a  single  Chicago  newspiiper. 

“16.  More  Consistent  Reader  Interest: 
W’e  must  have  our  daily  newspaper.  It’s 
a_  habit.  We  arc  inclined  to  bc-lievc  ha¬ 
bitual  readers  of  newspapers  liecome  habi¬ 
tual  users  of  products  consistently  adver¬ 
tised  in  newspapers.  And,  we  think,  news- 
pajKT  reading  is  a  bit  more  habitual  with 
most  folks  than  is  the  reading  of  other 
mediums. 

“17.  Local  Advertising  for  Local  Cus¬ 
tomers  of  Local  Retailers:  For  years  we 
have  Ixen  spending  time,  money,  and  ef¬ 
fort  to  build  up  a  good  local  retail  busi¬ 
ness  right  here,  for  example,  in  Chicago, 
and  in  practically  all  other  cities  through¬ 
out  the  Ignited  States.  In  our  thinking 
on  this  subject  we  sought  to  find  a  good 
means  of  exiiloiting  to  our  advantage  the 
splendid  condition  of  retail  distribution 
and  consumer  demand  that  had  been  cre¬ 
ated  over  a  perio<l  of  12  years  in  this 
city,  for  instance.  A  Chicago  retailer 
does  not  buy  Life  Savers  to  KEEP;  he 
buys  them  to  SELT,.  The  more  we  can 
lielj)  that  retailer  to  sell  more  Life  Savers, 
not  nationallv,  not  statewide,  but  locally, 
the  more  Life  Savers  he  will  buv.  Who 
buys  the  greatest  number  of  Life  Savers 
from  that  retailer?  Residents  of  the  city 
{Continued  on  page  37) 
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BREAK  IN  NEWSPRINT  PRICES  APPEARS  swartz  home  from  europe 
AT  HAND— BELGO  DOWN  TO  $65  e.,™  omd../  Declared  After  Int< 


July  1  May  See  Reduction  All  Along  the  Line,  Experts  Be¬ 
lieve — Tonnage  Now  Available  at  $3.25  Per  Cwt. 

A  BREAK  in  newsprint  prices  appears  taxed  by  big  demand,  would  cause  a 
at  hand  discouraging  upward  rush. 

With  a  soft  tendency  reported  in  the  .  T*"'*^*^  Position  to  know,  however, 
spot  market  for  almost  a  year,  and  with  f«bt  whether  many  rnills  would  be 
n^ny  economic  reasons  available  favor-  to  discontinue  if  the  standard 

ing  a  cut  in  contract  rates,  word  came  came  down  to  $63  borne  few 

this  week  from  Montreal  announcing  a  be  forced  into  o*er  lines  but 

reduction  by  the  Belgo-Canadian  Paper  P™bt  wou  d  accrue  to  he  rnajority  at 
Company  from  $70  to  $65  a  ton,  effective  >t  believed 


Jan.  1,  1926. 


Extra  Dividend  Declared  After  Inter- 
type  President’s  Return 

Along  the  Line,  Experts  Be-  „  r 

lable  at  $3.25  Per  Cwt.  type  Corporation,  New  York,  returned 

I'riday,  June  12,  on  the  Berengaria, 

,  ,  ,  ,,  from  a  two  months’  business  trip  in 

taxed  by  big  demand,  would  cause  a  England  and  Germany, 
iiscouraging  upward  rush,  Swartz 

said  that  in  his 
opinion  England’s 
pledge  between 
France  and 
Germany  was  the 
biggest  step  for¬ 
ward  in  European 
affairs  since  the 
Dawes  plan,  and 
that  he  did  not 
see  how’  the 
United  States  can 
remain  in  a 

.  ..  .  .  neutral  position 

Jan.  1-April  3U  trom  all  countries  to  ,•  rr  „  r  ri  r. » r. 

the  United  States  totalled  475,119  tons,  H.  R.  Swartz  ..  rr c 
cf  which  446,804  tons  came  from  Canada.  tuTomincT  a  ^ 

I.ast  year,  during  the  same  time,  total  .•  r  i„tritriip  ^ 

The  Board  of  Directors  of  the  Inter- 


Production  of  newsprint  by  North 
American  mills  between  January  1  and 


Announcement  of  a  new  price  six  31^  1935^  totalled  1,254,269  tons,  an 

months  ahead  ^  has  _  no_  precedent  and  increase  of  51,000  tons  over  the  same 

Belgo-Canadian  s  action  IS  called  mystify-  p(.ri(xj  jp  1924  and  of  114,000  tons  over 

ing  by  Dominion  and  American  author-  1933  production  during  those  months. 

Imports  of  newsprint  during  the  period 

In  New  York,  newsprint  experts  see  Jan.  1-April  30  from  all  countries  to  in  Fnronpan 

in  it  definite  signs  of  a  general  lowering  the  United  States  totalled  475,119  tons,  H.  R.  Swartz  ..  iT  „  ;  r  c 

of  price  by  big  sellers  even  before  the  cf  which  446,804  tons  came  from  Canada.  tvTominir  a  ” 

new  year  begins.  I.ast  year,  during  the  same  time,  total  .•  r  intritrne  ” 

In  some  authoritative  quarters,  in  fact,  imports  were  444,872  tons,  of  which  Rr,a,-,i  ft...  r....... 

opinion  was  expressed  this  week  that  Canada  supplied  401,784  tons.  Imports  ,  Cornnration  mf>f»tinrr  Innp  1^  H  * 

July  1  would  see  a  $5  slash  all  along  from  Europe  were  therefore  more  than  l^ed  ZioinO 

the^line  for  the  remaining  months  of  the  |)  per  cent  behind  their  1924  figures  this  3-  per  share  and  an  e.xfra  dividend 

^‘‘-We  consider  Belgo-Canadian’s  an-  ‘  Production  of  United  States  and  o-ivaMe'T.r 

nouncement  clearly  foreca.sts  the  1926  Canadian  mills,  which  reached  a  new  J  rrmnl  at  tli#*’  rincp  f  Ki.c'  ^ 

price,”  one  man  in  close  touch  with  the  high  ptiint  with  its  April  total  of  261,572  a  a  iq^-  ,1? 

market  said  to  Ei.itor  &  Publisher:  tons.  Van  only  slightly  behind  this  total  i^ve  excieS  Ml  past  ecSds  of 

"It  rr,av.  alcr.  Cft  thn  nr  re  for  the  rc-  in  Vf  atr  marOe.1  tt,e  c»rnnrl  ^  CXCeeilCa  all  paSt  CeCOrdS  Ot 


SghS^proSilin  ^’’^e^orJ^  P=^ 


maining  six  months  of  1925. 


Elsewhere  Editor  &  Publisheji  was  tion  for  the  first  five  months  of  1925  is 
informed  that  both  United  States  and  4  per  cent  ahead  of  the  1924  period  and 
Canatlian  tonnage  is  at  present  available  10  per  cent  more  than  during  the  cor¬ 
at  $3.25  per  cwt.,  and  plenty  of  it.  He  responding  period  in  1923.  Shipments 
would  not  disclose  whether  this  price  are  not  quite  keeping  pace  with  this 
was  contract  or  spot.  It  is  known  that  production  and  mill  stocks  at  U.  S.  and 
sjxit  prices  have  touched  that  figure.  ('anadian  points  amounted  on  May  31, 

A  New  ^'ork  .state  mill  recently  offered  1925  to  5.5  days’  average  production, 
a  price  of  $3.25  per  cwt.  at  mill  on  the  Publishers’  stocks  cm  hand  and  in 


STRONG  BUYS  IN  KANSAS 

Acquires  Pittsburg  Sun,  Which  He 
Worked  on  as  a  Youth 

John  H.  Strong,  who  ten  years  ago 
was  a  “cub”  reporter  on  the  Pittsburg 


a  price  of  $3.25  per  cwt.  at  mill  on  the  Publishers’  stcKks  on  hand  and  in  (Kan.)  Sun,  has  purchased  that  paper 
spot  market  and  suggested  the  possibility  transit  amounted  on  .\pril  30,  1924,  to  from  \V.  .\.  Beasley,  owner  for  the  past 

of  making  a  price  of  $3.22;4.  36  days’  supply  at  present  rates  of  con-  eight  years. 

SjKjt  market  quotations  show  50  tons  sumptic)n.  .After  leaving  the  Sun,  Strong  w^ent 

of  tH'/i  inch  Norwegian  newsprint  selling  According  to  the  Newsprint  Service  east,  and  finally  settled  down  in  Erie, 
at  $3.50  f.o.b.  cars  Philadelphia,  with  the  Bureau,  to  which  credit  is  due  for  these  fJa.,’  where  he  joined  the  staff  of  the 
price  going  as  low  as  $3.25  on  carload  data  on  prcxluction  and  consumption,  EV/V  Dispatch  Herald. 

lots  of  20  tons  f.o.b.  newspapers  of  more  than  100,000  cir-  "  - ! _ 

The  whole  tendency  since  December,  culation  averaged  30  pages  daily  and  113  r  I  v  lu  v  1, 

1923,  has  been  that  prices  were  about  pages  Sunday  during  May,  1925,  exactly  owe*  isi  t  ew  loric 

to  soften.  But  no  large  reductions  have  the  same  sizes  that  the  May,  1924,  John  Cowles,  associate  publisher  of 
occurrerl,  although  economic  reasons  have  averages  showed.  Circulations  have  the  Dcs  Moines  Register  and  Tribune- 

called  for  such  a  move.  At  the  first  made  a  slight  advance  since  a  year  ago.  S'ezvs  visited  New  York  this  week. 

of  this  year  prices  dropped  from  $75  a _ _ 

ton  to  $70.  ~~~ 

Many  mills  have  been  running  at  short  - - - - - 

capacity.  There  has  been  far  too  much 

development  and  increased  capacity  to  CORRECTIONS  IN  TABULATION  OF  NEWSPAPERS, 

permit  sale  of  100  per  cent  newsprint  _ _  _ _ 

production.  THEIR  CIRCULATIONS  AND  RATES 

Thus  the  question  has  long  been  not 

“will  the  break  come,”  but  “when  will  - - - - - 

the  break  come.”  H  •  nunic 

Now  comes  Belgo-Canadian,  with  a  -d  1  .• 

capacity  of  nearly  400  tons  a  day,  offer-  "P"  ‘“irade  Date  Net  Paid  LiT" 

ing  a  $3  reduction  effective  m  1926.  City  Area  Estab.  City  Paper  Circulation  Adv.  Bate 

Inquiry  among  other  big  sellers  failed  2.!. sett  ci.icic  isai  <iai.Binirg  . Mai!  . (e)  9,773x  .03* 

to  bring  out  any  definite  information  in 

regard  to  their  price  intentions.  The  INDIANA 

statement  was  generally  given  out  that  jo  ^o..kid  istt  (•.,i,...,i,ur  . Eopubiican  . (ei  4,8i2  as* 

the  subject  had  not  as  yet  been  given 

consideration.  Rumors  tell  of  a  recent  KENTUCKY 

newsprint  meeting  in  Toronto,  where  the  „ 

derision  was  rearbefl  to  hold  fast  to  OOS.niS  IMiO  Louisville  . Ilenild  . (m)  39.243  .n« 

necision  was  reacneii  to  noia  lasi  to 

$/0.  But  times  have  changed.  iSTS  Poat  . (e)  40.4i4  .on 

Of  course  the  theory  is  speculative.  Combined  daily.,  (me)  79,657  .14 

purely,  but  experts  assume  it  quite 

natural  to  suppose  the  chances  are  de-  MASSACHUSETTS 

cMedly  in  favor  of  cornpetitors  to  Belgo-  22.2R2  48..-.00  isn.t  North  Adams  . Haraid  . (e)  .7.4is  .02.-. 

Canadian  making  earlier  announcements  _  1843  Transcript  . (e)  9,69iv  .037.'> 

of  cuts  to  attract  the  gootl  will,  which  . ^*®**®i  . Ilin 

Otherwise  would  go  exclusively  to  the 

Canadian  concern,  which  has  taken  the  MISSOURI 

first  step  on  the  down  scale. 

■A  large  reduction  is  not  anticipated,  ■»-ii.i4.  iiKi.noo  1^,4  Kansas  nty  . Journal  . (m) 

for  the  reason  that  many  of  the  smaller  sundav  miition  ....(a)  177,044  .  2« 

mills,  unable  to  keep  pace,  may  drop  rombin.si  daily.. (me)  312.675  .38 

newsprint  production  and  turn  to  more 

profitable  fields.  Then  the  pendulum  NORTH  CAROLINA 

would  swing  precipitately  back  to  high  24.418  .SOD.OIK)  187.'>  UaleiRli  . Time*  . (e)  10.189  .04 

prices. 

Price  in  newsprint,  it  is  well  known,  OHIO 

hinges  on  mill  position  and  operating 

.-viv-nses  No  two  mills  ran  claim  the  Trbana  . Citizen  . (e)  6!).-. 

expenses.  No  two  mills  can  claim  tiie  Democrat  . (m)  4.,S60 

same  production  costs.  .A  fair  profit  Combined  dally.,  (me)  S.Z'Ci  .02* 

must  be  allowed  in  order  to  keep  the 

majority  of  mills  working  and  to  pre-  TEXAS 

vent  a  drastic  cut  in  profluction,  which,  7.020  3.'.,.3.'.';  1003  Denton  . Record-Chronicle  ...(e)  2.236  .029 
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City 

Area 

Estab. 

City 

Paper 

Circulation 
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01,330 
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40.000 
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Post  . 
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TAX  BOARD  UPHOLDS 
GOOD  WILL  VALUE 

Allows  Item  of  $37,500  in  Johnstown 
Democrat  Capitalization  Represent¬ 
ing  A.  P.  Membership,  Trade 
Name  and  Circulation 


The  good  will  of  the  Johnstmm 
Democrat  may  not  have  been  sufficient 
to  elect  its  owner,  W.  W.  Bailey,  a  Rep¬ 
resentative  from  the  Twentieth  Con¬ 
gressional  District  over  Anderson  H. 
Walters,  but  it  is  weighty  enough  to  save 
him  several  thousand  dollars  in  taxes. 

The  United  States  Board  of  Tax  .‘Ap¬ 
peals  has  handed  down  a  decision  favor¬ 
ing  the  appeal  of  W.  W.  Bailey, 
publisher  of  the  Johnstown  Democrat, 
against  charges  for  what  the  Income  Tax 
Commissioner  asserted  were  deficiencies 
in  income  and  profits  taxes  for  1919  and 
1920.  Mr.  Bailey,  in  certifying  to  the 
amount  of  this  capital  and  the  profits 
derived  from  this  morning  newspaper  had 
listed  the  “good  will”  of  his  paper  as  an 
asset  of  $98,668.64. 

field  agent  of  the  income  tax  unit 
reduced  the  good  will  value  so  included 
to  $37,500,  and  subsequently  the  Com¬ 
missioner  eliminated  the  item  entirely. 
Mr.  Bailey  received  a  bill  to  pay  a  dif¬ 
ference  of  $2,347.25  and  $526.85  for  his 
1919  and  1920  taxes,  respectively. 

He  appealed  and  the  board’s  decision 
upheld  him.  The  opinion  reads  in  part 
as  follows : 

“The  .Associated  Press  franchise  ac¬ 
quired  by  the  taxpayer  from  the  prede¬ 
cessor  business  and  owned  and  used  by  it 
for  business  purposes  from  that  time  cer¬ 
tainly  has  a  substantial  money  value.  The 
present  taxpayer  testified  that  he  considers 
such  franchise  worth  at  least  $50,000  and 
that  he  would  not  sell  it  for  $1(K),(X)0. 
The  trade  name  and  circulation  of  the 
newspaper  published  by  the  taxpayer  have 
considerable  value. 

“In  the  light  of  all  the  evidence,  tlie 
hoard  is  of  the  opinion  that  the  taxpayer 
is  entitled  to  have  the  value  of  gmid  will 
in  the  amount  of  $37,500,  the  maximum 
permitted  by  the  statute,  included  in  the 
computation  of  its  invested  capital  for 
each  of  the  years  1919  and  1920  for  the 
purpose  of  determining  its  liability  for 
income  profits  taxes  for  such  years.” 

AKERSON  TO  WASHINGTON 

Atzistant  M.  E.,  Minneapolis  Tribune, 

Succeeds  Hart — Other  Changes 

George  E.  Akerson,  assistant  managing 
editor  in  charge  of  the  Minneapolis 
.Morning  Tribune,  has  been  named  Wash¬ 
ington  correspondent  of  the  Tribune  and 
other  papers,  succeeding  Charles  C.  Hart, 
recently  named  Minister  to  Albania. 

Ben  Phillips,  for  several  years  assistant 
managing  editor  in  charge  of  the  Ezvning 
Tribune,  has  been  named  assistant  man¬ 
aging  editor  in  charge  of  both  morning 
and  evening  editions.  Dowsley  Clark, 
political  writer  becomes  night  editor  in 
charge  of  the  morning  edition,  and 
William  Bastedo,  day  city  editor,  day 
editor,  in  charge  of  the  evening  edition. 

Neil  E.  Kelly  succeeds  R.  B.  Pixley, 
resigned,  as  night  city  editor,  and  -Alex¬ 
ander  M.  Jones  succeeds  Mr.  Bastedo  as 
day  city  ^itor.  Russell  J.  White,  day 
rewrite  man,  and  Robt.  H.  Purcell,  night 
side  reporter  have  resigned. 

HON.  AUCE  GRAHAM  WEDS 

Daughter  of  Lord  Atholztan,  Montreal 

Star  Publisher,  a  Bride,  June  18 

The  Hon.  Alice  Graham,  daughter  of 
T.ord  Atholstan,  publisher  of  the  .ilontreal 
Daily  and  Weekly  Star,  was  married  to 
Bernard  M.  Hallward  of  England,  Thurs¬ 
day.  June  18. 

The  wedding  took  place  in  the  Church 
of  St.  Andrew  &  St.  Paul.  On  the  occa¬ 
sion  Lord  Atholstan  gave  a  holiday  and 
an  extra  week’s  w-ages  to  his  entire  stan 
and  donated  a  quarter  of  a  million  dollars 
to  charity. 


Editor  &  Publisher  for  June  27 ,  19  2  5 


TRANSFORMING  “MORGUES”  INTO  LIBRARIES 


Newspaper  Reference  Executives  Discuss  Index  and  Clipping  Systems  at  Annual  Meet — William 

Alcotty  Boston  Globey  Named  Chairman 


'THE  newspaper  index,  brought  to  its 
highest  imint  by  the  Xew  York 
Times,  and  utilized  in  modified  form  by 
many  other  newspapers,,  is  taking  its 
place  beside  and  often  ahead  of  the  clip¬ 
ping  collection  that  until  recently  made 
the  backbone  of  the  usual  newspaper  ref¬ 
erence  department.  The  index,  properly 
kept,  and  in  conjunction  with  the  handy 
bound  volumes  of  the  paper,  is  being 
found  to  possess  all  of  the  advantages 
afforded  by  the  clippings,  without  the 
obvious  drawbacks  of  easy  destruction 
and  loss  inherent  in  the  latter.  Clip¬ 
pings.  however,  with  all  the  difficulties 
attendant  upon  their  collection,  protec¬ 
tion,  and  eventual  selection,  continue  im¬ 
portant  in  the  reference  department 
scheme  of  most  newspapers. 

All  of  these  phases  of  newspaper  li¬ 
brary  labors  were  discussed  at  length  this 
»-eek  in  annual  convention  of  the  news¬ 
paper  group  of  the  Special  Libraries  As¬ 
sociation,  meeting  at  Swampscott,  Mass. 

Officers  were  elected  as  follows :  Chair¬ 
man,  William  Alcott,  Boston  Globe; 
vice-chairman,  John  H.  Miller.  King 
Features  Syndicate;  secretary,  Agnes  J. 
Peterson,  Milwaukee  Journal;  treasurer, 
Maurice  Symonds,  New  York  Daily 
\’eu's;  committee  chairmen,  executive 
and  methods,  Joseph  F.  Kwapil,  Philadel- 
fh^  Public  Ledger;  membership,  John 
Miller;  ethical  standards,  Paul  P.  Foster, 
Boston  Herald. 

An  important  point  brought  out  by 
Joseph  Kwapil,  librarian  of  the  Phila- 
delthia  Public  Ledger,  during  round  table 
discussion  led  by  Paul  Foster,  librarian 
of  the  Boston  Herald,  was  the  value  of 
scrap  books  in  chronological  order  on  im¬ 
portant  |)ersonages  and  subjects. 

W.  .\.  Rogers,  Proindencc  Journal,  of¬ 
fered  solution  for  permanently  marking 
cuts,  composed  of  two  ounces  copper  sul¬ 
phate,  ten  ounces  water  and  one-eighth 
ounce  gelatine,  applied  with  a  pen, "then 
dried  and  washed. 

The  importance  of  discarding  all  old 
clippings  and  keeping  them  up  to  date 
was  told  by  Maurice  Symonds,  librarian 
of  the  New  York  Daily  News,  written 
requests  for  clippings  or  other  matter  to 
be  taken  from  reference  room,  signed  by 
the  city  editor,  was  favored  by  W'illiam 
Alcott,  librarian  of  the  Boston  Globe,  as 
a  protective  measure. 

Mrs.  .Alice  Lundberg.  librarian  of  the 
Portland  (Me.)  Express-Advertiser,  was 
unable  to  attend,  but  her  address  was  read 
by  Miss  Petersen. 

According  to  the  system  Mrs.  T.undberg 
uses,  cuts,  photos  and  clippings  are  filed 
separately  to  save  disturbing  others 
when  onlv  one  is  desired.  Under  the 


Meyer,  New  York  Daily  Mirror;  James 
W.  Wells,  New  York  li'orld.  Miss  Eva- 
lyna  E.  Pine,  Springfield  Union;  W.  A. 
Rogers,  Providence  Journal;  R.  T. 
Pusch,  New  York  Sunday  American; 
Paul  P.  Foster  and  Willard  E.  Keyes, 
Boston  Herald;  Mrs.  -Anna  Trenchard, 
Columbia  School  of  Journalism;  Miss 
•Agnes  J.  Petersen,  Milwaukee  Journal; 
Miss  Jennie  Welland,  New  York  Times; 
-A.  B.  Goodes,  Scranton  Times;  Joseph 
F.  Kwapil,  Philadelphia  Public  Ledger; 
William  Alcott,  Joseph  S.  Crandall,  E!s- 
ther  Tomelius,  Mrs.  L.  L.  Tower,  Theresa 
Connors  and  Dora  Weeks,  Boston  Globe. 


Fourteen  new  members  include:  W. 
Frederick  Berry,  Christian  Science  .Moni¬ 
tor;  C.  Fred  Cook,  ll’ashington  Star; 
Miss  D.  A.  Hartman,  Brooklyn  Eagle; 
John  Goetz,  Boston  Atnerican;  Miss 
Alma  Jacobus  and  Miss  .Alice  M.  Hitch- 
C(3ck,  Xew  York;  Harry  Spence,  Cincin¬ 
nati  Enquirer;  W.  F.  Coyle,  Baltimore 
Sun,  and  Ralph  Williams,  Miss  Josephine 
Carson,  Philadelphia  Ledger ;  Lee  A. 
White,  Detroit  Netvs;  Mrs.  Emilie  H. 
Condon,  Oakland  Tribune;  A.  E.  Lyons, 
Kansas  City  Journal  Post,  and  C.  A. 
Hayden,  Calgary  Herald. 


BALTIMORE  SUN  CARDS  AND  CUPS,  ALSO 
HAS  ANNUAL  RUNNING  INDEX 

By  WILBUR  F.  COYLE 
—  Librarian,  A.  S.  Abell  Company 


^UR  first  step  is  to  go  over  the  paper  kept  at  hand  for  instant  use  from  year 
and  by  quickly  marking  the  various  to  year,  while  those  of  the  morning  edi- 


items  indicate  the  subject,  or  cross  sub¬ 
jects,  under  which  each  item  is  to  be  in¬ 
dexed.  This  may  take  an  hour,  but  gen¬ 
erally  an  hour  and  a  half  and  in  the  case 
of  the  Sunday  edition  three  to  three  and 


tion  are  wrapped  and  stored  after  the 
Iwund  volumes  referred  to  come  from 
the  binders. 

The  size  of  the  card  we  use  is  5  x  2' s 
with  approximately  four  or  five  entries 


one-half  hours,  when  possibly  from  550  on  each  and  there  are  100,000  cards  util- 


to  over  700  separate  markings  arc  neces¬ 
sary.  F'or  the  new  items  cards  are  im¬ 
mediately  typed,  while  for  stories  or 
subjects  that  are  already  in  the  cases 
cards  must  be  “plucked”  from  the  in¬ 
dex,  the  additional  matter  entered  and 
the  card  returned  to  its  proper  pl.ice  with 
other  canls  in  the  cabinet. 

The  system  employed  by  the  Baltimore 
.Tiih  is,  after  all,  very  simple,  that  is  we 
aim  to  make  it  simple  by  sticking  in  the 
main  to  the  alphabetical  theory.  Where 
occasion  demands  we  “break  up”  certain 
subjects  into  sub-divisiims  and  cross-in¬ 
dex  as  far  as  the  volume  of  work  will 
permit.  Under  “France,”  for  instance, 
we  have  64  subdivisions  so  far  this  year, 
(joing  down  the  line  from  .Amnesty  and 
Apaches  we  wander  through  the  whole 
alphabet.  “Germany”  we  have  to  date 


ized  annually.  To  retype  this  mass  ac 
curately  and  with  reasonable  speed  is 
indeed  a  vast  task.  The  whole  must 
be  proof-read,  mistakes  correctc-d,  sheets 
kept  immaculate  and  the  work  speeded. 
The  whole  job  is  done  in  the  office— that 
is,  it  is  not  farmed  out— although  two 
extra  typists  are  employed. 

To  consider  and  discuss  The  Sun  in¬ 
dex — with  particular  reference  to  the 
card  system  without  taking  into  account 
the  clipping  filing  bureau  would  simply 
leave  half  the  subject  untouched.  While 
the  two  are  separate  and  distinct  in  their 
preparation  they  are  utilized  as  one  in 
the  sense  that  both  contribute  to  the 
final  result. 

It  is  very  difficult  to  decide  which  is 
the  more  important — the  card  index  or 
the  clipping  equipment.  The  card  index 


manent  record  and  is  therefore  more  en¬ 
during  than  the  clippings. 

The  latter  are  filed  alphabetically  un¬ 
der  names  or  subjects  and  are  numerously 
cross-filed  by  means  of  duplicate  clip¬ 
pings.  These  cuttings,  from  various  edi¬ 
tions  of  both  papers  are  filed  together 
in  envelopes  under  proper  subjects  and 
each  clipping  is  stamped  not  only  with 
the  date,  but  the  paper  (morning  or  eve¬ 
ning)  from  which  it  is  taken.  The  edi¬ 
tion  is  also  indicated.  It  is  a  great  ad¬ 
vantage  to  go  to  the  cabinets  and  pull 
forth  this  accumulated  information  culled 
from  several  papers  and  various  editions. 
These  clippings  may  be  (and  almost  in¬ 
variably  are)  taken  temporarily  from  the 
Library  by  members  of  staff  and  utilized 
in  the  editorial  rooms  and  the  public  un¬ 
der  supervision  also  has  access  to  some 
of  the  material.  But  clippings  accumu¬ 
late  like  snow  flakes  and  eventually  they 
“bulk  up”  to  such  an  extent  that  from 
time  to  time  the  card  index  must  be  con¬ 
sulted  and  the  bound  files  utilized.  No 
matter  how  carefully  the  clippings  are 
filed  and  how  scientifically  the  subdivi¬ 
sions  are  made,  more  or  less  confusion 
and  mixing  is  bound  to  result  from  many 
persons  of  many  departments  handling 
the  cuttings,  whicli  in  some  instances  are 
lost  or  entirely  worn  out.  It  is  com¬ 
forting,  therefore,  to  know  that  in  the 
last  analysis  we  have  the  card  index  and 
files  to  fall  back  upon.  Right  here  I 
may  add  that  clippings  filed  are  not  all 
taken  from  the  Sunpapers  but  from  vari¬ 
ous  sources,  magazines  and  other  news- 
iwiiers,  etc.  We  do  not,  of  course,  card 
index  all  Sun  editions,  but  only  those 
termed  the  regular  City  or  the  standard 
edition— morning  and  evening.  We  do, 
however,  clip  the  several  editions  and 
endeavor  to  keep  a  rather  complete  rec¬ 
ord.  Aside  from  this  the  library  has 
charge  of  binding  the  Sunpapers  which 
is  done  each  month  and  all  editions  are 
included.  Hence,  if  we  should  fail  to 
clip  a  story  we  still  have  the  files  jf  the 
several  editions. 

Pictures  are  filed  numerically.  In  this 
connection  we  utilize  an  alpha'ietical  card 
index — the  number  say,  100  on  the  card 


made  4S  subdivisions  and  there  are  hun-  gives  reference  to  stories,  large  and  small,  of  “John  Smith”  directs  to  envelope  ToO 


dreds  of  other  subjects  with  the  same 
proportion  of  sub  heads  under  a  general 
guide.  Our  index  except  where  sub¬ 
divisions  are  introduced,  is  not  only  al¬ 
phabetical  but  chronological. 

.As  explained  we  do  not  utilize  a  new 
card  for  each  entry  of  a  given  subject 
but  we  “pluck”  the  card  from  the  files 
and  make  the  additional  notation  on  that 
card. 


in  the  back  and  current  files  of  the  Sun¬ 
papers  that  are  kept  in  the  library.  The 
card  entry  give^  the  date,  page  and  col¬ 
umn  of  a  given  article.  This  index  (in 
connection  with  the  bound  files)  is  a  ikt- 


which  contains  the  pictures  and  cuts  of 
said  “John  Smith.”  Views  of  countries, 
states,  cities  and  hundreds  of  other  sub¬ 
jects  are  included  in  our  pictoral  collec¬ 
tion. 


Editorials  are  carried  as  a  separate 

D^wey'Tvs\cm'ten"clkIsifrcationrre\ised  "".'Vr’  T 

-general  works,  philosophy,  religion,  hrief  digest,  resume  or  summary  of  each 
sociology,  philolog\',  natural  science,  ...  » 

useful  arts,  fine  arts  and  history,  each  likewise  m  one  unit,  hut 


NAME  OFTEN  LEAST  IMPORTANT  ASPECT  OF 
PICTURE,  FOR  FEATURE  PAGES 

By  JOHN  H.  MILLER 
Librarian,  King  Features  Syndicate  . .  — 


rociui  arts,  tine  ^/ts  and  histw>,  each  j  given  liberal  subdivision  librarian  of  the  King  Features  Syn-  A  portrait  of  a  beautiful  woman  means 

treatment.  ^  subdivision  A  has  to  do  chiefly  vvdth  much%ore  to  me  th.-u,  her  name.  She 

the  illustration  of  Sunday  magazine  may  have  a  beautiful  hack,  pretty  eyes, 
pages.  It  is  a  matter  of  thoroughness  blond  hair,  perfect  teeth,  shapely  limbs. 


with  0  and  ending  with  900.  i  .u-  i,  o  c  i  u  . 

Speaking  on  “Preserving  Newspapers  ^  Sun  docs  what  no  other 

for  the  Future,”  Mr.  Symonds  explained  attempted  as  a  finishing  touch 

tile  exp^Timents  conducted  by  the  New  index.  At  the  end  of  the  year  it 

)ork  Public  Library,  whereby  it  was  dis-  f>'P'Sts  to  vvork  who  copy  the  whole 
covered  that  newspapers  treated  with  a  mdex  on  long  sheets,  in  duplicate.  These 
transparent  Japanese  tissue  are  proof  ^'t^^tts  are  later  hound  most  substantially. 


against  deterioration  for  a  period  of 
century,  compared  to  the  twenty  or  forty 
years  comprising  the  life  of  ordinary 
newspaper  files.  With  the  pasting  on  a 
glass  topped  table,  the  operator  wets  the 
glass  with  water  and  lays  down  a  sheet 
With  a  pasting  machine.  Rice  paste  goes 
on  top  of  tissue  sheet,  then  the  dampened 
newspaper  page,  and  on  top  of  this  an- 


They  comprise  four  great  books.  The 
paper  used  is  the  best  and  the  bound 
indexes  arc  supposed  to  last  forever  and 
day.  Duplicate  volumes  are  placed  in 


rather  than  of  speed  so  that  when  pic¬ 
tures  arc  placed  in  the  hands  of  the  ed¬ 
itor  he  is  assured  that  lie  has  the  be.st 
available  material  on  the  subject.  It  nec¬ 
essarily  follows  that  one  must  not  be 
content  with  merely  filing  a  person’s  pho¬ 
tograph  under  the  name  of  that  person 


a  fascinating  smile,  etc.  All  these  things 
interest  me  and  1  would  be  neglecting 
my  duty  if  I  failed  to  make  out  a  card 
for  each  of  these  respective  headings. 

You  can  readily  understand  why  I  have 
chosen  the  numeric  system  which,  among 
other  advantages,  allows  me  to  manipulate 


becau.se  commonly  tlic  person’s  name  is  of  3x5  typewritten  cards  rather  than  legal- 


a  vault.  The  Sun  has  been  doing  this  the  least  imp<irtance.  It  is  what  the  pho-  sized  envelopes  which  would  have  to  be 


1919 
embraced  ii 
prises  four. 

The  Esrning  Sun  index  is  not  typed 


That  year  the  index  was 
one  volume — now  it  com- 


nther  tissue  sheet  with  paste  on  top  of  as  described  because,  among  other  thing.s 
that.  When  dry,  the  whole  is  placed  be-  there  is  a  limit  to  the  expense  to  which 
tween  cardboard  mats  and  subjected  to  '^ne  should  go  to  accomplish  even  a  good 
pressure  for  several  hours,  run  through  thing  and  because,  in  a  sense,  a  reference 


tograph  illustrates  that  counts.  That  is 
why  you  will  often  see  displayed  on  a 
page  a  photograph  which  has  nothing  to 
do  with  the  story  but  which  is  published 
because  it  is  .striking  and  illustrates  a 
certain  point  in  the  story. 


handwritten.  Where  five  entries  are  nec¬ 
essary  five  cards  are  made  out ;  but  under 
an  alphabetical  system  five  envelopes 
would  have  to  be  made  out,  four  of  which 
would  be  empty.  Then  too,  the  numeric 
system  allows  one  to  file  a  person’s  pho- 


.A  photograph  should  be  read  just  as  tograph  under  his  or  her  name  and  at 
carefully  as  you  would  read  your  morn-  the  same  time  place  the  photograph  in  an 


h«ated  mangle  ^trssue  edge?  trammed  and  found  in  the  morning  Sun  will  oftimes  ing  paper  beginning  at  the  left  hand  side  envelope  containing  a  subject  to  which  it 
sent  to  the  binder.  'o  a  story  of  the  same  periorl  in  of  the  print  and  finished  at  the  right  hand  properly  belongs.  For  instance,  John 

Attending  the  session  were  •  Wilbur  F.  the  evening  edition.  The  one  index  book  si.lc.  After  carefully  noting  points  ot  Jones  is  a  parachute  jumper.  .A  stmio 

Coyle.  Baltimore  Sun  ■  Maurice  Svmonds,  under  certain  circumstances  serves  a  interest  in  the  nhotograph  it  should  be  photograph  of  Jones,  under  ^om. 

York  Daih  Nesvs-  Walter  E  Mur-  double  purpose.  The  Evening  Sun  is.  indexed  under  those  respective  headings  would  l)e  filed  m  the  envelope  on  para- 

Pl>y.  Boston  Post:  John  Goetz,  Boston  of  course,  indexed  as  carefully  as  the  so  that  when  an  editor  makes  a  request  chute  jumping  with  a  card  made  out 

^»vnVa«;  John  Miller,  Kinp;  Features  morninj?  edition,  the  difference  beintf  that  for  photo^traphs  the  records  will  show  under  his  name,  since  ue  are  on  y  in  e 

Syndicate,  Inc.,  New  York;  Richard  the  accumulated  cards  of  the  former  are  exactly  what  is  available. 


ested  in  this  particular  John  Jones  be- 
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cause  lie  is  a  parachute  jumiier,  even 
though  the  photograph  filed  is  a  portrait. 

Fifty  photographs'  of  women  doctors 
are  filed  in  an  envelope  on  “Women  Doc¬ 
tors,’’  a  card  being  made  out  for  each 
person’s  name  and  referring  to  the  en¬ 
velope  on  “Women  Doctors.”  Under  an 
alphabetical  system  I  would  be  obliged 
to  file  each  of  these  photographs  under 
the  name  of  tlx*  person  and  cross-index 
under  “Women  Doctors,”  which  would  be 
impractical  for  our  purpose.  The  latter 
operation  would  also  re<iuire  the  use  of 
fifty  envelopes  and  six  inches  of  filiint 
space.  The  numeric  system  would  use 
one  envelope,  two  inches  of  filing  space 
and  fifty  3x5  typewritten  cards,  showing 
a  >aving  of  49  envelopes,  four  inches  of 
filing  space,  at  the  same  time  keeping  the 
photographs  together  so  that  they  could 
be  given  out  at  a  moment’s  notice. 

To  get  back  to  tlx  numeric  system,  a 
person  of  prominence  is  given  one  en¬ 
velope.  Where  there  is  only  one  photo¬ 
graph  fif  a  person  or  a  gorid  halftone,  it 
is  placed  in  an  envelope  with  ten  or  twelve 
photographs  of  persons  of  whom  there  is 
also  but  f)ne  photograph  in  the  files.  In 
this  way  there  is  a  saving  of  from  nine 
to  eleven  envelopes  and  at  least  one  inch 
of  filing  space.  As  the  photographs  in 
«uch  an  envelope  accumulate,  the  envelope 
is  again  revised,  certain  of  the  photo¬ 


graphs  such  as  duplicates,  prints  of  the 
deceased,  damaged  prints,  etc.,  are  thrown 
away.  Should  a  person  whose  photo¬ 
graphs  were  formerly  filed  in  such  an 
envelope  suddenly  spring  into  prominence, 
causing  several  photographs  to  be  re¬ 
ceived,  that  per.son’s  photographs  are 
given  an  entirely  new  and  separate  en¬ 
velope. 

Each  photograph  Ixars  a  number  corre¬ 
sponding  to  the  envelope  in  which  it  is 
to  be  filed.  Xumlxrs  corresponding  to 
the  various  subjects  are  soon  committed 
to  memory,  making  it  unnecessary,  many 
times,  to  refer  to  the  index  cards  which 
are  numbered  practically  the  same  as  the 
Dewey  system,  without  the  decimal  point. 

Four  grf)ups  of  cars  are  filed,  namely . 
Personalities.  Geographic,  Miscellaneous 
and  Art.  The  .\rt  section  has  two  divi¬ 
sions,  one  containing  the  artists’  cards 
which  list  under  each  artist’s  name  any  of 
his  paintings  that  mav  he  on  file.  The 
second  division  contains  the  titles  and 
subjects  of  paintings  on  file. 

.\n  envelope  is  preferred  to  a  folder 
because  the  ])crson  filing  is  obliged  to  pull 
out  the  envelope  far  enough  to  make  ab¬ 
solutely  sure  it  is  the  proper  envelope, 
thus  eliminating  any  risk  of  misfiling.  A 
legal-sized  envelope  is  used,  owing 
tf)  the  number  of  large  photographs 
published. 


to  depend  on  these  alone.  A  published 
newspaper  index  with  no  digest  would 
obviously  be  of  little  value.  Articles 
on  the  same  case  appear  day  after  day, 
sometimes  year  after  year.  A  certain 
amount  of  summarizing  is  necessary  to 
identify  the  specific  phase  of  the  situa¬ 
tion  that  is  treated  each  day. 

Each  worker,  as  she  finishes  her  as¬ 
signed  topics,  checks  off  the  articles  she 
has  covered  on  the  "official”  copy 
of  the  paper,  using  her  initial  as  a  check 
mark. 

When  every  iiulexer  has  finished  her 
subjects,  there  always  remain  some  mis¬ 
cellaneous  articles  not  in  any  specifically 
assigned  field.  The  editor,  therefore, 
goes  over  the  official  copy  of  the  paper 
and  distributes  these  articles  among  the 
staff,  bearing  in  mind  the  varying  abili¬ 
ties  and  experience  of  the  indexers  and 
the  quantity  and  complexity  of  their 
regularly  assigned  subjects,  trying  to  ar¬ 
rive  at  a  relatively  even  distribution  of 
the  work.  The  articles  so  assigned  are 
marked  in  red  pencil  with  the  initial  of 
the  indexer,  subject  headings  are  desig¬ 
nated  if  necessary,  and  the  “official” 
copy,  thus  marked,  goes  back  to  the  in¬ 
dexers  until  each  in  turn  has  cleared  up 
the  miscellaneous  articles  that  are  mark¬ 


ed  for  her.  It  is  then  returned  to  the 
editor  for  a  final  checking  up  and  dis¬ 
carded. 

Index  entries  are  typed  on  thin  white 
slips  two  inches  by  five  inches  These 
slips  are  collected  from  the  indexers 
every  day  by  the  junior  assistant,  who 
throws  them  into  a  preliminary  alphabet 
preparatory  to  editing  by  the  editor  in 
charge.  ’ 

Upon  the  editor,  who  edits  as  she 
files,  rests  the  responsibility  of  welding 
the  component  parts  into  an  harinonioas 
whole.  Uniformity  of  subject  headings, 
accuracy,  explicit  summaries  of  articles! 
and  a  proper  allotment  of  spac  in  the 
Index  on  the  basis  of  relative  im])ortance 
of  subject  matter  are  particularly  de¬ 
pendent  on  her  supervision,  (^ards  are 
arranged  in  dictionary  style,  with  care¬ 
ful  indications  of  types  and  indentions  to 
be  useel  to  distinguish  between  main 
headings  and  subdivisions. 

On  the  night  of  the  last  day  of  the 
quarter,  the  first  of  the  copy  is  sent  to 
the  composing  room.  This  consists  of 
the  first  few  letters  of  the  alphalxt,  fol¬ 
lowed  by  later  letters  until  the  last  of 
approximately  60,000  cards  have  been  [ 
.sent.  Next  comes  the  reading  of  the  [ 
proof.  I 


TIMES  INDEX  STAFF  IS  ORGANIZED  UKE  A 
CITY  EDITOR’S  FORCE 


DOING  THE  WHOLE  JOB,  AND  SIMPLY, 
IN  A  ONE-MAN  LIBRARY 


By  MISS  EVALYNA  E.  PINE 

By  JENNIE  WELLAND  I  I  i  -i.  •  c  •  c  u  1 1  •  I 

I  I  ■  -  Librarian,  Springneld  Union  i 

Editor  of  The  New  York  Time*  Index  I 

'T’HP-  index  of  the  Springfield  (Mass.)  that  was  originally  adopted  although  im- 

SINCE  the  work  of  compiling  a  pub-  guage  are  indispensable.  Headlines  are  ^  Union  was  started  in  1912.  It  covers  provements  have  been  made. 

lished  index  is  .so  different  froiii  that  helpful,  and  so  are  the  summaries  which  the  morning  and  Sunday  editions  and  the  The  index  is  kept  alphabetically  on 
of  organizing  and  maintaining  a  clipping  usually  form  the  first  few  sentences  of  a  editorials  of  the  evening  edition.  In  five  by  eight  cards.  .Ml  items  under 

file,  it  mav  he  of  interest  to  know  how  newspaper  story,  but  care  is  taken  not  general,  the  index  follows  the  same  plan  each  subject  heading  are  in  chronological 

the  editorial  department  of  the  Nciv - order. 

York  Times  Index  is  organized  and  how  At  the  end  of  the  year  the  complete 

it  functions.  fiJ<^.  9f  cards  is  copied  on  sheets  of  type- 

The  editorial  staff  is  composed  of  writing  paper  and  bound  into  book  form 

eight  persons, — the  editor,  a  first  assist-  A  carbon  copy  is  made  which  is  also 

ant  to  the  editor,  five  indexers,  and  a  SONGS  OF  THE  CRAFT  bound  and  given  to  the  public  library  fori 

junior  assistant.  ,,..  .  “  precautionary  meas- 

.\s  in  the  news  department,  certain  (tmiten  hxriusively  for  Editor  Publisher)  ure.  Doing  it  in  spare  time,  which  b 

wTiters  are  held  responsible  for  following  “W-A-X  TRW^’’  very'  limited,  the  ty'ping  takes  at  least 

up  assigned  stories,  so  on  the  Index  months.  Printing  or  the  new  system 

staff  each  indexer  is  responsible  for  all  By  Henry  Edward  Warner  photographing  the  cards  are  to  be 

articles  on  assigned  subjects.  For  in-  prcfcrrecl.  ,  ,.  .  . 

stance,  one  person  takes  care  of  all  ar-  used  to  be,  before  the  days  in  spite  ot  the  fact  that  the  L  nion  is 

tides  on  the  League  of  Nations,  another  When  anything  would  start  the  press,  becoming  a  metropolitan  newspaixr,  news 

Taxation,  another  Education,  and  so  on.  When  some  new  thrill  slid  down  the  ways  of  local  interest  is  emphasized  in  the  m- 

Subjects  headings  are  assigned  by  the  Launrhed  on  this  tumbling  sea  of  stress, 

editor  when  the  worker  is  inexperienced  There  used  to  he  an  awful  kick  The  index  must  serve  the  reporters,  the 

or  when  a  new  subject  whose  heading  In  that  full  clarion  song,  that  shout  editorial  writers  and  the  public.  It  mii>t 

is  not  obvious  presents  itself.  The  editor  That  rose,  redoubled,  echoed  when  serve  the  school  boy  and  girl  wh' 

docs  not  mark  every  subject  heading  for  The  thing  we  waited  for  was  out;  newspaper  office  to  prepart 

everv  article  in  each  day’s  paper.  When  “W-A-X-TRAY!”  their  current  events  assignment, 

an  i'ndexer  has  handled  a  subject  for  a  '  In  accordancrc  with  this  policy  of  brevi 

short  period  of  time  she  becomes  From  City  Hall  to  lowliest  shack,  a"  international  news  is  arranged  un¬ 
familiar  with  the  headings  that  cover  it.  From  mansions  where  the  silk  hats  dwell  ?ucb  general  headinp  as  Euroixiu; 

and  it  would  be  a  waste  of  time  for  the  To  homes  of  misery  and  back  .Affairs,  China,  Japan,  League  of  .Na- 

editor  to  mark  each  article.  When  dif-  The  music  of  the  newsboys’  yell:  tions,  .Arms  Conference,  Forci.gn  Trad 

ficulties  arise,  the  editor  is  consulted.  The  proudest  princeling  felt  the  punch.  and  horeign  Relations.  In  addition  t 

but  indexers  are  expected  to  be  guided  to  The  hack-bent  serf  leaped  to  its  beat—  ^  cmintnes  included  in  the  enn- 

a  certain  extent  by  former  indexes  and  to  Men  left  their  desks,  forgot  their  lunch,  of  Euro^  I  put  England  undp 

develop  a  certain  amount  of  initiative.  To  hear  that  newsboy  in  the  street —  general  heading,  European  Affairs. 

iV  the  case  of  the  clipping  file  the  de-  ‘•W-A-X-TR.AY!”  «  personage  of  any  country  dies,  assunx- 

mrtment  head  or  one  of  his  assistants  is  or  resigns  office  or  does  anything  of jm- 

usually  at  hand  to  aid  in  consulting  the  That  used  to  be;  ...  but  now,  alas,  ’  listed  under  " 

records;  in  the  case  of  the  published  in-  Who  cares  a  whoop  or  jumps  to  see  , 

dex  there  is  no  personal  contact,  no  op-  What  wondrous  thing  has  come  to  pass,  Tninn 

portunitv  to  explain.  The  indexer  must  Who  wonders  what  the  news  may  be?  m  r’detnd  on  indr''nrne  C 

iV  able  to  visua  ize  the  points  of  view  of  I  rushed  a  bedlam's  wall  to  buy  9"  a'.’iie 

Si  type  .of  workers  whS consult  the  in-  .An  “^-ra’’  from  a  leatheZ-lungl  .  .  . 

dex  in  his  selection  of  a  heading.  The  headline  told  my  eager  eye  .a  time  -inrl  I  h-Ave  fomr: 

Confronted  with  what  That  once  again  I  had  been  stung!  convenient  to  index  th 

mistakable  demand  for  a  change  in  head-  W-A-X-TRAY  ! 

ing,  the  indexer  must  do  so,  always  tak-  headings 

ing  the  precaution,  however  to  insert  a  EighM-olumn  screamers  say  a  cow  Sports  arc  distinguished  bv  a  gui* 

cross-reference  from  the  old  heading  to  Has  had  a  calf!  .  .  .  A  poster  type  ^ard  of  a  particular  color  printed  witk 

the  new,  and  an  explanatory  note  under  i’roclaims  the  staggering  news  that  now  ,I,p  ...„„i  “QpnPT<s  ”  ir„,Lr  this  zen- 

the  new  heading  to  indicate  where  the  Huckleberries  are  enming  ripe!  division  each  spjrt  is  given  a  sepa 

material  may  be  found  in  previous  in-  And  nothing  less  than  half  a  page  rate  card  arrangwl  in  alphalietical  order. 

LI  r  •  *  *1,  T-u  seven  extras  couhl  convey  j,,  indexing  news  from  other  cities  arf 

The  problem  of  summaries  is  another  The  news,  rf  Wales  should  start  the  rage  towns  I  attemnt  to  hrintf  toiretlicr  un*- 

one  which  is  peculiar  to  the  published  in-  For  wearing  pants  a  different  way!  „,e  name  of  each  town  or  ciu  all  itfl«’ 

dex  as  distinct  from  the  clipping  files.  W-.A-X-TRAY!"  of  a  general  nature.  In  man v  instanced 

Having  read  the  article  the  indexer,  in  I  find  it  be-tter  to  consider  the  to*i>  « 

addition  to  deciding  on  her  .subject  head-  And  so  I  sit  and  do  not  shout  secondarv  and  to  list  the  item  under  > 

ing.  must  select  the  outstanding  p<)ints  Nor  feel  a  kick,  nor  rush  to  see  niore  general  heading.  This  is  true  « 

and  express  them  clearly  and  concisely.  What  all  the  racket  is  about  .  .  •  of  accidents  robberies  wrecks 

Here,  too,  she  must  bear  in  mind  that  Life  isn’t  what  it  used  to  be.  raids  etc  where  I  list  the  it'  ius  iBid^ 

her  work  goes  out  to  the  world  at  large  cities  or  town  in  which  tliev  occur  • 

in  cold  type.  Accuracy  is  of  primary  chronological  order, 

importance.  Good  ludgment  and  an  The  newspaper  index  is  verv  often » 

adequate  command  of  the  English  Ian-  L _ (Continued  on  page  33) 


the  editorial  department  of  the  -Vetu 
York  Times  Index  is  organized  and  how 
it  functions. 

The  editorial  staff  is  composed  of 
eight  persons, — the  editor,  a  first  assist¬ 
ant  to  the  editor,  five  indexers,  and  a 
junior  assistant. 

.As  in  the  news  department,  certain 
writers  are  held  responsible  for  following 
up  assigned  stories,  so  on  the  Index 
staff  each  indexer  is  responsible  for  all 
articles  on  assigned  subjects.  I'or  in¬ 
stance,  one  person  takes  care  of  all  ar¬ 
ticles  on  the  League  of  Nations,  another 
Taxation,  another  Education,  and  so  on. 

Subjects  headings  are  assigned  by  the 
editor  when  the  worker  is  inexperienced 
or  when  a  new  subject  whose  heading 
is  not  obvious  presents  itself.  The  editor 
does  not  mark  every  subject  heading  for 
every  article  in  each  day’s  paper.  When 
an  indexer  has  handled  a  subject  for  a 
short  period  of  time  she  becomes 
familiar  with  the  headings  that  cover  it, 
and  it  would  he  a  waste  of  time  for  the 
editor  to  mark  each  article.  When  dif¬ 
ficulties  arise,  the  editor  is  consulted, 
but  indexers  are  expected  to  be  guided  to 
a  certain  extent  by  former  indexes  and  to 
develop  a  certain  amount  of  initiative. 
In  the  case  of  the  clipping  file  the  de¬ 
partment  head  or  one  of  his  assistants  is 
usually  at  hand  to  aid  in  consulting  the 
records;  in  the  case  of  the  published  in¬ 
dex  there  is  no  personal  contact,  no  op¬ 
portunity  to  explain.  The  indexer  must 
1)0  able  to  visualize  the  points  of  view  of 
all  types  of  workers  who  consult  the  in¬ 
dex  in  his  selection  of  a  heading. 

Confronted  with  what  becomes  an  un¬ 
mistakable  demand  for  a  change  in  head¬ 
ing,  the  indexer  must  do  so,  always  tak¬ 
ing  the  precaution,  however,  to  insert  a 
cross-reference  from  the  old  heading  to 
the  new,  and  an  explanatory  note  under 
the  new  heading  to  indicate  where  the 
material  may  be  found  in  previous  in¬ 
dexes. 

The  problem  of  summaries  is  another 
one  which  is  peculiar  to  the  published  in¬ 
dex  as  distinct  from  the  clipping  files. 
Having  read  the  article,  the  indexer,  in 
addition  to  deciding  on  her  .subject  head¬ 
ing,  must  select  the  outstanding  p<)ints 
and  express  them  clearly  and  concisely. 
Here,  too,  she  must  bear  in  mind  that 
her  work  goes  out  to  the  world  at  large 
in  cold  type.  Accuracy  is  of  primary 
importance.  Good  iudgment  and  an 
adequate  command  of  the  English  lan- 


SONGS  OF  THE  CRAFT 

(tVrilten  Exclusively  for  Editor  ^  ruELisiiER) 

“W-A-X-TRAY!” 

By  Henry  Edward  Warner 

II  used  to  be,  before  the  days 

When  anything  would  start  the  press. 
When  some  new  thrill  slid  down  the  ways 

Launrhed  on  this  tumbling  sea  of  stress. 
There  used  to  be  an  awful  kick 

In  that  full  clarion  song,  that  shout 
That  rose,  redoubled,  echoed  when 
The  thing  we  waited  for  was  out; 

“W-A-X-TRAY!” 

t 

From  City  Hall  to  lowliest  shark. 

From  mansions  where  the  silk  hats  dwell 
To  homes  of  misery  and  back 

The  music  of  the  newsboys’  yell: 

The  proudest  princeling  felt  the  punch. 

The  back-bent  serf  leaped  to  its  beat — 
Men  left  their  desks,  forgot  their  lunch, 

To  hear  that  newsboy  in  the  street — 

‘•W-A-X-TRAY!” 

That  used  to  be;  .  .  .  but  now,  alas. 

Who  cares  a  whoop  or  jumps  to  see 
What  wondrous  thing  has  come  to  pass. 

Who  wonders  what  the  news  may  be? 

I  rushed  a  bedlam's  wall  to  buy 

•An  “extra”  from  a  leather-lung!  .  .  . 

The  headline  told  my  eager  eye 

That  once  again  I  had  been  stung! 

“W-A-X-TRAY!  ’ 

Eight-column  screamers  say  a  cow 

Has  had  a  calf!  ...  .A  poster  type 
Proclaims  the  staggering  news  that  now 
Huckleberries  are  coming  ripe! 

And  nothing  less  than  half  a  page 
.And  seven  extras  could  convey 
The  news,  rf  Wales  should  start  the  rage 
F’or  wearing  pants  a  different  way! 

“W-.A-X-TRAY!” 

And  so  I  sit  and  do  not  shout 

Nor  feel  a  kick,  nor  rush  to  see 
What  all  the  racket  is  about  .  .  . 

Life  isn’t  what  it  used  to  be. 


Editor  &  Publisher  for  June  27,  1925 
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OGDEN  URGES  RETURN  TO  OLD  TRADITIONS 

New  York  Times  Editor  Deprecates  “Detective-Reporter”  and  Cites  Washington  Corps  as  Model  for 
News  Gatherers — Asks  “Reassertion  of  Correct  Balance  in  News  Judgment” 
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:S  of  the  country  were  this 
•k  urged  to  hasten  the  "present 
evident  swing-back  to  old  journalistic 
traditions  and  the  trustworthy  collection 
of  news,”  by  Rollo  Ogden,  editor  of  the 
Snv  York  Times. 

In  an  interview  with  Editor  & 
PvBisiiKR,  Mr.  Ogden  gave  his  ideas  of 
the  functions  of  a  newspaper  reporter, 
deprecated  the  “detective  type”  of  news- 
gatherer,  praised  the  VVashington  corre¬ 
spondents'  corps,  and  declared  a  “re- 
issertion  of  correct  balance  in  news 
judgment”  was  apparent  among  the 
leading  newspapers  of  today. 

"Despite  a  few  ups  and  downs  and 
certain  vagaries,  there  is,  I  believe,  a 
delinilc  swing  back  to  the  older  methods 
of  journalism,  when  trustworthy  collec- 
bem  f:  tion  of  news  was  paramount  over  sen- 
the  f  sationalism,”  Mr.  Ogden  said. 

I  "Yellow  journalism  only  came  into 
1  fashion  .TO  years  ago,  and  already  the 
trend  seems  to  be  away  from  it  and  back 
to  sounder  traditions.” 

The  .American  Bar  Association,  he 
pointed  out,  was  planning  to  discuss  the 
relations  between  the  newspapers  and 
the  courts  at  its  coming  meeting  this 
fall,  and  said  that  while  it  was  his 
opinion  that  the  lawyers  often  expected 
too  much,  he  nevertlicless  believed  they 
had  a  right  in  many  cases  to  demand 
better  treatment  from  the  press. 

“.After  all,”  he  began  the  interview, 

“a  reporter  is  necessarily  different  from 
a  detective.  Let  those  who  want  to  run 
down  crime,  go  to  a  detective  agency  and 
hire  their  man. 

"When  the  detective  functions  of  a 
reporter  are  emphasized,  it  tends  to  dis¬ 
tort  the  perpective  of  new.spaper  men. 
They  are  more  likely  to  be  tempteel  to  do 
something  dishonorable. 

“.A  detective  doesn’t  feel  himself 
bound  by  nice  scruples.  The  danger  is 
that  a  repf)rter  will  not,  who  has  the 
idea  that  detective  work  is  mainly  what 
his  newspaper  wants  Viim  to  do. 

"In  the  case  of  this  year’s  Pulitzer 
Prize  winners  for  reporting,  Mulroy  and 
Goldstein,  didn’t  write  a  line  of  the 
Leopold-Loeb  story  for  the  Chicago 
Daily  News.  All  that  w’as  published  was 
written  by  others  from  their  verbal  ac- 
1^  counts. 

“They  did  a  fine  bit  of  detective  work, 
but  I  believe  there  ought  to  be  some  dis¬ 
crimination  between  the  class  of  work 
they  performerl  an<l  accurate  reporting, 
intelligently  and  truthfully  written.” 

To  illustrate  his  conception  of  the 
ideal  repf)rter,  a  difficult  ideal,  he  said,  to 
eicpi’ess  because  of  the  wide  range 
ewered  in  the  reportorial  field,  Mr. 
Ogden  sjioke  of  the  Washington  corre¬ 
spondents. 

“They  are,  I  believe,  go<xl  example  of 
what  the  moral  reportorial  standard 
should  be,”  he  said. 

“They  investigate,  when  necessary,  but 
IS  gentlemen  and  not  detectives.  'Their 
investigations  are  honestly  conducted. 

‘The  Washington  correspondents  have 
Wilt  for  themselves  a  high  reputation 
■or  (Aserving  injunctions  of  secrecy,  for 
^fusing  to  break  faith,  when  told"  con- 
"dential  information  in  advance  of  the 
actual  news. 

Every  reporter  should  observe  such 
wjunrtions.  .A  large  part  of  his  value 
his  newspaper  depends  upon  his 
^Wishing  a  personal  reputation  for 
“Ustworthiness.” 

V  j'  reminded  of  Frank 

*nderlip‘s  attitude  towards  the  Wash- 
"Won  corps,  classed  it  as  “a  crazy  notion, 
J^h  sofiii  faded  out.”  Mr.  ATanderlip 
^ted_  the  correspondents  for  de- 
^erating  into  the  messenger  boy  class, 
with  hand-outs,  and  refusing  to 
fjie  governmental  affairs  in  detective 
lishion. 

no  great  mystery  about  the 
f'f  a  newspaper  reporter,”  Mr. 
I^en  continued.  “They  are  simnly 
^sfy,  accuracy,  and  fidelity.  Yet  they 
not  always  followed. 


By  k  HILIP  SCHUYLER 
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Investigate,  but  as  gentlemen,  nut  as  detectives— ROLLO  OGDEN. 


iiietficient.  here  the  City  .Administration 
and  all  law-enforcement  organizations 
arc  weak  and  corrupted  by  iKilitics,  and 
of  course  only  one  thing  in  the  city  is 
great,  magnilicent  and  pure,  and  that  is 
the  press  of  the  City  of  New  York.  Any 
criK)k  who  believes  this  should  not  stay 
away.” 

HUME  RESIGNS  N.  P.  A.  POST 

Will  Conduct  Own  Business  as  Public 
Relations  Director 

Frederic  W.  Hume  has  resigned  as  sec¬ 
retary  of  the  National  I’ublWievs  ,A>- 

sociation,  effective  July  1,  to  go  into 

bn>iness  for  him¬ 
self  as  a  director 
of  public  rela¬ 

tions.  His  oftice 
will  Ik-  in  the 

M  e  t  r  o  p  o  1  i  tan 
T  o  w  c  r,  e  w 
A'ork.  George  C. 
Lucas  will  suc¬ 
ceed  him  as  asso¬ 
ciation  treasurer. 

Mr.  Hume  Ix-- 
came  widely 
known  to  newspa- 
|)er  publishers 
through  his  ac- 
pRF.iiERic  W.  lleMK  tivifies  in  Wash¬ 
ington  in  regard 
to  the  tx'stal  problem  in  Washington, 
where  he  represented  the  magazine  pub¬ 
lishers  in  various  attempts  to  obtain  a  re¬ 
vision  of  existing  rates  on  second  class 
mail  matter.  He  will  continue  to  assist 
the  N.P..A.  in  an  advisory  capacity  in 
Ixith  ptistal  and  |>ai)er  business. 

During  the  Coolidge  political  campaign, 
.Mr.  Hume  was  <lirector  of  publicity  tor 
the  I-Ciistern  Division. 


“Not  long  ago,  for  instance,  a  lawyer 
told  me  of  a  recent  experience  he  had 
had  with  a  group  of  New  York  report¬ 
ers.  He  was  counsel  in  a  rather  scandal¬ 
ous  case.  Reporters  came  to  him  and 
asked  for  copies  of  a  certain  document 
in  the  custoely  of  the  court.  He  de¬ 
clined  to  give  it  to  them  and  they  went 
away. 

“One  of  the  reporters,  however,  went 
to  the  telephone  and  called  up  the  clerk 
of  the  court.  He  gave  his  name  as  that 
of  the  lawyer  arxl  told  the  clerk  to  turn 
the  document  over  to  a  certain  man  who 
would  call  for  it  shortly. 

“That  was  smart,  wasn’t  it?  But  very 
dishfinorable. 

“The  best  way  a  reporter  has  of 
showing  loyalty  is  to  make  sure  not  to 
do  anything,  which  would  in  any  way 
discredit  his  newspaper. 

"It  is  no  wonder  that  the  Bar  .Asso¬ 
ciation  is  planning  to  discuss  newspapers 
and  the  courts  at  their  next  meeting. 
There  is,  the  lawyers  complain,  a  great 
deal  of  laxity  in  the  extent  newspapers 
publish  details  of  trials.  And  the 
lawyers  are  right,  I  believe,  in  urging 
the  judges  to  make  most  severe  rules  in 
regard  to  reporters  and  cainera  men  and 
enforcing  them. 

“Flash  light  photo  snapping  is  not  in 
accord  with  the  dignity  of  the  courts. 
But  judges  control  their  own  court 
rooms  or  should  control  them,  and  they 
are  the  ones  who  should  not  allow  ex¬ 
traneous  things  to  go  on  within  them. 

“Of  course  the  lawyers  often  expect 
too  much  in  the  reporting  of  trials  in 
newspapers.  Only  the  outstanding  points 
of  a  six-hour  trial  can  be  covered  in  a 
daily  paper’s  columns.  Frequently, 
therefore,  accounts  of  a  trial  are  honest, 
but  fragmentory  and  so  misleading. 

“In  the  Chapman  case,  for  instance,  the 
general  impression  gained  was  that  the 
mail  bandit  w<iuld  be  acquitted.  My 
belief  is  that  the  judge  and  jury  in  that 
trial  got  some  things  that  the  reporters 
did  not  give  to  the  public.” 

In  conclusion.  Mr.  Ogden  said  a  sane 
jud'’ment  of  balance  was  re-asserting  it¬ 
self  in  the  newspjipers  of  tmlay. 


“The  old  New  York  .Sun  in  the  days 
of  Chester  Lord,”  he  said,  “was  con¬ 
sidered  the  favorite  newspaper  of  news¬ 
paper  men.  It  had  that  reputation 
largely  because  it  knew  Ikjw  to  keep  a 
correct  balance.  The  Sun  carried  all  the 
news,  and  gave  the  proper  amount  of 
space  ami  empliasis  to  each  story. 

“This  is  the  type  of  journali.sni.  the 
return  of  which  I  would  like  to  see 
hastened.” 

Mr.  Ogden  has ‘spent  .14  years  in  Ne'*' 
York  journalism,  and  has  been  connected 
with  only  two  newspapers,  the  New  York- 
Evening  IVst  and  the  New  A’ork  Times. 

Graduated  from  Williams  College 
with  an  A.  B.  in  the  class  of  1877,  he 
studierl  for  the  ministry  at  the  .Andover 
Theological  Seminary  and  the  Union 
Theological  Seminary.  In  1880  he  was 
ordaine*!  to  the  Presbyterian  ministry, 
and  became  associate  pastor  of  the  First 
Church  in  Cleveland.  Subse(|uently  he 
performcfl  missionary  work  for  his 
church  in  Mexico  City,  where  he  re¬ 
mained  for  2  years  from  1881  to  188,1. 
Then  he  returned  to  Cleveland  to  be¬ 
come  pastor  of  the  Case  .Avenue  Presby¬ 
terian  Chtirch. 

After  four  years  there,  he  came  to 
New  A’ork  and  joine<l  the  staff  of  the 
New  A’ork  Evening  Post.  He  was  made 
editor  of  that  newspafier  in  lOO.A  ana 
remained  in  that  capiicity  for  17  years. 
Three  years  ago  he  was  ap(xiinte<l  to  his 
present  position  of  editor  f)f  the  New 
York  Times. 


COLLEGE  HONORS  “DING” 


Cartoonist  Given  Doctor  of  Letters 
Degree  by  Beloit 

J.  N.  Darling,  internationally  known 
cartixmist.  was  awarded  the  degree  of 
Doctor  of  I-etters  by  Beloit  College, 
Beloit,  Wis.,  June  22. 

Mr.  Darling,  who  is  rectivering  from  a 
serious  illness  at  his  home  in  Des  Moines 
was  unable  to  be  present  to  receive  the 
honor. 


EDITORS  PUBLISH  MINUTES 


PRESS  BLAMED  FOR  CRIME 


Commissioner  Enright  Scores  Glorifica¬ 
tion  of  Criminals 

“Gloritication  of  criminals"  by  the 
newspapers  of  New  York,  was  scored  by 
Police  Commissioner  Enright  of  the  city 
in  a  recent  address. 

“If  criminals  don’t  come  tf)  New  A’ork", 
he  said,  “it  is  not  because  they  lack  a 
daily  invitation  issued  to  them  by  the 
press  of  this  city,  front-page  invitations, 
telling  them  to  come  quickly,  for  here  the 
“plucking”  is  good,  here  the  police  arc 


Proceedings  of  A.  S.  N.  E.  at  Wash¬ 
ington  Issued  in  Book  Form 

“Problems  of  Journalism”  has  appeared 
in  its  1923  e<lition  as  the  proceedings  of 
the  January  convention  (A  the  .American 
Sf)ciety  of  Newspaper  Editors  at  Wash¬ 
ington. 

The  cf)mplete  stenographic  record  of 
the  meeting  is  reprcKluced,  in  addition  to 
a  directory  of  the  memlK-rship  and  an 
iiulex  to  all  convention  activities.  The 
volume,  which  is  the  third  issued  by 
the  .Society,  i.s  prepared  umler  the  direc¬ 
tion  of  Secretary  E.  C.  Hopwood,  erlitor 
of  the  Cleveland  Plain  De^er. 

Son  Born  to  Mrs.  Ogden  Reid 

A  son  was  liorn  June  24  to  Mr.  and 
Mrs.  Ogden  Reid,  of  the  New  York 
Herald  Trihnne.  Mr.  Rekl  is  publisher 
of  that  news^)aI)er,  while  Mrs.  Reid, 
nxither  now  of  two  children,  has  f)een 
the  Herald  Tribune’s  vice-president  and 
advertising  director  for  more  than  six 
years.  AVhitelaw  Reid  is  the  name  of 
their  eldest  son. 


N.  E.  Reece  Retires 

Nate  E.  Reece,  for  eight  years  editor 
and  one  of  the  owners  of  the  Pratt 
(Kan.)  Daily  Tribune,  has  sold  his  in¬ 
terest  to  Cecil  P.  Rich,  his  partner,  and 
Charles  W.  Pratt,  advertising  manager. 
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ADOLPH  S.  OCHS  TO  ADDRESS  SOUTHERN 
NEWSPAPER  PUBLISHERS’  MEETING 


FRED  WALKER  HONORED 


Muniey  Executiwe  Awarded  M.  A.  Dc' 
gree  by  Dartmouth  College 


ALABAMA  EDITORS  ELECT 


J.  C.  McLendon  of  LuTeme  NamW 
President  at  Annual  Meet  I 


Program  Completed  for  Annual  Convention  of  S.  N.  P.  A., 
Asheville,  N.  C.,  July  6-7-8 — Report  of  Postal  Committee 
Looms  Large  at  Business  Sessions 


A  DOLFH  S.  OCHS,  publisher  of  the  Orleans  Slates;  T.  M.  Hederman.  Jack¬ 
'll  *1,,.  \r _ V _ I.  -r: _ _ i  i  _ _  ur  _ _  _ 


the  Neiv  York  Times  and  the  Chat¬ 
tanooga  (Tenn.)  Times  will  be  one  of 
the  principal  speakers  at  the  twenty- 
third  annual  convention  of  the  Southern 
Newspaper  Publishers’  Association  to  be 
held  at  Ashe\ille,  N.  C.,  July  6-8,  ac- 
cordiiifjf  to  the  completed  program  made 
public  this  week.  He  is  scheduled  to 
talk  on  “Newspaper  Making''  at  sessions 
July  7. 

Other  headline  speakers  include  Rob¬ 
ert  Lathan,  editor  of  the  Charleston 
News  and  Courier,  and  winner  of  the 
Pulitzer  Kditorial  Prize;  G.  Hi.  Hosmer, 
Tort  Myers  (Fla.)  Press,  on  “The  Na¬ 
tional  Journalists  Home”;  f^ussell  T. 
Htlwardif,  of  the  American  Tree  Associ- 
.ation,  on  “Forestry  and  Its  Relation  to 
Newspaper  and  Other  Industries”;  aiKl 
J.  Fred  Essary,  president  of  the  Gridiron 
Club,  and  Washington  correspondent  of 
the  lialtimore  Sun,  on  “The  Washington 
.Assignment.” 

At  business  sessions  the  report  of  the 
committee  on  |>o.stage  and  legislation 
looms  large  because  of  the  forthcoming 
joint  Congressional  hearings,  scheduled 
to  start  in  Washington,  D.  C.,  July  20. 
0)1.  Rol)ert  Ewing,  publi.shcr  of  the  New 
Orleans  States,  is  committee  chairman. 

The  convention  will  be  called  to  order 
at  9  A.  M.  July  6  by  Arthur  G.  New- 
myer  of  the  New  Orleans  Item  and 
Trihune,  association  president. 

I'ollowing  the  president’s  annual  report, 
and  the  reports  of  Walter  C.  Johnson. 
Chattanooga  Neivs,  sccretary-treasurei', 
and  Cranston  Williams,  as.sociation  man¬ 
ager,  new  members  will  be  admitted  to 
the  as.sociation.  The  remainder  of  the 
first  day  will  be  devoted  to  the  various 
committees,  which  are : 

■Advertising,  Edgar  M.  Foster,  chair¬ 
man  ;  Agency  Relations,  Victor  H.  Han¬ 
son,  chairman ;  Business  Office  Affairs,  R. 
A.  Reeder,  chairman ;  Code  of  Ethic.s, 
W.  M.  Clemens,  chairman;  Editorial  .Af¬ 
fairs,  Wiley  L.  Morgan,  chairman;  In¬ 
ter-Regional  Council,  W.  C.  Johnson, 
chairman ;  Postage  and  Legislation,  Col. 
H'wing,  chairman ;  Printers  Sc1kk)1,  F. 
C.  Withers,  chairman ;  Telephone  Rates, 
Mr.  Morgan,  chairman;  and  Washington 
and  Lee  School  of  Journalism,  Maj. 
Jr)fin  S.  Cohen,  chairman. 

Group  meetings,  always  a  feature  fif 
.S.  N.  P.  A.  conventions,  have  been  set 
for  3  P.  M  ,  Monday,  July  6. 

J.  L.  Horne.  Jr.,  of  the  Rocky  Mount 
CN.  C.)  Telegram,  will  be  in  charge  of 
the  group  representing  newspapers  with 
circulation  under  5,(K)t) ;  Harry  M.  .Ayers, 
Anniston  (Ala.)  Star,  5,()0((  to  26.00() 
circulation ;  W.  E.  Thomas,  Roanoke 
(Va. )  Times-lVorld,  20,000  to  35,<)00 
circulation ;  and  L.  K.  Nicholson,  New 
Orleans  Times- Picayune,  and  Maj.  Clark 
Howell,  Jr.,  Atlanta  Constitution,  3.S,00n 
circulation  and  up. 

.Symposiums  will  be  presided  over  by 
Maj.  Allen  Potts,  Richmond  (Va  ) 
N e%vs-l. coder ;  W.  A.  Elliott,  Jackson- 
^dllc  (Fla.)  Tinu's-Uniott ;  and  Maj. 
Howell,  Atlanta  Constitution,  the  topics 
being  advertising,  circulation,  and  edi¬ 
torial  respectively. 

The  annual  golf  tournament  of  18 
holes  is  .scheduled  for  2  o’clock  July  7, 
at  the  Asheville  Country  Cluh.  with  20 
prizes  up  for  competition.  Meml)ers  of 
the  golf  tournament  committee  are  Wai¬ 
ter  H.  Savory,  Mergenthaler  Linotype 
Company,  (Charles  A.  Webb,  Ashei'ille 
Cithrn,  and  William  Henry  Beers,  of 
^iolf  Illustrated. 

S.  N.  P.  A.  directors  are :  Victor  H. 
HaiTson,  Birmingham  Niws;  Elmer 
Clarke.  Little  Rock  Democrat;  R.  A. 
Reeder,  Miami  News;  Qark  Howell,  Jr.. 
Atlanta  Constitution;  H.  Giovannoli, 
I.r.vington  Leader;  Robert  Ewing,  New 


sem  Clarion  Ledger;  H.  Galt  Hra,xton. 
Kinston  Tree  Press;  E.  K.  Gaylord,  Ok¬ 
lahoma  City  Oklahoman ;  F.  C.  Withers, 
Columbia  State;  Wiley  L.  Morgan, 
Knoxville  Sentinel;  Marcellus  E.  Foster, 
Houston  Chronicle ;  .Allen  Potts,  Rich¬ 
mond  News-Leader ;  and  W.  tiuy  Tetrick, 
Clarksburg  Exponent. 


Fresno  Bee  Buys  Radio  Station 

The  Fresno  (Cal.)  Bee  has  purchased 
the  radio  broadcasting  station  KM  )  from 
the  San  Joaquin  Light  and  Power  Cor¬ 
poration  and  will  hereafter  operate  it 
regularly  in  broadcasting  programs. 
The  purchase  price  was  not  made  public. 


Fred  A.  Walker,  member  of  the  execu-* 
live  board  of  the  Frank  Munsey  publica¬ 
tions,  was  awarded  a  degree  of  Master 
of  .Arts  by  Dart- 
mouth  College, 
his  alma  mater, 
at  commencement 
exercises  in  Han- 
over,  N.  H., 
June  23. 

Mr.  Walker 
w  a  s  graduated 
from  Dartmouth 
with  the  class  of 
18.S8.  Following 
g  r  ad  u  a  t i o  n 
he  spent  six 
years  as  an  elec- 
t  r  i  c  a  1  engineer 
and  then  as  a 
banker.  He  entered  newspaper  work  in 
1894.  For  the  past  22  years,  he  has 
worked  almost  continuously  for  Mr. 
Munsey.  Prior  to  promotion  to  the  ex¬ 
ecutive  ))oard  he  was  publisher  of  the 
New  York  Telegram. 


J.  C.  McT.endon  of  Luverne  w»s 
elected  president  of  the  Alabama  Pros 
.Association  at  the  closing  session  of  the 
annual  convention  held  in  l  oley  « 
Saturday,  June  20.  The  editors  held 
their  sessions  at  various  towns  in  Bjld- 
win  County,  including  Foley,  Bj' 
Mincttc,  Fairhope,  Magnolia  Springs, 
Peterson’s  Point.  On  Alonday  June  21 
they  went  to  Mobile,  making  the 
from  Magnolia  Springs  on  a  Hay 
Other  officers  elected  were :  F.  \V 
Stanley  of  Greenville,  vice-iiresident 
R.  B.  A'ail,  .secretary;  R.  P.  (irtr 
editor  of  the  Alabama  Press;  Jack  Prs- 
auditor;  R.  M.  Rawls,  historian;  \!r 
T.  L.  Vail,  poetess,  and  David  Ho' 
reportefl. 


Fred  A.  Walklr 


$1,000,000  PULP  WOOD  FIRE 


Add}  Sunday  Edition 

The  Quincy  (III.)  Herald  went  on  a 
seven-day-a-week  basis  June  21,  with  the 
appearance  of  the  lirst  Sunday  morning 
fJerald.  Subscription  rates  were  not 
changed. 


Racine  Paper  Adds  Comic 

The  Racine  (Wis.)  Times-Call  recently 
added  a  four-page  colored  comic  to  its 
-Saturday  issue,  using  X.  E.  .A.  colored 
ready-prints. 


Mill*  of  American  Realty  Compan’j 
Dest'ovrd  at  Warhburn,  Me. 

Sixty-live  thousand  tons  of  jjiled  pu'; 
wo<k1  owned  by  the  Great  NAir’.ht- 
Paper  Company,  12  cars  loaded  w- 
pulp,  ami  the  mills  of  the  \:ivrii 
Realty  Company,  at  Washburn,  M 
were  destroyed  June  16  in  one  of  ti 
most  disastrous  fires  in  the  history 
Northern  Maine.  Damage  is  estinv 
at  more  than  $1,000,000. 


MISSOURIANS  WANT  TO  BE  SHOWN  MEXICO 


A  three-weeks’  tour  of  Mexico  is  the  program  of  this  crop  of  journalism  students  from  the  University  of  Missouri,^ 
will  be  the  guests  of  President  Plutarco  Elias  Calles  and  his  government.  Photographed  in  Houston  on  their  way 
the  party  lined  up  as  follows: 

Top  row,  left  to  right — Prof.  Frank  L.  Martin,  Charles  W.  Scarrilt.  Jr,,  Falward  H.  Weatherly,  Irvin  Borders.  L«  , 
row,  left  to  right — Frederic  McPherson,  Robert  .A.  Herefo  rd,  Earle  S.  O’Day,  and  James  .A.  Foltz.  Paul  C.  Fang 
Edwin  Moss  Williams,  other  members  of  the  party,  missed  the  photographer. 


In  Cincinnati 


Buy  Circulation 

(Accept  No  Substitutes) 

The  real  Cincinnati  market  includes  2,000  or  more  cities  and  towns  which 
cluster  about  the  city  itself — in  southwest  Ohio,  northern  and  south-west¬ 
ern  Kentucky,  south-eastern  Indiana  and  p2U‘ts  of  West  Virginia. 

Locate  Cincinnati  on  your  paper  and  you  will  clearly  see  that  all  this  terri¬ 
tory  has  no  big  trading  center  except  Cincinnati.  And  this  outside  popula¬ 
tion  finds  it  easy  to  shop  in  Cincinnati  because  of  the  wonderfully  good 
railroad  and  bus  facilities. 

Cincinnati  is  served  by  19  railroad  lines — 10  of  which  radiate  through  Ohio, 
6  through  Indiana,  4  through  Kentucky  2Lnd  3  through  West  Virginia;  and 
by  31  bus  lines  which  radiate  from  Cincinnati  in  every  direction. 

Because  of  the  absence  of  good  local  papers  in  m2Lny  of  these  cities  and 
towns.  The  Post  is  strongly  entrenched  as  the  favorite  home  newspaper 
and  the  leading  dealer  influence. 

The  Post  has  led  in  total  circulation  for  IS  years.  If  suburban  mail 
and  country  mail  (r.f.d.)  circulation  is  subtracted  from  Cincinnati 
circulations,  The  Post  still  leads;  it  is  first  in  URBAN  circulation. 

You  cannot  cover  the  Cincinnati  market  without  listing  the  leading  paper. 


was  the  net  paid  circulation 
of  The  Post  for  April,  1925 


The  Cincinnati  Post 


New  York 


A  SCRIPPSHOWARD  NEWSPAPER 


MEMBER  OF  THE  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING  FIELD  BY 

ALLIED  NEWSPAPERS,  INC. 

Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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A.  W.  FELL  JOINS  PENN 
PRESS  GROUP 

Named  Executive  Secretary,  Penniyl- 
vania  Newspaper  Publishers’  Associ¬ 
ation — Comes  from  New  England 
Daily  Newspapers  Association 


A.  \V.  Fell,  manager  of  the  New 
Kiiglaiid  Daily  \ewsi>apers  Association,  on 
Sept.  1,  will  join  the  Pennsylvania  News¬ 
paper  Publisher.s’ 
Association  as  ex¬ 
ecutive  secretary, 
John  L.  Stewart, 
publisher  of  tlie 
t  F  a  s  h  i  n  S’  t  o  n 
(  Pa. )  Ohsi'ri  cr 
and  Reporter  and 
president  of  tlie 
organization  an¬ 
nounced  this 

week. 

The  association 
represents  a  mer- 
g  e  r  of  three 
P  e  n  n  s  y  1  v  ania 
press  g  r  o  u  p  s, 
the  .Associated 
Dailies  of  Pennsylvania,  the  State  Edi¬ 
torial  Association  and  the  Weekly  News¬ 
paper  Association.  The  merger  took 
place  last  February. 

Mr.  Fell’s  htadquarters  wilt  be  at 
Harrisburg. 

The  new  executive  secretary  of  the 
Pennsylvania  Newspaper  Publishers’ 
.Association  is  well  acquaintc<l  with 
newspaper  conditions  in  that  State,  hav¬ 
ing  served  for  live  years  as  business 
manager  of  the  Willuimsport  Suit. 
Later  lie  became  head  of  publicity  for 
the  Congregational  Church  in  .America. 
L'or  the  past  several  years  he  has  been 
publisher  and  part  owner  of  tlie  Hudson 
(  N.  A’. )  Daily  Star. 

-Application  for  a  Pennsylvania  charter 
will  be  mafle  to  the  governor  of  Penn¬ 
sylvania  on  July  21,  by  the  Pennsylvania 
Newspaiiei  I’ublishers’  Association.  The 
inccriiorators  are:  John  L.  Stewart  of 
Washington.  Pa.;  (!has.  P).  Spatz, 
Hoyertown ;  Howard  Reynolds,  Quarry- 
ville;  Daniel  L.  Slep,  Altwiia ;  T.  R. 
Williams.  Pittsburgh ;  W.  L.  Mcl-ean. 
Jr..  Philadelphia;  Charles  M.  Meredith. 
Quakerstown ;  J.  H.  Zerbey,  Jr.,  Potts- 
ville;  G.  J.  Campbell,  Pittsburgh;  F.  J. 
Stackpole,  Harrisburg;  John  1'.  Short. 
Clearlield;  I're<leric  .A.  Godcharies.  Mil- 
ton;  E.  .A.  Sweeney,  Greensburg ;  W.  R. 
Lynett,  Scranton,  and  Paul  R.  Eyerly. 
Rks'msburg. 

The  objects  <yi  the  corporation  are : 

(a)  To  gather  and  disseminate  in¬ 
formation  among  and  for  the  benclit  of 
its  members,  jiromote  the  welfare  of  the 
business  of  publishing  <laily  an<l  weekly 
newspapers  and  to  do  any  lawful  act  or 
thing  which  protects  the  interests  of  the 
members,  advance  their  service  to 
the  people,  and  do  all  such  other  lawful 
acts  and  things  relating  thereto  which 
may  be  necessary  or  exj^dient  to  the 
business  bf  said  corporatifm  or  its  in¬ 
dividual  members ; 

(b)  To  provide  an  office,  headciuarters 


and  a  place  of  meeting  for  its  members 
and  others,  and  to  this  end  shall  have 
the  power  to  lease,  take  and  hold  prop¬ 
erty,  real  or  personal,  that  may  be  leased, 
conveyed,  assigned,  devised  or  bequeathed 
to  it,  and  to  sell,  lease,  improve  and 
encumber  the  same  to  promote  the  ob¬ 
ject  and  aims  of  the  corporation ; 

(c)  To  take  legal  title,  hold  and 
apply  for  the  purpose  of  the  corjKiration 
any  fund  or  funds  heretofore  created  by 
the  “Pennsylvania  Newspaper  Publish¬ 
ers’  -Association,”  an  unincorporated 
associatioii- 


McMAHON  PROMOTED 


Named  Manager  of  National  Advertis¬ 
ing  for  Chicago  Tribune 

Recent  changes  in  the  advertising  de¬ 
partment  of  the  Chicago  Tribune  have 
brought  about  appointment  f)f  Dan 
McMahon  as  manager  of  the  national 
advertising  department,  a  post  left  vacant 
since  \’alt  Merrill  transferred  to  the 
Liberty  advertising  staff. 

Mr.  McMaluui  came  to  the  Tribune  in 
.August  1908.  Starting  in  the  auditing 
department  he  soon  transferred  to  adver¬ 
tising.  and  has  successively  progressed 
through  the  various  divisions  until  he 
was  made  manager  of  the  Western 
division  r)f  national  advertising.  With 
Mr.  McMahon’s  promotion  .Arthur 
Myhrum  was  appointed  manager  of  the 
Western  Division,  j.  J.  Flvans  Hessey 
has  been  made  manager  f>f  the  Eastern 
Division. 

Syracuse  Telegram  Reduces  Price 

The  Syracuse  Telegram  this  week 
reduced  its  jirice  from  three  cents  to 
one  cent.  Tliis  applies  only  within  the 
city  of  Syracuse.  In  the  territory  out¬ 
side  there  will  he  no  change  in  the 
present  price  if  purchased  on  the  streets, 
and  ten  cents  per  week  if  home  delivered. 
The  Sunday  American  will  be  sold  in 
combination  with  the  Telegram  in 
.Syracuse  at  a  home  deliveretl  price  for 
both  newspapers  of  15  cents  per  week. 
SuiKlay  papers  will  be  .sold  on  the  streets 
for  ten  cents  tier  copy. 


Ex-Diplomat  Entertains  Berlin  Writers 

Former  German  .Ambassador  Wei  1- 
feldt  recently  entertained  .\merican  cor- 
resjKindents  at  Rerlin  to  an  outing  atid 
ilinner.  Those  attending  includei  Samuel 
Spewack,  A’cte  York  World:  Frederick 
Kuh.  United  Press;  S.  D.  W’eir,  Inter¬ 
national  News  Service,  and  Otto  Tolis- 
chus,  Utiiversal  Service. 

Celebrates  60th  Anniversary 

The  Titusville  (Pa.)  Herald  celebrated 
its  fOth  anniversary  June  13,  with  the 
iniblication  of  a  special  issue.  .A  four 
page  facsimile  of  the  first  issue  of  the 
paper  printeil  June  14,  1865,  was  a  fea¬ 
ture  of  the  e<lition. 

Electric  Ad  for  Eliffel  Tower 

The  French  government  has  granted 
a  concession  iiermitting  an  automobile 
manufacturer  to  use  the  Eiffel  Tower 
for  an  electric  display  advertisement. 


i  PREMIER 

^  DRY.I.MATS 

Premier  Dry  Mats  Have  Served  the  Publishers  for  Over  12  Years 

I-oatliiif;  New.spajx'rs  Stick  to  Premier 
Hy  Keeping  I  licin  on  Hand  from  Y  ear  to  Year 
^  lien  Other  Dry  Mats  Seem  to  .\et  Queer 
1  hen  It  Is  lime  to  (-.liange  to  Premier 

Send  your  trial  order  today  and  stale  ivluit  kind  of  casting  box  you  have 

PREMIER  FLONG  COMPANY 

KARL  HAGEMLACHER 
P.  O.  Box  671,  City  Hall  Station,  New  York,  N.  Y. 

Sales  Office:  258  Broadway 


Joe  S.  Price,  63  years  old,  one-time  star  of  the  Chicago  Inter-Ocean  composini 
room  (lower  right),  won  an  old-fashioned  type-setting  contest  at  the  Union 
Printers’  Home,  Colorado  Springs,  last  week,  when  he  set  500  ems  pica  in 
20  min.,  2-5  second.  James  M.  Lynch,  president  of  International  Typographical 
Union,  was  referee.  Other  prize-winners  and  their  former  papers  shown  in 
the  picture  are  David  Evans,  71,  New  York  World,  second  prize  winner  (at 
Price’s  left);  .Albert  Holland,  67,  Newark  Star-Eagle  (left  of  Evans);  W.  H. 
Hawrecht,  71,  Los  Angeles  Herald  (second  from  left).  Others  in  the  contest, 
not  identified  in  the  group,  were  C.  Y.  Pickett,  77,  Kansas  City  Times;  Isaac 
Jordan,  65,  San  Antonio  Express;  William  P.  Suttle,  75,  Omaha  Bee;  and 
Thomas  Hartman,  73,  San  Francisco  Chronicle. 


In  Every  Section  of  Cincinnati, 
The  Times-Star  is  the 
Buyer’s  Guide 

In  every  section  of  Cincinnati,  in  every  one  of  the 
suburbs,  on  every  street  and  in  practically  every 
household  the  women-folk  make  up  their  shopping 
lists  from  the  Times-Star  more  consistently  than  from 
any  other  newspaper  in  this  market.  They  have  done 
so  for  almost  eighteen  consecutive  years. 

Translated  into  advertising  parlance,  this  means,  of  course, 
that  the  Times-Star  alone  of  the  four  Cincinnati  newepapers 
has  complete  blanket  coverage  of  the  local  market. 

This  is  reflected  in  the  display  columns  of  this  great  family 
newspaper,  which  carries  more  food  advertising,  more  cloth¬ 
ing  advertising,  more  advertising  of  department  stores,  dry 
goods  stores,  drug  stores,  gift  shops  and  specialty  stores, 
hardware  and  electrical  shops,  musical  instruments,  furniture 
and  household  goods,  boots  and  shoes,  hats  and  caps,  con¬ 
fections  and  beverages,  books  and  publications,  sporting  goods, 
automobile  accessories,  t’res,  radio,  etc.,  than  any  other  news¬ 
paper  in  Southern  Ohio. 

During  the  month  cf  April,  1925,  the  Times-Star  in  twenty- 
six  publication  days  carried  102%  more  display  advertising 
than  the  second  afternoon  paper,  and  51%  more  than  the 
leading  morning  newspaper  carried  in  both  daily  and  Sunday 
editions. 


GNCINNATI  TIMES-SM 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Manager 

.Member  of  Audit  Bureau  of  Circulations 
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^ome  Office:  CoLumbion  Mutual  Obwer,  Mem^is^upunessee 
^4s}c>l>Hn  or  bradstreei  adoni  onr  arfi/Mmpap^^PMjsheraSoyfoKrSeri^ 


UNLESS  you  are  already  running^Briggs’  Feature 
Pages  the  summer  slump  is  beginning  to  hit  your 
[Saturday  or  Monday  (weak  day)  editions  harder 
than  ever. 

The  problem  of  “more  local  display”  that  is  so'perplex- 
ing  to  you  is  easily  solved  by  us  because  "that  is  our 
business.  We  have  built  a  great  international  organi¬ 
zation  doing  this  ONE  thing  for  the  largest  newspapers 
everywhere. 

We  CREATE  local  display  from  a  NEW  source  without 
interfering  with  your  regular  accounts.  We  sell  your 
non-advertisers  legitimate  business-pulling  advertising 
in  original  FEATURE  PAGES,  adding  100,000  to  500,000 
lines  of  otherwise  dormant  business  to  your^total.  We 
sell  them  in  a  manner  that  reflects  credit  to  your  publi¬ 
cation  and  without  selling  expense  to  you. 

Write  or  wire  for  full  details. 

**You  will  want  to  know  ns  sooner  or  later** 
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irr\ITr\DC  DrM  TTTM/^  DD17CC  Arf^ITM’TC^  /^ITPCto  describe  or  characterize  the  volume  of  you  an  opportunity  to  develop  a  perma- 
1  ii^VA  <  lULOO  13  Ov/Ff  "Guff”  material  that  editors  have  sub-  nent  advertiser  for  your  medium  and  at 

W|  A  IT  P  WA^TTP  RA^ICPT  mitted,  but  the  following  ancient  plot  the  same  time  procure  a  substantial  re- 

▼  1^  Oc  i  •  W  I  1  against  the  newspaper  dollar  ought  not  muneration  for  the  insertion.  The  adver- 

I passed,  even  for  a  week.  tisements  will  be  furnished  in  matrix  or 

Failure  Attends  Many  Efforts  to  Graft  News  Space  for  Foods,  The  Inkograph  Company,  Inc.,  159  to  electrotype  form,  whichever  best  meets 

201  Centre  street  (the  wide  range  of  your  requirements. 

r  aini,  ooap,  ^...oncrexe,  oxeei  v^oir  x^iuos  street  addresses  permits  plenty  of  latitude  “The  reason  we  have  so  extensively 

and  Radio  Performances  for  keying  advertisements)  submits  its  used  the  magazines  is  because  when  first 

_  copy  in  various  multi-column  sizes  and  we  started  advertising  they  allowed  us  to 

_  , . .  . ,  ,  ,  .  savs  this  to  the  avaricious  publishers  on  test  the  result  producing  power  of  their 

TyrANY  old  and  some  new  space-graft-  gating  p2o.  The  quotations  must  con-  mailing  list:  mediums  on  this  basis— and  the  majority 

ing  schemes  have  been  cited  to  Edi-  tain  reference  to  Ivory  Soap  and  may  “Jq  your  newspaper,  we  are  pre-  of  those  we  tested  are  now  on  our  pcrnia- 
TOR  &  Publisher  this  week  by  indignant  be  taken  from  any  prose  or  j^try,  book,  pared  to  run  any  one  of  these  three  ads  nent  advertising  list  and  are  receiving 
editors.  The  few  of  the  exhibits  are  magazine  or  newspaper  published  since  a  pay  as  it  produces  basis — by  pay  as  orders  at  the  card  rate.” 
interesting^  for  _  ingenuity,  but  most  of  1850.  The  most  ^cessful  digger  for  ref-  produces,  we  mean  that  we  will  pay  No  magazines  are  named  and  the  dozen 

them  are  indistinguishable  from  the  run  erences  to  the  ^-44  per  cent  pure  is  you  75c  for  every  individual  initial  $1.50  publishers  who  have  transferred  this  gen- 

of  publicity^  matter  which  now  floods  promised  $1W.  The_  most^  recent  refer-  order  your  paper  produces.  The  adver-  erous  proposal  to  Editor  &  Publisher 

every  editorial  desk  in  the  country.  ence  by  Sinclair  I^wis,  in  Arrow^smith,  tisement  will  be  carefully  keyed  and  you  express  curiosity  as  to  the  standing  and 

Peculiarly  barefaced  is  the  “feature”  I**  ehminated  by  Mr.  Beniays,  who  uses  ^^.ju  receive  credit  for  every  order  the  business  capacity  of  their  optimistic  own- 

concerning  an  automobile  tour  whose  ^  specimen.  i,  f  u  produces.  This  will  make  it  possible  ers.  A.  M.  Sweyd,  advertising  manager 

purjKise  is  to  prove  the  durability  of  Gonover  again  appears  before  the  for  you  to  demonstrate  to  us  the  pulling  of  the  company,  might  fortify  his  argu- 

a  paint  manufactured  by  the  Sherwin-  audience  as  the  authority  lor  a  three-col-  power  of  your  publication  and  will  give  ment  by  supplying  this  information. 


as  a  specimen.  .  r  ,  ad  produces.  This  will  make  it  possible  ers.  A.  M.  Sweyd,  advertising  manager 

Mr.  Conover  again  appears  before  the  for  you  to  demonstrate  to  us  the  pulling  of  the  company,  might  fortify  his  argu- 
idience  as  the  authority  lor  a  three-col-  power  of  your  publication  and  will  give  ment  by  supplying  this  information. 


Williams  Company.  This  firm,  it  will  u*"*'  piece  on  the  making  of  radio  con - 
be  remembered,  was  noticed  two  weeks  'lensers  with  the  Sangamo  Electric  Com- 
ago  when  its  press  agent  offered  news-  Springfield  intending  to  reap  the 

papers  a  full-page  story  of  insect  pests  harvest  that  Mr.  Conover  sows  and  the 
and  the  Sherwin-Wfilliams  poisons  that  newspapers  are  expected  to  pay  for 
kill  them.  The  present  attempt  ap-  Evaporated  milk  is  present  with  three 
parently  makes  no  effort  to  conceal  the  very  healthy  matrices  and  enough  mimco- 

advertising  barb  beneath  the  bait  of  Kr^pl'^d  copy  to  fill  a  column— all  re- 

npws-intprpct  leased  for  publication,  free  of  charge. 

.  ,  '  •  1  /--n-  c  Some  of  it  comes  from  the  American 

Another  regrilar  IS  the  Gilliams  Serv-  Housewive’s  Bureau,  119  W^est  40th 

ice,  of  New  York,  which  continues  its  street.  New  York,  other  portions  have 
ram  of  mats  and  proofs  of  radio  features  nameless  ancestry 

produced  in  the  interest  of  the  American  Florida’s  real  estate  boom  is  the  fea- 
Eveready  Company.  jnrg  ^f  ^  three-quarter-page  mat,  free  to 

Still  another  name  well  and  not  favor-  all  editors  who  till  out  the  post-card.  No 
ably  known  to  newspaper  advertising  individual  advertiser  appears  to  be  the 

men  is  that  of  H.  J.  Conover,  of  Oeve-  intended  beneficiary  of  this  worthv 
land,  whose  offerings,  free  to  any  news-  scheme,  fathered  bv  the  Association  of 
paper  which  puts  Mr.  Conover  on  its  Date  Importers,  46  Cedar  street.  New 
mailing  list,  this  time  include  a  picture  York. 

and  story  of  the  “giant  reinforced  con-  Working  again  from  the  top  of  the 
Crete  reservoir  to  give  Cincinnati  a  new  heap,  this  gem  appears.  It  needs  no 
water  supply,”  also  a  mat  of  “England’s  comment  except  reproduction: 

King  and  Queen  ride  to  Wembley’s  n  tr-  i 

Treasure  Isle.”  No  advertiser’s  name  P»bhshcr: 

appears  in  either  contribution,  but  twice-  Lorry  Kennith  and  His  Gang  will  af>- 

bitten  once  shy,  editors  suspect,  for  the  predate  it  if  you  will  carry  a  squib  in 

first,  manufacturers  of  building  materials,  your  paper  telling  your  radio  fan  readers 

and  for  the  second,  certain  railway  inter-  lo  listen  in  on  the  Gang. 


ests  of  the  British  Empire. 

The  next  lift  off  the  pile  of  contribu¬ 
tions  informs  a  play-mad  world  on 
“What  the  Pros  Used  in  the  Golf  Open 
— The  Steel  Shaft  Wins  Its  First  Na¬ 
tional  Tournament.”  This  on  the  author¬ 
ity  of  the  Sports  Edit  Service,  454 


WE  SUGGEST  THIS: 

RADIO  VAUDEVILLE 
SHOW 

Listen  in  on  the  newest  feature  of 


BOOKMAN 

Now  Available  on  the  Ludlow 


IUDLOW  Bookman  Light  is  a  distinctive,  serviceable 
face,  designed  for  general  use.  It  is  especially  suited 
^  to  the  needs  of  the  publisher  who  requires  a  regular- 
width,  all  purpose  letter  and  who  wishes  to  discourage  the 
use  of  heavy,  black  type  in  his  advertising.  It  is  one  of  six¬ 
teen  popular  typeface  series  recently  cut  by  the  Ludlow 
company  in  its  own  punch  cutting  department. 


Display  Line 


Fourth  avenue.  New  York,  whose  busi-  broadcasting — THE  R.\DIO  VAL^DE- 
ness  draws  the  following  description  \TLLE  SHOW, 


from  a  sports  editf)r : 


The  Goodvear  Tire  &  Rubber  Com- 


“For  a  number  of  years  the  Sports  pany  of  .Akron,  and  their  station  WE.AR 
Edit  Service  has  been  supplying  us  with  at  Cleveland,  announce  as  the  first  of 
‘free’  copy  on  golfing  matters.  The  copv  their  Surprise  Nights,  Larry  Kennith 
invariably  develops  into  a  debate  upon  and  his  Gang  on 


steel-shafted  golf-clubs  against  wood —  t'ui’uctvav  irv'irv-Tx-r- 

and  steel  always  wins  the  debate.  If  the  ^  '  EVENING. 

Sports  Edit  Service  doesn’t  charge  any-  JUNE  18,  1925 

thing  for  its  ‘news,’  vvhere  does  it  get  From  8:00  to  10:00  p.  m. 

the  money  to  pay  for  the  postage  stamps  rfmfmrfp  thf  tvatf  avtv 

it  uses  to  mail  us  the  stuff  we  throw  in  ,  iv  ^ 

the  K\. 

No  editor’s  wxek  would  be  complete  the  show,  say  so.  and 

without  a  jog  from  Edward  L.  Bernays,  TbTbYP  AM^'wTl  T  ur 

9  East  46th  street.  New  York,  whose  Fnr4\v 

contribution  of  June  16  announces  a  ‘  -  -u  i  u. 

“quotation  contest  in  contemporary  .All  available  space  in  this  issue  of 
American  literature,”  with  prizes  aggre-  Editor  &  Publisher  would  not  suffice 


Six  Years  of 
Successful 
Service  to 
Newspapers 


For  six  years  newspapers — 
large  and  small — from  the  At¬ 
lantic  to  the  Pacific  ha~e  added 
permanent  circvlation  through 
OUR  Travel  Accident  Insur¬ 
ance  Plan.  (Scores  .of  suc¬ 
cesses.  ) 


Travel  .Accident  Insurance,  as  a 
builder  and  holder  of  circulation,  has 
no  equal  or  substitute.  Our  plan,  which 
is  time  tried  and  tested,  has  been  suc¬ 
cessful  everywhere  we  have  made  con¬ 
tracts.  There  is  a  marked  liberality  of 
coverage  and  claim  settlements  pecu¬ 
liarly  our  own  which  builds  good  will 
while  adding  and  holding  circulation. 


Our  policies  are  liberal  as  possible — yet  conserz’atii’e — containing  that  factor  of 
safety  consistent  with  years  of  sound  experienced  underwriting.  Wire  inquiries. 

HICKEY- MITCHELL  CO. 


PIERCE  BLDG. 


Builds  and  Holds  Circulation 


ST.  LOUIS.  MO. 


48  Point  Ludlow  Bookman  Light 


Cast  on  Slugs 

42  Point  Ludlow  Bookman  Light  ^  ^ 

True  Specimens 

36  Point  Ludlow  Bookman  Light 

Printing  Shops  Gain 


30  Point  Ludlow  Bookman  Light 


Fine  Display  Typeface 


24  Point  Ludlow  Bookman  Light 


No  Hunting  or  Pulling  Sorts 


IS  Point  Ludlow  Bookman  Light 


New  Type  for  Every  Job  and  Plenty 


14  Point  Ludlow  Bookman  Light 


Fastest  System  for  All  Display  Composition  in 

12  Point  Ludlow  Bookman  Light 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Boston:  261  Franklin  Street 


New  York:  63  Park  Row 
Atlanta:  41  Marietta  Street 


LUDLOW  QUALITY  COMPOSITION 
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UNITED  FEATURE  SYNDICATE 

WORLD  BLDG.  NEW  YORK 


doings  of  the  duffs 


By  B«n  Batsford 


“Everybody  Work*  But  Father.” 


THE  DUFFS  are  known  and  loved  in  nearly  every  home  in  the  land.  Babies  have  been 
named  for  little  Danny  Duff,  so  strong  is  the  hold  of  these  characters  upon  newspaper 
readers.  There  is  definite  CIRCULATION  waiting  for  you,  if  you  start  THE  DUFFS. 
If  your  territory  is  still  open,  wire  or  write  for  your  rate. 


The  Great  American  Comic  Strip  Family 
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NEW  YORK  ARTIST  GOING  TO  FRANCE 


Samuel  Cahan.  artist  of  the  New  York  World  Sunday  Magazine,  sails  for  Ply¬ 
mouth  on  the  S.S.  France,  July  11,  with  Mrs.  (kalian.  They  were  photographed 
on  the  ship  last  week  during  a  preliminary-  visit.  Mr.  Cahan  who  is  a  member 
of  the  World's  Quaker  Century  Club  and  of  the  Society  of  Illustrators,  plans 
to  sketch  his  fellow  touri.sts  at  sea  -wind,  weather  and  health  permitting. 

They  will  leave  Havre  .4ug.  26  on  the  Paris. 


WHITE  HOUSE  RULES 
OUT  STENOGRAPHERS 


Bi-Weekly  Conference*  with  Pres*  Must 
Not  Be  Reported  that  Way,  Mr. 
Coolidge  Decides,  Under 
Present  Conditions 


By  J.  BART  CAMPBELL 
(IVasliington  Correspondent,  Editor  &  Pub¬ 
lisher) 

Wasiungtox,  June  23. — Before  depart¬ 
ing  for  Swampscott  today,  President 
Coolidge  made  it  plain  at  his  farewell 
“conference”  with  the  Washington  cor¬ 
respondents  that  he  does  not  desire  any 
stenographic  report  to  be  made  of  his 
hi-weekly  discussions  of  public  questions 
with  them. 

The  President  was  in  the  midst  of  his 
customary  replies  to  the  usual  written 
questions  submitted  to  him  by  the  cor¬ 
respondents  when  he  paused  suddenly, 
and,  removing  his  glasses,  fi.xed  his  gaze 
upon  the  stenographer  of  the  Consoli¬ 
dated  Press  .Association. 

When  the  President  noted  this  repre¬ 
sentative  was  taking  down  stenographical- 
ly  what  was  being  sakl,  the  observation 
was  made  that  the  President  would  rather 
there  was  no  attempt  to  report  him  in 
this  manner. 

It  was  further  e.xplained  that  if  the 
President  knew  the  discussion  evoketl  by 
the  correspondents’  inquiries  was  to  be 
so  reported  he  would  not  care  to  be  so 
free  in  making  statements  to  the  cor¬ 
respondents,  or  at  least  he  would  like  to 
have  an  oppi'irtunity  to  more  carefully 
prepare  his  replies,  or  to  employ  more 
carefully  selected  language  in  making 
them. 

The  opinion  of  the  correspondents  was 
divided  afterwards  as  to  whether  a  steno¬ 
graphic  report  of  what  the  President  said 
to  them  was  proper  in  view  of  the  un¬ 
written  rule  that  the  President  must  not, 
under  any  circumstances,  be  quoted  direct¬ 
ly.  Some  of  them  expressed  a  preference 
for  a  stenographic  report,  to  insure  ac¬ 
curacy  in  reflecting  the  views  of  the 
customary  “White  House  spokesman,” 
even  though  the  report  was  not  used 
verbatim,  or  the  President  quoted  from 
it.  Others  who  do  not  possess  a  knowl- 
crlge  of  shorthand  opposetl  its  use  alto¬ 
gether  as  having  a  tendency  to  give  those 
who  do  an  untlue  advantage. 

fine  outstanding  point  remained,  how¬ 
ever — there  will  be  no  more  stenographic 
reports  made  at  any  of  Presklent  Cool- 
idge's  “conferences”  with  the  corre¬ 
spondents. 

TWO  NEW  CONTESTS  IN  N.  Y. 

Daily  Mirror  and  News  Give  Big  Prizes 
for  “Horoscopes” 

Two  new  promotion  stunts,  involving 
big  money  and  a  somewhat  similar  idea, 
have  entererl  the  hot  circulation  race 
in  New  York  between  the  Daily  Mirror 
ami  the  Daily  Xfwx. 

h'irst  in  the  field  was  the  Mirror, 
offering  $100  prize  every  day  for  a 
question  asked  “Horoscopes”  of  “general 
human  appeal.” 

The  next  day  the  Xews  appeared 
with  a  contest  called  the  “Lucky  Name 
Horoscope,”  with  Doris  Blake,  the 
“reader  of  the  stars.”  This  contest  is 


lieing  withheld  from  the  tabloitl's  mail 
editions. 

The  Xews  is  paying  $1,000  in  cash 
prizes  each  week,  $1(X)  every  day  and 
$400  Sunday  for  the  name  judged  luck¬ 
iest  by  Miss  Blake. 

The  Mirror  requires  readers  to  give 
name,  address,  date  of  birth,  place  and 
hour,  if  known,  and  to  ask  a  “serious 
question.”  while  the  Xews  merely  asks 
name,  fathers  and  mothers  name,  address, 
and  date  sent  in. 

To  promote  the  stunt  the  Mirror  en¬ 
gaged  nine  young  girl  “extras”  from  a 
local  casting  oftice  to  parade  the  streets 
in  gypsy  costume  with  cornncojiia  hats, 
giving  away  printed  postal  cards  to  pro¬ 
mote  the  horoscope  stunt. 


J.  H.  Fifield  Resigns 

James  H.  I'ifiebl,  city  editor,  Sf>ring- 
fielil  (Mass.)  I'uinii,  has  resigned  to  be¬ 
come  director  of  publicity  for  the  Eastern 
.States  Exposition.  Xorman  MacDonald, 
of  the  copy  desk,  becomes  city  editor. 
The  following  changes  have  been  made 
■in  the  copy  de.sk;  (ieorge  M.  White, 
from  head  of  desk  to  assistant  night  news 
editor;  Thomas  J.  O’Xeil,  from  tele¬ 
graph  editor  to  head  of  copy  desk. 

Furey  Buys  Nebraska  Weekly 

F^'ranklin  ( ).  Furey,  formerly  owner  of 
the  Maplctou  (la.)  Press  and  the  /orca 
Palls  (la.)  Sentinel,  has  purchased  the 
IPest  Point  (Xeh. )  Cumtning  Ctninty 
Democrat  from  J.  .\.  Stahl. 


Paper  Company  Moves 

St.  Kegis  I’aper.  Company  has  moved 
its  oftices  to  49  Wall  street,  Xcw  York. 


American  Ace  Wins  Flight  Contest 

A  “sealed  order”  airplane  flight  con¬ 
ducted  by  the  Boston  American  on  Bunk¬ 
er  Hill  Day,  June  17,  was  won  by  Lieu¬ 
tenant  Chester  E.  Wright,  the  fifth 
-American  ace  during  the  World  War,  as 
pilot,  and  Capt.  Donald  Iv.  Currier  as 
observer.  F'ach  received  $1(K)  in  gold. 


N.  Y.  POST  ABANDONING 
DAILY  GRAVURE 


Saturday  Section  Only  to  Be  Retained 
— Daily  Discontinued  Made  Be¬ 
cause  of  Lack  of  Public 
Response 


The  Ncic  York  Evening  Post  will 
discontinue  publication  of  its  daily  roto¬ 
gravure  section  with  the  issue  of  June 
27.  The  Saturday  gravure  section  will 
be  continued. 

Scrapping  of  the  daily  four-page  pic¬ 
ture  section  is  not  due  to  maintenance 
cost,  but  becau.se  of  an  apparent  lack  of 
public  response,  C.  C.  Lane,  business 
manager  said,  when  questioned  by  Fdi- 
TOR  &  Publisher. 

The  daily  roto  was  added  to  the  paper 
for  circulation  promotion  purposes,  he 
said,  but  in  certain  sections  of  the  city 
proved  to  be  of  negative  value. 

“When  we  first  started  publication  of 
the  section,”  he  declared,  “we  were  sur¬ 
prised  by  a  concomitant  drop  in  circula¬ 
tion.  We  tried  tucking  it  inside,  instead 
of  folding  it  over  the  outside,  and  the 
circulation  began  to  come  up  again.  N’ow 
we  intend  to  experiment  still  further  by 
dropping  it  entirely.” 

The  Evening  Post  was  the  first  news¬ 
paper  in  the  country  to  print  a  daily 
rotogravure  when  the  section  was 
launched  .April  1,  of  this  year. 


Cattleman  Sues  Houston  Chronicle 

.A  suit  for  $92,350  alleged  damages, 
tiled  in  San  .\ntonio  by  John  T.  -Martin, 
cattleman  of  -Artesia  Wells,  against  the 
Houston  Chronicle,  was  an  echo  of  the 
hoof  and  mouth  disease  epidemic  in 
Sou  h  Te.xas  last  Fall.  Martin  charged 
that  the  Chronicle  said  the  plague  was 
hrfiught  to  Texas  by  cattle  imported  from 
Mexico  and  Brazil.  He  said  that  he  im¬ 
ported  Brahma  cattle  from  those 
cfiiintries,  and  that  since  the  publication 
demand  for  Brahmas  had  decreased. 


Directory  of  Leading  Features 

rOR  OAILT,  BITMSAT  Altl)  WEEKLT  KEWSFAFERB. 


Fiction 


E^torials 


"BTORIEB” 

Lewis  Wilson  Appleton,  Jr., 

2044  Margaret  Bt.,  Fhiladelphis,  Fa. 


RELEASING! 

"A  CavaliiT  <f  Xavarrp,”  by  Ctias.  B,  Stilson. 
Service  for  Authors,  33  W,  42d  Bt.,  New  York. 


TIMELY  TOFICB,  DAILY  BERYICE 
■xclnsive  Territory 
Raid  Editorial  Barrioe 
Harrisburg,  Fa. 


Radio 


FOR  LARGE  AND  BMALL  FAFERB 
A  non-technical.  weekly  radio  review 
By  CARL  H.  BUTMAN 
Wasnington  Radio  News  Barvioe 
1423  F  Bt.  Washington,  D.  C. 


Roll  Them  and  You’ll  Know  Them — 
They’re  Certified! 

The  deep  blacks  and  fine  half-tones  on  pages  printed  from 
Certified  cold  process  stereotypes  are  not  matters  of  mere  chance. 
They  are  due  to  the  uniformly  smooth,  glass-like  faces  of  our  dry 
mats. 

With  Certified  Dry  Mats  the  smoothness  and  evenness  of 
surface  are  not  due  to  heavy  calendering;  on  the  contrary  Cer- 
tifieds  are  never  heavily  calendered.  These  qualities  are  inherent 
to  our  exclusive  processes  of  manufacture,  which  are  distinctly 
Certified’s. 

As  a  result  our  mats  are  molded  with  a  minimum  of  wear  and 
tear  on  the  roller  as  well  as  on  the  type  forms;  that  is,  with  less 
pressure  Certifieds  give  all  the  necessary  depth  without  any 
signs  of  breaking.  That  is  why  Certified  .stereotypes  reproduce 
with  such  fidelity  of  detail. 

It  is  not  necessary  to  take  our  word  for  this,  or  to  depend  on 
the  experiences  of  others.  It  costs  you  nothing  to  try  some 
samples  in  your  own  plant  under  your  actual  working  conditions. 
When  you’ll  roll  them,  you’ll  know  why  publishers  and  stereo¬ 
typers  prefer  American-made  Certifieds. 


And  when  you’ll  know  them,  you’ll  buy  them, 
them  NOW? 


Why  not  try 


CERTIFIED  DRY  MAT  CORPORATION 

I  340  Madison  Avenue,  New  York,  N.  Y. 

I 

!  For  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds. 
1  Made  in  the  U.S.A. 
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•UR  OVN  VORIX) 

"  or  LetTfeRS 


by  Richard  Beall  \iese,  news  editor  of  LL.D.  FOR  JAMES  M.  LEE 
the  Nashville  Tennessean. 

Mr.  Niese  is  somewhat  emphatic  in  his 

assertion  that  the  managing  editor  is  not  Washington  &.  Lee  University  Honors 


so  much  opposed  to  printing  religious 
news  as  he  is  annoyed  by  the  carelessness 
and  sometimes  ignorance  with  which  the 


Him  as  Historian  of  Journalism 

The  honorary  degree  of  Doctor  of 


By  JAMES  MELVIN  LEE 


copy  coming  from  churches  is  prepared.  Letters  was  recently  conferred  by 
His  aim  has  doubtless  been  to  promote  M  ashington  &  Lee  University  on  James 


JJ  L.  H.\RRIi'.GTON,  Director,  Me-  joke  as  have  been  ruined  by  one.  Mr. 

•  dill  School  of  Journalism,  North-  lord  is  given  as  a  typical  illustration, 
western  University,  has  selected  a  very  »  ♦  ♦ 

apropriate  title  for  his  latest  book.  *  mT-ocr-  • 

-Chats  on  Feature  Writing”  (Harper  &  A  r  ^ewspa^-r  ethics  is 

Bros.).  found  in  The  Lesson  of  Lord  Lever- 

In  Part  I  of  this  volume  Mr.  Harring-  I” 

ton  first  nlavs  the  role  of  renorter  and  1'''^.  article  about  Port  Sunlight  s  Henry 


ELVIN  LEE  systematic  cooperation  between  the  pulpit  Melvin  Lee, 

and  the  press.  To  dispel  this  ignorance  director  of  the 
joke  as  have  been  ruined  by  one.  Mr.  I’e  has  a  chapter  on  newspaper  terms  and 

lists  for  the  guidance  of  religious  workers  versity,  in  recog- 
A  COURSE  in  newspaper  ethics  is  the  kind  of  news  that  any  good  new’S-  nition  of  his 
found  in  “The  Lesson  of  Lord  Lever-  paper  is  glad  to  publish.  services  as  his- 

hiilme  in  the  Living  Age  for  June  20.  He  devotes  one  chapter  to  the  lead  or  torian  of  the 
This  article  about  Port  Sunlight's  Henry  introduction  and  another  to  the  story  American  press, 
i-'ord  says  that  Leverhulme  first  came  into  proper.  By  way  of  good  measure  he  con-  Mr.  Lee  is 


ton  first  plays  the  role  of  reporter  and  ' ‘‘'s  ariicie  anout  rort  sunlight  s  tlenry  mtroauction  ana  anoiner  to  tne  story 

interviews  a  large  number  of  profession-  I' ‘^rd  says  that  Leverhulme  first  came  into  proper.  By  yy  of  good  measure  he  con-  M  r.  Lee  i  s 

al  writers  on  how  they  get  their  ideas  ^ord  eludes  his  mtle  teok  with  a  chapter  giy-  well-known  to 

and  how  thev  handle  their  material  Northcliffe.  In  it  he  claimed  damages  mg  some  Don  t.  Many  city  editors  will  Editor  &  Pub- 

tor  an  item  printed  that  he  was  forming  hope  that  the  last  chapter  will  have  the  l  i  s  h  e  r  readers 


and  how  they  handle  their  material  so 
as  to  interest  the  reader. 

In  Part  II  he  plays  the  role  of  an 


a  soap  trust.  Northcliffe,  after  seeing  widest  reading. 


through  his  de- 


editnr  a  cr,rr  r.f  Competitive  soap  advertisements  disappear  While  “The  Newspaper  and  Religious  partment  “Our 

de  luxe,  with  the  help  of  material  al-  advertising  columns  of  his  pa-  Publicity”  is  designed  chiefly  as  a  prac-  Own  World  of  .  .Tames  Melvin  U, 

ready  published,  to  show  the  best  types  an  active  campaign  tical  text  b^k  for  religious  workers  no  Letters.”  He  is 

of  featnre  artirlps  Part  TT  ic  arimiraW-  against  Leverhulme.  In  this  campaign  harm  will  he  done  if  it  is  perused  by  a  director  of  the  Newspaper  Club  of 
from  the  viewnoint  of  editorial  halanre  printed  many  letters  to  the  editor  under  members  of  the  city  staff.  New  York,  also  its  second  vice-president. 

fTf  the  materi^  nrinteH  th».rein  crwriai  plumes  as  Mother  of  The  only  criticism  that  I  would  make  chairman  of  its  committee  on  ethics  and 

mention  Nhoiild  he^^marle  of  “Rr^crht^T^it  Pcckham  or  “Senex”  at  Sur-  of  the  volume  is  that  it  seems  to  have  a  a  member  of  the  editorial  staff  of  the 

of"  c."  biton.  Baptist  bias.  This  is  somewhat  remark-  official  club  organ,  the  Three  Em  Dash. 


James  Melvin  Lei 


from  the  viewpoint  of  editorial  balance.  L 
Of  the  material  printed  therein  special 
mention  should  be  made  of  “Bright  Lit- 
tic  Stories,”  “Stories  Off  the  Beaten  £v 
Track,”  “Special  Informational  Articles,”  .  j: 
“Stories  with  Picturesque  Settings,” 


members  of  the  city  staff.  New  York,  also  its  second  vice-president. 

The  only  criticism  that  I  would  make  chairman  of  its  committee  on  ethics  and 
of  the  volume  is  that  it  seems  to  have  a  a  member  of  the  editorial  staff  of  the 


“PeonTe  Wor  h  -  fnH  ^ave  been  written  by  members  of  North 

■■TK‘^Huma?  QSi,r"n’u.“N=w?"  ,J'’\  'J'  '"•'■“I''  “ 

ru  es,  though_  it  is  entitled  Practical  ,,, 


liton.  Baptist  bias.  This  is  somewhat  remark- 

During  the  course  of  the  court  pro-  able,  for  Mr.  Niese  on  page  35  says: 
:eedings  these  letters  were  proved  to  If  you  .nre  a  Baptist  and  you  are  sent  to 


Baptist  bias.  This  is  somewhat  remark-  official  club  organ,  the  Three  Em  Dash. 
able,  for  Mr.  Niese  on  page  35  says:  He  is  e.\ecutive  secretary  of  the  Inter- 

If  you  .are  a  Baptist  and  you  are  sent  to  collegiate  Newspaper  Association.  In 
coyer  a  debate  between  a  Pastor  of  your  own  addition  tO  his  department  “Our  Own 
faith  and  one  of  the  L  nitarian  beliet  you  must  ,  ,  r  r  ii*^u  •  s 


cliffe’s  Staff.  This  fake  probably  ac-  for‘’lhr?ime*b^ing,*''evef"umrryw'Lv^e°L?J^^  World  of  Letters,”  he  is  a  frequent  re¬ 


in  your  copy,  forget  that  you  are  a  Baptist.  viewer  of  liooks  relating  to  journalism 
Yet  Mr.  Niese  in  the  stories  which  he  for  such  periodicals  as  the  Yale  Reviev, 


Hints  to  Writers”  For  the  most  nart  jicjater  gave  it  to  charity  and  then  ^ses  for  illustration  shows  a  preference  the  Bookman,  the  Literary  Reziew,  etc. 

it  deals  with  manuscripts  and  their  mar-  Church  which  is  hard  to  This  degree  from  Washington  &  Let 

trust.  But  nis  attempts  to  col-  understand  in  view  of  the  admonition  Lniversity  was  especially  appropriate,  as 
Not  the  least  interesting  section  of  the  newspapers  jyst  quoted.  But  this  is  such  a  minor  the  revival  of  the  Robert  E.  Lee  School 

text  is  the  introduction  contributed  hv  ..•if'}  innocently  reprinted  Lord  matter  that  it  is  hardly  worth  noticing  of  Journalism  at  that  institution  was 

Chester  S.  Lord  managing  editor  of  the  charges  were  not  so  success-  the  many  valuable  suggestions  brought  about  through  a  pamphlet  which 

New  York  Sun  1880-1913  Anv  comment  '  ^nmehow  British  juries  have  a  very  that  can  be  used  by  any  religious  worker  Mr.  Lee  prepared  for  the  Department  of 
about  this  book  could  scarcely  improve  deciding  between  vengeance  regardless  of  the  church  with  which  he  Education  at  Washington  on  “Technical 


uixjii  what  Mr.  Lord  himself  says : 

Mr.  Harrington  has  given  us  a  unique,  an 


«  •  111  vjvv^iviiii^  L/\,.LW^vii  wii(^\-aifv^ 

ImsHf  vindication.  Verdicts  were  generally  is  ’affiliated.  Instruction  in  Journalism  in  American 

says.  in  favor  of  the  newspapers.  _  Institutions  of  Higher  Education.”  In 

n  us  a  unique,  an  Most  of  the  article  deals  with  the  m-  m  co  v  rsu  tli's  pamphlet  Mr.  Lee  spoke  of  the 

dustrial  career  of  Lord  Leverhulme,  but  The  Nation  bO  Tears  Uid  attempts  of  Gen.  Lee  to  add  journalism 

one  item  asserts  that  he  spent  annually  The  New  York  Nation  will  celebrate  to  the  curriculum  of  Washington  Colleft 
.something  like  £1,000,000  in  advertising,  jjj  sixtieth  birthday  July  first  with  a  Mr.  Lee  comes  from  the  Northern  Let 
.Another  article  in  this  issue  of  the  issue.  family. 

Living  .Age  is  “Bulgarian  .Actualities”— a  _ ’  _ 


is  affiliated. 


interesting,  a  valuable  volume.  Happy  in  its  ,l, atrial  rarppr  nf  TjarH  T^vprbiilmp  but 

conception,  skillful  in  construction,  it  is  made  ''ustnal  career  ot  ^rO  Leverhulme,  hut 

additionally  attractive  by  the  wisdom  of  the  <*ne  Item  asserts  that  he  spent  annually 

distinguished  writers  quoted.  .something  like  £1,000, (XK)  in  advertising. 

The  Sun  under  Mr.  Lord  practiced  ,  f this  issue  of  the 

what  this  book  preaches:  “It  graced  Living  Age  is  Bulgarian  Actualities -a 


The  Nation  60  Years  Old 


statement  of  fact  with  the  langifegc  of  "O'"*  correspon- 

literature  and  gave  to  the  news  of  the  newspapers.  Part 

day  the  flavor  of  fiction.”  U  the  press  club  of 

see  Sofia  and  the  welcome  which  it  gave  to 

the  Committee  on  Publicity  Methods  correspondents  of  all  countries  who 

to  lighten  the  burdens  of  the  copy  desk.  T-l  ®  cleverness  be¬ 
lts  contents  deal  with  feature  articles,  newspaper  technique, 

news  stories,  plate  matter,  signed  edito-  *  ♦  ♦ 

rials,  and  human  interest  stories.  The  'W/’ILLIAM  HOWE  DOWNES,  who 
address  of  the  Committee  on  Publicity  ”  for  many  years  sat  in  the  chair  of 
Methods  in  Social  Work  is  130  East  22d  the  art  editor  of  the  Boston  Transcript, 
street.  New  York  City.  The  price  of  is  preparing  for  fall  publication  the  first 
this  bulletin  is  ten  cents.  comprehensive  life  of  John  Singer  Sar- 

•  *  ♦  gent.  The  book  will  contain  not  only  a 

the  current  issue  the  Linotype  Bulle-  descriptive  catalogue  of  Sargent’s  paiiit- 
tin  continues  its  defense  of  sound  ty-  '*^8*  forty-eight  full-page  illus- 

IKigraphy.  One  of  its  most  valuable  fea-  trations  from  his  best  work, 
tures  is  “Notes  on  the  Use  of  Bold  Face  *  ♦  ♦ 

Types"  by  Harry  L.  Gage,  assistant  di-  THE  second  June  issue  of  the  Retail 
rector  of  Linotype  typography.  Publish-  Ledger— the  news  magazine  of  retail 

ers  and  advertising  men  will  be  interested  business — opens  with  an  article  by  the 
in  the  letter  by  prominent  newspaper  editor,  William  Nelson  Taft,  on  “Is  Your 
executives  about  the  use  of  ludicrous  type  Advertising  Laying  a  Foundation  for  the 


c 


CindnnaH&nmrcr! 


Hollister's  famous  Circulation  -  Building 
Organization  serves  another  noted  Client. 


Having  maintained  supremacy  un¬ 
questioned  in  its  field  for  20  years  of 
circulation  building,  it  is  but  natural 
that  HOLLI.STER’S  aRCULATION 
ORGANIZATION  should  be  selected 
to  conduct  TTie  Cincinnati  Enquirer’s 
campaign  at  this  time. 

Times  almost  without  number,  serv¬ 
ing  the  country’s  greatest  and  most 
successful  dailies.  HOLUSTF.R  meth¬ 
ods  and  personnel  have  proven  efficient 
beyond  question.  For  the  organiration 
of  a  giant  sales  force  of  willing  work¬ 
ers.  numbering  into  the  hundreds. 


laper’s  own  territory,  ice  that  is  neertert 

Among  the  nationally-known  papers  Hol¬ 
lister  has  served — and  who  endorse  us: 


united  in  securing  paid-in-advance, 
long-term  subscriptions,  having  en¬ 
trance  into  the  best  homes — this  can 
mean  but  one  thing,  certain  by  proof. 
INCREASED  CIRCULATION  by  8.rx», 
15.000.  or  as  in  one  case  40,000! 

Publishers  know  how  vital  is  a  quick, 
sure,  circulation  jump  when  competition 
threatens,  or  advertising  rates  are  on 
the  down-grade. 

Only  HOLUSTER’S  ORCULATION' 
ORGANIZATION  is  equipped  to  de¬ 
liver  the  swift,  matchless,  expert  serv¬ 
ice  that  is  needed 


in  the  advertising  columns. 


Future?”  For  the  most  part  the  article 
deals  with  institutional  copy.  It  ought  to 


^NE  item  in  the  Bookman  for  July  have  a  wide  reading  among  advertising 
which  should  not  be  overlooked  is  nien.  ^ 

entitled  “Literature  of  the  Laundry.”  It  r  , 

tells  about  the  resolutions  of  Laundry-  '^HE  June  issue  of  the  Iowa  Joumalust, 
Owners’  National  Association  to  request  a  monthly  periodical  published  by  the 
publishers  to  stop  printing  newspaper  School  of  Journalism  at  University  of 
articles  and  cartoons  that  hold  the  laundry  Iowa,  Iowa  City,  opens  with  a  chat  about 


•PHILADELPHIA  lyQVIRER 
•LOS  ANGELES  TIMES 
•SAN  FRANCISCO  CHRONICLE 
MEMPHIS  COMMERCIAL  APPEAL 
CINCINNATI  ENQVIRER 
CLEI  ELAND  PLAIN  DEALER 
•WASHINGTON  POST 


INDIANAPOLIS  NEWS 
KANSAS  CITY  JOVRNAL  POST 
ATLANTA  JOVRNAL 
BALTIMORE  AMERICAN 
DALLAS  NEWS 
•SAN  ANTONIO  EXPRESS 
NASHVILLE  BANNER 


industry  up  to  scorn  and  ridicule. 


type  faces,  make-up,  Imrders,  etc.  It  also 


mentions  the  pledge  of  that  Association  contains  another  installment  of  the  series 
“to  constantly  advocate  newspaper  adver-  of  articles  on  crime  and  the  newspapers 
tisiiig  for  laundries.”  The  article  makes  written  by  the  editor,  Frederick  J. 
two  points  in  commenting  about  this  Lazell. 
idiotic  effort  at  press-muzzling.  The  first  .  *  *  * 

of  these  is  that  attempts  by  various  groups  ^HE  American  press  has  changed  in  re- 
of  America  to  control  public  opinion  are  cent  vears  most  materially  in  the 
real  and  serious  barriers  to  the  freedom  amount  of  space  devoted  to  news  of  the 
of  speech.  The  other  point,  to  quote  the  churches  and  religious  movements — some- 
article,  is  “that  the  serious  minded  wield-  thing  carping  critics  never  mention.  FJven 
ers  of  sud  and  iron  have  overkxiked  the  more  space  will  be  given  if  religious  lead¬ 
advertising  value  of  humor.”  It  adds  ers  peruse  “The  Newspaper  and  Religious 
that  as  many  men  have  been  made  by  a  Publicity”  (George  H.  Doran  Company) 


^Indicate!  paper* 
rondtATled 


nhirh  two  or  more  HollUter  campaign*  have  been 


Adik’e^A  The  Cincinnati  Enquirer  imtU  July  1#. 

HOLLISXER’S 

CIRCVI.ATION  ORGANIZATION 

717-718  Commercial  Exchange  Bldg.,  Lot  Angelet,  Cal. 
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NO  STANDARDIZED  INTERTYPE  HAS  EVER  BECOME  OBSOLETE 


Intertype  in  the  Lead 


42"em  Intertypes  were  first  exhibited  in  1921.  42'em  Intertypes  have 
been  in  continuous  operation  since  1922.  42-em  Intertypes  are  in 
operation  in  all  parts  of  the  world.  Any  standardized  V 

Intertype,  with  any  magazine  equipment,  can  be  v 
furnished  either  as  a  30  or  42'em  machine.  ^ 


If  enough  of  your  work  is  in  measures  wider  than  30  ems, 
you  will  find  it  profitable  to  have  a  42'em  Intertype.  This 
42'em  feature  not  only  eliminates  all  bother  with  "'butted"  slugs,  and 
"rivers"  in  the  composition  but  it  saves  hours  of  time  and  expense — 
proof-reading,  corrections,  make-up,  lock-up  and  make-ready — in  prac¬ 
tically  every  handling  from  the  operator  to  the  pressman. 

This  is  only  one  of  more  than  thirty  Intertype  Improvements 
described  and  illustrated  in  our  booJ^Iet,  " Profit'Mal{mg 
Intertype  Features."  Send  jor  a  copy. 


1440  Broadway  at 
40th  Street 


Executive  Offices 
New  York 


LONDON 


BOSTON 


SAN  FRANCISCO 


NEW  YORK 


MEMPHIS 
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GETTING  BIG  RESULTS  IN  LIMITED 
NEWSPAPER  SPACE 


Many  Advertising  Firms  Recognizing  Importance  of  Regular 
and  Frequent  Use  of  Small  Copy,  Written  i.i 
Terse,  Vivid  Style 


By  HAMMOND  EDWARD  FRANKLIN 


64^XVT!0DY  can  make 


loud  noise 

with  big  newspaper  space,  but  it 
takes  real  advertising  brains  to  get  re¬ 
sults  with  small  space,”  the  president 
of  an  advertising  agency  pointed  out 
the  other  day  in  talking  to  a  man¬ 
ufacturer. 

‘•Given  half  pages,  full  pages  anti 
doulde  trucks  across  the  country  in  news¬ 
papers,  especially  where  tied  up  with 
local  dealers  and  wholesalers,  and  a 
campaign  is  bound  to  stir  up  something. 
Unfortunately,  there  are  many  firms 
which  are  not  in  a  position  to  go  at 
advertising  in  this  tremendous  way.  If 
they  advertise  at  all.  it  is  evident  they 
must  use  small  space. 

“There  are  manufacturers  with  a 
nation-wide  distribution,  who  cannot 
afford  to  use  big  space  across  the 
United  States  but  who  can  plug  away 
with  steady  small  space  in  a  large  list 
of  papers.  Some  manufacturers  have  to 
choose  between  a  big,  quick,  ‘flash-in- 
the  pan,  to  be  followed  by  silence  oi 
modest,  but  non-stop,  small  copy.  In 
our  agency  we  give  as  much  attention 
to  the  three-inch  single  piece  of  copy 
as  we  do  to  a  full  page.” 

The  American  Ncwspai^r  Publishers’ 
Association  in  its  work  with  advertisers, 
without  disparaging  in  any  way  big- 
space  campaigns,  has  pointed  out  the  im¬ 
portance  of  frequent  insertions.  It  is 
sugge.sted  that  space  be  used  on  a  three 
times  a  week  basis  where  possible,  and 
the  Association’s  Bureau  of  Advertising 
has  not  hesitated  to  show  various  treat¬ 
ments  possible  to  get  the  most  out  of 
small  space. 

The  small  newspaper  advertisement 
must  compete  with  the  big  spread  of  the 
department  store,  the  large  copy  of 
national  advertisers,  the  hundrcxl  and 
one  local  retail  advertisers,  and  news 
and  other  editorial  features.  It  deserves 


104  different 
advertisements 


104  consccodye  weeks 


dnsisdieK)# 


It  isnt  so  hard  to  think 
of  something  new  every 
vreeX  because— 


Hatdiet 


Foods. 

>  ^  quaUtY  is 
an  mspiratiOQ 

Twicchdl  -  ChamplinCbi 


BOSTON 


Seatoa^t  best  show. 
First  night  crowd. 

Seats  down  front! 
the  aisle*. 

Zizzy  music,  sna 


on 


lines,  glorious  girli 

Finalcurtain  finds  eyen 
the  critics  cheei 


NOW  for  a 

MARLBORO 


The  small  advertisements  in  each  case 
talked  one  distinctive  feature.  A  num¬ 
ber  of  small  advertisements  spread 
through  an  issue  attract  attention  in 
teaser  campaigns. 

"What  is  PEP?  A  new  bran  f(Mxl 
with  a  ‘bran’  new  flavor.  Kellogg’s 
PEP  the  peppy  bran  food.”  an  advertise¬ 
ment  for  Pep  .said  in  less  than  3vl.  inches. 
The  Kellogg  interests  used  many  sm-ill- 
space  insertions  in  between  its  bigger 
copy  in  recently  getting  this  item  on  the 
market. 

The  Chami)ion  Spark  Plug  Company, 
Toledo,  O..  has  used  much  single  column 
copy  showing  the  product.  Novel 
borders  sometimes  have  a  futuristic 
touch.  One  inch  and  four  inch  copy 
built  an  international  business  for  the 
Potter  Drug  &  Chemical  Corporation  on 
Cuticura  products  without  a  single  sales¬ 
man  on  the  road.  Copy  two  or  three 
inches  deep  is  used  for  Dr.  Scholl’s 
Zino-Pads  in  a  big  list. 

One  f)f  the  cleverest  users  of  small 
space  is  the  marker  of  Marlboro  Cigar- 
e*tes.  The  copy  runs  only  about  four 
inches. 

Four  inch  copy,  “Ask  for  Lipton’s 
Tea  to  obtain  the  ideal  India  blend,”  has 
been  appearing  alongside  of  the  larger 
space  of  the  India  tea  growers. 

Post’s  Bran  Makes,  Kraft  Cheese. 
Gulden’s  Mustard.  Nestle’s  Chocolate 
Bars,_  E.  &  W.  Collars,  VV’illiam’s 
Shaving  Cream,  Eberhard  Faber  Pencils 
and  a  host  of  other  products  appear  on 
the  list  of  adent  utilizers  of  modest  space 
as  part  of  their  advertising  activities. 

A  fantastic  humorous  approach,  as 
was  used  on  Malted  Grape  Nuts  as  a 
soda  fountain  drink,  is  a  sure-fire  atten¬ 


tion  getter  with  sales  possibilities  it 
tied  up  well  with  the  prexluct.  The 
newspaper  reader’s  eye  has  been  trained 
to  look  for  comics. 

Small-space  advertising  for  Bosch 
motor  products  appears  over  the  names 
of  distributors. 

In  the  radio  field,  De  Forest  not  only 
has  been  a  notable  big  space  advertiser, 
b'.it  has  made  good  use  of  space  as  small 
as  three  and  a  half  inches  single,  show¬ 
ing  the  pnxluct,  its  selling  point  and 
price,  with  the.se  set  in  boxes  breaking 
into  the  product. 

Readers  who  would  cut  a  trademark 
from  one  package  of  Armour’s  Oats 
would  be  given  a  cross-word  puzzle  oi 
2.082  words,  which  took  over  300  liours 
to  create  and  won  a  $1,000  prize,  it  was 
announced  in  four  inch  copy  while  the 
cross-word  craze  was  at  its  height. 

Year  after  year  Richardson  &  Robbins 
boned  chicken  and  plum  pudding  have 
been  advertised  in  single  column  copy 
until  today  the  public  is  very  familiar 
with  the  name  and  the  can. 

It  does  not  pay  to  try  to  say  too  much 
at  once.  The  so-called  western  style  of 
hand-lettering,  bizarre  tipping  in  oi 
product  anti  uncommon  borders  adds 
much  to  any  small  space  copy.  The 
artist  and  copy  man  could  study  western 
examples  with  profit.  It  is  well  to  put 
layouts  for  proposed  newspaper  copy  on 
an  actual  page  to  see  how  they  look. 

.\ccording  to  the  ancient  adage,  “Rep¬ 
etition  makes  reputation.”  The  psychol¬ 
ogist  demonstrates  that  the  success  of 
advertising  depends  upon  repeated  im¬ 
pressions.  The  consistent  use  of  small 
space  is  well  worth  while,  if  the  proper 
study  is  given. 


c 


(iigarette  ropy  usually  runs  to  bi?  space, 
hut  not  necessarily.  This  specimen  is 
interesting  for  its  arresting  art  work  and 
economy  of  words. 


Copy  that  women  don’t  forget.  They  see 
it  twice  a  week  in  their  local  newspapers, 
with  hold  hand-lettere<l  typography  pre¬ 
senting  a  tight,  trenchant  sales  story. 
This  reproduction  is  actual  size  and 
shows  how  the  effect  of  white  space  is 
obtained  without  waste  of  the  small  area 
in  borders 


great  care  in  design.  It  has  the  ad¬ 
vantage  of  being  quick  to  read  and, 
where  newspapers  follow  the  pyramid¬ 
ing  plan  of  makeup,  often  gets  a 
“cream”  position. 

The  Twitcbell-Champlin  Company  of 
Boston,  and  Portland,  Nle.,  is  one  of  the 
country’s  most  consistent  and  successful 
users  of  small  space.  The  company 
operates  .seven  big  canneries  in  which 
it  puts  up  a  line  of  150  kinds  of  foods 
under  the  trade-mark.  Hatchet  Brand. 
It  sells  through  the  retail  and  wholesale 
grocery  trade  in  New  England  and,  to 
some  extent,  outside. 

z\  few  years  ago  the  concern  adopted 
a  policy  of  newspaper  advertising,  at 
first  featuring  chiefly  its  pork  and  beans 
and  gradually  capitalizing  the  whole  line. 
Space  seldom  more  than  four  inches  deep 
was  bought  every  Friday  on  page  one 
of  all  the  leading  Boston  papers.  Every 
woman  who  was  going  shopping  could 
hardly  miss  the  copy  because  of  its 
distinctive  form  and  position.  .‘\t  times 
some  outdoor  advertising  in  high  spots 
has  supplemented  the  nevv-spaper  work. 
Space  in  preferred  position  in  some  out¬ 
side  papers,  where  page  one  advertising 
is  not  sold,  has  been  used. 

r?ach  advertisement  has  been  odd  of 
design,  with  a  “different”  Ixirder  and 
copy  hand-lettered,  often  at  queer  angles. 
The  copy,  which  is  prepared  by  the 
J.  W.  Barber  Advertising  .\gency,  Bos¬ 
ton,  is  terse  and  at  times  breezy.  The 
name.  Hatchet  Foods,  is  given  prrm- 
inence. 

Ix'tters  from  time  to  time  are  written 
to  the  salesmen  ami  the  advertisements 
have  been  reproflucevl  in  booklet  form 
for  distribution.  The  company’s  sales 
have  prospered  exceedingly  and  in  its 
territory  its  line  is  one  of  the  best  known. 

Small  space  copy  on  page  one  or  in 
preferred  position  usually  justifies  tlie 
extra  cost. 

In  announcing  a  new  model,  a  motor 
car  manufacturer  bought,  in  addition  to 
his  regular  announcement  space,  a  num¬ 
ber  of  small  two-column  adverti-sements 
scattered  through  the  same  Sunday  issue. 


The  Beacon  Journal 


AKRON,  OHIO 

(Evening) 


and  the 


Springfield  Sun 


SPRINGFIELD,  OHIO 

{Morning  and  Sunday) 


"->^nounce  that 


Story,  Brooks  &  Finley 


New  York  Chicago  Philadelphia 

San  Francisco  Los  Angeles 


now  represent  them  both  in  the 
East  and  West 


1 
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ANOTHER  FREE  SPACE  SEEKER 

Evaporated  Milk  Aaaociatioii  Asking 
for  News  Columns 

The  Evaporated  Milk  Association 
represents  a  huge  national  industry 
which  is  seeking  popular  favor  by  the 
press  agent  route.  So-called  “clip-sheets” 
are  being  mailed  to  newspapers  in  large 
quantities,  covertly  advertising  this  sub¬ 
stitute  milk.  A  favorite,  if  hackneyed, 
method  used  is  to  insert  “evaporated  milk” 
in  daily  menu  cards,  and  very  nice  little 
illustrations  will  be  furnished  in  mat 
form,  free  of  all  cost,  of  course. 

Some  of  the  stuff  is  put  out  by  the 
“Better  Health  Bureau”,  of  Chicago.  A 
letter  addressed  to  that  organization,  by 
A.  H.  Gravenhorst,  President  of  the 
Illinois  Press  Association,  was  as  fol¬ 
lows  : 

“Your  letter  with  enclosed  proof  of 
mats,  plates,  etc.,  which  you  offer 
gratuitously  to  newspaper  men  of  this 
state  received.  For  pure  unadulterated 
nerve,  your  Bureau  equals  anything  that 
has  ever  been  on  the  market.  In  the  first 
place  your  proposition  is  misleading  be¬ 
cause  you  are  posing  as  a  public  health 
bureau  offering  something  for  the  people 
in  the  guise  of  an  authorized  state  or 
Government  agency  when  in  fact  you  are 
simply  an  organized  bureau  of  the 
evaporated  milk  industry  to  get  some 
poor  newspaper  man  who  can’t  make  a 
living  by  employing  business  methods  to 
grasp  your  offer  of  free  plates. 

“In  looking  over  the  different  articles, 
I  find  in  all  advocacy  of  the  use  of 
evaporated  milk.  That  is  the  essence  of 
the  entire  story  and  men  whose  connec¬ 
tions  with  so  great  and  rich  an  organiza¬ 


tion  as  the  evaporated  milk  industry  in 
this  country  is,  should  bow  their  heads  in 
shame.  Your  offer  will  no  doubt  be 
received  by  other  newspaper  men  as  it 
has  by  me,  a  rank  deception  aiKl  a  ‘give 
me  something  for  nothing’  proposition.” 

Daily  Sued  for  $93,000 

The  Bismarck  Tribune  Company  and 
George  D.  Mann,  publisher  of  the 
Bismarck  Tribune,  have  been  made  the 
defendants  in  a  damage  suit  for  $93,000 
instituted  by  T.  R.  Atkinson  who  alleges 
that  his  standing  as  an  engineer  and 
consulting  engineer  has  been  injured  to 
that  extent  by  articles  appearing  in  the 
T  ribune. 

TO  SQUELCH  SPACE  GRAFTING 

Press  Assn.  Writes  Thank-You  Note 
to  Press  Agents 

Members  of  the  Massachusetts  Press 
.Association  are  meeting  reejuests  for  free 
advertising  in  a  unique  manner. 

Press  agents,  sending  copy  for  publica¬ 
tion,  are  immediately  .sent  a  card  inscribed 
as  follows : 

THANK  YOU 

iVe  are  using  your  publicity  copy:  It 
fills  a  great  need  in  a  newspaper  office. 

Every  newspaper  office  must  have  paper 
for  news  “copy.” 

Every  newspaper  must  have  paper  for 
telephone  memoranda  and  notes. 

Some  of  the  paper  on  which  publicity 
matter  is  sent  is  so  good  that  it  is  far 
better  than  we  can  afford  to  cut  up  out 
of  our  own  stock. 

So  we  again  thank  you. 

In  common  with  several  thousand  other 


newspapers  in  this  land  of  ours,  we  are 
getting  enough  publicity  matter  in  each 
day’s  mail  to  supply  many  of  our  needs. 
\Ve  just  turn  it  over  and  use  the  clean 
side. 

\Ve  are  one  of  the  members  of  the 
Massachusetts  Press  .Association  pledged 
to  help  squelch  the  free-advertising,  space¬ 
grafting  evil  by  refusing  publicity  matter 
such  as  yours,  but  if  you  wish  to  con¬ 
tinue  to  send  it,  we  can  use  it — for  the 
various  purposes  noteil  above. 

UPHOLDS  RACING  TIPS 

Senate  Committee  in  Ottawa  Defeats 

Ban  on  Their  Publication  by  Pres* 

.A  special  committee  of  the  Canadian 
Senate  on  Criminal  Code  .Ammendments 
on  June  23,  struck  out  a  clause,  which 
would  have  prohibited  newspapers. 
Canadian  or  imported,  from  printing 
racing  tips  and  odds. 

.A  similar  measure  passed  Commons 
two  years  ago,  but  was  also  thrown  out 
by  the  Senate. 

Objection  taken  by  the  Senate  to  the 
amendment  was  based  largely  on  the 
effect  it  would  have  on  foreign  news¬ 
papers.  Sir  James  I^ugheed,  Conserva¬ 
tive  leader  in  the  Senate,  questioning 
how  such  a  provision  could  be  enforcetl 
without  the  aid  of  an  army  of  police¬ 
men. 

Maj.  Pickering  Goes  Abroad 

Maj.  Coring  Pickering,  general  man¬ 
ager  of  the  North  American  NewspaiK-r 
.Alliance,  sailed  for  abroad  this  week  on 
the  S.S.  Mauretania  to  visit  N..A.N.A. 
bureaus  in  the  European  capitals. 


Webb  Artz  Moves  Up 

Gordon  K.  Shearer  has  resigned  as 
city  editor  of  the  San  Antonio  Evening 
A’cTf.T.  to  join  the  Houstott  Press  in  a 
similar  capacity,  succeeding  Webb  C. 
-Artz,  who  becomes  managing  editor  of 
the  Press.  \V.  B.  Lister,  former  man¬ 
aging  editor,  has  been  promoted  to 
an  eastern  post  with  NE.A  Service, 
Inc. 


Crime 

in  the  newspapers 

I  The  qiirstirsi  considered  from  all  angles 
I  .and  in  the  scientific  spirit.  Cases  from 
I  actual  practice  to  illustrate  every 
I  point — 

In  the  chapter  on  “Handling  the 
News  of  .Xnti-social  Acts,”  in 

I  The  Conscience  of  the 
Newspaper 

A  Case  Book  in  the  Principles  and 
I’robicms  of  Journalism, 

By  L.  N.  Flint 

author  of  “The  Editorial,"  etc. 

('rime  i»  only  tme  of  thirty  or  forty 
inajt»r  problems  of  journalism  treated 
in  this  ctmiprehensive  case  book — the 
only  NK)k  desiRticd  to  cover  completely 
the  field  of  journalistic  ethics  and 
policies. 

$3  at  all  Booksellers 

D.  APPLETON  AND  CO. 

35  West  32nd  St.,  New  Y’ork 


r  Why  Whisper  to  the  Front  Row 
when  the  Whole  Audience  is 
Eager  to  HearJ? 


N  the  South,  magazine 
circulations  are  small. 
The  greatest  magazine  you  may  choose 
has  a  circulation  equal  to  little  over 
one  per  cent  of  the  total  population.  Here 
is  a  vast  audience  of  twenty-one  and  a  half 
millions,  but  only  the  front  row  can  hear  if  you 
..  try  to  reach  them  through  magazines  alone. 

sane  salesman  will  deliberately  turn  his  back  on  99  prospects  and  whisper 
storv  in  the  ear  of  one  onlv. 

A’ou  can  reach  them  through  *newspaiH'rs. 

'  Sell  Where  Success  Is 

’  -  f  The  total  wealth  of  the  South  increased  78Ur  Intween  1912  and  1922.  Deposits  in 
Southern  b;mks  have  jumped  from  ?2,322,()00,(K)0  in  1914  to  $6,514,000,000  in  1923.  Yet 
the  gigantic  natural  resources  of  the  South  are  only  iK-ginning  their  development.  The 
South  is  rich.  It  is  becoming  richer  every  year.  Here  is  a  vast  market,  in  many  cases  a 
new  market,  for  the  trade  of  the  country.  Here  arc  jKople  ready  to  buy,  people  with 
money  to  pay.  They  can  be  reached  through  newspapers. 


Newspapers  Reach  the  South 

The  newspaper  is  a  more  potent  factor  in  the  South  than  in  any  other  part  of  the  nation. 
^  It  is  not  glanced  at  and  thrown  asi<le.  Newspapers  find  ready  and  sympathetic  listeners. 

Advertising  has  its  best  chance  for  a  friendly  reception. 

Get  the  Facts 

Those  who  have  giMxls  to  sell  will  want  to  know  more  alxuit  this  tremendous  market,  its  possibilities  for  them,  the  ea.se  with  which  it  can  be  reached,  and  the  merchandising 
help  which  the  new.spapers  of  the  South  will  give.  Write  to  the  Southern  Newspaper  Publishers’  Association  at  I  'hattanooga,  Tennessee,  jir  to  any  of  the  papers  listed  below. 


THESE  NEWSPAPERS  COVER  THE  GREAT  AND  PROSPEROUS 


ALABAMA 
Assiston  star 
Biralnihaa  Aic-HcralA 
Blralsikaa  Ntws 
Hantsalll*  Tian 
Mtkilt  Itta 
Mokll,  Reflstcr 
Msatisacry  Aivertiser 
MwittssKry  Jsarsal 
Opelika  Mean 

FLORIDA 
DtLasO  Rm 
Fsrt  Mytri  Prtti 
GalsnaMla  Sas 
Jacktssallla  Jesrsal 
JackMBvIlla  TIati-Uaisn 
LaktlskO  Star-Talaoraa 
Mlaai  HtralO 


Miaai  Reals 
OrlanS*  Repsrter-Star 
Orlaspo  ScRtInel 
Fala  Beack  Rears 
SanfsrO  HeralO 
St.  Aapastis*  ReesrS 
St.  Petenkart  InOepenOcst 
St.  Petersksrt  TIaes 
Taapa  Tiaas 
Taapa  Trikase 
West  Pala  Besck  Post 
GEORGIA 
Alkany  NeralO 
Atlanta  Constitatlos 
Atlanta  Jsamal 
Aainsta  HeraU 
Cslaakas  LeOfer 
Hssltrlo  Okuratr 


Saaannak  Rears 
Tkoaasaille  TIaes- Enterprise 
Wayeross  Joarnal-HemlO 
KERTUCKY 
Paiacah  San 

LOUISIARA 

Baton  Roape  State- TIaes 
LaFayette  Aiaertlser 
Lake  Ckarles  Aaerican  Press 
Monroe  Rears-Star 
Rear  Orleans  Dally  States 
Rear  Orleans  Itea-Trlkane 
Rear  Orleans  TIaes-Pitaysne 
Skreaeport  TIaes 

MISSISSIPPI 
GraenarooO  Coaaonaroaltk 
Galfport  t  Biloxi  HorsM 


RORTH  CAROLIRA 

Askeville  Citizen 
Asheaille  TIaes 
Ckarlotte  Rears 
Ckarlotte  Okseraer 
ConeorO  Trikane 
Elizaketk  City  Aiaance 
Fayetteaille  Okseraer 
Gastonia  Gazette 
Greenskoro  Rears 
HenPerson  Dispatek 
Hickory  RecorP 
Kinston  Free  Press 
Raleipk  Rears  B  Okseraer 
Ralelpk  Tiaa 
Rocky  Mt.  Tclcpraa 
Saliskary  Post 
Wlnston-Salea  Sentinel 


SOUTHERN  STATES 
SOUTH  CAROLIRA 
Charleston  Rears  &  Coarler 
Colaakia  Recorp 
Colaakia  State 
Rock  Hill  Recorp 
Spartanbari  San 
Seater  Itea 

TERRESSEE 
Chattanoopa  Rears 
Clarksallle  Leaf-Chronicle 
Colaakia  HeralP 
Greeneaille  Deaocrat-Ssn 
Knoxailla  Joarnal 
Knoxaille  Sentinel 
Meaphls  Coaaerclal  Appeal 
Meaphis  Press 
Raikalllo  Banner 


VIRGIRIA 
Clifton  Forpe  Realear 
Danaille  Bee 
Danatlle  Rears 
Danaille  Repister 
FrePerIckskarp  Dally  Star 
Lynehkarp  APaance 
Lynchbarp  Rears 
RichaonP  Rears  LeaPer 
Roanoke  TIaes 
Roanoke  WorIP  Rears 
Staanton  LeaPer 
Staanton  Rears- LeaPer 
Winchester  Star 

VIRGIRIA-TERRESSEE 
Bristol  HeralP-Coarier 
Bristol  Rears 


South  Throufih  Newspapers 
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MR.  COOLIDGE  AND  THE  PRESS 

Here  it  is  again  and  more  of  it! 

Before  leaving  for  Swampscott  President 
Coolidge  set  up  a  new  rule  to  govern  press 
conferences.  No  stenographic  notes  of  what  he  shall 
say  to  the  reporters  shall  be  taken  by  the  newspaper 
men. 

It  is  said  to  be  the  President’s  opinion  that,  as  “he 
does  not  give  much  thought  frequently  to  what  he 
says  to  the  press,”  there  should  be  nothing  exact  in 
the  manner  of  reporting  it — no  record  beyond  the 
general  understanding  of  the  reporters. 

David  Lawrence  writes  that  throughout  the  Wilson, 
Harding  and  the  Coolidge  administrations  until  re¬ 
cently,  it  was  customary  for  the  official  White  House 
stenographer  to  take  notes  of  what  the  President  said 
and  permit  newspaper  men,  who  are  not  short-hand 
writers,  to  inspect  the  notes  to  confirm  understanding. 
This  was  stopped  several  weeks  ago. 

As  is  well  known  the  President  is  never  quoted,  but 
his  talks  with  newspaper  men  are  intended  for  their 
guidance  in  writing  of  public  affairs.  Mr.  Lawrence 
says  that  one  of  the  difficulties  the  reporters  experi¬ 
ence  is  that  the  President  speaks  in  a  very  low  voice, 
sometimes  at  considerable  length,  making  it  impossible 
for  any  reporter  to  take  down  his  words  in  long- 
hand  as  they  stand  grouped  about  his  desk.  Some  of 
the  most  important  problems  of  our  national  life  are 
thus  discussed.  In  order  to  conserve  accuracy  the 
reporters  often  remain  after  a  conference  to  compare 
notes.  Despite  such  measures  varying  interpretations 
of  what  the  President  has  said  have  often  been  broad¬ 
cast. 

Our  readers  will  recall  the  incident,  occurring  a  few 
months  ago,  wherein  the  correspondents  of  several 
Eastern  newspapers  were  repudiated  by  an  official 
White  House  statement  which  denied  that  the 
“White  House  spokesman”  had  made  certain  refer¬ 
ences  concerning  a  speech  by  the  French  Ambassador. 
Although  the  official  White  House  stenographic  notes 
absolutely  confirmed  the  reports  sent  out  by  the  re¬ 
buked  correspondents,  the  matter  was  permitted  to 
stand,  with  them  as  the  “goats,”  this  for  “diplomatic 
reasons.” 

No  longer  is  it  possible  for  challenged  reporters  to 
refer  to  official  notes. 

There  is,  of  course,  sound  reason  behind  a  Presi¬ 
dent's  desire  not  to  be  quoted  on  matters  of  which 
he  may  speak  without  preparation.  .Xnother  method 
might  be  to  avoid  speaking  of  matters  on  which  he  is 
not  prepared.  The  reporters  are  not  there  in  an 
advisory  capacity.  They  come  for  official  information. 

Now  that  both  the  official  stenographic  report  and 
the  short-hand  writing  of  the  newspaper  men  them¬ 
selves  has  been  proscribed  the  possibility  of  public 
misinformation  is  broadened  into  probability. 

We  cannot  in  candor  take  any  other  view  of  this 
matter  than  that  the  White  House  is  more  interested 
in  political  and  diplomatic  expediency  than  in  a  four¬ 
square  relationship  with  the  rank  and  file  of  American 
citizenship  through  the  daily  press.  It  seems  a  harsh 
thing  to  say  and  it  is  not  written  here  without  a  sense 
of  regret.  Mr.  Coolidge  is  simply  weak  on  this 
matter.  His  views  concerning  the  dignity,  the  pride, 
the  magnificent  values  of  government  affairs  which 
respond  to  a  well-informed  public  opinion,  through  the 
press,  are  not  broad,  if  we  may  judge  by  this  and 
other  incidents.  His  is  unquestionably  the  easiest 
way.  Hut  we  wonder  he  would  care  to  take  it. 

Much  better  complete  silence  from  the  White  House 
than  a  system  of  reporting  which  must  inevitably  run 
to  error  and  confused  public  judgment  on  subjects 
concerning  the  life  and  progress  of  the  nation !  Press 
conferences  which  do  not  permit  of  means  to  conserve 
accuracy  should  be  suspended. 

No  President  is  required,  by  law  or  custom,  to 
reply  to  press  questions  put  to  him.  He  is  the 
master  of  the  situation.  When  he  does  speak,  he 
should  be  prepared  to  utter  a  true  and  seasoned  re¬ 
flection  of  his  mind,  and  on  this  stand  before  the 
world.  There  are  other  ways,  less  undignified  than 
the  present  method,  to  accompli.sh  the  often  desirable 
object  of  sounding  out  public  opinion  and  catching 
drifts  of  sentiment.  There  are  other  better  means  of 
con.serving  diplomatic  relationships.  When  the  policy 
that  has  now  been  set  up  fails  in  practice  the  news¬ 
papers  will  be  the  immediate  sufferers,  but  we  take 
it  that  the  real  harm  goes  to  the  people  who  read 
newspapers. 


But  the  wisdom  that  is  from  above  is  first 
pure,  then  peaceable,  gentle,  and  easy  to  be 
entreated,  full  of  mercy  and  good  fruits,  with¬ 
out  hypocrisy. — James;  III,  17. 


COUNTRY  ADVERTISING  RATES 

PUBLISHING  a  daily  newspaper  in  a  country 
town  is  no  longer  a  beggar's  profession.  It  has 
been  many  years  since  a  daily  newspaper  owner 
took  pay  for  subscriptions  in  produce  of  his  readers’ 
farms,  or  pay  for  his  advertising  space  in  the  paper 
and  type  and  ink  bought  at  sacrifice  sales  by  shrewd 
advertisers.  But  it  has  not  been  many  years  or  many 
months  since  the  country  publisher  was  content  to  sell 
his  space  for  15,  20,  or  25  cents  an  inch,  or  even  less, 
when  the  net  return  from  the  volume  of  business  car¬ 
ried  at  such  rates  was  less  than  the  annual  wage  of  a 
competent  compositor. 

If  you  keep  a  file  of  Editor  &  Publisher,  run  over 
the  lists  of  newspapers,  their  circulations  and  adver¬ 
tising  rates,  published  every  six  months  or  so  since 
the  war.  You  will  be  struck  at  once  by  the  obvious 
advances  in  the  selling  price  of  the  space  of  metro¬ 
politan  dailies.  These  felt  the  pinch  of  war  and  post¬ 
war  costs  quickly  and  poignantly  and  their  choice  of  a 
way  out  was  constricted.  It  was  to  raise  advertising 
and  subscription  rates  or  give  way  to  someone  who 
would.  Not  a  few  did  both. 

Newspapers  in  the  smaller  cities,  where  the  rise  in 
costs  did  not  assume  such  terrifying  proportions,  or  if 
it  did,  had  a  speedily  fatal  effect,  have  until  the  past 
fe«  months  continued  their  old  rate  cards  in  effect. 
Many  of  them  have  not  yet  revised  their  cards  to 
the  form  proposed  by  the  .\merican  Association  of 
.Advertising  Agencies  five  years  ago  and  now  generally 
accepted  by  publishers.  Some  of  these  newspapers 
have  kept  alive  by  the  proceeds  of  the  job-printing 
adjunct. 

A  new  day  is  here.  The  independence  that  the 
press  of  the  larger  cities  has  won  from  political  and 
financial  dominance  is  now  the  portion  of  the  pub¬ 
lishers  with  the  shorter  purse.  Last  week’s  tabula¬ 
tion  of  newspaper  statistics  by  Editor  &  Publisher 
is  remarkable  for  the  general  rise  of  small  town  and 
city  newspaper  rates,  not  at  the  speed  of  one  cent  an 
inch,  as  in  former  years,  but  at  five  and  ten  cent  ad¬ 
vances.  The  ridiculous  spectacle  of  advertising  space 
being  .sold  at  less  than  $3.00  per  column  by  a  daily 
newspaper,  which,  no  matter  how  small,  cannot  pro¬ 
duce  it  profitably  for  any  sum  approximating  the 
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figure  quoted,  is  on  its  way  to  the  museum  with  the 
trade  deals  of  the  last  century. 

That  is  right.  Irrespective  of  the  fact  that  the 
newspaper,  large  or  small,  must  make  a  profit  if  it  is 
to  serve  its  community  honestly  and  unselfishly,  space 
in  a  small  city  daily  is  worth  more  per  line  per  thou¬ 
sand  circulation  than  is  the  same  space  in  New  York 
or  Chicago.  The  advertiser  cannot  reach  the  small 
town  editor’s  readers  except  through  the  local  news¬ 
paper.  All  the  current  discussions  of  newspaper  dis¬ 
trust,  crime  news  flurries,  inaccuracy,  etc.,  are,  as  a 
rule,  beside  the  point  when  the  country  press  is  the 
subject  of  the  hour.  The  country  editor  has  a  natural 
monopoly,  earned  by  conscientious  service  to  his  people. 
.Advertisers  will  be  the  gainers  by  assisting  him  in 
holding  and  strengthening  his  position. 


A  little  editorial  knowledge  is  a  dmgerous 
thing. 

CHAIN  STORE  PROGRESS 

CHAIN  stores  have  increased  16  per  cent  in  num- 
number  and  their  business  has  increased  18  per 
cent  in  dollar  volume  since  last  year’s  March. 
Wherever  attempted  chain  store  advertising  in  news¬ 
papers  has  been  successful.  Values  make  the  appeal, 
and  there  is  no  such  resultful  copy.  In  cities  where 
several  stores  of  a  chain  are  in  operation  one  display 
advertisement  speaks  for  all,  a  huge  economy.  In 
instances  there  is  keen  competition  between  rival 
chains.  In  the  South  there  has  recently  been  a  fierce 
advertising  price  battle  between  two  chains  of  grocery 
stores. 

In  defense  of  their  position  old  independent,  or 
‘‘corner  stores,”  have  here  and  there  organized  co¬ 
operatives,  both  for  buying  and  for  advertising. 
This  movement  is  relatively  new.  Whereas  the  old 
individual  store  was  a  small  or  infrequent  advertiser, 
the  combination  fighting  the  chain  is  a  lively  publicity 
contender. 

Nothing  as  sound  in  its  economics  as  the  chain  st  re 
can  fail  of  rapid  progress  in  this  country.  .Any  op¬ 
position  will  be  imitative.  This  year  and  every  year 
we  shall  hear  of  further  consolidated  development. 

It  is  the  business  of  the  organized  press  to  get  its 
chain  store  policy  economically  formulated.  This 
means  selling  the  big  idea,  where  it  is  still  in  doubt, 
to  those  who  control  these  huge  corporations.  It 
is  a  wholesale  job.  In  the  whole  realm  of  business 
nothing  is  more  practical  than  newspaper  media  for 
chain  store  or  combination  store  advertising  appeal, 
somewhat  because  copy  is  based  upon  price  or  value 
appeal,  somewhat  because  of  the  necessity  of  local 
intensive  drive  and  very  much  because  the  news- 
jiaper  is  the  only  medium  which  can  make  a  com¬ 
bination  advertisement  effective  for  a  list  of  local 
store  addi%sses. 

The  question  of  conflicting  views  regarding  rate 
differentials  in  instances  embarrases  chain  store  ad¬ 
vertising.  It  is  a  matter  meriting  discussion.  What, 
if  any,  increased  rate  is  due  on  copy  which  carries 
the  addresses  of  a  number  of  local  stores,  with 
equal  benefit  to  all?  What  rates  are  due  on  copy 
nationally  distributed  for  local  use? 

Get  under  the  chain  or  combination  retail  store  ad¬ 
vertising  problem  for  big  business! 


When  the  American  people  read  the  news  and 
editorial  pages  of  daily  nexvspapers  as  intelli¬ 
gently  and  with  as  much  interest  as  they  do  llu 
sporting  pages,  public  opinion  unll  be  a  safer 
foundation  for  ctmstitutional  gozvrnmcnt. 


ROUGH  ON  BOTH  SIDES 

IT  is  no  shock  to  .see  the  name  of  the  Laundry- 
owners’  National  .Association,  the  outfit  that  is 
attempting  to  control  the  comments  of  pr*** 
humorists  by  swinging  the  advertising  club,  listed  by 
the  Southern  Newspaper  Publishers’  .Association  as 
clients  of  a  press  agent  who  is  broadcasting  free  l>ub- 
licity  to  newspapers. 

It  would  follow  that  a  concern  that  would  virtuously 
protest  to  editors  that  “in  their  own  interest  news¬ 
papers  should  not  antagonize  advertisers”  would  be 
employing  a  press  agent  to  get  publicity  free. 
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W  ILLIAM  C.  COURTNEY,  president 
V  of  the  Brooklyn  Cithcn,  and  Mrs. 
Cotirtney,  sailed  from  New  York  for 
Naples  and  Genoa,  June  20. 

David  iLawrencei  president  of  the 
Consolidated  Press  Association,  was  one 
of  the  speakers  at  the  recent  fifteenth 
reunion  of  the  Qass  of  1910,  of  Prince¬ 
ton. 

John  N.  Harman,  general  manager 
of  the  Brooklyn  Times,  and  sheriff  of 
Brooklyn,  sailed  for  abroad  June  20, 
on  the  Cunarder  Laconia. 

William  .Mien  White,  editor  of  the 
Emporia  (Kan.)  Gasette,  left  June  18, 
tor  a  five  weeks’  vacation  in  Honolulu. 

John  Qair  Minot,  literary  editor  of 
the  Boston  Herald,  was  awarded  a  de¬ 
gree  of  Doctor  of  Literature  by  Bow- 
doin  College  last  week. 

Norman  E.  Mack,  publisher  of  the 
Buffalo  Times,  was  in  Albany  recently- 
attending  a  conference  of  Democratic 
leaders  of  New  York  State.  Mr.  Mack 
is  Democratic  national  committeeman 
for  New  York. 

W.  A.  Bailey,  business  manager  of  the 
Kansas  City  Kansan,  was  a  visitor  to 
New  York  the  past  week. 

Dr.  John  H.  Finley,  associate  editor 
of  the  New  York  Times  was  the  orator 
at  the  annual  exercises  of  the  Phi  Beta 
Kappa  held  at  Han-ard  University  last 
week.  His  son  was  present  in  cap  and 
gown  as  a  member  of  the  charter. 

E.  N.  Meador,  editor  and  owner  of 
the  Cassville  (Mo.)  Repntblican,  has 
been  made  secretary  to  U.  S.  Senator 
George  H.  Williams,  who  succeeded  the 
late  Seldon  P.  Spencer,  as  junior  sen¬ 
ator  from  Missouri. 

D.  A.  McKenzie,  general  mana^f-r  of 
the  Elgin  (Ill.)  Courier,  was  a  delegate 
to  the  recent  Rotary  convention  in 
Oeveland,  making  the  trip  by  automo¬ 
bile. 

W.  A.  Hendrick  is  alternating  every 
other  week  between  the  New  Haven 
Times-Lcader  and  the  Erie  (Pa.)  Dis- 
patch-Herald,  both  of  which  he  is 
operating. 

Wallace  L.  Robinson,  editor,  Lancaster 
(Pa.)  Neiw  Journal  and  Sunday  News, 
has  been  named  graduate  manager  of 
athletics  at  Franklin  and  Marshall  (Col¬ 
lege.  He  will  continue  in  his  present 
newspaper  capacity. 

Jesse  W.  Gitt,  publisher  of  the  York 
(Pa.)  Gazette  and  Daily  with  Mrs.  Gitt, 
sailed  recently  for  Europe.  They  expect 
to  return  about  August  15. 

Frank  A.  Bayrd,  etlitor  and  publisher 
of  the  Malden  (Mass.)  News,  was 
elected  president  of  the  Breed  Family- 
Association  at  the  annual  reunion  held 
last  week. 

W.  A.  Hendrick,  publisher  of  the  Neiv 

IHaivn  (Conn.)  Times-Leader,  has  been 
appointed  a  memlwr  of  the  state  com- 
I  mission  to  inspect  state  institutions. 

Mrs.  Knowlton  .\mes,  wife  of  the 
editor  of  the  Chicago  Journal  of  Com¬ 
merce,  and  Harriet  McLaughlin  have  re¬ 
turned  to  Chicago  from  a  trip  to  Europe. 

IN  THE  BUSINESS  OFnCE 

gAYARl)  TAYLOR  has  been  made 
circulation  manager  of  the  Kansas 
Ci/y  Journal-Post,  filling  the  vacancy 
left  by  the  resignation  of  Arthur  Le- 
Comte. 

H.  W.  Stanley,  manager  of  the  Hous¬ 
ton  Chronicle’s  artgravure  department, 
resigned  to  join  the  Lumberman’s 
Reciprocal  Association. 


nected  with  the  Philadelphia  North 
American,  now  a  member  of  the  Public 
Service  Commission  of  Pennsylvania,  re¬ 
cently-  passed  the  state  bar  examination. 

hdrtiund  Bartnett,  city  editor  of  the 
New  York  Sun,  plans  to  leave  July  4, 
on  an  automobile  tour  through  northern 
New  York  state. 

Pat  Lee  has  been  appointed  assistant 
city  editor  of  the  New  York  Daily 
Mirror.  He  was  formerly  connected 
with  the  Newark  Ledger. 

Mary  Rice  of  the  school  department 
of  the  New  York  Sun,  has  resigned  to 
tour  Europe.  She  is  succeeded  by 
Esther  Norton. 

John  Low  and  Russell  Gaines,  both  of 
the  New  York  Sun’s  copy  desk,  w-ere 
to  leave  the  last  of  this  week  on  a  fish¬ 
ing  trip  to  Maine. 

John  A.  Reichmann,  federal  court  re¬ 
porter  of  the  IVall  Street  Journal,  and 
Miss  Miriam  Mai  Garretson  of  Mont¬ 
clair,  N.  J.,  are  to  be  married  June  27 
in  the  Church  of  the  Transfiguration, 
New  York.  Reichmann  was  formerly 
employed  by  the  Buffalo  Enquirer. 

Mrs.  Horace  Soule,  known  as  “Cyn¬ 
thia  Gray’’,  and  originator  of  “Main 
Street  at  Noon”,  a  column  of  the  Hous¬ 
ton  Press,  has  obtained  an  indefinite 
leave  of  absence.  Miss  Louise  Garwood, 
assistant  to  Mrs.  Soule,  is  now-  conduct¬ 
ing  the  woman’s  page. 

B.  C.  Forbes,  who  writes  on  business 
and  finance  for  the  Hearst  newspapers, 
attended  the  National  Electric  Light  .As¬ 
sociation  convention  in  San  Francisco  re¬ 
cently. 

C.  C.  McGill,  w-ho  has  been  news  edi¬ 
tor  of  “.Automobile  Topics”  for  the  past 
tw-o  and  one-half  years,  has  resigned  to 
return  to  Detroit,  where  he  .spent  12  years 
on  the  editorial  staffs  of  the  local  daily 
papers,  to  open  his  own  office  handling  a 
group  of  advertising  and  publicity-  ac¬ 
counts. 

A.  Mowrey,  assistant  city  editor,  Co¬ 
lumbus  Ohio  State  Journal,  has  been 
made  city  editor. 

J.  \V.  McCammon,  veteran  newspaper 
man  and  former  telegraph  editor  of  the 
Kan.ws  City  Post,  has  been  made  editor 
of  The  Weekly  Journal.  Marion  Col¬ 
lins  has  been  made  head  of  the  copy  desk, 
supplanting  Merton  .Akers  who  becomes 
telegraph  editor. 

John  Elson,  who  is  taking  a  post 
graduate  course  at  Cornell  University, 
has  returned  to  the  city  staff  of  the 
Buffalo  F.zrning  News  for  the  summer. 

Themlore  Goetz,  a  student  of  the  Uni¬ 
versity-  of  Buffalo,  has  joined  the  staff 
of  the  Buffalo  Evening  Ncivs. 

Daniel  Gregory-  has  resigned  from  the 
citv  staff  of  the  Buffalo  Star. 

Miss  Ruth  Osbourne  Ewan  is  now 
editor  of  the  Atlantic  City  (N.  J.) 
Board"o‘alk  Illustrated  News,  succeeding 
Herbert  C.  Test,  resigned. 

Harold  V.  Wilcox,  formerly  aviation 
4Ktor  of  the  Detroit  Nervs,  has  been  ap¬ 
pointed  an  assistant  city  editor,  succeed¬ 
ing  C.  K.  Lysinger,  who  becomes  as¬ 
sistant  new-s  editor. 

Earle  V’ogt  has  joined  the  sports  staff 
of  the  St.  Paul  Dispatch- Pioneer  Press, 
succeeding  R.  Sw-anson,  resigned. 

Russell  Henry,  associate  editor  of  the 
Duluth  Herald,  is  on  a  tour  of  the 
Northwest. 

■Arthur  R.  Ogle,  formerly  city  editor 
of  the  Detroit  Journal  and  later  on  the 
staff  of  the  Detroit  Times,  has  joined  the 
rewrite  staff  of  the  Detroit  News. 

Rex  G.  White,  for  several  years  a 
member  of  the  Detroit  Neivs  staff  but 
for  the  past  year  engaged  in  publicity 
work  has  returned  to  the  News. 

J.  C.  Rowan  of  Winnipeg  has  joined 
the  staff  of  the  Fargo  (N.  D.)  Forum  as 
city  editor  of  the  morning  edition. 

Eerd  W.  Parker,  former  city  editor 
of  the  Portland  (Me.')  Daily  Pre.^s,  w-as 
seriously-  iniured  in  an  automobile  col¬ 
lision  near  Quantico,  Va.,  last  week. 


FOLKS  WORTH  KNOWING 


Maj.  C.  F.  White 


\TAJ.  CARL  F.  WHITE,  managing 
-*■  editor,  Kansas  City  Kansan,  recently 
elected  president  of  the  Kansas  Second 
District  Editori¬ 
al  .Associati.on, 
knows  the  news- 
pa  p  e  r  business 
from  the  bottom 
up,  having  begun 
very-  early  by- 
smearing  ink  for 
the  old  Washing¬ 
ton  hand  press  of 
tlie  Altoona 
(Ill.)  Reeord. 
The  family 
moved  to  New¬ 
ton,  Kan.,  in 
1898.  Young 
White,  then  14. 
attended  high 
school  and  harvested  news  items  for  Joe 
Fugate’s  Newton  Journal. 

He  entered  Kansas  State  Normal  at 
Emporia  and  w,-orked  on  William  .Allen 
White  s  Emporia  Gazette.  He  broke  in¬ 
to  Kansas  City  as  a  reporter  on  The 
Journal  w-hen  Celbe  Cline  w-as  city-  edi¬ 
tor  and  W.  L.  Craig  managing  editor 
and  got  there  much  of  the  drilling  and 
grind  which  enabled  him  successfully  to 
organize  and  get  going  the  staff  of  Sena¬ 
tor  Capper’s  Kansas  City-  daily  when  it 
was  shot  out  into  a  new-  and  difficult 
field  in  Kansas  City  in  1921. 

Later  he  tried  the  w-eekly  game  again 
at  Richmond,  Mo.,  but  soon  got  back  to 
Kansas  City  where  he  alternated  at  inter¬ 
vals  between  The  Times,  The  Star  and 
’The  Journal  as  desk  man  and  reporter. 
Erom  1910  to  1915  he  served  in  various 
capacities  as  desk  man,  reporter  and  tele¬ 
graph  editor  of  The  Los  .Angeles  Ex- 
(iress.  Having  gone  to  California  as  a 
matter  of  pulling  himself  together  physi¬ 
cally  he  got  back  to  Kansas  City  when 
he  had  recovered  his  health  and  was  on 
The  Journal  again  as  head  of  the  copy- 
desk.  From  this  he  resigned  in  1917  to 
enter  the  Second  Officers  Training  camp 
at  Fort  Sheridan,  Ill.  He  was  commis¬ 
sioned  first  lieutenant  and  set  out  over¬ 
seas  in  December,  1917,  to  help  revise 
the  kaiser.  He  saw-  20  months  service 
in  France,  where  he  was  promoted  to  a 
captaincy  in  September,  1918.  He  re¬ 
turned  to  Kansas  City  in  .August.  1919, 
and  was  on  the  city  desk  of  the  Kansas 
City-  Post  when  Senator  ('apper  picked 
him  to  help  ge{  his  Kansas  City  daily  in 
motion. 


Thorv-al  Tunheim,  from  as.sociate  edi¬ 
tor.  It  arren  (Minn.)  .Sheah,  to  city-  edi¬ 
tor,  Crooks  ton  Daily  Times. 

Clifford  Hull,  from  city-  editor,  Mary¬ 
ville  (Mo.)  Tribune,  to  city  editor.  Key 
West  (Fla.)  Citizen., 


CHANGES  OF  OWNERSHIP 

I  E(JN  ST.AR.MONT,  formerly  manag¬ 
ing  editor  of  N.  F2.  .A.  Service  and 
of  the  Seattle  Star  and  more  recently 
editor  of  the  Spokane  Press,  has  pur- 
cha,sed  Mining  Truth,  only  mining 
journal  in  the  Pacific  Northwest,  from 
Sidney  Norman. 

J.  C.  Wilkerson  of  Clifton,  Tex.,  w-ho 
r^ently  bought  the  Comanche  (Tex.) 
Enterprise,  has  acquired  J.  R.  Eanes’ 
interest  in  the  Comanche  Chief,  intend¬ 
ing  to  merge  the  papers.  Davis  K. 
Doyle  will  be  editor. 

Edmond  DeLcstry,  publisher  of  the 
Hill  HcraUl  and  Western  Magazine  of 
St.  Paul,  has  sold  the  former  to  the 
Dow-Arneson  Company.  Bert  J.  Schultz 
is  now  manager  and  editor. 

Jamestown  (N.  D.)  Daily  Alert  has 
sold  to  Hansen  Bros.  Printing  Company. 
The  sale  marks  the  retirement  of  W. 
R.  Kellogg,  pioneer  newspaper  man  of 
the  state,  who  was  with  the  Fargo  Ar¬ 
gus  43  years  ago. 

Charles  F.  Renich  of  Woodstock,  Ill., 
owner  and  publisher  of  the  Woodstock 
.Sentinel,  has  purchased  the  McHenry 
(Ill.)  I’laindealer,  from  Frank  G. 
Schreiner,  who  has  conducted  the  paper 
the  last  20  years. 

Lynn  A.  Mason  of  Parker,  S.  D.,  has 
acquired  the  Wolsey  (S.  D.)  Herald. 

H.  J.  Harris,  who  ten  months  ago 
established  the  Hoopeston  (Ill.)  Daily 
Times  and  has  been  managing  it  since, 
has  disposed  of  his  controlling  interest 
in  the  paper  to  the  other  stockholders 
and  will  return  to  Ellittsville,  Ill.,  to 
enter  business  with  his  father.  Ray  H. 
Marvin  has  taken  over  the  management 
of  the  Times. 

PRESS  ASSCKlA-nON  NOTES 

T  EO  C.  OWEN,  recently  appointed  Pa- 
^  cific  Coast  Superintendent  of  the 
Consolidated  Press  Association,  has  re¬ 
turned  to  his  home  in  Oakland  with  Mrs. 
Owen  after  an  extended  visit  in  the  East. 

C.  H.  MeVey,  United  Press  bureau 
manager  at  Houston,  is  now  bureau  man¬ 
ager  at  Oklahoma  City. 

Robert  T.  Small,  of  the  Consolidated 
Press  Association,  will  cover  the  Scopes 
evolution  trial  in  Dayton. 

Ft.  Madison  (la.)  Evening  Democrat 
added  International  News  wire  service. 

Henry  Wood,  Geneva  correspondent 
for  the  United  Press  Association,  wlio 
is  now  touring  South  America,  is  pre¬ 
paring  to  return  to  Europe  shortly. 

William  Hassett,  formerly  correspond¬ 
ent  for  the  Philatlelphia  Public  Ledger 
and  the  New  York  World  abroad,  has 
joined  the  cable  staff  of  the  International 
News  Service  in  the  New  York  heail- 
ipiarters  office. 

NEW  PUBUCATIONS 

III.  COOPF'R  has  started  publication 
*  of  the  Trinidad  (Tex.)  Transcript,  a 
weekly. 


IN  THE  EDITORIAL  ROOMS 

JRVIXG  BR.ANT,  w-ell-know-n  St.  Louis 
newspaper  man,  who  has  spent  two 
y®»rs  on  the  Pacific  Coast,  is  motoring 
with  Mrs.  Brant  and  their  chil- 
oren.  They  will  arrive  in  New  A’ork 
“>  wrly  July. 

James  S.  Benn.  for  many  years  con- 


HOLDING  NEW  POSTS 

"VflSS  MARTHA  FRANCIS  HILL, 
from  Houston  Post  Dispatch  to 
Houston  Press. 

Miss  Lura  Duff  and  Jack  Glenn,  from 
Rice  Institute  Thresher  to  Houston 
Press. 


SPORTS 

C'’ENTR.AL  Press  features 
J  are  making  more  than 
.100  sports  pages  interesting. 
The  Sords  sport  cartoons  (3 
eolninns  3  times  a  w-eek),  used 
by  such  papers  as  the  Boston 
Post.  New  York  Bulletin, 
Brooklyn  Standard  -  Union. 
Denver  Times,  Omaha  Bee, 
.Atlanta  Constitution,  etc.,  are 
a  part  of  the  daily  budget 
service  of  the  Central  Press, 
w-hich  also  includes  illustrated 
sport  stories,  a  daily  column 
by  Norman  E.  Brown,  sports 
authority,  new-s-photo  mats  on 
all  athletics,  and  preparedness 
art  on  all  important  events. 


Central  ^ress  ^gsociation 


V.  V.  McNitt 
President. 


Central  Press  Itidg. 
Cleveland,  O. 


II.  A.  McNitt 
(lencral  Manager. 


P.  S.—We  get  out  the  Worlds  Best  Picture  Page 
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Editor  &  Publisher  for  June  27  ^  1925 


MARRIED  Carl  VV.  Art,  William  Beardmore,  F.  A 

martin  LANG,  of  the  advertisers’  C  E.  ^rederick.  J^n  L. 

service  department,  Milwaukee  Jour-  Matth.esen  Ernest  R  Anderson,  Thomas 
,ial,  to  Miss  Helen  okly,  in  Marquette  ^  LaHy  and  Oaude  D  Randall, 
I-  ’• _ _ ,  T..„„  oi  members  of  the  executive  board. 


ASSOCIATION  CHIEFS 


University  chapel,  Milwaukee,  June  24.  vaccuuvc  uu^iu. 

Miss  Mary  Daniel,  for  several  years  in  .  Association  will 

charge  of  the  Detroit  News  scraparium,  mid-summer  session  at  Clear 


jmbers  of  the  executive  board.  '^HOMAS  E.  THOMPSON,  proprie- 

lowa  Daily  Press  Association  will  ,  the  Howard  (Kan.)  Courant, 

.Id  its  mid-summer  session  at  Clear  ‘TJI  president  of  the  Kansas  State 


charge  of  the  Detroit  News  scraparium,  r  ,  .  ,  ,  p  ^  .  Editorial  Asso- 

Ui  Edmund  D.  Sehon,  of  Huntington,  W.  t'ffe  |ur/^S,in  Ha  Jct%r;siSe^  became  a 

\  a  June  13  organization,  and  S.  F.  Carroll,  Keoitnfe  I'^W'^her  of  a 

Don  O.  Champney,  assistant  city  edi-  Qate  City,  secretary-treasurer,  are  pre-  weekly  news- 
tor,  Detroit  News,  to  Miss  Marjorie  paring  the  program.  A  golf  tournament 
Elaine  Porter,  editor  of  the  women  s  ^  feature  when  only  20 

club  department  of  the  News  June  20.  pi^sburgh  Press  Club  recently  Iowa 

R^^^^^i^rock,  owner  of  the  /  erry  elected  the  following  officers:  President,  la^n  he  moved 

{(M'd.)  Journal,  to  Miss  Avis  .\llison  jjaniel  E.  Davis;  first  vice-president,  G.  »„  Kansas  11 

at  Pittsburg,  Kan.,  last  week.  L  McCoy ;  second  vice-president,  W.  W.  later  At 

U/ITU  TUC  CDE-C'IAIC  Forstcr ;  board  of  directors,  J.  J.  Long,  {3  began 

WITH  THE  SPECIALS  W  q-  yjossman,  H.  R.  I^aufman,  W'.  T.  learning  the 

pHARLES  H.  EDDY  COMPANY,  Martin,  J.  Long,  W.  J.  Lewis,  A.  D.  printing  trade, 
publishers’  representative,  has  been  Brandon  and  W.  J.  Hatton.  and  i^  igyy  vvas 

appointed  to  represent  the  Roanoke  Oklahoma  Press  Association,  Group  a  publisher  of  a 


when  only  20 
years  old. 

Born  in  Iowa 
in  1860,  he  moved 
to  Kansas  11 
years  later.  At 


WITH  THE  SPECIALS 


publishers’  representative,  has  been  tiranaon  and  j.  natton.  and  in 

appointed  to  represent  the  Roanoke  Oklahoma  Press  Association,  Group  a  publi 
(\'a.)  Times  and  World-News  effective  2,  recently  elected  Elmer  Hubbard  of  the  weekly. 

July  1.  Kingfisher  Times  president  and  G.  C.  he  bought  an  in-  “rtf.  ciurse  I  made  this  money  and  deposited 

Richard  M  Graham  formerlv  with  I-awrence  of  the  IVoodzvard  Daily  Press  terest  in  the  Howard  Courant,  which  he  I  could  have  done  the  s^e  thing  any 

ivitiiaru  *vi.  vjranam,  lornicrij  vviiii  U  1  1  »  1  i-.  j  1  •  '"ne  in  the  past  twenty  years,  because  I  have 

the  western  office  of  the  Review  of  Re-  secretary.  The  convention  was  held  at  now  publishes  as  editor  and  sole  proprie-  i,a,j  a  savings  account  in  one  bank  or  another 
views  Company,  and  later  with  the  Chi-  session  will  be  at  tor 

cago  office  of  the  Century  Company,  has  oodward.  Mr. 


T.  E.  Thompson 


NEW  BANK  AD  STUNT 

East  River  Savings  Institution  Running 
Coupon  Campaign  in  New  York 

Something  new  in  bank  advertising, 
worthy  of  promotion  in  local  newspaper 
fields,  is  being  placed  in  New  York  news¬ 
papers  by  the  East  River  Savings  In¬ 
stitution. 

Copy  carries  a  coupon  which  reads: 

“Enclosed  find  $ .  to  open  an 

account.  Please  send  me  my  bank  l.ook 
and  remind  me  every  month  to  deposit 

$ . ”  . 

Reproduction  of  a  letter  under  a  fic¬ 
titious  signature  is  played-up  in  the  ad¬ 
vertisements.  It  states: 

“Your  bank  has  been  giving  me  a  .service 
that  is  unique  in  my  experience.  As  a  result  of 
it,  I  am  now  in  possession  of  the  largest  savings 
bank  balance  1  have  ever  had  in  ray  life.  A 
balance  which  1  understand  is  about  three  times 
what  the  average  American  savings  depositor 
owns. 

“rtf.  ciurse  I  made  this  money  and  deposited 


all  th.at  time.  But  the  facts  are  that  until  your 


Mr.  Thompson  has  served  his  city  as  commenced  sending  me  a  monthly  bill  for 

J  ,  ,  u  I  V,  deixisit.  I  never  made  deposits  with 


joined  the  Chicago  office  of  Powers  &  Spokane  Falls  T3tpographicaI  Union  mayor  and  postmaster,  although  he  has  sufficient  regularity  for  my  account  to  he  worth 

Stone,  Inc.,  publishers  representatives.  No.  193  has  elected  the  following  offi-  never  been  a  candidate  for  political  office.  "I'jJc.  ...  .  u  1  .  u  r 

This  firm  has  been  appointed  national  cers;  J.  Ford  White,  president;  C.  D.  He  has  been  extensively  quoted  through-  gi^er* when  I  ar^JL^yin^my  “ 

advertising  representative  of  the  Clczu'-  Grotlie,  vice-president ;  Albert  Leslie,  sec-  state  ana  elsewhere  as  a  writer  jt  to  the  reminder  you  send  me,  and  feel  that 

land  (O.)  Times.  retary-treasurcr ;  Fred  Smedeman,  ser-  of  short  paragraphs.  the  economy  side  of  my  life  is  t^en  care  of 

'  '  .  CTPQnt  urtn-  _  —  ®  month.  It  IS  a  comfortable  feeling,  I 

Kimball-Mogensen  Company  has  been  geani-at-arms.  ^  ^  assure  you,  and  your  books  will  show  you  what 

ai  pi  .iited  national  advertising  represent-  Insurance  Advertising  Conference  Rtzpatrick  Sit»  In  for  Kirby  it  has  done  for  my  personal  wealth  in  the 
/  A  \  /^242ftyy»»  rjnnrtim/'<sc  h  itc  mootincT  t-  ^  x,..  ...  .  ,  .  ''•’ort  Space  of.  six  months.” 


land  (O.)  Times. 


retary-treasurer ;  Fred  Smedeman,  ser-  short  paragraphs. 


Kimball-Mogensen  Company  has  been  geant-at-arms 


aj, pi. lilted  national  advertising  represent¬ 
ative  of  the  Tucson  (Ariz.)  Citizen. 

NEW  PLANTS  AND  EQUIPMENT 

ASHTABULA  (O.)  STAR-BE.\- 
CON,  C.  A.  Rowley,  general  man¬ 
ager,  has  purchased  a  24-page  Duplex 
Tubular  press. 


Insurance  Advertising  Conference 

announces  it  will  hold  its  next  meeting 
in  Boston  (Jet.  26-28. 


Fitzpatrick  “Sit*  In”  for  Kirby 

E.  R.  Fitzpatrick,  cartoonist  for  the 
St.  Louis  Post-Dis(>alch,  is  now  drawing 


1  la  iiuw  uiciWiiiK  O’  U  ^  D  I  *  .J 

Advertising  Club  of  Hartford,  Conn.,  editorial  page  cartoons  for  the  New  York  Kichard»on  Ke-elected 

is  to  hold  its  annual  dinner  June  27.  World,  replacing  Rollin  Kirby,  who  is  Governor  Friend  W.  Richardson  of 
Clarence  T.  Hubbard_is  president.  The  spending  a  month’s  vacation  at  Omaha,  California  was  re-elected  president  of 


club  now  numbers  150  members. 

Massachusetts  Press  Association, 
Inc.,  is  holding  its  annual  outing  to 


the  California  Press  Association. 


Charlotte  (N.  C.)  News,  is  now  or  vtr  .  .v  a^,. 

etjuiped  with  a  Ludlow.  June  26-27.  Walter  D.  .Mien, 

_  .  ,,,.  .  r,  >  .  lirookline  Chronicle,  is  association  pres- 

Detroit  (Minn.)  Record,  has  a  new 

Model  14  linotyi^.  ...  •  Sioux  City  (la.)  Advertising  Club 

cllocrt  Lf®  (Minn.)  Standard  has  in-  week  elect^  the  following  officers 


VC-  a  a  u  Sioux  City  (la.)  Advertising  Club 

Mloert  Lf®  (Minn.)  Standard  has  in-  week  elect^  the  following  officers 

stalled  a  Miller  high  speed  automatic  f^j.  six-months  term:  R.  D.  Friend, 
feeder.  Pelletier  Company,  president  (reelected)  ; 

Watendlle  (Minn.)  Advance  recently  Homer  Gill,  vice-president;  B.  J. 
purchased  a  10x15  Chandler  &  Price  Abraham,  secitlary  and  Frank  Kirk, 
job  press  and  new  mailing  machine.  treasurer. 

St.  James  (Minn.)  Plaindealer  has  National  Press  Club,  Washington, 
added  an  8x12  lightning  jobber.  D.  C.,  had  Clark  Griffith,  “Buckv” 


Recent  installations  of  Duplex  Model  Harris  and  their  World  Qiampions, 

“.\’s’’  include  the  Lyons  (Kan.)  News.  Miller  Huggins,  "Babe”  Ruth  and  the 

Yazoo  City  (Miss.)  Sentinel;  Quacker-  New  York  Yankees  as  their  guests, 
town  (Pa.)  Free  Press;  Bedford  (Ind.)  Wedne.sday  evening,  June  24,  a  movie 

Daily  Democrat;  Pomeroy  (O.)  Trib-  "Play  Ball”  will  be  shown. 


Richmond  Club 
Plans  Church 
Advertising 


une-Telegraph;  Clinton  (la.)  Daily 

Times;  Kcnnett  MECHANICAL  SIDE 

(Mo.)  Dunklin  County  Aews;  Burlin¬ 
game  (Cal.)  Advance;  Havs  (Kan.)  ^HESTER  HENDERSON,  of  the  To- 


Elgin  City  News. 


peka  Capital  composing  room,  has 


Toronto  Star  has  installed  additional  been  made  foreman  of  the  Muskogee 


Ludlow  eriuipment. 

Ellsu'orth  (Minn.)  Nezes  has  added  „  ^  ^  ,  , 

complete  weight  fonts  of  new  Caslon  Po.t  Wheeler .  Condition  Improved 

type  and  a  10x15  Gordon  job  press.  Post  Wheeler,  former  Counselor  of 

—  the  .-Xmerican  Embassv  in  London,  and 

SPECIAL  EDITIONS  prior  to  entering  the  diplomatic  corps  for 

CHEBOYGAN  (WIS.)  PRESS,  Sou-  connected  with  the  old  New 

^  .  r>'  I-.-  T  1-  n-  1.  >  ork  Press,  was  this  week  reported  to 

venir  G.  A.  R.  edition,  June  l5.  Front  ,  .hoAvinrr  imnrov.  mPnt  at  PrPi^hvterian 


(Okla.)  Phoenir  composing  room. 


SPECIAL  EDITIONS 


and  back  pages  of  section  two  were 
printed  in  red  and  blue. 

Belmont  (Mass.)  Citizen,  24-page 
Sixth  Anniversary  and  Home  Beautiful 
edition,  printed  on  glazed  paper,  June  6. 

Corsicana  (Tex.)  Light,  Good  Roads 
edition,  June  16. 

Finley  (N.  D.)  Fanners’  Press, 

special  trade  edition  of  12  pages. 

Canandaigua  (N.  Y.)  Daily  Mes¬ 

senger,  32-page  tabloid  Graduation  Num¬ 
ber,  June  12. 

Ogdenshurg  (N.  Y.)  Republican- 

Jmirnal,  20-page  Suburban  Week  edi¬ 
tion,  June  18. 

Fort  Wayne  (Ind.)  News- Sentinel, 
tabloid  Izaak  Walton  l.ieague  Section, 
May  30. 

ASSOCIATIONS 

CPOKANE  (WASH.)  .\DVERTIS- 
ING  CLUB  has  elected  the  following 
officers  for  1925-26:  Joseph  Bailey,  pres¬ 
ident  ;  .\rthur  W.  Burch,  secretary ; 
Frank  J.  Zeorlin,  manager;  L.  J.  Ilarger 
and  Mae  Ihler-Bush,  vice  presidents; 
.^rthur  Gleason,  treasurer;  Mr.  Bailey, 


be  showing  improvement  at  Presbyterian 
Hospital,  New  York,  where  he  has  been 
a  patient  for  several  weeks. 


more  about 
that 

newspaper- 

dollar 

on  the  back  page  of 

Editor  and  Publisher 

next  week 


The  Advertising  Club  of  Richmond, 
Va.,  has  planned  for  July  1,  a  meeting 
pf  its  members  with  representative  pas¬ 
tors,  Sunday  school  superintendents, 
and  Bible  class  leaders  to  discuss  best 
methods  of  advertising  of  various  kinds. 

Such  a  meeting  can  be  held  in  almost 
every  town.  It  may  be  difficult  to  per¬ 
suade  some  pastors  of  the  advantages  of 
display  advertising  of  a  comprehensive 
sort  in  the  newspapers,  but  it  can  be 
done  with  a  carefully  laid  out  program. 

Suggestions  of  all  sorts  about  church 
advertising  are  available  from  adver¬ 
tising  headquarters. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER,  President 
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Powers  Rotary  Film  Camera 

Essential  to  Every  Newspaper  Photo-Engraving  Plant 


Does  away  with  glass  washing,  coating  with  albumen,  flowing  of  the  plate  with 
collodion,  sensitizing  in  the  silver  bath,  focusing,  eliminates  the  use  of  glass 
entirely  for  negative  making  and  makes  unnecessary  the  coating  with  rubber  and 
stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Avoids  Fires. 

Powers  Film  is  non-inflammable;  is  slow  burning,  therefore  is  Safer  than  the  wet 
plate  negatives  in  general  use. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above  means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  ii  inches  and  18  inches  wide. 
In  exposing  you  use  only  as  much  film  as  required  for  pictures  (no  waste)  and 
after  developing  it  strips  from  its  paper  base  and  on  to  glass  flats  without  the 
necessity  of  adding  rubber  and  collodion  to  the  negative, — another  tremendous 
saving  of  time  and  money. 

We  also  have  other  highly  specialized  machinery  and  apparatus  to  improve 
quality  and  increase  production,  and  at  the  same  time  help  the  artisan  in  pro¬ 
ducing  photo  engraving. 


Every  Executive,  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
205  West  39th  Street,  New 
York  City. 


POWERS,  Inc 


205  West  39th  St.  Phone:  Penn  0600  New  York  City 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Wharton  Marooned  10  Days  10  Degrees  from  North  Pole — Frank 
Noyes’  Daughter  Writing  Series  of  Chinese  Letters — 

Wile  on  Transcontinental  Tour 


JAMES  B.  WHARTON,  American 
newspaper  man  who  reported  the 
Amiindsen-Ellsworth-North  Pole  ex¬ 
pedition  for  the  North  American  News¬ 
paper  Alliance  membership  was  marooned 
ten  days  on  an  island  ten  degrees  from 
the  North  Pole,  it  was  learned  this  week 
at  the  Alliance’s  New  York  headquarters. 

With  Frederick  Ramm,  Norwegian 
journalist,  reporting  for  the  Norwegian 
Aero  Qub,  Wharton  was  left  on  the 
island  June  8,  to  maintain  communica¬ 
tion  with  the  outside  world,  while  the 
Farm  and  Hobby,  expedition  ships,  con¬ 
tinued  search  for  the  then  missing  ex¬ 
plorers. 

The  two  newspaper  men  were  picked 
up  by  the  ships  again  and  reached  Kings 
Bay,  June  18,  the  day  .\mundsen  re¬ 
turned.  ,,,,  , 

During  the  10  days,  Wharton  and 
Ramm,  both  on  the  farthest  north  assign¬ 
ment  in  newspaper  history,  lived  on  eider 
duck  eggs,  cooked  over  fires  built  from 
packing  cases  left  by  the  W^ellman  and 
.\ndree  balloon  expeditions  to  the  Arctic. 

When  the  Amundsen-Ellsworth  polar 
flight  ended  technically  June  21,  with 
the  return  of  the  airplane  N-25  to  the 
Kings  Bay  base,  Wharton  flew_  with  the 
expedition  on  this  final  leg  of  its  world- 
famous  cruise. 

Wharton,  before  the  polar  assignment 
Berlin  correspondent  for  N.  A.  N'.  A., 
will  be  placed  in  charge  of  the  Paris 
bureau  now  that  the  expedition  is  com¬ 
pleted. 

Elizabeth  Noyes  Hempstone,  daughter 
of  Frank  Noyes,  editor  of  the  IVash- 
ington  Star  and  president  of  the  .Asso¬ 
ciated  Press,  is  writing  a  series  of 
Chinese  letters  under  the  heading 
“W  here  Life  and  Blood  Are  Cheap”  for 
the  Star.  She  is  writing  from  China, 
where  she  has  been  a  resident  for  sev¬ 
eral  years.  The  series  is  being  dis¬ 
tributed  by  the  Consolidated  Press 
.Association. 


Frederick  W  illiam  W’ile,  director  of 

his  own  news  service  in  Washington, 
D.  C.,  is  leaving  June  28,  for  a  trans¬ 
continental  reporting  and  speaking  trip 
which  will  carry  him  to  the  Pacific 

Coast  and  back  during  July  and 

August.  His  general  lecture  topic  will 
be  “Behind  the  Scenes  at  Washington.” 
He  will  write  articles  for  his  string  of 
papers  under  the  heading  “What  the 

West  is  Thinking  and  Saying.” 


The  McClure  Newspaper  Syndicate, 
New  York,  lias  obtained  Madame  David- 
Neel’s  own  story  of  how  she  begged  her 
way  for  three  memths  over  the  moun¬ 
tains  of  Tibet  and  slipped  through  the 
gates  of  Lhasa,  the  city  forbidden  to 
foreigners.  It  will  run  under  the  title 
“The  First  White  Woman  in  the  For¬ 
bidden  City.” 


V.  V.  McNitt,  president  of  the 
McNaught  Syndicate,  Inc.,  New  York, 
returned  to  New  York  this  week  from 
a  four-day  fishing  trip  to  Big  Island,  Me. 


Leslie  Fulenwider,  president  of  Famous 
I'catures  Syndicate,  Inc.,  New  York,  has 
gone  to  Birmingham,  .Ala.,  on  a  business 
trip. 


John  Held,  Jr.,  who  draws  “O ! 
Margy !”  for  United  Features  Syndicate, 
New  York,  returned  this  week  from  a 
three  months’  trip  abroad,  during  which 
he  visited  Morocco,  loindon  and  Paris. 


President  William  F.  Quillian  of 
Wesleyan  College,  will  report  the  Uni¬ 
versal  Conference  on  Life  and  Work  to 
Im?  held  this  summer  at  Stockholm, 
Sweden,  for  Continental  Feature  Syndi¬ 
cate,  New  York. 


Bud  Fisher,  cartoonist,  sailed  last  week 
on  the  White  Star  liner  Olympic  for  a 
tour  of  Europe. 


\\  inifred  Van  Duzer,  of  Newspaper 
Feature  Service  and  also  special  writer 
for  Universal  Service,  leaves  New  York 
soon  for  a  vacation  in  Detroit  and  north¬ 
ern  Michigan. 


Sidney  S.  Loeb,  of  King  Features 
Syndicate,  left  this  week  on  a  trans¬ 
continental  tour  which  will  last  until 
August.  He  will  inspect  the  Ford  works 
at  Detroit  and  make  brief  visits  at  Chi¬ 
cago,  Glacier  Park,  and  Seattle  en  route 
to  San  Francisco,  his  former  home. 


Three  champions  have  joined  the  staft 
of  the  D.  P.  Syndicate  for  daily  articles: 
Willie  Macfarlane,  new  open  golf  cham¬ 
pion  of  the  United  States;  Benny 
Leonard,  undefeated  retiring  lightweight 
champion  of  the  world,  and  Mile.  Suzanne 
Lenglen,  tennis  star  of  France.  Also  the 
syndicate  is  handling  for  Little,  Brown 
&  Co.,  the  John  L.  Sullivan  biography 
by  R.  F.  Dibble. 


A  new  salesman  of  D.  P.  features  for 
the  Pacific  Coast  States  is  Warwick  S. 
Carpenter,  while  East  of  the  Rockies 
the  syndicate’s  field  force  includes  Jesse 
S.  Butcher,  formerly  of  the  New  York 
'rimes,  and  John  Van  Bibber,  formerly 
of  the  New  York  Herald. 


Harry  Moyer,  of  King  Features 
Syndicate  art  department,  has  just  re¬ 
turned  from  a  trip  to  Toronto,  Canada. 
His  young  daughter  is  now  convalescing 
from  a  severe  attack  of  infantile  par¬ 
alysis  which  threatened  her  life  for 
several  days. 


James  R.  Conner,  Jr.,  former  Inter¬ 
national  News  Service  bureau  manager 
at  Pittsburgh,  Pa.,  Des  Moines,  la.,  and 
Springfield,  111.,  has  joined  the  sales 
staff  of  King  Features  Syndicate,  Inc., 
New  York.  Connor  was  once  a  member 
of  the  Pittsburgh  Press  editorial  staff. 


James  Swinnerton,  creator  of  “Little 
Jimmy”  and  other  comics  for  Inter¬ 
national  Features  Service,  is  about  to 
return  to  Arizona  after  an  extended 
visit  in  New  York. 

The  Kent  Press  Service,  Chicago,  an¬ 
nounces  the  opening  of  its  third  bureau 
in  St.  Louis,  at  102  North  Broadway. 
In  addition  to  the  main  office  in  Chicago, 
the  service  has  another  bureau  at  Spring- 
field,  Ill. 


Why  educate  monkeys  to  talk  while 
we  still  have  men? — Cleveland  Times. 


Lowest 

Rotogravure  Rate 

in  the 

United  States 

The  rate  of  $1.00  an  agate  line  for 
advertising  space  in  The  New  York 
Times  Magazine  Section  of  the 
Sunday  edition  is  the  lowest  roto¬ 
gravure  advertising  rate  obtain¬ 
able  in  the  United  States,  quality 
and  volume  of  circulation  consid¬ 
ered.  This  rate  is  equivalent  to 
practically  one  cent  per  line  for 
each  6,000  of  circulation. 


In  his  spare  moments,  he  has  taken 
time  out  to  run  a  paper  of  his  own;  to 
dabble  in  advertising ;  to  unearth  poten¬ 
tial  newspaper  celebrities  and  to  take  a 
hand  in  various  civic  and  philanthropic 
enterprises.  At  this  writing,  he  is  the 
sales  director  of  both  the  advertising  awl 
circulation  detriments  of  the  El  Paso 
(Tex.)  Evening  Herald  and  Morning 
Nexvs-Herald. 

Back  in  1884,  he  opened  his  eyes  in 
Amsterdam,  Holland.  Ten  years  later, 
he  moved  to  Holland,  'Michigan,  U.  S.  A. 

Before  any  more  time  had  been  lost, 
he  went  to  work  peddling  Chicago,  Grand 
Rapids  and  Detroit  newspapers,  and  at 
this  late  day,  the  agency  for  these  same 
papers,  with  one  exceotion,  is  still  in  the 
hands  of  a  member  of  the  Fris  family. 

When  only  15,  as  traveling  repre¬ 
sentative  of  the  Grand  Rapids  Press,  he 
helperl  to  map  out  the  rural  mail  routes 
for  Western  Michigan.  He  also  made 
it  a  point  to  sell  practically  every  patron 
of  the  new  routes  a  subscription  to  the 
Press,  along  with  a  galvanized  iron  mail 
box  for  the  postman  to  deposit  the 
paper  in. 

In  later  years,  he  was  connected  with 
the  Chicago  Tribune,  Grand  Rapids 
Herald,  and  the  Janesville  (Wis.) 
Gazette. 

Since  1907  he  has  been  in  the  South¬ 
west,  most  of  the  time  as  circulation  man¬ 
ager  for  the  El  Paso  Herald.  For  a 
brief  time,  he  took  over  the  Dalhart 
(Tex.)  Evening  News. 

“H.  H.”  has  plastered  the  great  open 
space  with  El  Paso  Heralds,  he  keeps  his 
force  on  their  toes,  dragging  in  advertis¬ 
ing  by  the  ears,  and  he  always  seems  to 
have  time  and  energy  for  a  little  more 
work. 


The  Roanoke  Times 

Every  Morning 


The  Roanoke  World-News 

Evening,  Except  Sunday 

ROANOKE  VIRGINIA 


Announce  the  Appointment 
of  the 


CHAS.  H.  EDDY  CO. 

CHICAGO  NEW  YORK  BOSTON 


as  their 


National  Advertising 
Representative 


Effective  July  First 
1925 


CIRCULATION  PROGRESS 


He  Plasters  Wide  Open  Spaces  With  | 
the  Ell  Paso  (Tex.)  Herald 


H.  H.  Fris 


H.  H.  FRIS  is  hopelessly  addicted  to 
the  peddling  of  papers. 

For  a  quarter  of  a  century,  he  has  in¬ 
dulged  his  pas.sion  for  directing  the  bus¬ 
iness  of  placing  newspapers  carefully 
and  neatly  on  the  front  doorsteps  of 
countless  thousands  of  readers. 


TORONTO 


NEW  ORLEANS 


LOWER  MAGAZINE 

7  Point  No.  2  with  Bold  Face  No.  2 
EVERY  PART  IN  THE  LINOTYPE 
Modern  man  cannot  be  served  by  a 
tool  that  is  just  good  enough  or  a  lit¬ 
tle  better  than  pretty  good.  Th  1234 

EVERY  PART  IN  THE  LINOTYPE 
Modern  man  cannot  be  served  by  a 
tool  that  is  Just  good  enough  or  a  lit¬ 
tle  better  than  pretty  good.  Th  1331 


llluitration  shoui  the  Model 
25  Linotype.  Two  standard 
main  magazines  interchange¬ 
able  with  other  Linotypes. 
Continuous  composition 
from  both  magazines. 


UPPER  MAGAZINE 


SJ4  Point  No.  2  with  Bold  Face  No.  2 
EVERY  PART  IN  THE  LINOTYPE  IS 
Modern  man  cannot  be  served  by  a  tool 
that  Is  Just  Rood  enough  or  a  little  bet¬ 
ter  than  pretty  good.  The  good  tool 
must  do  all  that  man  can  demand  1234 

EVERY  r.VRT  IN  THE  LINOTYPE  IS 
Modern  man  cannot  be  served  by  a  tool 
that  is  Just  gfHHl  enough  nr  a  little  bet¬ 
ter  than  pretty  good.  The  guo<l  tool 
must  do  all  that  man  can  dcmuiid  1234 


The  Model  26  is  just  like  the 
Model  25  with  the  addititm  of 
an  auxiliary  carrying  two 
standard  auxiliary  magazines, 
interchangeable  with  other 
Linotypes.  Continuous  com¬ 
position  from  all  magazines. 


LINOTYPE 


Continuous  Composition 


Life  Insurance  Figures  Show  February 
Set  a  Record 

The  death  rate  for  February,  1924 — 
which  was  99  per  1,000 — was  the  lowest 
ever  recorded, for  that  month  among 
industrial  iKilicy  holders  of  the  Metro¬ 
politan  Life  Insurance  Comiiany,  ac¬ 
cording  to  flgures  made  public  yester¬ 
day.  Comparison  of  the  month’s  tuber¬ 
culosis  death  rate  with  that  of  Feb¬ 
ruary,  1923,  shows  a  drop  of  13  per 
cent.  Organic  heart  disease  and  pneu¬ 
monia  rates  declined  22  per  cent.,  and 
those,  for  cerebral  hemorrhage  and 
Bright’s  disease,  11  per  cent,  and  14 
per  cent.,  respectively.  Mortality  from 
influenza  in  February  was  approxi¬ 
mately  one-fourth  of  last  year’s  flgure 
for  the  same  month,  which  brought  the 
peak  of  the  influenza  epidemic  of  1923. 

The  mortality  data  strongly  support 
the  belief,  according  to  the  bulletin, 
that  mental  derangement  is  a  most 
important  factor  in  causing  suicide.  | 
Among  1,081  suicides  recorded  in  1923,  { 
mental  disease  was  deflnitely  specified  i 
as  a  contributory  factor  in  212  cases,  or 
one  case  out  of  every  five.  ! 

Tait  to  Box  Lewis  Tonight 

Clonie  Tait,  Canadian  lightweight, 
and  Philly  Lewis,  a  local  boxer,  will 
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of  BODY  MATTER 
and  AGATE 

Models  25  and  26  Linotypes  are  ideally 
adapted  to  the  rapid  and  economical  produc¬ 
tion  of  straight  matter  in  two  sizes  for  the 
news  and  classified  columns. 

The  change  from  one  size  to  the  other  is 
made  instantly  without  waiting  for  distribu¬ 
tion.  No  waits  for  corrections. 


MERGENTHALER  LINOTYPE  COMPANY 
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Brooklyn,  New  York 


CANADIAN  LINOTYPE  LIMITED 
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Composed  entirely  on  the  Linotype  in  the  Bodoni  Series  tcith  the  exception  of  the  hand-set  title  line 
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ADVERTISING  AGENCY  AFFAIRS 

Lesan-Carr  Interests  Consolidate — Tieman  in  Charge  of 
Campbell-Ewald  Retail  Department — Randall 
Elected  Cornell  Trustee 


pORMATIOX  of  the  Lesan-Carr  Ad¬ 
vertising  Agency,  a  consolidation  of 
the  soutliern  interests  of  H.  E.  Lesan  of 
New  York  and  Chicago,  and  C.  C.  Carr 
of  St.  Petersburg,  Fla.,  was  announced 
in  New  York  this  week  by  C.  C.  Carr. 

Mr.  Carr  is  president  and  general  man¬ 
ager  of  the  new  company,  and  H.  E.  Le¬ 
san  is  vice-president.  Headquarters  will 
be  maintained  in  St.  Petersburg  with 
branches  m  Jacksonville,  Tampa,  and  Or¬ 
lando.  The  New  York  office  will  be  at 
440  I'ourth  avenue,  address  of  the  H.  E. 
Lesan  Advertising  Agency. 

H.  T.  Ewald,  president  of  the  Camp¬ 
bell-Ewald  company,  announces  the  ap- 
l)ointnient  of  Edward  C.  Tieman  in 
charge  of  the  Campbell-J'Iwald  retail  ad¬ 
vertising  department.  Mr.  Tieman  has 
had  18  years  experience  in  the  prcKluction 
of  advertising  literature,  mo.st  of  which 
has  been  directed  to  the  promotion  of 
the  sale  of  retail  merchandise. 

Mr.  Tieman  comes  to  the  Campln;!!- 
I'iwald  company  from  the  Franklin  Off¬ 
set  company  where  he  was  engaged  in 
sales  promotion  advertising.  He  akso 
served  as  sales  promotion  manager  oi  the 
1  Lillis  (j.  Palmer  &  Co.,  realtors.  With 
the  exception  of  the  time  spent  in  the 
United  States  Army  during  the  war,  he 
has  been  connected  with  similar  activities 
in  Detroit  since  1910  when  he  came  to 
that  city  from  the  Capper  Publications, 
Topeka,  Kan. 

John  an<l  Wilson  Rietzke  recently 
opened  an  advertising  agency  in  409  Pro- 
<luce  Exchange  building,  Toledo,  O. 


Eugene  D.  Rogers  has  been  appointed 
by  the  George  Batten  Company,  Inc.,  to 
be  art  director  in  their  Chicago  office.  He 
has  served  as  art  director  for  Erwin, 
Wasey  &  Co.,  and  Proctor  &  Collier. 


Fred  M.  Randall,  president  of  the 
Fred  M.  Randall  Company,  Detroit  ad¬ 
vertising  agency,  was  elected  a  trustee 
of  Cornell  University,  Ithaca,  for  a  five 
year  term  on  June  13.  In  1906,  Mr. 
Randall  entered  the  advertising  field  in 
Chicago,  being  variously  associated  with 
the  Chicago  Tribune,  Lord  &  Thomas, 
Charles  H.  Fuller  Company,  and  Critch- 
tield  &  Co.  He  next  became  vice-presi¬ 
dent  of  the  H.  K.  McCann  Company, 
-New  York,  in  charge  of  the  Detroit  of¬ 
fice.  He  organized  his  own  agency  in 
1915. 


Wade  Werden,  for  the  past  two  years 
in  the  copy  department  of  J.  Water 
Thompson  Company’s  Chicago  office,  has 
joined  the  Chicago  staff  of  the  George 
Batten  Company. 


Barrows  &  Richardson  advertising 
agency,  has  consolidated  its  Philadelphia 
office  with  its  New  York  office  at  19 
West  44th  street. 


.\.  M.  Lantiaker,  vice-president  and 
account  executive  in  charge  f)f  sales  and 
advertising  of  the  Osten  .Advertising  Cor- 
lioration,  Chicago,  for  the  last  ten  years, 
has  joined  the  Norlipp  Company  as  vice- 
president  in  charge  of  sales  and  advertis¬ 
ing. 


FLASHES 


The  United  States  may  win  this  rum 
war,  but  it  won’t  collect  reparations. — 
Columbia  Record. 


Something  is  retarding  the  progress  of 
the  war  debt  negotiations,  but  it  cert?.inly 
isn’t  lack  of  gas. — Xashinlle  Banner. 


It  is  hard  to  be  a  leader  in  America. 
You  can’t  tell  which  way  the  darned 
crowd  is  going. — Austin  American. 


In  Des  Moines  they  have  a  parade 
of  bootleggers.  New  York  has  its  police 
parade.  According  to  recent  disclosures 
in  Philadelphia  it  wouldn’t  matter  much 
what  they  called  it  there. — New  York 
IV  or  Id. 


The  fellow  who  doesn’t  know  much, 
but  knows  enough  not  to  let  others  know 
that  he  doesn’t  know,  knows  more  than 
some  of  the  knowin,g  ones  know, — Boston 
Transcript. 

The  Senate  will  be  more  in  favor  of 
cloture  when  our  vice-president  takes  the 
floor  to  talk  about  it. — CleveUind  Times. 


Intelligent  people  are  those  who  can 
talk  well  about  the  things  we  are  inter¬ 
ested  in. — Baltimore  Sun. 

.\  London  collector  paid  $4,.5()0  for  a 
first  edition  of  an  old  joke  b<jok.  Still, 
if  his  musical  comc<ly  is  a  success  the  e.x- 
pense  is  justified. — Detroit  News. 


Short  dresses  are  disclosing  more  family 
skeletons. — Columbia  Record. 


.About  as  sane  a  thing  as  a  man  can  do 
it  to  make  a  will.  Then  it  can  be  con¬ 
tested  on  the  ground  that  he  was  men¬ 
tally  incompetent. — Detroit  News. 


We  often  wonder  whether  it  is  the 
glare  or  the  unexcelled  facilities  for 
alighting  that  attracts  a  fly  to  a  l>ald  spot. 
— Tort  Worth  Star-Telegram. 


It  isn’t  that  marriage  makes  men  meek, 
but  that  the  meek  ones  are  easily  caught. 
— Bellingham  Herald  and  Reveille. 


Give  the  devil  his  due.  Ananias  was 
dead  before  any  of  the  resort  literature 
was  written. — P  ea  u  in  o  n  t  Enterprise- 
Journal. 


The  reason  some  great  men  are  lonely 
is  because  they  sacrificed  too  many  friends 
on  the  way  up. — El  Paso  Herald. 


IHE  Highest  StaHBAI® 


From  Your  Shoulders 
to  Ours 


James  P.  McCullough  Dead 

James  P.  McCullough,  52,  prominent 
banker,  businessman  and  newspaper  man, 
died  on  June  12,  in  the  Keystone  Hos¬ 
pital,  Harrisburg,  Pa.,  following  an  ill¬ 
ness  of  several  years.  Until  a  year  ago 
he  was  general  manager  of  the  Harris¬ 
burg  Telegraph,  but  failing  health  com¬ 
pelled  him  to  resign.  At  one  time  he 
had  a  controlling  interest  in  the  Valley 
Spirit,  a  daily  intblished  at  Chamliers- 
burg.  I.ater  Mr.  McCullough  organized 
the  Harrisburg  Street  Car  .Advertising 
Company  and  contracted  for  the  first 
leases  of  street  car  advertising  space  in 
Harrisburg,  l.ewistown  and  other  Cen¬ 
tral  Pennsylvania  cities. 


\V^.I.I.^M  D.  Wrtght,  49,  a  well 
known  newspaper  and  advertising  illus¬ 
trator,  died  at  his  home  in  Concord, 
Mass.,  June  18. 


Acquitted  of  Murder  Charge 

Jim  Stitz  has  been  acquitted  by  a  jury- 
in  Live  Oak  Comity,  Tex.,  where  he  was 
tried  on  a  charge  of  murder  growing 
out  of  the  fatal  shooting  of  J.  R.  Secrist, 
at  the  time  erlitor  of  the  Calliham  (Tex.) 
Caller.  The  tragedy  was  alleged  to  have 
followed  Secrist’s  refusal  to  retract  an 
article  jirinted  in  his  paper  about  Stitz, 
who  wa-  a  fleputy  sheriff. 


¥  r  iiioiins  a  great  deal  to  you  to  have  the  retiponsihility  for 
keeping  your  .Metal  Sup[»ly  in  good  eondition  taken  from 
your  shoulders  and  assnined  hy  a  re^pon.sihle  eoneern — hy 
eoinpetent  metallurgists  who  thoroughly  understand  how  to 
keep  metal  in  the  best  possible  eondition  for  use  in  your 
Composition  and  Stereotype  Departments. 

This  is  just  what  “Vi  ilkeV’  Type  Metal  Insuranee  Plan  does 
for  you.  This  plan  provides  for  the  analysis  of  your  actual 
metal  supply  at  regular  intervals.  It  is  your  protection 
against  poor  slugs  and  defeetive  plates  due  to  poor  metal. 


Charles  Thomas  Kaye 

Charles  Thomas  Kaye,  who  died  in 
Sacramento  Saturday,  June  20,  was  ad¬ 
vertising  manager  of  the  .Sacramento 
Cnion  and  formerly  connected  with  the 
Chicago  Tribune,  .Vete  i'ork  Daily  News 
and  San  Francisco  papers.  Death  was 
due  to  cerebral  hemorrhage  sujierin- 
duced  by  injuries  received  while  with 
the  .American  forces  in  Europe.  He 
won  the  .American  IMstinguished  Serv¬ 
ice  Cross  and  the  Croix  de  Guerre. 


O^btiuary 


pDWARD  F.  STRUNG,  55.  editr.r  of 
^  the  Lee  (Mass.)  Valley  Cleaner  for 
many  years,  died  Sunday  morning  in  a 
sanatarium  in  Hartford,  Conn.  Mr. 
Strong  joined  the  staff  of  the  Valley 
tjleaner  upon  his  graduation  from  high 
school,  rising  through  various  positions 
to  that  of  editor,  which  he  held  until 
his  health  failed  some  two  years  ago. 

Walter  Olds,  56,  for  43  years  a 
printer  on  Kansas  and  Oklahoma  news¬ 
papers,  died  at  his  home  in  Tulsa. 

Thomas  W.  Gardner,  78,  founder  of 
the  Winchester  (Kan.)  Argus,  in  1874, 
and  for  20  years  city  editor  of  the  Valley 
Palls  Indicator,  died  at  his  home  recent¬ 
ly. 


Radio  to  Tahiti  Opened 

Radio  communication  with  the  French 
radio  station  at  Papeete,  Tahiti,  in  the 
•South'  Pacific  has  been  established  by  the 
Navy  Department  frir  exchange  of  com¬ 
mercial  business.  Rates  are  now  65  cents 
a  word,  a  saving  of  10  cents  over  the 
previous  rate. 


NEW  YORK  STA’TK 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Town* 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Yemon 

THE  STANDARD  STAR 

of 

New  Rochelle 
(Bath  Mmbm  at  ABC) 

Westchester  Newspapers,  Inc. 

Franklin  A.  Maniaa,  Prat. 

Moiint  Taman  Naw  Saahalla 


The  “IR  ilke’ft'"  Plan  saves  both  lime  ami  money — and  as¬ 
sures  a  better  looking  printed  sheet. 

^  e  will  he  glad  to  tell  you  all  about  this  plan  and  how  yttii 
ean  secure  its  benefits  in  your  own  plant.  Just  a  line  ti>  u« 
brings  eomplete  details. 


Take  Out  a  **Vi  ilke’s'*  Policy! 

pay  the  premiums: 
You  get  the  dividemls. 


Metals  Refining  Company 

HAMMOM).  IMM  VXA 

K  areliou.%e.%  in  .411  PrineifHil  Cities 

WHEN  YOU  THINK  OF  METAL  THINK  OF  lEKE'S  ' 
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Pennsylvania 

The  Keystone  State 
Invites 


National 

Advertisers 


Twenty-four  newspapers  published  in  twenty-three  cities  join  in 
inviting  National  Advertisers  and  Manufacturers  to  invade  this 
territory. 

They  offer  co-operation  and  point  to  the  work  they  are  doing  for 
local  merchants  and  through  co-operative  work  between  these  mer¬ 
chants  and  daily  newspapers  wonderfully  pleasing  results  may  be 
achieved. 

Pennsylvania  as  a  state  has  industries  which  are  among  the  giant 
industries  of  the  world.  Pennsylvania  is  always  foremost  in  the  great 
enterprises  of  the  country  and  her  daily  newspapers  are  worthy  of 
the  magnitude  of  her  manufacturing  and  mercantile  dominance. 

It  is  a  largely  urban,  busy  state  with  nearly  nine  million  people  who 
look  to  their  newspapers  for  their  wants.  Included  in  this  popula¬ 
tion  are  all  kinds  of  people  and  plenty  of  each  kind. 

Pennsylvania  is  worthwhile  and  this  list  of  leading  daily  newspapers 
reach  the  people  who  buy  merchandise  of  all  kinds. 


**Allentown  Call  . 

- (M) 

Circula¬ 

tion 

29.54S 

**Allentowii  Call  . 

. (S) 

19482 

ttBeaver  Falls  Tribune  . . . 

...  .(E) 

6,033 

ttBloomsburg  Press  . 

7,400 

**Cbester  Times  . 

. (E) 

16476 

TtCoatesville  Record  . 

. (E) 

6,650 

**Connellsville  Courier  . . . . 

. (E) 

6433 

Evasion  Express  . 

. (E) 

22,416 

••Elrie  Times  . 

. (E) 

27,456 

Harrisburg  Telegraph  . 

. (E) 

40,022 

ttUaileion  Plain  Speaker.. ..(E)  ) 
ttHasleton  Standara-Sendnel.  (M)  i 

19,680 

**Mount  Carmel  Item . 

. (E) 

4481 

••Oil  City  Derrick  . 

. (M) 

6,377 

••PottsTille  Republican  and  Morn¬ 
ing  Paper  . (E&M) 

16,109 

2,500 

10,000 

Circala- 

2,500 

10,000 

lines 

lines 

tion 

lines 

lines 

.10 

.10 

••Scranton  Times  . 

..(E) 

43,200 

.12 

.11 

.10 

JO 

••Sharon  Herald . 

..(E) 

7414 

.0285 

.0285 

.03 

.OS 

Stroudsburg  Record  (E)  Press.. 

..(M) 

8,078 

.045 

445 

.029 

.029 

••Sunbury  Daily  Item  . 

..(E) 

4464 

.025 

.021 

.055 

.055 

••Warren  Times-Mirror . (E&M) 

8,780 

.04 

.04 

.035 

.OS 

••Washington  Obsanrer  and 

Re- 

.02 

.02 

porter  . (M&E) 

17.181 

.06 

.06 

47 

.07 

TTWest  Chester  Local  News  . . . 

..(E) 

11452 

.04 

.04 

.08 

.08 

••Wilkes-Barre  Times-Leader  . 

(E) 

24474 

.08 

.06 

.095 

495 

••Williamsport  Sun  . 

..(E) 

20,149 

.07 

.07 

.07 

.06 

ttYork  Dispatch  . 

..(E) 

19,139 

.05 

.05 

.025 

.021 

.035 

.035 

••A.  B.  t'..  l'ul>U>hers’ 

Slaleineiil.  Mai 

r.  h  31,  192.5. 

.08 

.07 

ttCovemment  Statement,  March  31, 

1925. 
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PRESS  PREPARING  FOR 
“MONKEY  TRIAL” 


Newcpapers  and  Service*  Completing 
Arrangements — Leased  Wire*  to 
Enter  Court  Room — Press 
Agent  Sues  for  Salary 


Dayton,  Tenn.,  has  formed  a  municipal 
committee  to  provide  for  the  newspaper 
men  expected  there  in  large  numbers 
July  10,  to  report  the  trial  of  John  T. 
Scopes,  charged  with  violating  the  State 
law  prohibiting  the  teaching  of  evolution 
in  State  schools.  W.  W.  Morgan  is 
chairman. 

The  committee  is  issuing  press  tickets 
to  the  court  room  and  arranging  for 
accommodations  in  private  homes  during 
the  trial. 

All  press  associations  have  already 
obtained  leased  wires  into  the  court 
room.  Due  to  lack  of  room,  only  one 
ticket  is  to  be  granted  to  press  asso¬ 
ciations  and  important  newspapers  at 
the  working  press  table.  Feature 
writers  will  be  assigned  seats  in  the 
court  room  proper. 

The  municipal  committee  is  also  hand¬ 
ling  publicity  on  the  trial,  with  a  view 
to  “putting  Dayton  on  the  map.”  This 
week  for  the  benefit  of  press  photog¬ 
raphers,  Scopes  was  re-arrested  in  front 
of  the  drug  store,  where,  according  to 
the  story,  he  was  originally  taken  into 
custody  as  a  result  of  an  argument  on 
evolution. 

Nick  Gibson,  publicity  promoter,  has 
filed  suit  for  $1,500  against  the  Dayton 
Board  of  Commissioners,  charging  that  he 
had  been  hired  to  “put  Dayton  on  the 
map.” 

Gibson  asserts  he  originated  the  idea 
of  causing  the  arrest  of  Professor 
Scopes.  After  being  paid  $150,  he  says, 
he  was  discharged.  II is  suit  ties  up  a 
fund  of  $5,000  raised  to  advertise  Dayton. 

Among  those  already  assigned  to 
cover  the  trial  are  Raymond  Clapper. 
William  J.  Losh,  and  Westbrook  Pegler, 
United  Press  and  United  News;  William 
K.  Hutchinson  and  Jack  Lait,  Inter¬ 
national  News  Service;  John  Stuart, 
New  York  American;  Charles  Michel- 
son,  chief  of  the  Washington  bureau, 
New  York  World;  and  Dudley  Nichols, 
New  York  Evening  Post. 

A  significant  announcement  was  made 
by  W.  P.  Beazell,  assistant  managing 
editor  of  the  New  York  World. 

“The  World  intends  to  hold  straight  to 
the  news  in  covering  the  trial,”  he  said. 
“No  feature  men  will  be  sent  to  Dayton.” 


FORESHADOWED  EVENTS 

July  4-11 — District  14,  A.  A.  C.  W., 
convention.  Harrogate,  England. 

July  6-8  —  Southern  Newspaper 
Publishers'  .4ssn.,  annual  conven¬ 
tion,  Asheville.  N.  C. 

July  6-13 — -California  Press  Assn., 
annual  outing.  Lake  Tahoe,  Cal. 

July  8-10 — -North  Carolina  Press 
Assn.,  annual  convention,  Ashe¬ 
ville,  N.  C. 

July  9-11 — New  York  Press  Assn., 
New  York  State  Publishers’ 
Assn.,  New  York  Associated 
Dailies,  joint  meeting,  James¬ 
town,  N.  Y. 

July  16-17 — Oregon  Sate  Editorial 
Assn-,  annual  meeting.  Grant’s 
Pass,  Ore. 

July  17 — Better  Business  Bureaus 
of  Pacific  Coast,  meeting,  Seattle. 

July  17-18 — Central  Missouri  Press 
Assn.,  meeting,  Linn  Creek,  Mo. 

July  17-20 — Southern  Illinois  E<li- 
torial  Assn.,  annual  boat  trip 
from  St.  Louis  to  Keokuk.  la., 
and  return. 

July  18-20 — Utah  State  Press  .4ssn« 
meeting,  Logan,  Utah. 

July  20-22 — Twelfth  District,  A.  A. 
C.  W.,  meeting,  Seattle. 


25  EDITORS  TESTIFY  IN 
MAIL  FRAUD  CASE 


Ten  Thousand  Newspapers  Were 
Never  Paid  for  Running  Shoe 
Company’s  Advertising,  Trial 
Testimony  Reveals 


pleaded  guilty.  Gilson  turned  State  wit¬ 
ness,  and  Weinstein  was  never  appre-  ■ 
hended.  I 

Two  of  the  editors  who  testified  this 
week  were  George  \.  Wood,  Bridgeport  I 
(Ill.)  Leader,  and  E.  M.  Stober,  Oak-  P 
wood  (Okla.)  News. 


‘CRASHERS”  SCORED 


N.E.A.  Resent*  Intrusion  of  Publicity 
Seekers  at  Coolidge  Reception 

Resentment  expressed  by  members  of 
the  National  Editorial  -Association  at 
the  rude  manner  in  which  they  were 
jostled  by  notoriety  seekers  during  their 
recent  call  upon  President  Coolidge  at 
the  White  House  is  reflected  in  a  state¬ 
ment  mailed  June  24,  from  the  head¬ 
quarters  of  the  Washington  News  Ser¬ 
vice  of  the  Association  to  the  500  dailies 
and  weeklies  identified  with  it. 


Ten  thousand  newspapers,  testimony 
showed,  were  never  paid  for  advertising 
sent  out  by  the  National  Bay  State  Shoe 
Company,  on  trial  in  Federal  Court, 
New  York,  this  week,  accused  of  using 
the  mails  to  defraud. 

Twenty-five  editors  of  country  weeklies 
testified  against  the  defendants  this  week. 
The  trial  is  expected  to  close  early  next 
week. 

The  National  Bay  State  Shoe  Com¬ 
pany,  according  to  Assistant  United 
States  Attorney  William  Berg,  orig¬ 
inated  in  January  1923.  It  started  busi¬ 
ness  by  sending  out  18,000  letters  to 
newspaper  publishers,  containing  an  ad¬ 
vertisement  to  run  until  further  notice, 
offering  army  shoes  at  $2.95  a  pair.  This 
advertisement  was  published  by  10,000 
publishers. 

None  of  the  representations  made  in 
the  advertisement  were  true,  according  to 
Mr.  Berg.  The  company  didn't  have  a 
single  pair  of  shoes  when  the  copy  was 
sent  out,  and  later  purchased  a  few 
hundred  pairs  of  cheap  shoes. 

Men  behind  the  shoe  company  were 
indicted  Feb.  4,  1924.  They  were  Harry 
Goldstein,  Samuel  Chillowitz,  A.  Harry 
Kritcher,  Leo  Berlow,  Elias  and  Jacob 
Brenner,  Harry  Gilson,  and  Herman 
Weinstein.  (Joldstein  and  Chillowitz 


Editor’s  Wife  Dies  Abroad 

Airs.  Franklin  H.  Chase,  wife  of  the 
associate  editor  of  the  Syracuse  (X.  Y.) 
Journal  died  suddenly  June  23,  at  Stow, 
Berwickshire,  Scotland,  where  she  was 
visiting. 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promisinfr  market  for 
high  grade  securities.  The  B^iffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAV’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30,  \9Zt,  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Prescsit  average  ciretdathas  128,70 
Edward  H.  Butler,  Editor  and  Publisher 
KeUy-Smith  Cosniiany,  Representative* 
Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  adca«o.  Ill 


Friendly  Heads  Ad  Club  Group 

Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  has  again  been 
appointed  chairman  of  the  daily  news¬ 
paper  group  of  the  Advertising  Oub  of 
New  York.  On  the  committee  in  charge 
with  him  are  Hugh  Burke,  Philadelphia 
Public  Ledger;  F.  St.  John  Richards,  St. 
Louis  Globe-Democrat,  and  James  W. 
Brown,  Editor  &  Publisher. 


Houston  Club  Elects  Brann 

Charles  -A.  Brann,  superintendent  of 
traffic  of  the  Houston  Electric  Company, 
Tuesday  was  elected  president  of  the 
Advertising  Association  of  Houston, 
succeeding  William  S.  Patton,  president 
of  the  South  Texas  Commercial  National 
bank,  at  the  annual  election  of  officers 
held  in  the  Rice  Hotel.  ' 

New  Plant  for  Madison,  Wis. 

The  Madison  (Wis.)  Capital  Times 
has  purchased  ground  near  the  centre  of 
the  city  and  will  soon  erect  a  $100,(X)0 
newspaper  plant.  T.  J.  Evjue,  general 
manager,  is  planning  a  fine  public  business 
office  and  also  intends  to  buy  considerable 
new  equipment. 

International  Trade  Paper  Meet 

An  international  Congress  of  technical 
and  business  papers  will  be  held  in  Paris, 
Oct.  1-4,  under  the  auspices  of  the  French 
.Association  of  the  Technical  Press  it  has 
been  announced. 


Rhode  Island’s  Food  Supply 

Rhode  Islemd — noted  for  its  density  of  population 
and  the  diversity  of  its  industries — with  its  popula¬ 
tion  97%  urban  and  3%  rural — depends  upon  outside 
sources  for  nearly  all  of  its  total  food  supply.  Many 
carloads  of  foodstuffs  are  shipped  into  this  state  daily 
to  supply  the  demand. 

This  market  offers  great  opportunities  to  manufac¬ 
turers  and  producers  of  food  products.  The  popu¬ 
lation  is  served  through  1 800  grocery  and  delicatessen 
stores.  These  stores  are  served  through  23  wholesale 
grocers  and  27  produce  dealers  “with  Providence  as 
the  distributing  center. 

THE  PROVIDENCE  JOURNAL 

and 

THE  EVENING  BULLETIN 


Highly  Specialized  Service 


This  is  No.  Two  of 
a  Sorias  of  ads,  on 
Nawspapor  Engineering. 


For  Newspaper  Publishers 


As  outfitter  of  a  large  majority  of  newspaper  composing  rooms  we  have  for  the  past 
fourteen  years  maintained  an  Engineering  Defiartment,  with  a  staff  of  production  engineers, 
ail  of  whom  have  had  practical  experience  in  newspaper  production,  combined  with  which 
exx)crience  each  of  them  has  the  advantage  of  having  studfe<l  working  conditions  and  of 
solving  production  problems  in  scores  of  the  more  efficient  newspaper  plants,  small  and 
large. 

To  publishers  facing  in  a  serious  way  the  problems  and  expenditures  involved  in  the 
erection  of  new  buildings,  removal  of  plants  or  improvement  of  productive  capacity  in 
existing  plants,  large  and  small,  there  Is  no  charge  for  the  services  of  our  Engineering 
Department.  Sev'eral  hundred  publishers  have  been  benefited  by  the  cooperation  of  our 
production  engineers  with  their  mechanical  staffs,  in  advising  with  architects  (a  very 
neceesary  prxxredure,  by  the  w'ay),  arranging  equipments  for  most  advantageous  utilization 
of  space,  scientifically  routing  the  work  to  save  time,  and  designing  special  eejuipments  to 
effect  special  economies,  tlius  making  their  plants  close  to  100  per  cent  effective.  Our 
engineers  furnish  accurately  drawn  floor  plans  of  mechanical  departments— composition, 
press,  stereo.,  delivery,  mail  and  morgue. 


American  Type  Founders  Company 

ENGINEERING  DEPARTMENT 

To  rot  the  coBperatlon  of  this  department  apply  na  far  In  advance  as  possible  to  our 
nearest  SeHine  House.  W-lte  als«i  to  nearest  SellinE  House  fm-  pamphlet  describlne  the 
work  of  this  department,  with  partial  list  of  pnMisher-elients. 


with  a  combined  net  peud  circulation  of  1 02,000  reach 
the  great  majority  of  English  speaking  feunilies  in 
Rhode  Island  which  enables  the  advertiser  to  cover 
this  market  at  one  cost. 

Flat  Rate  23c  a  Line 


Providence  Journal  Company 

Providence,  R,  /. 

Representatives 

CHARLES  H.  EDDY  R.  J.  BIDWELL 

COMPANY  COMPANY 

Boston  New  York  Chicago  San  Francisco  Los  Angeles 


i 


N.  £.  DAILIES  PROSPER 

A.  Thompson  of  A.  P.  Spends  Two 
Weeks  Visiting  23  Newspapers 

A  healthy  condition  among  New  Eng¬ 
land  .  daily  newspapers  was  noted  by 
Artliur  Thompson  of  the  executive  office 
of  the  Associated  Press,  who  returned  to 
New  York  headquarters  this  week  from 
a  two  weeks’  visit  to  member  papers  in 
Vermont,  New  Hampshire,  Massachu¬ 
setts  and  Rhode  Island,  in  all,  Mr. 
Thompson  called  upon  23  newspapers. 

Motor  busses  appear  rapidly  to  be  be¬ 
coming  the  chief  means  for  newspaper 
distribution  throughout  New  England, 
Mr.  Thompson  reported. 

The  purpose  of  Mr.  Thompson’s  trip 
was  to  explain  to  A.  P.  members  the  re¬ 
organization  of  the  press  association’s 
advisory  board,  which  puts  more  re¬ 
sponsibility  in  the  hands  of  local 
members. 

The  New  England  members  of  the 
Associated  Press  plan  to  hold  a  meeting 
Oct.  19,  probably  in  Boston.  It  will  pre¬ 
cede  the  annual  convention  of  the  New 
England  Daily  Newspaper  Association. 
George  A.  Hough,  managing  editor  of 
the  New  Bedford  (Mass.)  Standard,  is 
president  of  the  A.  P.  group,  and  F.  E. 
Williamson,  Boston  correspondent,  is 
secretary. 

Mr.  Thompson  will  leave  New  York 
again  June  to  complete  his  visit  to 
P.  members  in  Massachusetts  and 
Rhode  Island. 

BRISTOL  BULLETIN  SOLD 

Merged  with  Evening  Newt,  Following 
Sale— -Plant  not  Included 

The  Bristol  (Tenn.-Va.)  Bulletin 
founded  in  January,  1925,  by  Guy  L. 
Smith,  Carroll  E.  King  and  \V.  Gerald 
Goode,  owners  of  the  Johnson  City 
(Tenn.)  Chromcle  and  Staff -News, 
has  been  sold  to  the  Bristol  Publishing 
Corporation,  of  which  E.  Munsey  Slack 
is  president. 


The  Bulletin  was  merged  with  the 
Evening  News,  published  by  the  Bristol 
corporation. 

Mr.  Smith  and  his  associates  have  re¬ 
tained  the  entire  mechanical  equipment  of 
the  Bulletin,  it  is  understood,  and  they 
plan  to  launch  another  newspaper  in  a 
Southern  city  about  the  first  of  the  year. 

TO  LAUNCH  DAILY  JUNE  28 

Guthrie  (Okla.)  Press  Will  be  Pub¬ 
lished  by  Fields  and  McIntyre 

The  Guthrie  (Okla.)  Press,  to  be  pub¬ 
lished  every  weekday  afternoon  except 
Saturday,  and  on  Sunday  morning,  will 
make  its  first  appearance  Sunday,  June 
28,  according  to  announcement  of  Ray¬ 
mond  Fields,  who  will  be  editor,  and 
Edward  McIntyre,  who  will  be  business 
manager  and  head  of  the  advertising  de¬ 
partment. 

Mr.  Fields  was,  until  recently,  manag¬ 
ing  editor  of  the  Oklahoma  City  (Okla.) 
News  of  the  Scripps-Howard  group.  Mr. 
McIntyre  is  a  newcomer  to  the  newspaper 
field.  He  has  been  a  retail  automobile 
dealer  at  Anadarko,  Okla. 

Kentucky  Press  to  Indiana 

Speakers  have  been  named  for  the 
56th  annual  mid-summer  meeting  of  the 
Kentucky  Press  Association  to  be  held 
at  West  Baden  Springs,  Ind.,  July  10-11. 
On  June  9,  a  business  session  will  be  held 
at  the  Hotel  Henry  Watterson,  Louis¬ 
ville,  Ky.  Keen  Johnson,  Lawrenceburg 
Anderson  News,  i^  association  president. 
Speakers  will  include;  James  M.  Ross, 
Lexington  (Ky.)  Leader;  J.  S.  Moran, 
Sfringfield  (Ky.)  Sun;  J.  E.  Robinson, 
Lancaster  (Ky.)  Central  Record;  and 
J.  L.  Newman,  Frankfort  (Ky.)  State 
Journal. 

Arkansa*  Daily  Join*  the  A.  P. 

The  Newport  (.Ark.)  Independent,  an 
evening  newspaper,  has  been  elected  to 
membership  in  the  Associated  Press. 


Eliminate 

Waste 


in  your 


Composing  Room 

The  MONOMELT  System 


Produces  better  type  faces. 
Produces  more  solid  slugs. 
Eliminates  metal  furnace. 

50%  less  labor  operations. 
75%  less  metal  drossage. 
10%  more  production. 

Saves  Time,  Labor,  Money 


It  Cleans  as  it  Melts 


PRINTERS’  MANUFACTURING  COMPANY 

Transportation  Bldg.,  Chicago  World  Bldg.,  N.  Y.  C. 

Write  us  for  Comments  by  Hundreds  of  Enthusiastic  Users 


SOPHIE  IRENE  LOEB 

Sophie  Irene  Loeb  Joins 
Johnson  Features,  Inc. 

“Sophie  Irene  Loeb— the  most  beloved  writer  in  America. 
She  is  an  asset  to  any  newspaper  and  a  great  one  to  us.  ” 

— John  A.  Tennant,  Managing  Editor,  New  York  Evening 
World. 

Sophie  Irene  Loeb’s  work  will  continue  to  appear 
in  the  New  York  Evening  World  where  for  more 
than  a  decade  it  has  been  one  of  the  strongest,  most 
appealing  features  of  the  magazine  page.  But  now, 
by  special  arrangement  with  the  Evening  World 
and  Miss  Loeb,  we  are  able  to  offer  what  she  writes 
from  day  to  day,  sometimes  in  prose,  sometimes  in 
verse,  but  always  in  a  way  that  makes  her  work  of 
widest  appeal  to  newspaper  readers. 

Miss  Loeb,  as  every  follower  of  metropolitan 
journalism  knows,  is  more  than  a  great  newspaper 
woman.  She  is  one  of  the  outstanding  figures  in 
the  nation’s  life — the  friend  and  confidant  of  states^ 
men,  the  adviser  of  millionaire  philanthropists  who 
are  striving  in  various  ways  to  make  the  world 
better.  She  is  no  mere  reporter  setting  down  the 
bare  facts  about  the  progress  of  the  crusade  for 
child  welfare  and  other  similar  humanitarian  move- 
ments,  but  a  recognized  leader  of  them. 

The  subjects  with  which  she  deals  so  entertain^ 
ingly  and  so  instructively  are  subjects  of  nation^ 
wide  interest  and  she  can  be  made  as  invaluable  an 
asset  to  many  other  newspapers  as  she  has  long 
been  to  the  New  York  Evening  World.  We  are 
proud  to  be  able  to  offer  her  work  to  progressive 
newspapers  throughout  the  United  States  and 
Canada. 

Wire  or  ivrite  for  exclusive  territory 

JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y. 
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PRINTING  FROM  FILM 
DEMONSTRATED 


National  Ad  Staff  Meets 


DEMONSTRATED  /Ilf  semi-annual  get-together  meeting 

ot  the  Lhtcago  Tribunes  national  ad- 
.  vertising  department  was  held  June  22- 

German  Process,  Called  Adaptable  to  25.  Members  from  the  Eastern  and 


Flat  Bed,  Rotary  or  Offset, 
Saves  Several  Elngraving 
Steps 

Frank  M.  Walsh,  head  of  the  Inter¬ 
national  Intaglio  Corporation,  154  Nassau 
street.  New  York,  this  week  started 
operation  of  a  ^ 
demons  t  r  a  t  i  <■>  n  * 

printing  plant, 
making  use  of  a 
process  which  re- 
jiroduces  pictures 
direct  from  a 
photographic  lilm. 

The  process, 
described  as  a 
“very  fine  intag¬ 
lio,"  or  a  "coni- 
bination  of  in¬ 
taglio  and  relief,” 
is  the  invention 
of  Marion  de 

Sparati,  of  Turin,  Frank  M.  Wai.sii 
Italy,  a  cliemist 

and  photographer,  and  Mr.  Walsh  has 
obtained  control  of  the  .\merican  rights. 

.\s  described  to  Editor  &  Pi  busher. 
by  .Mr.  Walsh,  the  operation  consists  of 
making  a  negative  <in  a  sjH.*cial  film, 
chemically  treated,  from  an  ordinary 
photographic  negative.  Hecause  of  the 
treatment  in  tlie  chemical  bath,  which 
takes  about  three-quarters  of  an  hour, 
certain  parts  of  the  film  will  take  iip 
ink  and  certain  parts  will  not.  The  film 
thus  treated  is  dried,  clamped  to  a  type- 
high  block  or  rotary-press  plate  cylinder, 
and  is  then  ready  for  printing.  It  can 
be  used  on  fiat  bed,  rotary  or  offset 
printing  presses. 

The  special  film  re<iuired  for  the 
process  and  the  necessary  chemicals  are 
imported  from  Germany,  where  they  are 
manufactured  by  the  .•\gfa  Company,  the 
largest  aniline  combine  in  the  worUl.  In¬ 
cluding  duty  and  chemicals,  the  cost  of 
the  film  is  estimate-d  by  Mr.  Walsh  to 
Ih;  $5  a  square  fiKtt. 

Mr.  W^alsh  is  conservative  a>  to  the 
value  of  the  new  itrocess  to  newspapers. 
It  is  best  used  for  fine  art  work,  such 
as  etchings,  post  canls.  and  lobby  cards 
for  theatres,  he  said.  •  )ne  ttlm,  he  said, 
will  last  for  25,iHH)  rotary  or  t1at-be<i  im¬ 
pressions,  or  100,000  impressions  on  an 
offset  press. 

It  would  be  of  value,  he  believes,  to  a 
small  newspaper  with  circulation  of  from 
5.0(Kt  to  25,<I(X3.  who  cannot  afford  the 
e.xpense  of  gravure,  or  the  publisher  with 
a  flat-bed  press  desiring  to  do  fine  picture 
work.  In  small  editions  the  cost  is  not 
high,  he  declared. 

Samples  of  the  work  done  by  the  new 
process  are  extraordinary  for  their  clear¬ 
ness,  the  “engraverless”  work  appearing 
to  be  actual  photographs. 

Mr.  Walsh  docs  not  intend  to  sell 
rights  to  the  proce'S  until  he  has  iirnved 
its  commercial  value  in  his  demhnstration 
plant. 


New  Newsprint  Mill  for  Winnipeg 

The  .Spanish  River  Pulp  and  Pa)>er 
Mills  will  operate  a  new  newsprint  mill 
of  200  tons  daily  capacity  to  1)e  erected 
near  Winnipeg,  according  to  advices  re¬ 
ceived  in  the  New  York  financial  district. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  orgnniaaticB  s^ecinUsiac  aolely 
ia  newspaper  bolldinc  daalKa,  aua- 
ofacturing  and  production  proUaast. 

S.  P.  WESTON 

Nimsp*t*r  BuUdimis 
Flamt  LaymiU 
FndmeHtm,  OfurwHom 


Western  offices  were  present.  During 
the  meeting  a  golf  tournament  was  held 
at  the  country  home  of  Col.  Robert  R. 
-McCormick,  co-editor  of  the  Tribune. 


PHOTO -ENGRAVERS  TO 
MEET  JULY  16-18 

Presidents  of  Eight  National  Advertis¬ 
ing  Associations  on  Program — 
Publicity  and  Advertising  Co¬ 
operation  Chief  Topic 

Co-operation  between  organized  ad¬ 
vertising  and  publicity  groups  will  be 
.seriously  discussed  as  part  of  the  pro¬ 
gram  at  the  29th  annual  convention  of 
ihe  .American  Photo-Engravers’  Asso¬ 
ciation,  to  be  held  at  the  Hotel  Com¬ 
modore,  New  York,  July  16-18. 

Presidents  of  eight  national  advertis¬ 
ing  associations  will  address  convention 
delegates  at  the  afternoon  session  of 
July  17,  on  “association  co-operation  as 
an  aid  to  the  development,  expansion 
and  prosperity  of  .'\merican  industries  and 
business. 

Scheduled  to  speak  are :  C.  King 
Woodbridge,  president  of  the  Associated 
.\dvertising  Cdubs  of  the  World;  Judge 
.\rthur  I'aldwin,  president,  National 
Publishers’  Association ;  Homer  Ruck- 
ley,  president.  Direct  Mail  .Association; 
H.  S.  (jardner,  i)resident,  American  .Asso¬ 
ciation  of  .Advertising  .Agencies ;  G. 
Lynn  Sumner,  president,  .Association  of 
National  -Advertisers;  George  K.  Hebb, 
president.  United  Tyixitheta'  of  .Amer¬ 
ica;  J.  P.  Deutsch,  president.  National 
-Association  of  Employing  Lithographers; 
Robert  R.  Meyers,  president.  Inter¬ 
national  .Association  of  Klectrotyiters, 
and  Matthew  Woll,  president  of  the 
International  Photo- Engravers’  Union. 

The  convention  will  be  called  to  order 
at  10:30,  July  16,  by  .Adolph  Schuetz, 
president  of  the  Photo-FIngravers  Hoard 
of  Trade,  New  York. 

.Addresses  of  welcome  will  be  given 
by  Louis  Wiley,  business  manager,  A'rry 
York  Times,  Ciharles  Dana  Gibson,  and 
John  Qyde  Oswald. 

Other  speakers  will  include :  Charles 
.A.  Grotz,  on  “The  Technical  Develop¬ 
ment  of  Photo-Engraving;”  Edward 
Epstein,  on  “Our  Collective  .Advertising 
Campaign;”  Charles  .A.  Stinson,  "l-'nture 
Pictorial  Tendencies;”  and  Henry  Ma- 
wicke,  on  “Creative  Salesmanship.” 


FORMAL  OPENING  OF 
TRIBUNE  TOWER  JULY  6 

3,000  Prominent  Chicagoans  Invited 

to  Celebrate  Completion  of  Lofty 

Structure - Cost  Elstimated  at 

$7,000,000 

Three  thou.sand  prominent  Chicagoans 
have  l)een  invited  by  Col.  R.  R.  Mc¬ 
Cormick  and  Joseph  M.  Patterson,  pub- 
li.shers  of  the  Chicago  Tribune  to  attend 
the  formal  opening  of  the  recently  com¬ 
pleted  $7,(XX),0()0  Tribune  Tower  in 
Tribune  Square,  Chicago.  The  opening 
of  the  tower  is  set  for  July  6. 

Tribune  Tower,  thirty-two  stories  tall, 
is  regarded  by  world-prominent  architects 
as  one  of  the  most  beautiful  of  .American 
examples  of  architecture.  The  design 
for  its  construction  was  drawn  by 
-Architects  John  Meade  Howells  and 
Raymond  M.  Hood  and  selected  from 
scores  of  plans  offered  in  the  Tribune's 
$UX),(XK)  prize  contest  in  which  architects 
from  all  over  the  world  competed. 

After  moving  out  of  the  downtown 
office  they  had  occupied  for  many  years 
at  Madison  and  Dearborn  streets,  the 
Tribune  settled  in  their  five  story  plant 
at  Michigan  avenue  and  the  Boulevard 
Link  bridge.  Then  followed  the  prize 
Cfmte.st  for  a  design  which  would  give 
the  Tribune  the  “most  beautiful  shrine 
of  Journalism  in  the  world.”  Hundreds 
of  nlans  were  submitted  and  on  Dec  3. 
1922,  the  winning  ar.chitects  were  an¬ 
nounced. 

Construction  on  the  Tower  began  soon 
after  the  award,  but  not  until  the 
sponsors  of  the  Tribune  had  battled  its 
32-story  tower  through  the  building  code 
of  the  city.  The  top  sixty-two  feet  of 
the  tower  broke  through  the  height  limit 
and  forced  a  revision  of  that  ordinance. 

In  addition  to  the  light  grey  stone 
which  constitutes  the  principal  construc¬ 
tion  of  the  building,  stones  from  manv 
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2^0,000 


Advertising  Man  Dies  in  Bath 

E'rancis  .Shnemaker,  43,  President  of 
the  Direct  Advertising  Company,  Man¬ 
hattan,  was  found  dead  in  a  bathtub  filled 
with  water  at  his  home  in  Br(X)klyn, 
June  19.  Mr.  SlKK-maker  was  subject  to 
lieart  attacks. 

Times 
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most  complete 
newspaper 

(Ehc  Nero  Qork 

Hjeraid 

©ribum 


of  the  world’s  most  ancient  and  revered 
structures  are  cemented  into  its  inttrior. 
.Among  them  are  bits  of  rock  from  the 
Gld  General  Post  Office  building,  Diiijlin; 
Hamlet’s  Castle,  Helsingors,  Etenmark; 
Shrine  of  Hibija  Draijingun,  Tokio; 
Princeton  University ;  Old  Chapel,  Yale 
University ;  Westminster  Abbey,  E.din- 
burgh  Castle ;  Cologne  Dome,  Gernuiny ; 
Notre  Dame  Cathedral,  Paris;  Taj 
Mahal,  India ;  Trondjhem  Cathedral, 
Norway;  Great  Wall  of  China; 
Parthenon,  Greece ;  Royal  Castle,  St(Kk- 
holm ;  Fort  San  Diego,  Manila ;  Davids 
Tower,  Jerusalem;  Bridge  of  the  For¬ 
bidden  City,  Peking  and  Yellow  Tile 
from  the  Winter  Palace  in  that  cit\. 

Mrs.  Margaret  Scott  Dies 

Mrs.  Margaret  Scott,  widow  of  Harvey 
W.  Scott,  who  was  editor  of  the  Tori- 
land  Oregonian  for  many  years  prior  to 
his  death,  died  June  24,  at  the  Portland 
Surgical  Hospital  after  an  illness  of  four 
months.  The  Scott  family  still  retains 
Harvey  W.  Scott’s  interest  in  the  owner¬ 
ship  of  the  Oregonian. 


iLofi  angeles  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scrippa-Howard  Newspaper 
Represented  br 

ALLIED  NEWSPAPERS, 
INC. 


120  West  42(1  Street 


New  York 
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Malted  Grape  Nuts 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qty — Boston 

G.  LOGAN  PAYNE  CO. 

Chtcaco  -  De»rr4t  -  St.  Let:!!  -  Lo»  Ange'.et 


;Si^an,yr.anrisro 

0)r.onirU 

P.AA’ING  circulation 
determines  the  logi¬ 
cal  eholce  of  an  adver¬ 
tising  medium,  in  San 
Francisco  and  North¬ 
ern  California  It  is  a 
recognized  ' fact  that 
I  he  Chronicle  follow-^ 
ing  has  the  buying 
power.  ' 

N.ttinn.'l  Rfptr^rntatibri  , 

\N  illi.iins,  I  ;ix%rciuc  A  <>csnicrC<*. 

ri.i  S  Miihtq  ft  Chttvtf*  |L 

2?$  r  .flh  Au  .  H'  »  York  ^ 
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WEEK’S  AD  TIPS 


Adamrs  Company,  Pine  at  21st  street,  St. 

Ijiuis.  Placing  page  copy  in  newspapers  in 

selected  sections  for  the  Trampe  Spark  Plug  _  _  _ 

Company,  St.  Louis,  to  support  jobljers’  di»-  avenue,  Chicago.  Has  secured  account  of  the 


Sehring  Pottery  Company,  ivory  porcelain 
earthenware,  Sebring,  Ohio. 

Walz-Weinstock,  Inc.,  SUl  Washington  street, 
Buffala  Has  secureil  account  of  the  King 
(luality  Products,  Inc.,  “King  Radio,”  Buffalo. 
.\Iso  placing  orders  in  newspapers  for  the 
Hotel  Lenox,  Buffalo. 

Williams  A  Cunnynghtun,  6  North  Michigan 


trihution. 


Walton  School  of  Commerce,  Chicago.  Re- 


DAILY  STAFF  ON  OUTING 


Wall 


N.  W.  Ayer  St  Son,  20)  Chestnut  street,  (xn-ted  to  have  secured  account  of  C'ollege  Inn 
PhiUdel^ia.  Again  placing  orders  with  news-  Food  Products  Company. 

pai>crs  in  selected  sections  for  P.  H.  Hanes  Winsten  St  Sullivan,  19  West  44th  street. 
Knitting  Company,  underwear,  Winston-Salem,  New  York.  Has  secured  account  of  the 
N.  C.,  and  New  York.  .\merican  Tobacco  Company  on  its  “Omar" 

Bartots,  Durstine,  Osborn,  Inc.,  .lAJ  Madison  brand  cigarettes.  New  York. 

avenue.  New  York,  facing  orders  with  some  - 

New  Jersey  newspapCTs  for  the  Dennison  Mfg. 

Company,  paper  specialties,  Framingham,  Mass. 

Critclifield  A  Company,  Minneapdis,  Minn. 

Now  handling  account  of  the  Oxford  Club 
Comiany,  ginger  ale,  Minneapolis. 

D'Arcy  Advertising  Company,  Missouri  State 
Life  Building,  St.  l/aiis.  Making  cxmtracts 
with  some  sejuthent  newspapers  for  the  Oxra 

Cola  Q>mp.an^tlanta.  Ga  York,  spent  all  day  June  20.  at 

YOTk“'*‘’^^ga!^"^a’^’ing  classilied  advertising  Oakwootl  Heights,  Staten  Island,  holding 
with  newspaiters  generally  for  the  Madison  tlieir  annual  outing  and  dinner. 

Mills  Comp.Yiy.  New  York.  Kenneth  Hogate,  managing  editor,  and 

Y^!t'*"l^cn*g^Jd?^with  s^me  pS’e^rt  J"siph  Cashman.  husiness  manager,  were 
newspapers  for  the  I.ee  Tire  &  Rublntr  O-m-  oil  the  Committee  of  arrangements, 

pany.  New  York.  Others  on  the  Committee  were  F.dward 

G^ge  L.  Dyer  Company  42  Br.«dway.  New  Thompson,  Joseph  Meyer,  William 

iirwsixiners  en  ji^^en,  Oliver  Gingold,  Peter  Murphy, 


Street  Journal  Workers  Hold 
Annual  Affair  June  20 

Workers  on  the  Wall  Street  Journal, 


York.  llacing  orders  with  newspapers  gen 
erally  for  Schutter-Johnson  Canily  Company, 
Old  Nick  c.andy.  New  Y'ork. 

George  W.  Edwards  A  Campary,  32)1  CYiest- 
nut  street,  Philadelphia.  Placing  i.rders  with 
newspapers  in  selected  sections  for  the  Hy- 
Ray  Products  Company,  for  sunburn,  Phila 


h'dward  Hart,  David  O’Connell,  and 
Charles  Renken. 

C.  W.  Barron,  owner  of  the  Wall 
Street  Journad,  contributed  the  funds  for 


delphia,  and  R.  M.  Hollingshead  Company,  the  e.xpenses  of  the  day  and  [irizes  for 
\VhU"  products,  Camden.  N.  J.  names 

Erwin,  Wasey  A  Compeuiy,  250  Park  avenue, 


3  JOURNALISTS  HONORED 


New  York.  Now  handling  account  of  Wahl 
Company,  “Eversharp”  pencil  and  pen.  New 
York  and  Chicaga  _  _ 

Fox  A  Mackenzie,  1214  Locust  street,  Phila-  - 

delphia.  facing  orders  wath  a  few  newspapers  q  q  Booth,  A.  H.  Vandenberg  and  J. 
m  selected  sections  for  the  Sterling  K.ange  &  \  , 

Furnace  Corporation.  Rochester.  N.  Y.  H.  Finley  Given  Degrees  by  Michigan 

Albert  Frank  A  Company,  14  Stone  street,  . 

New  York.  Has  secured  account  of  R.  B.  Three  journalists  were  honored  by  the 
Scribner  Company.  Inc..  “Hexloop,”  radio  Uiiiversitv  of  Michigan  at  commencement 
apparatus.  New  Y^k.  Placing  orders  with  exerciseS,'  June  15. 
newspapers  in  various  sections  for  the  llol-  ,,  *v- 

land  ■  American  Line,  New  York. 

J.  W.  Gannon  A  Company,  Madison  ave¬ 
nue,  New  York.  Rcp*>rte«f  will  plan  an  adver¬ 
tising  c.impniRn  for  the  New  Hampshire  State 
Commission. 

Greenleaf  Compary,  41  Mt.  Vernon  street. 


George  G.  Booth,  president,  Detroit 
XcTi's,  and  Arthur  H.  Vandenherg.  editor 
and  publisher,  Grand  Raftids  Herald  were 
p-esented  honorary  degrees  of  Master  of 
.\rts.  and  Dr.  John  H.  Finley,  associate 
Boston,  9.  Now  handling  .account  of  The  editor.  York  Times,  a  degree  of 


Waldorf  System,  Inc.,  restaurants. 

Ls%vrence  C.  Gumbiner,  9  East  41st  street. 
New  York.  Has  secured  account  of  J.  D. 
Stiefel,  soaps.  New  York.  • 

Hays  AAfcrtisInr  Agency,  246  College  street. 
BurliiiKton,  Vt.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  the  Hotel  Ass*i- 
ciatimi  f>f  Vermfmt,  resorts,  Chester.  Vt. 

Hicks  Advertising  Agency,  .^2  Van<lerhilt 
avenue.  New  York.  Has  secured  .account  of 


DiK'tor  of  Laws. 

Mr.  Vandenherg  was  an  undergraduate 
student  in  the  University  of  Michigan’s 
law  dejKirtment  in  1901  and  l‘X)2. 

Booth  Editors  Confer 

Kditors  of  the  BiKith  Newspapers  of 


<'"'"rany.  “Dawnrobe”  .Michigan  held  a  conference  at  Grand 
Rapids,  Mich.,  June  23.  Those  attending 
included  R.  Ray  Baker,  W.  H.  Gustiii, 
Lee  Woodruff,  Archie  K.  McCrca.  R. 
Treanor,  Arthur  W.  St.icc,  Bernard 


negligees.  New  York. 

KUu-Van  Pietersom-Dunlap^Young green,  Inc., 

417  Sycamore  street,  Milwaukee.  Ni>w  han¬ 
dling  account  of  the  Frost  Fishing  Tackle 
Company,  Stevens  Point,  Wisconsin  and  the 

Peninsula  Sc  Northern  Navigation  ('unip,Tnv.  i  i  tt  r:'i  i  \\* 

H.  E.  Le«in  Advertiidng  Agency,  +10  ' 4th  ^ ^ ^  Mm«nd  W  . 

avenue.  New  York.  Has  secnre<l  account  of  oth  prcsuletl.  The  Hootil  Newspapers 
German  &  Son*  Gompany,  New  York,  .ire:  Ann  Arbor  TillU’S-X esfs ;  Bav  City 
naciuK  order*  with  new,^pers  in  Times-Tribune ;  Flint  Journal;  Grand 

sectumn  for  the  Canadian  National  Exhibition.  ,,  r  i  r»  .  •  , 

McL/iin-Simpers  Organization,  310  West  PrCSSp  Joikson  LtficCH  /  rt/noL 

Wa,hington  street.  Philadeli>tiia.  Placing  Kalamosoo  Gasctte;  Muskegon  Chroni- 
arders  with  some  Southern  newspaper*  fw  the  SaghunV  XeiVS-Couricr.  rrohlcillS 


hdividual  Drinking  Company,  “Dixie  Cups, 
tastm.  P.i. 

Mitchell-Faust  AiKertising  Company,  7 
South  IVarlmm  street,  Chicago.  Placing  or¬ 
der*  with  some  Pacific  Coast  new-*p,apers  for 
Morris  &  Company.  “Morola,”  Oiicago. 

Morse  International  Agency,  449  4th  avenue. 
New  York.  Reported  to  have  secured  account 
of  II.  Plaiiten  A  Sons  “Red  Mill  Haarlem  Oil," 
Brooklyn.  N.  Y 


of  editorial  and  husines.s  management 
were  discussed. 


Police  Seeking  Newspaper  Man 


Police  of  Bridgeport,  Conn.,  are  seek¬ 
ing  Warren  Brinson  Smith,  former  tele- 
-  graph  editor  of  the  Bridge(>ort  Times, 

Rnff  Efanklin  street.  town  suddenly  recciitlv  with  a 

-wow-Hie  »n.i  »  oaii 

“^six-r  Gems."  Buff.-ilo,  f)f  b,ad  checks.  Smith,  who  was  said  to 

l)c  a  competent  newspaper  num.  declared 
he  had  worked  on  the  Nctc  York  Jtaily 

. .  Veti'j,  New  y'ork  Graphic,  Delrott 

Peck  Aiivcriuing  Agency,  6  Ejist  .K>th  street.  Times,  Atlanta  Constitution,  and  Tampa 


Pattrrson-Ardress  Company,  t  Mailison  ave¬ 
nue,  New  York.  Again  placing  .irders  with 
newspapers  in  large  cities  for  the  .-\merican 
lather  Prtdncers.  New  York 

Peck  A& 

^*4s  secured  account  of  Miltiadc., 
-nelachrino,  Inc.,  manufacturers  of  Turkish 
iigareites. 

..^M^Tumbull  Advertising  Company,  6 

'iwth  Michigan  avenue,  (^icago.  Placing 
“rder*  w-ith  newspapers  in  selected  sections 
nj  the  I’niversal  Gvpsum  Company,  “insutex” 
'  nieago. 


Tribune,  at  the  time  he  joined  the  Tinn  s. 

Bismarck  Farmer-Labor  Record  Sold 

The  plant  and  equipment  of  the 
Bismarck  Farmer-Lalwr  Record,  weekly 
WiHUm  H.  R-rkin  Comply,  l»i  North  f’^hlishcd  in  193)  by  the  \..np.irtis.an 
«»la*h  avenue.  Chicago.  Placing  orders  for  League,  has  been  purchasetl  by  Harold 

Hopton  at  a  sheriff’s  sale,  llopton  was 
ing'^'^i  * Life  Biiild-  tj,e  holder  of  a  mortgage  of  some 
"K.  .y.  laiui*.  Planiig  orders  with  newspapers  e-j  jrwi  .,1..... 

^  selected  sections  for  the  Emerson  Electric  the  plant. 

Jl'g;  Company.  “Northwind”  electric  fan,  St. 

*  L'twir,  120  West  32nd  street, 
oew-  lork.  Placing  orders  with  newspapers 
®  large  cities  for  the  B.  V.  D.  C.impany, 
mrlerwe,-,r,  York. 


Page  Brothers  Plan  Daily 

The  Sedalia  (Mo.)  Republican,  an 
afternoon  newspaper,  will  begin  publica- 
Steriing  A^erHsiiiig  Service,  58  West  4nth  tion  about  July  15,  with  Paul  Page,  of 
P'-'*cing  orders  with  some  Springfield,  Mo.,  as  editor,  it  has  been 
Blade  o,m""v^N^w  Wk’’*’  announcetl.  Associated  with  Mr.  Page 

A  Jen4^  Con^Lny,  1632  Euclid  avc-  he  his  brothers  Heher  Page  and 

•")«.  Cleveland.  Has  secured  account  of  the  I  .  B.  Page. 


Iowa’s 

W  ealth 

Shows  Steady  Gain 


Iowa’s  wealth  of 

$10,511,682,000 

is  an  increase  of  37.2  per  cent  over  the 
figures  of  1912.  The  per  capita  -wealth 
has  also  shown  an  increase  of  21.1  per 
cent,  bringing  the  present  figure  up  to 
$4,274.  This  makes  Iowa  the  country’s 
leader  in  per  capita  wealth,  in  which  she 
exceeds  New  York  State  by  $843. 

Iowa  is  gaining  in  wealth  faster  than  in 
population,  which  accounts  for  the  fact 
that  there  are 

620,906  Automobiles 

in  a  state  of  2,404,021  people,  or  prac¬ 
tically  one  automobile  for  every  family. 

Automobile  ownership  is  indicative  of 
individual  wealth.  Therefore,  Iowa’s 
leadership  in  the  number  of  automobiles 
conveys  to  the  minds  of  National  Adver¬ 
tisers  the  fact  that  lowans  possess  unusual 
buying  power  of  the  highest  degree. 


USE  THESE  DAILIES  FOR  YOUR 
SHARE  OF  THIS  WEALTH. 


Circulation 

Rale  for 
S,000  line* 

(E) 

10,206 

.045 

(E) 

21,300 

.07 

(E) 

14.811 

.06 

.(S) 

17,626 

.06 

(E) 

25,031 

.07 

(E) 

6,416 

.035 

(E) 

13,844 

.04 

.(E) 

7,777 

.035 

(E) 

13,455 

.05 

.(E) 

17,566 

.06 

••Ottumwa  Courier  . 

••Waterloo  Evening  Courier  . 

••A.  B.  C.  Publishers’  Statement.  March  31,  192.>. 
ttOovernment  Statement,  March  31,  1925. 
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Editor  &  Publisher  for  June  27,  1925 


DOING  THE  WHOLE  JOB  IN  .  . 

ONE  MAN  LIBRARY  work  in  a  one-man  library  takes  cations  in  the  “A”  section  to  give  you  a 

_  on  an  educational  aspect.  Each  member  general  idea  of  the  type  of  material  filed 

of  the  staff  must  have  access  to  the  index  in  this  division.  Thus :  abdications, 

{Continued  from  page  6)  and  they  must  be. taught  the  rudiments  absinthe,  accidents,  acetylene,  acidosis, 

- - -  of  classification,  and  how  to  use  the  news-  acrobats,  actors,  adding  machines,  ade- 

paper  index  intelligently.  As  it  is  hardly  noids,  advertising,  etc.  These  too,  are 

means  of  making  friends  for  the  paper,  feasible  or  possible  to  conduct  a  regular  divided  according  to  material  on  each 


blended  so  as  to  satisfy  the  greatest  num- can’t  be  filed  according  to  geographical 


her  of  people. 


I  have  selected  a  few  classifi- 


I  soon  found  after  coming  to  the  Union  course  for  staff  members  on  the  funda 


This  standard  of  classification 


that  many  organizations  in  the  city,  among  mentals  of  newspaper  indexing,  I  have  is  used  throughout,  whether  it  be  clip- 
them  the  Girl  Scouts,  Boy  Scouts,  Hamp-  found  it  very  helpful  to  place  over  the  in-  pings,  photographs  or  negatives. 


den  County  Improvement  League,  Com-  dex  a  list  of  general  subject  headings 
munity  Welfare  Association  and  Cham-  which  are  used  in  the  index. 


her  of  Commerce,  are  constantly  seeking 


i  list  of  general  subject  headings  For  the  clipping  files  a  6  x  4  double 
are  used  in  the  index.  drawer  unit  is  used.  A  thin  but  tough 

source  of  trouble  and  annoyance  envelope  has  been  found  serviceable.  A 


information  on  some  of  the  most  obscure  caused  by  free  access  to  the  files  is  the  saving  of  space  of  twelve  inches  on  every 

articles  dealing  with  their  activities.  I  disappearance  of  cards  or  the  misfiling  thousand  envelopes  compared  to  the 

keep  note  of  these  and  try  to  be  espe-  of  cards.  I  would  advise  anyone  buying  heavier  manilla  envelope  in  use  by  some 
cially  observant  of  their  needs.  new  equipment  or  starting  a  newspaper  of  the  other  newspaper  libraries,  is  a 

The  index  of  the  smaller  newspaper  has  index  to  insist  uixin  drawers  fitted  with  good  point  in  its  favor, 
a  personality  or  rather  is  ma<le  up  of  locked  rods.  A  five  thousand  division  guide  is  used 

jiersonalities.  The  librarian  is  in  close  It  is  debatable  whether  it  is  advisable  in  the  biographical  division  and  three 
contact  with  the  members  of  the  staff  and  in  the  case  of  a  newspaper  which  pub-  thousand  guides  are  used  in  each  of  the 

with  the  public.  She  has  an  opportunity  lishes  Iioth  a  morning  and  evening  edition  subject  and  geographical  divisions, 

to  observe  that  a  certain  Sunday  writer  to  index  both  editions  or  only  the  morn-  The  photograph  file  has  the  standard 
would  feel  slighted  if  his  most  unim-  ing  paper  as  is  done  on  The  Union.  ]o  x  12  four  drawer  vertical  unit.  The 
portant  article  were  omitted.  She  fol-  As  I  l)elieve  I  mentioned  before  I  index  ph<itographs  are  segregated  into  three 
lows  the  general  trend  of  the  editorial  only  the  editorials  of  the  evening  edition,  divisions  exactly  as  the  clippings.  They 
page  and  knows  almost  definitely  what  The  morning  paper  is,  of  course,  the  busi-  are  stripped  from  the  mountings  and  all 
material  each  editorial  writer  would  be  ness  man’s  pajKjr.  It  contains  the  more  surplus  material,  to  keep  down  the  bulk, 
most  likely  to  want.  I  do  not  mean  that  impf>rtant  news  and  a  more  complete  ac-  This  file  also  has  the  same  number  of 
such  individuality  should  be  emphasized  count  of  the  news.  The  evening  pajxr  guides  as  the  clipping  files, 
to  the  exclusion  of  general  usefulness  but  is  the  family  newspaper  and  is  more  for  The  cuts,  are  catalogued  according  to 


sible  to  have  four  rows  of  4  x  5  nega¬ 
tives  to  a  drawer  and  thus  the  capacity 
of  a  unit  is  about  2000  negatives,  .^t 
present  we  have  on  file  about  80,000 
negatives,  carefully  card  catalogued,  and 
cross  indexed. 

The  news  index  is  kept  of  both  the 
morning  and  evening  Public  Ledgers. 
This  index  keeps  an  accurate  record  of 
the  contents  of  the  paper  daily,  designat¬ 
ing  the  month,  day,  edition,  page  and 
column,  where  every  story  appeared. 
This  solves  the  difficulty  of  clipping  and 
filing  a  lot  of  doubtful  material  of  only 
temporary  value,  and  which  in  a  few 
months  clutters  up  the  clipping  files,  de¬ 
preciating  the  value  of  the  material  that 
is  worth  while. 

These  records  are  typewritten  on  a 
special  ruled  sheet  about  10  x  14  inches 
in  dimension.  .\t  the  end  of  the  year 
they  are  removed  from  the  file  and  bound 
in  loose  leaf  binder  which  serves  as  a 
permanent  record  to  the  bound  files.  .\11 
five  editions  of  the  Evening  Public 


to  the  exclusion  of  general  usefulness  but  is  the  family  newspaper  and  is  more  for 
that  these  personal  desires  should  be  enjoyment. 


UBRARY  PLANNED  TO  SERVE  FOUR  PAPERS 
AND  THREE  MAGAZINES 


size,  one,  two,  and  three  columns.  A 
3x5  double  drawer  vertical  cabinet  is 
used  for  the  one  column.  The  capacity 
is  about  4,(X)0  cuts  to  a  unit.  The  two 
column  cuts  are  filed  in  5  x  8  double 
drawer  units,  with  a  capacity  of  about 
2,400  cuts  to  a  section.  The  three  column 
cuts  are  filed  in  10  x  12  units.  Tho 
object  in  using  the  different  units  for  the 
cuts  is  to  save  floor  space.  The  propor¬ 
tion  oi  the  one  column  cuts  to  the  two 


By  JOSEPH  F.  KWAPIL  cuis  lo  a  s^non.  i  ne  inr^  coiurnn 

cuts  are  filed  in  10  x  12  units.  Tho 
Librarian,  Philadelphia  Public  Ledger,  Philadelphia  Sun  and  object  in  using  the  different  units  for  the 

lu  VIC  •  D  space.  The  propor- 

.  ■■>.,.  New  York  Evening  Po»t  column  cuts  to  the  two 

'^HE  Philadelphia  Public  Ledger  li-  engineers,  infantry,  insignia,  Jews,  medi-  >s  about  10  to  1.  _  This  would  reduce  the 
brary  system  consists  of  clippings,  cal  corps,  national  guards,  Negroes,  floor  area  occupied  about  half.  When 

photographs,  cuts,  negatives,  news  index,  ordnance  department,  pay,  quartermaster,  one  considers  there  are  about  _  100,000 

library,  bound  files,  advertising  drawings,  recruiting,  regiments,  signal  corps,  trans-  units,  it  is  a  factor  worth  considering, 
exchanges,  and  the  public  service  in-  port,  uniforms.  The  negatives  are  handled  almost  in 

formation  bureau.  The  department  is  These  subdivisions  are  designated  by  Ate  same  fashion  as  the  cuts.  5  x  8 
made  to  serve  the  Public  •  Ledger,  guides,  and  each  of  these  is  sulxlivided  drawer  unit  is  used,  by  having 

Evening  Ledger,  the  Sun,  New  York  according  to  material,  and  in  some  cases  partitions  instead  of  one  it  is  pos- 

Eyening  and  the  three  Curtis  maga-  into  as  many  as  twenty  smaller  divisions. 

zine  publications.  In  regard  to  the  The  divisions  of  second  importance  such  1^  I 

Evening  Post  library  department,  the  two  as  cabinet,  courts,  diplomatic,  service,  v  w  «  ■ 

departments  are  run  as  one,  and  are  kept  finances,  and  so  on  are  arranged  alpha-  I  ■  f  ■  1  *  1  ■ 

in  constant  communication  by  the  means  betically  until  the  whole  range  of  the  |  »  I#  | 


of  direct  telephone  connection. 

In  the  classified  system,  the  material 


alphabet  is  covered.  In  the  case  of  the 
United  States,  the  states  are  next  ar- 


is  divided  into  three  grand  divisions —  ranged  according  to  alphabet,  the  subjects 
Biographical.  Geographical  and  General,  for  a  state,  such  as  the  departments, 
1  his  ajiplies  to  the  clippings,  photographs,  legislature,  highways,  finances,  and  so 
cuts  and  negatives.  The  clippings  and  forth  on  down  the  alphabet.  The  cities 


means 


photographs  are  filed  directly,  rather  than  are  then  arranged  according  to  alphabeti- 
by  card  index,  but  the  cuts  and  negatives  cal  order,  and  these  are  again  subdivided 
are  card-catalogued.  The  system  com-  according  to  material.  The  sub  guides 
pares  to  that  of  a  city  directory.  It  first  under  cities  run  something  like  this: 
segregates  the  personal,  and  the  balaiKe  apartments,  building,  churches,  clubs, 
of  the  material  is  classified  according  to  fires,  fire  departments,  gas,  history  and 
subjects,  into  geographical  and  general,  etc ;  until  the  alphabet  is  completed.  In 
The  geographical  division  material  is  regard  to  such  subjects  as  churches,  clubs, 
divided  according  to  countries,  arranged  schools,  individual  envelopes  are  given 
alphabetically.  Thus;  Canada  is  _fil^  to  each,  and  these  are  arranged  alpha- 
under  Canada,  not  under  Great  Britain,  betically.  When  there  are  many  under 
Ireland  under  Ireland,  Porto  Rico  under  such  a  division  A.B.C.  guides  are  in- 
Porto  Rico,  etc.  Plenty  of  colored  guides  serted  to  break  them  up.  This  arrange- 
insure  a  higher  degree  of  speed  and  ac-  ment  applies  to  any  countrv  or  city  in 
curacy.  The  latest  angular  guides  give  the  world. 


great  visibility  to  the  lower  drawers,  and 
in  my  opinion,  are  the  biggest  advance 
that  has  been  made  in  guide  cards  in  the 
last  twenty  years. 

"The  guides  under  the  subject  of  the 
United  States — we  will  take  for  example 
the  army — run  thus:  ambulance  corps, 
artillery,  aviation,  cantonments,  cavalry, 
chemical  warfare,  commissary,  conscrip¬ 
tion,  court  martials,  cruelty,  deserters. 


In  New  Orleana  IPa 

THE  MORNING  TRIBUNE 

(Published  toeek-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-doy  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  AdvertiMrt  at  a 
combination  rate  15c  %  line 

week-day*  and  18c  a  line  Snn- 
days. 


The  subject  file  relates  to  material  that 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Newspapers 
Clean  Enough 
For  Every 
Home ! 


Where  do  you  want  your  ailvartfaiaK 
to  tot 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Morning  and  Stmdajr) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA. 
National  Repreaentative; 

E.  K.  BURKE.  Inc. 

42nd  and  Broadway,  N.  Y. 

122  B.  Michigan  Blvd.,  Chicago. 
Conatitution  Bldg.,  Atlanta,  Oa. 

B.  J.  BIDWELL  CO. 

742  Market  8t.,  San  Francisco,  Cal. 
Timea  Bldg.,  Lot  Angelea,  Cal. 


A  COMMUNITY 

whose  manufactured 
products  amount 
yearly  to 

$210,752,900.00 

is  a  good  place  to 
ran  your  advertising. 

Norristomn 

Montgomery  Conaty's 
Orost  Home  Newipapor 
OoTor*  such  a  eommanity. 


•FIRST  IN  rVBUC  SERVICE’ 


The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  11.20  per  agate 
line  groea,  eubject  to  ooo- 
tract  diaoounta.  Tbeie  two 
papera  are  read  by 
more  jobbera,  department 
and  chain  (tore  buyert,  and 
by  more  retailera;  offer 
more  circnlatioa  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

ciSBil  ObnlO 

PulHzar  Building,  New  York 
Mnllera  Bldg.  Ganwnl  Motor*  Bldg. 

Chicago  Detroit 


Northern  Ohio! 

one  of  the  country’s 

Greatest  Markets 

covered  ALONE  by 
one  of  the  country’s 

Greatest  Newspapers 


ONE  6Hedtum  *'0KE  Corf 


J.  B.  Woodward 
no  E.  42d  St. 


Woodward  A  KellT 
N.  Mich.  Ave. 
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I;e<lger  are  indexed  daily,  and  I  believe 
we  are  the  only  newspaper  in  the  United 
States  doing  this. 

In  the  Public  Ledger  library  ten 
people  are  now  employed  in  three  shifts. 
Three  are  employed  on  the  clippings, 
three  on  the  cuts  and  photographs,  one 
on  negatives,  advertising,  drawings,  and 
two  on  the  imlexing  of  the  morning  and 
evening  Public  Ledgers.  One  on  public 
service  information  and  the  library  and 
the  boy  who  sorts  the  mail,  gets  bound 
files  for  the  visitors,  keeps  the  papers  on 
the  file,  etc. 

When  filing  vacancies  in  the  depart¬ 
ments,  it  is  the  custom  to  work  from  the 
bottom.  Beginners  are  generally  high 


school  graduates  are  engaged  on  an  ap¬ 
prenticeship  basis.  As  a  rule  the  pay 
starts  at  $10  a  week,  and  at  the  end  of 
six  months  he  is  advanced  to  $12  pro¬ 
vided  his  work  has  been  satisfactory. 
His  work  is  laid  out  in  such  a  way,  so 
that  at  the  end  of  five  years  he  has  had 
every  opportunity  to  learn  every  phase 
of  newspaper  library  work.  In  case  some 
one  leaves  the  staff,  all  those  beneath  are 
advanced  a  step  forward  and  a  new 
apprentice  is  engagc<l  at  the  bottom  rung 
of  the  ladder.  This  .system  has  worked 
out  most  satisfactorily,  the  lalxjr  turn¬ 
over  has  been  very  low.  We  have  several 
workers,  that  have  been  with  the  depart¬ 
ment  almost  from  its  beginning. 


ANSWERING  THE  PUBLICS  QUESTIONS  A  MAJOR 
AIM  OF  MILWAUKEE  JOURNAL 

By  AGNES  J.  PETERSEN, 

—  Librarian,  Milwaukee  Journal  ■  - - 


^HE  library  idea  had  become  a  part 

of  the  Milwaukee  Journal’s  institu¬ 
tional  life  as  much  as  the  news  room,  the 
composing  room  and  the  press  room.  The 
librarian’s  problem  was  to  realize  that 
ideal  by  building  up  an  all-around  de¬ 
partment  that  would  serve  the  needs  of  a 
newspaper  with  reasonable  swiftness  and 
certainty. 

Thus  today  the  news  department,  edi¬ 
torial  staff,  feature  and  exchange  depart¬ 
ment  are  grouped  about  the  library  on  the 
fourth  floor  of  the  Journal’s  new  build¬ 
ing.  The  Journal  library  contains  books, 
magazines,  pamphlets,  photographs,  cuts, 
mats,  and  clippings.  Books  and  p.imnh- 
lets  are  classified  according  to  the  Uewey 
Decimal  system.  Clippings,  cuts  and 
pliotographs  are  filed  alphabetically  in 
wood  cabinets. 

Cuts,  mats  and  photographs  are  filed 
alphabetically  in  SY2  x  8  manilla  enve¬ 
lopes,  pliotos  in  a  separate  enveloix:  pre¬ 
ceding  the  envelope  of  cuts  and  mats  of 
the  same  name  or  subject.  Personal  pho¬ 
tos,  cuts  and  mats  too  large  for  the  5x8 
drawers  are  filed  in  manilla  envelopes  in 
the  9^2  X  12  drawers,  with  cross  refer¬ 
ence  cards  to  the  5j4  x  8  drawers  indi¬ 
cating  where  the  material  may  be  found. 
Here  again  the  rule  holds  for  filing  the 
envelope  containing  photos  in  front  of  the 
cut  and  mat  envelope  of  the  same  name. 
All  subject  matter,  whether  cut,  mat  or 
plioto,  is  filed  in  the  x  12  drawers. 
The  filing  follows  the  alphabetical  rule 
of  the  library  method  of  filing  as  to  per¬ 
son,  place,  subject,  and  form.  Thus  where 
names  are  the  same,  as  for  example, 
Washington,  George  (person)  would  pre¬ 
cede  Washington,  D.  C.  (place),  followed 
in  turn  by  Washington  elm  (subject). 

Since  the  aim  of  the  library  is  to  serve 
all  departments,  cuts,  mats  and  photos 
of  particular  value  in  the  promotion  and 
advertising  departments  are  filed  also. 

Clij)pings  are  filed  in  light  weight  ma¬ 
nilla  envelopes,  size  4x6,  alph.abetically, 
according  to  the  person,  place,  subject  and 
form  method.  Much  of  the  subject  ma¬ 
terial  is  filed  in  the  9;^  x  12  manilla  en¬ 
velopes.  Cross  reference  cards  arc  used 
whenever  necessary. 

Confronted  with  demands  from  all  de¬ 
partments  of  the  Journal  and  calls  both 
by  person  and  by  phone  from  the  public 
— the  Journal  library  has  always  regarded 
service  to  the  public  as  part  of  its  work — 
for  peace  time  material,  the  librarian  had 
to  build  up  her  files  very  carefully  yet 
swiftly.  Here  the  splendid  cooperation  of 
the  news  department,  the  exchange  de¬ 
partment  and  the  editorial  staff  was  great¬ 


ly  appreciated.  These  departments  must 
bear  in  mind  the  value  of  filing  important 
material  they  collect  just  as  the  librarian 
must  ever  bear  in  mind  the  news  value 
and  the  editorial  and  feature  value  of  a 
clipping.  Such  has  been  the  growth  of 
the  library  since  the  signing  of  the  Arm¬ 
istice,  when  only  43  per  cent  of  the  calls 
could  be  answered  for  the  peace  time  re¬ 
quests,  that  torlay,  in  its  new  quarters, 
with  adequate  facilities  for  taking  care 
of  the  material,  the  percentage  is  96. 

Interesting  records  have  been  kept, 
showing  the  growth  of  the  library,  and 


WHY  “MORGUE”?— ASKS 
J.  W.  WELLS 

T'^HERE  are  at  least  a  dozen 
names  for  the  place  where 
newspaper  clippings  are  kept.  I 
divide  them  as — 

Six  had:  Obituary,  Morgue, 
Roneyaril,  Cemetery,  Scrapariuin, 
Graveyaril. 

Six  good:  Biographical  Dept.. 
Reference  Dept.,  Clipping  Bureau, 
Information  Bureau,  Library,  I.  I). 

( Intelligence  Dept.)  —  London 
Times. 

.\fter  30  years  of  experience  in 
this  work  I  am  against  using  the 
term  “morgue,”  because  of  its 
effect  on — 

1 —  The  management;  place  for 
has-beens;  any  one  ran  run  it; 
equipment. 

2 —  People  outside  the  depart¬ 
ment:  look  down  on  the  job,  mak¬ 
ing  the  contact  other  than  that  of 
co-operation. 

3 —  The  force  in  department:  see 
and  feel  the  attitude  of  1  and  2. 

4 —  Your  own  work;  making  a 
living;  job  as  good  as  another; 
why  look  down  on  it?  Why  not 
look  up? 


the  number  of  demands  upon  it.  Novem- 
licr,  1924,  showed  1,540  calls,  462  from  the 
public  for  information. 


THE  N.  Y.  WORLD  BIOGRAPHICAL  DEPARTMENT 

By  JAMES  W.  WELLS 


The  New  York  IV arid  has  always  had 
two  classes  of  clippings— Biographical 
and  Miscellaneous.  The  Biographical 
(which  occupies  about  two-thirds  of  the 
shelf  space)  is  kept  in  strict  alphabetical 
order;  the  Miscellaneous  is  kept  accord¬ 
ing  to  groups,  divisions  and  sections. 

This  system  of  keeping  miscellaneous 
subjects  is  a  growth  from  a  nucleus  of 
seven  groups :  play,  crime,  knowledge, 
place,  government,  conveyances,  raising¬ 
selling;  and  an  added  miscellaneous  or 
general  place  for  keeping  (in  alphabetical 
order)  subjects  not  readily  classified 
under  the  other  seven  groups. 

Except  for  being  larger,  the  system 
is  just  about  the  same  as  it  was  36  years 
ago;  only  two  changes  have  been  made. 
The  first  change  was  to  put  in  the  Bio¬ 
graphical  class  the  dead  persons  that  had 
been  kept  in  a  separate  alphabetical  file ; 
the  second  was  to  take  out  of  the  Mis¬ 
cellaneous  class  what  properly  belonged 
in  the  Biographical.  In  the  very  early 
years  divorce  cases  were  file<l  under 
Divorce,  which  made  it  necessary  to  know 
the  specific  happenings  to  a  person, 
whether  forgery,  murder,  accident,  etc. 

This  was  changed  to  make  the  person  - 
not  the  subject  or  happening  the  im¬ 
portant  classification.  "To  get  down  to 
bed-rock:  keeping  a  record  of  a  person. 


man  or  woman,  is  the  main  reason  for 
having  a  newspaper  reference  department. 
.•\t  least  that  is  the  idea  we  have;  we 
refer  to  it  as  a  working  department,  not 
a  department  of  record.  Likewise,  we 
follow  the  same  idea  with  the  miscel¬ 
laneous  subjects ;  to  build  up  a  record 
of  any  separate  identity  or  thing — the 
ChesaiKake  an<l  Ohio  Railroad,  the 
dirigible  Shenandoah,  the  National  City 
Bank,  Birth  Control,  and  .so  forth. 

The  W’orld  Biographical  Department 
(Continued  on  page  34) 
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IT  COYKBS  THE  ITELD  COHPLETELT 

HSEBEEEirTATIVEB: 

H.  W.  Molonay,  6M  Time*  BU(.,  Haw  York. 

I^faa  Payn*  Oo.,  401  Tewar  Bldf.,  6 
North  Michlyan  At*..  Chloayo. 

J.  Horri*  HUl.  710  Heant  BUr.  Bar 
Praneiaeo.  Calif. 


DO  YOU  KNOW  THAT 

the  value  of  comparisons  in  costs 
and  statistics  between  news¬ 
papers  of  a  like  size  cannot  be 
overestimated. 

Our  service  confidentially  pro¬ 
vides  such  comparisons  for  a 
nominal  fee. 
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The  Louisville  Times 

BwpntmUd  Mi<ii  %  Bf  A  C  lUiMU 


Empire  State 
Group  Chooses 
Imperial 

IN’  the  heart  nf  Xew  York 
State  the  Imperial  Plus 
Plan  is  working  for  F.  E. 
riannett’s  F.tnpirc  State 
(Iroup.  This  group  of 
newspapers  consists  of  the 

Rochester  Times-Union 
Utica  Observer-Dispatch 
Elmira  Observer 
Elmira  Star-Gazette 
Elmira  Telegram 
Ithaca  Journal-News 

The  citizens  of  these  cities  and 
their  surrounding  territories  are 
well  served  by  these  splendid 
papers.  The  staffs  responsible  for 
the  individual  papers  are  to  be  con¬ 
gratulated  for  their  work. 

Imperial  always  takes  a  keen  de¬ 
light  in  assisting  in  the  publishing 
of  an  individual  paper  or  a  group 
of  papers.  We  know  that  the  Plus 
Plan  will  keep  the  type  metal  effi¬ 
ciently  at  work  day  after  day,  years 
after  other  type  metal  not  served  by 
the  Plus  Plan  has  Ix-en  replaced. 

Let  the  Plus  Plan 
Serve  Your  Shop 

Publishers  of  hundreds  of  news¬ 
papers  and  many  newspaper  groups 
have  seen  the  wisdom  of  the  Plus 
Plan.  They  praise  the  economy 
and  reliability  of  this  system.  Let 
their  experiences  be  your  guide! 
Send  for  the  Plus  Plan  today ! 


Linotype  M  anotypw—  I  ntartyp* 
Stereotype 

Elrod— Ludlow — Linor>'«plk— Thonpeon 

Imperial  Type 
Metal  Co. 

PkiUdclpkiB— CIcTtlaed — New  Terk— Ckicaf* 


Editor  &  Publisher  for  June  27, 


is  unique  in  having  been  running  con¬ 
tinuously,  day  and  night,  for  36  years ; 
in  having  stood  up  under  much  criticism ; 
in  having  kept  going  after  investigations 
and  surveys  were  made  with  the  inten¬ 
tion  of  changing  the  system.  Most  of 
the  criticism  was  made  because  we  had 
too  much  material,  not  because  we  did 
not  have  enough.  Perhaps  the  reason 
why  it  has  continued,  and  will  continue, 
is  because  we  have  the  stuff  that  is  called 
for.  We  had  13,694  calls  in  1924  and 


answered  12  out  of  every  13  of  them; 
about  90  per  cent  of  the  calls  were  for 
Biographical.  We  save  every  story  in 
the  paper — no  matter  how  small,  or  whom 
or  what  it  is  about.  We  cut  more  than 
326,000  separate  clippings  last  year.  We 
keep  up-to-date !  Yesterday’s  clippings 
are  available  tonight,  the  Miscellaneous 
being  filed  each  night  and  the  Biographi¬ 
cal  filed  from  A-Z  in  from  one  to  three 
weeks. 


JOURNAUSM  SCHOOL  UBRARY  MIGHT  EARN 
A  NEWSPAPER  SUBSIDY 

By  HARRY  B.  CENTER 
Head  of  the  Department  of  Journalism 
- College  of  Business  Administration,  Boston  University - 


t’VERY  sch(X)l  or  department  of  jour- 
nalism  should,  1  believe,  maintain  a 
typical  newspaper  reference  library — not 
to  serve  the  college  ixiper  merely,  nor 
designed  primarily  to  meet  the  reference 
needs  of  the  classes  in  feature  writing  and 
editorial  writing,  but  one  complete  and 
varied  enough  to  meet  the  needs  of  a 
metropolitan  newspaper.  Every  school 
could  offer,  even  if  it  does  not  retjuire 
for  a  degree,  a  course  either  of  a  semes¬ 
ter  or  a  full  year,  in  newspaper  library 
practice,  and  should  in  addition  require 
that  every  candidate  for  a  degree  in  jour¬ 
nalism  should  do  a  fair  amount  of  laltora- 
tory  work  in  the  library  during  at  least 
two  years  of  his  course. 

Such  instruction  would  benefit  the  stu¬ 
dent,  and  in  tlie  long  run  it  would  benefit 
newspaiK-rs  everywhere. 

It  would  benefit  the  student  in  four 
higlily  desirable  ways.  First  of  all,  it 
vvoidd  greatly  benefit  his  sense  of  news 
and  his  judgment  of  news  values.  In 
connection  with  this  library  work  he 
would  have  to  read — read,  not  skim  — 
newspapers  of  all  types,  from  all  over 
the  country,  magazines  and  reviews, 
books.  His  judgment  in  clipi>ing  and  fil¬ 
ing  would  meet  an  acid  test,  and  he  wc>uld 
have  an  opportunity  to  observe  the  test 
— does  the  material  he  selects  recur  in 
the  news,  so  that  it  is  called  for  and  used  ? 
He  would  learn  what  in  the  news  is  of 
temporary  and  ephemeral  impfjrtance,  and 
what  of  permanent  value.  His  news  sense 
would  he  sharpened,  and  his  discrimina¬ 
tion  made  more  keen. 

It  would  inevitably  develop  his  sense 
t)f  accuracy.  Here  again  concentrated 
reading  with  a  view  to  filing  for  future 
reference  would  give  the  student  a  posi¬ 
tive  check  of  .story  against  story,  of  to¬ 
day’s  story  against  yesterday’s  and  last 


ANNENBERG  HEADS  MIRROR 

Hearst  Circulation  Director  Named 
President  of  New  York  Tabloid 

M.  L.  Annenberg,  director  of  circula¬ 
tion  for  the  Hearst  publications,  has  been 
appointed  president  of  the  Xezv  York 
Daily  Mirror.  He  succeeds  the  late 
Martin  H.  Glynn,  publisher  of  the  Alhany 
Timr.i-Uniou  who  was  also  head  of  the 
Public  Press  Corporation,  publishers  of 
the  Mirror,  at  the  time  of  his  death. 

Mr.  Annenberg’s  appointment  comes  at 
the  beginning  of  the  Hearst  tabloid's 
second  year.  The  Mirror  first  appeared 
on  New  York  streets  in  .June  1924. 

Other  changes  in  the  .Mirror's  e.xecutive 
force,  previously  announced,  become  ef¬ 
fective  July  1.  ()n  that  date  Philip  A. 

Payne,  formerly  managing  editor  of  the 
Nctc  York  Daily  .Yews,  becomes  man¬ 
aging  editor,  replacing  Walter  Howey, 
promoted  to  publisher.  Benjamin  Bloom, 
formerly  circulation  manager  of  the  Nezv 
York  American,  is  now  circulation  man¬ 
ager  of  the  Mirror,  having  been  replaced 
on  the  .American  by  Joseph  Willicombe. 

SIX  POINT  COMMITTEES  NAMED 

New  York  Group  of  Publishers’  Repre¬ 
sentatives  Meets  June  23 

The  new  officers  and  executive  com¬ 
mittee  of  the  Six  Point  League,  New 


week's.  Inaccuracies  in  news  reporting 
would  thus  be  brought  more  vividly  to  liis 
attention,  and  could  not  help  making  him 
mure  guarded  in  jumping  at  conclusions, 
more  painstaking  in  his  gathering  of  facts 
on  his  own  account. 

Heading  for  the  newspaiter  library 
would  develop  thoroughness  in  his  read¬ 
ing.  It  is  constant  complaint  of  col¬ 
lege  instructors  that  students  read  sketch¬ 
ily  and  inadequately.  To  read  with  a 
definite  purjtose  in  view,  the  purpose  of 
reference  filing,  would  in  itself  require 
greater  thoroughness,  and  the  discipline 
would  inevitably  reflect  itself  in  the  stu¬ 
dent’s  reading  for  other  purposes. 

Newspapers  would  henefit  in  two  ways 
if  well  planned  and  thorough  instruction 
in  newspaper  library  techni(|ue  were  of¬ 
fered  in  our  .schools  and  departments  of 
journalism.  Obviously  it  would  be  to 
the  advantage  of  their  own  libraries  if 
they  could  command  the  services  of  men 
and  women  trained  not  only  in  library 
technique  but  also  broadly  in  news  sense 
and  discrimination.  The  inadequacy  of 
many  newspaper  libraries  is  due  to  lack 
of  trained  workers. 

The  second  Itencfit  to  the  newspaper 
would  consist  in  making  a  reality  of  a 
vision  I  have  of  what  the  school  of  jour¬ 
nalism  newspaper  library  might  become. 
Given  enough  material  with  which  to 
work,  enough  both  in  amount  and  variety, 
and  with  a  larger  corps  of  library  work¬ 
ers  available  than  any  one  newspaper 
could  afford  to  maintain,  the  .school  news¬ 
paper  library  might  in  a  very  few  years 
after  it  was  started  become  the  best  in 
its  particular  region.  It  would  be  free 
from  the  inhibitions  imposed  by  the  policy 
of  any  one  newspaper,  and  so  could  serve 
them  all  as  a  supplement  to  their  own 
resources. 


York  group  of  publishers’  representa¬ 
tives,  held  a  meeting  June  23,  at  the  call 
of  President  M.  P.  Linn  and  appointed 
the  following  committee  for  the  year : 
Publicity,  \Y.  H.  Dodge,  chairman;  John 
B.  Woodward,  George  W.  Brett,  W.  C.” 
Bates,  Dan  A.  Carroll. 

Membership:  George  Riley,  chair¬ 
man;  Herbert  W.  Maloney,  S.  C.  Theis, 
A.  B.  Lukens,  George  Reichard. 

.Agency  Relations:  Joseph  F.  Finley, 
chairman;  F.  St.  John  Richards,  John 
Budd,  T.  F'.  Conklin,  F.  P.  Motz. 

Entertainment:  H.  G.  Halsted,  chair¬ 
man  ;  H.  D.  Reynolds,  George  B.  David, 
Harvey  C.  Woofl,  T.  F.  Clark. 

Newspaper  Promotion:  M.  D.  Hunton, 
chairman;  (ieorge  R.  Katz,  .A.  W.  How¬ 
land.  L.  Klebahn.  J.  H.  Kyle. 

Directory  Committee:  Ralph  R.  .Mulli¬ 
gan,  chairman ;  J.  P.  McKinney,  Louis 
Gilman,  W.  .A.  Snowdon,  George  Smith. 

WILL  CONTEST  COSTLY 

$230,000  of  Delavan  Smith  Estate 
Spent  for  Attorneys  and  Executors 

Contest  of  the  will  of  the  late  Delavan 
Smith,  publisher  of  the  Indianaffolis 
.Vcw.v,  cost  $230,000  in  attorneys’  and 
editors’  fees,  according  to  an  order 
entered  in  Lake  County  Probate  Court. 
.Attorneys’  fees  were  set  at  $130,000  and 
ev«./-ntors’  fees  at  $100,000. 

The  total  assets  of  the  estate  were  set 
at  $1,852,000. 


36,354 

SQUARE  MILES 

3,000,000 

POPULATION 

IN  INDIANA 

This  state,  eleventh  in  point  of  popu¬ 
lation.  presents  opportunities  for  suc¬ 
cessful  advertising:  from  toilet  soaps  to 
farm  tractors. 

Thousands  of  these  three  million  peo¬ 
ple  are  living  on  prosperous  farms, 
while  ninety-two  city  centers  (31  with 
population  over  10.000  and  62  from 
2,500  to  10,000)  are  claiming  their 
share  of  the  most  prosperous  classes 
known  in  the  middle  west. 

Indiana,  because  of  its  location  in  the 
eenter  of  population — and  of  the  re¬ 
sponsiveness  of  its  prosperous  people 
and  because  of  transportation  facilities 
which  are  unexcelled  for  (juick  distri¬ 
bution  of  merehandise.  is  a  territory 
which  should  be  intensively  cultivated 
by  National  Advertisers. 

Newspapers  not  only  blanket  the  big 
city  centers  but  their  well-developed 
circulation  systems  have  placed  them 
at  the  door  of  every  farmhouse  in  the 
state. 

Every  daily  newspaper  on  this  list  can 
get  business  for  you. 
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14,772 

.055 

ttHammond  Times  . 

..(E) 

15,610 

.07 

••Huntington  Press  . 

. (M&S) 

3,655 

.025 

••Indianapolis  News  . 

(M) 
. (E) 

...(E)  133,880 

45 

••Lafayette  Journal  &  Courier. 

7,915 
13,302  j 

21417 

.06 

ttLa  Porte  Herald- Argus . 

..(E) 

6,432 

.025 

ttSbelbyville  Democrat  . 

(M) 
. (E) 

...(E> 

4,006 

.025 

••South  Bend  News-Times . 

9,803  1 
14425 ) 

24,028 

.06 

••South  Bend  News-Times  . 

...(S) 

22475 

.06 

••South  Bend  Tribune . (S) 

19.800. 

...<E) 

21,031 

.06 

••Terre  Haute  Tribune . 

(E&S) 

23,710 

.06 

••A.  B.  C.  Publishers’  Statement,  March  31, 
ttGovemment  Statement,  March  31,  1925. 

1925. 

/ 
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NEW  YORK  NEWSPAPERS  GAIN  901,234 
UNES  DURING  MAY 


"V  KW  YORK  newspapers  gained  a  total 
of  901,234  lines  of  advertising  in 
May,  1925,  as  compared  with  May,  1924, 
according  to  a  compilation  just  issued  by 
the  Statistical  Department  of  the  New 


York  Evening  Post.  May,  1925, 
Sundays  against  4  in  May,  1924. 
lineage  for  the  month  was  14, 
against  13,938,234  a  year  ago. 
The  tabulation  follows : 


had  5 
Total 
,839,352 


192.) 

1924 

total  space 

1925 

1924 

Gain 

Loss 

1.436 

1.458 

Americ,in  . 

.  8.8 

1,305,710 

1,373,016 

67,306 

1.440 

1.006 

Herald  Tribune  ... 

.  9.6 

1,420,874 

1,155,880 

264.994 

1  S/0 

1,700 

1,238 

.  16.6 

2,468,638 

1,517,238 

342,240 

2,327,628 

1,509,218 

l| . 

141.010 

i’.342 

World  . 

.  10.2 

8,020 

.  2.3 

1J12 

1,076 

News  (T.-ibIoi<l)  .  . .. 

.  3.8 

.  1.9 

560;910 

286,218 

1.306.756 

520,318 
t . 

40,592 

1,220 

1,168 

•F-venins;  lournal  . . . 

.  8.8 

1.326,084 

19,328 

t<,48 

790 

‘EveninR  Post  . 

.  3.0 

4.39,756 

381,770 

57.986 

726 

706 

•KveninR  World  ... 

.  5.1 

758,388 

672.7.30 

85,658 

906 

.>S6 

916 

.  8.2 

1.224.274 

614.762 

1,176,648 

815,722 

47,626 

722 

'Telegram  . 

.  4.1 

200.9(4) 

1.282 

1,288 

Brooklvn  Flagle  . . . 

.  10.9 

1,613,980 

1,656,552 

42.572 

6418 

522 

Br(«oklyn  Times  . . . 

.  2.9 

425,146 

379,998 

45,148 

598 

612 

Standard  L’nion  . . 

.  3.8 

554,462 

642,554 

88,092 

16.168 

13.398 

Totals . 

14.839.352 

13.938.118 

901,234 

*  Xo  Sunday  edition. 

II  Mirror  (Tabloid),  first  issue  June  24,  1924. 

t  Kvening  (Traphic  first  issue  September  IS,  1924;  Sunday  edition  inaugurated  May  3,  1925. 


.American  . 

Herald  . 

Herald  Tribune 

Times  . 

World  . 

1925 

1,305,710 

1.420,874 

2,468,638 

1,517,238 

342,240 

1924 

1,373,016 

1,155,880 

2,327,628 

1,509,218 

1923 

1,098,586 

1,020,026 

879.172 

2.261.944 

1,659,338 

1922 

953.808 

1,002,640 

768.392 

2,162,080 

1,459,432 

1921 

976.780 

1,172,520 

863.320 

2,092,816 

1,355,588 

1920 

1,046,262 

1.214,588 

1,005,858 

2,315,637 

1,748.420 

1919 

905,192 

788,450 

730,402 

1,669,932 

1,601,328 

News  (Tab.).. 

560.910 

520,318 

369,148 

283.848 

225,780 

146,922  t 

286,218 

•Eve.  Journal.. 

1,306,'756 

1,326,084 

1,255,888 

1,092,622 

972,914 

857,792 

868,787 

Evening  Mail.. 

1 . 

539,638 

540.384 

526,602 

608,468 

423,509 

'Evening  Post. 

439,756 

.381,770 

394,472 

347,628 

507,784 

539,344 

418,168 

^Evening  Worlt 

758,388 

672,730 

765,230 

808.760 

766,590 

919.444 

725,742 

fdobe  . 

t . 

782,358 

642,466 

572.700 

725.218 

786,704 

•Sun  . 

1,224,274 

1,176,648 

966,206 

945.362 

728.274 

748,400 

732,380 

'Telegram  _ 

614,762 

815,722 

642.230 

672,700 

632.960 

769,612 

907,412 

Brooklyn  F.agle 

1,613,980 

1,656,552 

1,639,608 

1,450,720 

1,336,286 

1,334,474 

1.048,962 

Brooklyn  Times 

425,146 

379,998 

358.436 

314,752 

291,874 

295,894 

t . 

Standard  Union 

554,462 

642,554 

713,394 

706,818 

595,898 

783,090 

623,750 

Totals . 

14,839,352 

13.938,11815,345,674 

14,152,414 

13,648,686 

15.059,423 

12,230,718 

t  Figures  not  recorded. 

t  Sun  and  Globe  combined  June  4,  1923;  name  ch.angerl  to  Sun  March  10.  1924. 

<  Telegram  and  Mail  combined  January  28.  1924;  name  changed  to  Telegram  May  18,  1925. 


RIGHT  TO  FIX  HIGHEST 
WAGE  UPHELD 


Indiana  Court  Recognixea  Right  of 
Employer*  to  Combine  to  Fix 
Maximum  Wage* — Affect* 
Newapaper  Bargaining 


A  legal  decision  handed  down  June  19 
by  the  Indiana  Appellate  court  gives  em¬ 
ployers  the  right  to  fix  maximum  wages 
lo  be  paid  employes.  The  decision  is  be¬ 
lieved  to  he  the  first  ever  given  on  this 
question  by  any  higher  court  in  any  state. 
The  same  decision  recognizes  the  rights  of 
employers  to  combine  to  fix  maximum 
wages  that  shall  be  paid. 

Say  for  example  the  newspaper  pub¬ 
lishers  in  any  given  city  of  the  state  agree 
that  the  maximum  wages  of  day  printers 
should  be  that  fixed  as  a  minimum  wage 
by  the  union.  This,  doubtless,  would  pre¬ 
vail  in  times  when  help  is  plentiful,  but 
when  printers  I)ecome  scarce  during 
perifxls  of  prosperity  and  one  publisher 
who  entered  into  the  agreement  found 
himself  short-handed  and  in  order  to  at¬ 
tract  printers  paid  more  than  the  maxi¬ 
mum  rate  fixed  by  the  publishers,  then  he 
would  be  guilty  of  violation  of  the  agree¬ 
ment.  Xot  only  this,  but  the  other  pub¬ 
lishers  would  have  grounds  for  court 
action  for  damages. 

In  the  case  decided  hy  the  .\ppellate 
court  the  employer  who  violated  an  agree¬ 
ment  and  paid  more  for  labor  had  posted 
a  bond  that  he  would  keep  the  agreement. 
This  bond  was  declared  forfeited  by  the 
^urt.  The  plaintiff  was  the  Building 
Trades  Employers’  Association  of  Val- 
^raiso,  John  .Androff,  contractor,  was 
dependent. 

In  this  case  the  employers  had  banded 
tngethiT  and  said  the  rate  of  pay  for  a 
certain  piece  of  work  should  be  $1  an 
hour.  The  defendant  had  given  a  bond 
c'!  $1,090  that  he  would  abide  by  the 
>greenii  nt,  as  had  all  other  parties  to  the 
•greenient.  It  was  found,  however,  that 
m  order  to  secure  labor,  the  defendant 
l^d  paid  $1.25  in  some  ca.ses.  Suit  was 
brought  in  the  county  courts  against  the 


defendant  an<l  his  bondsmen  for  violation 
of  the  agreement.  The  lower  court  ui>- 
held  the  agreement  and  the  case  was 
appealed. 

The  opinion  of  the  higher  courts  says: 
“In  Indiana  the  law  recognizes  the  right 
of  laboring  men  to  combine  to  promote 
their  own  interests  and  to  enforce  their 
combinations  by  any  lawful  means,  even 
to  the  extent  of  picketing  an  employer’s 
premises.  If  the  employe  has  the  right 
to  say  what  wages  he  will  work  for,  the 
employer  should  have  the  right  to  say 
what  wages  he  will  pay.  If  im-n  lawfully 
combine  to  accept  a  minimum  wage  which 
they  fix  and  may  enforce  that  combination 
among  them.selves  by  fine,  su.spension  or 
other  form  of  discipline,  employers  like¬ 
wise  may  form  a  combination  for  any 
lawful  purpose,  including  the  fixing  of  a 
maximum  wage  and  enforce  it  by  the 
same  means  available  to  the  employes. 

“If  IalK>r  organizations  and  similar 
associations  did  not  have  the  right  to  en¬ 
force  compliance  and  submission  to  their 
rules,  regulations  and  bylaws,  they  would 
be  powerless  and  the  courts  have  upheld 
sucli  organizations  as  long  as  they  arc 
organized  for  a  lawful  purpose  and  will 
aid  them  in  carrying  out  and  enforcing 
all  contracts  with  reference  to  the  same.’’ 

L<Kal  newspaper  publishers  say  the  de¬ 
cision  will  have  a  big  effect  in  their 
bargaining  with  organized  labor.  It  was 
written  broad  enough  to  protect  all 
classes  of  employers  in  their  dealings  with 
employes. 


Brooklyn  New*paper  Club  Formed 

Newspapermen  of  Brooklyn  fr)rmed  an 
organization  which  has  been  tentatively 
named  the  Brooklyn  Newspaper  Club. 
This  action  was  taken  at  a  dinner  given 
by  the  officers  of  the  Italian  Country 
Cub.  There  were  about  100  present. 
Marshall  H.  Covert  was  elected  president. 
The  other  officers  are  E.  .\rthur  Lozier, 
vice-president ;  Philip  Florman,  secretary  ; 
Frank  L.  Stanton,  treasurer.  The  dircc 
tors  are  William  Jungst.  William  1. 
Huley  and  Harry  Feeney.  The  first  meet¬ 
ing  of  the  club  will  1)C  held  on  the  first 
Monday  in  .\ugust. 


Follow  The  Events  of 
The  Advertising  and  Publishing  Business 
— Read 

EDITOR  &  PUBLISHER 

Every  Week 

For  years  this  live  publication  has  been  of  value 
to  newspapermen  and  advertising  men  who  keep  in 
close  touch  with  the  important  developments  in 
their  particular  line  of  business. 

To  every  advertising  and  newspaper  man  it  talks 
entertainingly  in  his  own  language.  From  it  they 
receive  authoritative  news  direct  from  the  points 
where  things  are  happening. 

Let  EDITOR  &  PUBLISHER  follow  you  on 
your  vacation.  Keep  in  touch  with  the  vital  pub¬ 
lishing  and  advertising  news  of  the  day. 

EDITOR  &  PUBLISHER  keeps  you  advised  of 
what  is  happening  on  the  firing  line — even  when 
you  are  miles  from  the  busy  whirl. 

It  brings  news  both  essential  and  entertaining. 
Keep  posted — keep  abreast  of  the  times — know 
what  is  going  on  all  the  time. 

Read  EDITOR  AND  PUBLISHER  regularly 
— every  week. 

.  Publishers  Are  Invited  to  Make 
the  New  Office  of  EDITOR  &  PUBLISHER 
their  Headquarters  when  visiting  New  York 

Elaborate  facilities  for  service  includes  telephone, 
telegraph,  clerical  and  secretarial  service  and  our 
files,  statistical  department  and  reference  bureaus 
are  available  without  obligation. 

A  wire  or  telephone  message  will  assure  prompt 
attention  to  requests  for  transportation,  hotel 
accommodations,  theatre  ticket  reservations  and 
other  service  within  our  power. 

You  are  invited  to  arrange  business  appointments 
and  conferences  at  our  office,  which  is  so  con¬ 
veniently  located  in  the  heart  of  the  city,  within  a 
few  blocks  of  leading  hotels,  theatres,  advertising 
agencies.  Grand  Central  Terminal  and  Pennsyl¬ 
vania  Station. 


SUITE  1700 


TIMES  BUILDING 
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‘Real  Cannon  Shot*' 


WHAT  OUR  READERS  SAY 


Address  of  R.  H.  Pfau  Wanted  Series  have  attained  a  tremendous  radio 

Hut  the  l)est  prosi)ecls  for  newspaper 
To  Editor  &  Publisher:  We  have  a  sales  are  the  crowds  which  attend  the  game 


check  for  Kay  H.  Pfau,  formerly  of  the  jhe  bulletin  txjard.  Wit- 

I  1  -1  ncssing  <.r  hearing  a  descripuon  of  the  snorting 

Mlluxillkce  Journal  which  we  are  unable  event  gives  a  fleeting  impression  and  nine  out 


to  deliver  as  Mr.  Pfau  is  no  longer  with  of  ten  who  attend  such  events  read  the  new's- 


the  Journal. 

Will  you,  therefore,  be  so  kind  as  to 
publish  this  letter  so  that  Mr.  Pfau  or 
someone  who  knows  his  whereabouts 
can  get  in  touch  with  us? 

T.  A.  Gallagher, 
Universal  Trade  Press 
Syndicate. 


Printing  Name*  in  Radio  Program*  sive  manner.  It  does  not  sell  goods  or  laud 

Vc  products.  This  function  is  fulfilled  by  adver- 

•NEW  xORKa  tisiricf 

To  Epitor  &  Publisher:  Is  Radio  a  gam  '  p;’ establishing  a  welcome  for  the  name  of 
•••  loss  to  the  newspajierr  • 


paper  accounts  afterwards.  All  that  radio  docs 
IS  to  increase  the  number  so  interested.  Cer¬ 
tainly  this  helps  rather  than  hinders  the  sale  of 
i.ewspai>ers. 

As  to  commercial  programs,  the  firms  using 
radio  certainly  do  not  do  so  out  of  altruism. 
Nevertheless,  the  st.atement  that  the  desire  of 
such  firms  is  to  entertain  and  please  the  radio 
audience  is  perfectly  true  because  that  is  es¬ 
sential  if  the  good  will  sought  for  as  capital  lie 
gained.  Dignified  high  grade  cutretainment  wins 
the  good  will  of  a  huge  number  in  an  inoffen¬ 
sive  manner.  It  does  not  sell  goods  or  laud 
products.  This  function  is  fulfilled  by  adver- 


To  Editor  &  Publisher:  How  can  news¬ 
papers  turn  the  tables  and  start  making  money 
out  of  the  “stuff”  that  press  agents  are  sending 
out?  Just  one  way — by  putting  it  in  the  baler 
and  selling  it  to  the  junk  man.  Then  the 
“stuff”  would  get  where  it  should  be.  And  the 
small  price  the  junk-man  pays  for  waste  paper 
just  about  represents  its  true  value. 

If  all  newspapers  would  do  that  to  all  of 
the  .stuff  they  rereive  it  would  not  take  long 
for  the  practice  to  stop  entirely. 

I  certainly  want  to  commend  you  on  the 
splendid  fight  you  are  making  along  this  line. 
)  our  efforts  are  sure  to  bear  fruit.  The  article 
in  the  issue  of  June  13th  by  Arthur  Robb  is 
one  of  the  clearest  and  most  convincing  articles 
alcng  this  line  I  have  ever  read.  It  carries 
real  cannon  shot.  More  power  to  you. 

George  H.  Fr.xnk, 

President  and  Editor, 

Cleveland  South  End  Netvs. 


her  studio  first  learned  of  the  matter  from 
reporters  on  the  Los  Angeles  newspapers  after 
the  arrests  had  been  made. 

Since  that  time  the  department  has  not 
handled  a  single  word,  nor  a  picture,  which 
referred  in  any  way  to  the  episode. 

I  know  your  spirit  of  fair  play  will  prompt 
you  to  publish  this  in  justice  to  Miss  Pickfoni. 

Very  truly, 

Georgs  II.  Thomas, 

Mary  Pickford  Co.. 

Holly wtod.  Cal. 


,  ,  .  -  ,  .1.  ■  ■  1  .1  4  a  product  through  good  radio  programs,  com- 

Judging  from  the  resolution  recently  passed  hroadcastin/ helps  to  make  newspaper 

by  the  American  Newspaiier  Publishers  Asso-  a,,vertising  more  effective.  The  object  of  news- 


ciation  with  reference  to  publication  of  program  advertising  is  to  establish  sales,  to  create 


announcements  of  commercial  radio  entertain-  j,  ^  medium’  of  enter- 


ments  some  i.ublishers  place  radio  on  the  debit  The  two  fields,  that  of  the  newspaper 

side  of  the  ledger  Che  distinction  betw_^n  what  function  and 


is  news  and  what  is  “free  advertising”  is  per-  jhis  recognized  that  many  of 

haps  more  difficult  to  make  in  the  case  of  ra^o  principal  commercial  broadcasters  often  ad- 


mater.al  than  any  other  special  .  newsi.aper  newspapers  the  details  regarding 

featirte.  The  material  in  the  editorial  columns  imi«.rtant  radio  programs. 

of  the  newspai*rs  should  be  judge<l  Jroin  the  The  keen  conioetition  which  exists  amon?  the 


ot  tnc  newspai>ers  snoi  m  r>c  juageti  irom  inc  competition  which  exists  among  the 

standiKiiiit  of  reader  interest  and  radio_  affords  i,r,p„r,ant  commercial  broadcasters  to  put  for- 
no  exception  to  this  well  established  ruic.  «...  ...  .... 


v.  -  ^  r  *1.  A  V*  i>  \  ward  the  best  possible  good  will  programs  is 

Literal  interpretation  of  the  A.  N.  P.  A.  reso-  ^onstantlv  raising  the  standard  of  what  is 

lutun  leaves  but  little  choice  upon  the  .part  of  available  to  the  radio  public.  The  ready  identi- 


the  editor.  Any  mention  of  commercial^  pr^  programs  in  newspapers  is  a 

grams  IS  considered  free  advertising.  It  ,„vice  to  readers  and  a  circulation  winner.  By 


must  be  admitted  that  the  most  popular  and  readers,  a  newspaper  with '  ad^ 


most  carefully  s  aged  radio  programs  are  those  ..g^ams  becomes  a  good  advertis- 

p.it  “on  the  air’  by  com^rpa  organizations  for  radio  products.  Hence  a  radio 

which  are  rendered  by  paid  talent  r.f  the  highest  „,,i,,.  in,.rest  serves 


WHICH  are  renuerea  ly  paiu  ta.cm  r.i  roe  mgnesi  section  with  adequate  reader  interest  serves 
grade.  They  naturally  excel  the  efforts  of  ama-  ,,„,,,i,hcr  and  re.ider  alike. 


teur  or  publicity-seeking  artists.  Having  a 
definite  superiority  over  the  ordinary  run  of 
radio  entertainment,  the  public  awaits  these  com¬ 
mercial  programs  and  consults  the  newsiiafiers 
to  fictermine  the  hour  at  which  they  may  be 
expecled. 

I'ei  baps  some  newspapers,  following  very 


Edgar  H.  Felix. 


Fuller  Congratulate*  Green 


To  Editor  &  Publisher:  The  New  York  .4d- 


stiictlv  the  A.  N.  P.  A.  resolution,  may  decide  vertising  riub  is  to  be  congratulated  on  the  fact 
that  the  world  famous  ‘‘llaiipims.  Boys”  should  that  the  fine  traditions  and  progressive  spirit 


He  li'P  d  as  “.'songs  and  Humor,”  the  A.  &  P.  which  have  animated  it  are  certain  to  lie  carried 
Gypsies  as  “Siring  Ensemble”  and  Evercady  forward  under  the  leadership  of  its  newly- 


Ilour  as  a  “.Musical  Program.”  Such  a  course  elected  president,  Mr.  Charles  C.  Green.  A 
would  certainly  avoid  “free  advertising.”  But  young  man.  with  a  host  of  personal  friends 


at  the  same  time  it  would  waste  valuable  news-  and  with  the  will  and  determination  to  make  a 
pat'er  sp-ace  with  meaningless  phrases.  Because  success  of  the  office  to  which  he  has  Iieen  elected 


It  takes  the  news  and  information  out  of  radio  by  his  fellow-mcmtiers,  Mr.  Green  still  has  a 
programs,  such  a  jiolicy  is  of  no  service  to  read-  tremendous  task  .ahead  of  him.  He  has  to  follow 


irs.  It  is  better  to  publi.sh  no  programs  at  all.  a  man  who  has  made  a  most  enviable  record. 


are,  after  all,  the  most  important  feature  of  “Brilli.ant”  is  not  too  strong  a  word  to  char 


ami  music  stores  regularly  and  frequmtly  de¬ 
vote  space  to  r.adio  advertising.  If  radio  adver- 


old  quarters  into  what  is 


umptnotis  and  ornate 


tisers  avoid  a  particular  paper,  it  is  not  the  in  the  wc.rld.  They  saw  the  membership  of  the 


pafier  which  has  failed  to  win  r.adio  interest  saw  the  finances  of  the  cluh  so  skilfully  man- 
liy  a  poorly  planned  radio  page.  It  is  this  type  rgcsl  that  the  retiring  president  was  able  to 


to  all  fields,  the  baseball  page  would  refer  to  fashion. 


motioii  picture  stars  would  be  as  serious  a 
breach  of  jiolicy  as  the  use  of  the  t>hrase  “Cush¬ 
man  quartet”  in  the  radio  programs. 

Dramatic  criticism  wruld  have  to  avoid  men¬ 
tion  cf  the  names  of  theatres  rr  the  titles  of 
productions  lest  it  be  a  contribution  to  “free 
advertising.”  Perhaps  the  most  striking  change 
which  a  policy  of  no  “free  advertising”  would 
bring  would  lie  the  pufilieatinn  of  stock  market 
reports  w-ithout  mentioning  any  corporation 
names. 

There  are  still  a  few  who  adhere  to  the  fe.ar 
that  radio  may  eventually  offer  some  form  of 
c.vmpetition  with  the  newspaiier,  particularly 
with  .advertising.  The  feeling  that  news  can 
be  broadcast  in  a  way  which  will  compete  with 
the  newspaj'er  is  so  long  exploded  that  it  is 
hardly  wnrtliy  of  mention.  The  great  advantage 
cf  ncws|.apers  over  radio  is  that  the  reailer  mav 
select  what  he  reads  by  a  glance  at  the  he.ad- 
lincs,  select  the  time  at  which  he  reads  and 
determine  the  place  and  circumstances  under 
which  he  consults  his  newspaper.  He  can  re¬ 
read  it  whenever  he  pleases. 

Radio  permits  none  of  these  things.  The 
time  at  which  you  listen  is  determined  by  the 
bro.idcasting  station,  not  by  the  listener.  There 
are  no  headlines  by  which  material  can  be  se- 
bteted  readily.  The  pbace  of  listening  must  nec¬ 
essarily  be  before  a  radio  set.  Since  it  would 
require  more  than  24  hours  of  continuous  read¬ 
ing  before  the  microphone  to  present  the  text 
of  a  16-pr.ge  newspaper,  radio  cannot  approach 
the  newspaper  as  to  completeness.  So  from 
every  standi.oint  the  news  possibilities  cf  radio 
are  negligible. 

Important  sporting  events,  such  as  World’s 


Hector  Fuller. 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Editor  &  Publisher’s  editori.al  recited  tfe 
fact  that  one  editor,  fearing  a  press  agent  plaat, 
took  his  readers  into  his  confidence  and  ex¬ 
plained  th.at  the  kidnapping  story  might  lie  true 
or  might  be  a  publicity  fake.  Which  was  not 
a  bad  stunt.  We  know  nothing  of  the  circum- 
stances  at  Hollywood  but  our  experience  hu 
been  that  stage  notables  are  often  embarrassed 
by  press  agent  stunts,  particularly  when  they  go 
wrong. — Editor. 


Keep  “Hammering ! 


To  Editor  &  Publisher:  As  one  of  the 
members  of  the  Inland  Daily  Press  Association 
who  was  instrumental  in  getting  the  anti-space 
grafters’  propaganda  started  by  the  Inland 
Daily  Press  .Association,  I  want  to  thank  you 
most  heartily  for  the  fine  article  you  have  in 
your  issue  of  June  13.  It  is  quite  evident  that 
Mr.  Robb  obtained  a  lot  of  his  material  from 
Wil  y.  Tufford,  our  secretary,  as  it  looks  very 
familiar. 

I  have  been  working  with  Mr.  Tufford  along 
this  line  and  yet  after  all  our  efforts,  the  free 
space  grafters  seem  to  “live  on.” 

You  will  be  doing  the  publishers  of  the 
country  no  end  of  gooil  if  you  can  keep 
“hammering”  at  this  whenever  the  occasion 
warrants. 

Again  thanking  you  for  the  fine  story  and 
your  future  efforts  on  behalf  of  anti-space 
grafting,  I  am  fraternally  yours, 

r.  O.  IIUCKLE, 

Business  Manager, 

Ypsilanti  (Mich.)  Daily  Ypsilantian-Press. 


Rock  Island  Plant  Nearly  Ready 

The  Rock  Island  (Ill.)  Argus  has  al¬ 
most  completed  a  $206,000  building  which 
will  be  used  exclusively  for  newspaper 
publication. 


CONCENTRATE 

selling  pressure 


The  consequences  of  such  a  drastic  policy  .and  it  is  inevitable  that  during  the  next  year 
must  Ije  carefully  weighed.  By  taking  the  news  his  work  will,  day  by  day.  be  compared  with 
interest  from  the  radio  page  (for  the  programs  th.at  of  his  predecessor.  Sir.  H.  H.  Charles. 


vers  and  so  liecomes  an  unat-  busy  and  fruitful  years.  Mr.  Charles  lays  down. 


Mary  Didn’t  Know 


To  Editor  &  Publisher: 

In  your  issue  of  June  13  is  an  editorial 
I.e.aded  “Tipped  Ilis  Ke.aders”  referring  to  the 
.Mary  Pickford  kidnapping  plot  for  which  three 
men  have  been  indicted  by  the  Los  Angeles 
t'oiinty  Grand  Jury. 

In  justice  to  bliss  Pickford  may  I  s.ay  this: 

-As  you  know.  Miss  Pickford  has  never  per¬ 
mitted  the  use  of  her  name  in  connection  with 
.iny  sensational  press  stories. 

In  this  case  she  was  warned  by  the  police 
three  weeks  before  the  arrests,  and  spent  a 
very  trying  ft.rtnight,  under  considerable  ner¬ 
vous  strain.  Yet  the  Publicity  Department  at 


93%  of  the  circulation  of  the 
New  York  Evening  Journal 
is  concentrated  right  in 
New  York  City  and  its  sub¬ 
urbs  where  advertisers  look 
for  the  sales  against  which 
New  York  advertising  ap¬ 
propriations  are  charged. 


Largest  Evening  Circulation  in  America 


the  radio  rage)  a  newspaper  loses  its  interest  acterize  the  administration,  which,  after  two 


International  Advertising 


tractive  medium  for  radio  advertising.  From  They  were  two  years  of  vast  import  to  the  New 
the  revenue  standpoint,  radio  has  a  better  story  York  Advertising  Club.  They  saw  the  New 


to  tell  than  any  other  si>eci.al  section  of  the  York  Club  most  worthily  represented  at  the  At- 
newspaper.  Not  only  is  there  local  and  national  lantie  City,  the  Ix>ndon  and  the  Houston  con- 


.\  single  appropriation  can  be  made  to  cover  the  two  publi¬ 
cations  that  reach  those  who  control  the  national  advertising 
of  the  United  States  and  Great  Britain. 


advertising  from  radio  firms,  but  department  ventinns.  They  saw  the  club  moved  from  its 


It  is  probably  the  most 
advertising  club  building 


fault  of  the  radio  industry,  but  of  the  news-  cluh  mount  to  unprecedented  figures,  and  they 


or  publisher  who  has  relielled  .as  vigorously  as  “fyiint  with  iiride”  to  the  array  of  figures  on 


anv  other  against  the  so-called  “free  advertising”  the  right  side  of  the  hank  balance  shert.  The 


two  years  cf  Presi  lent  (Tharles’  incumbrncy  were 


If  the  policy  outlined  hy  the  A.  N.  P.  A.  for  years  of  wonderful  opiiortunity,  each  oppor- 
r.adio  publicity  should  be  consistently  extcndctl  tunity  grasped  and  handled  in  a  masterly 


the  New  York  Giants  as  “a  New  York  baseball  That  President  Green  is  acutely  aware  of  the 


team,”  carefully  avoiding  its  exact  name.  The  high  responsibilities  of  his  oflHee  his  speech  of 
summary  of  the  standing  of  the  clubs  would  be  acceptance,  mede-t.  sympathetic  and  iinassum- 
nif.re  in  the  n.ature  if  a  puzzle  than  useful  in-  iug  rbowed.  To  hint,  too.  great  opportunities 


will  offer  themselves.  May  he  be  given  strength 


Such  highly  commercial  publicity  as  stories  to  meet  them  and  to  use  them  wisely  for  the 
about  motion  pictures  and  extensive  gossip  almut  prst  interests  of  our  profession. 


EDITOR  &  PUBLISHER 

New  York 

and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  their  representative  fields  and  thereby  afford  unusual 
cooperation  and  a  source  of  information  and  service  for  those  in¬ 
terested  in  international  marketing  and  advertising. 

Publishers  With  a  Message  for 
Advertisers  of  America  and  Great  Britain 

will  appreciate  the  opportunity  to  secure  a  combination  rate  for  the 
two  most  influential  circulations  in  the  publishing  field. 

Combination  Rates  for  12  Insertions 
CONTRACT;— 

Full  Page  . $280.00  per  insertion 

Half  Page .  14.3.00  per  insertion 

Quarter  Page...  82,.30  per  insertion 


A'oit  are  cordially  invited  to  communicate  with  Editor  &  Publisher, 
Suite  1700  Times  Building,  New  York  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Advertisimo  World.  This 
office  can  Ite  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


Editor  8C  Publisher 


Advertising  World 


1700  Times  Building 
Broadway  at  42d  St. 
New  York,  N.  Y. 


Telephones : 

Bryant  3032  •  i05i  •  3034  -  3033  -  3036 
Cable  Address:  EDPUB,  NEW  YORK 


14  King  Street 
Covent  Garden,  W.  C.  2 
London,  England 
Telephone:  Gertard  7613 
Cable  Address  i 

ECOPUBLISH,  RAND,  LONDON 
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NEW  ENGLAND  YOUTH 
IS  MARBLE  CHAMPION 


\Li 


Springfield  (Mass.)  Union’s  Entry  in 
National  Tournament  Wins  First  . 
Place  at  Atlantic  City — 64 
Newspapers  Back  Contest 


More  than  a  million  boys  and  girls  are 
enthusiastic  boosters  for  the  b4  news¬ 
papers  that  took  part  in  the  third  annual 
National  Marble  Championship  Tourna¬ 
ment,  just  concluded  at  Atlantic  City, 

x.  J. 

The  first  tournament  was  organized 
by  the  Scripps-Howard  Newspapers  in 
1923,  and  this  group  has  conducted  a 
tournament  each  year  since. 

Beside  the  Scripps-Howard  News¬ 
papers  themselves,  membership  is  offered 
to  one  newspaper  in  each  sizable  city  in 
the  country.  This  year  64  newspapers 
participated. 

Direction  of  the  tournament  was  again 
in  the  hands  of  Monte  F.  Bourjaily  who 
has  been  director  of  the  tournament 
irom  tlie  beginning  of  the  enterprise. 

The  64  newspapers  each  sent  a  cham¬ 
pion  and  a  correspondent  to  the  national 
tournament  in  Atlantic  City.  For  the 
first  time  a  girl  broke  into  the  ranks  of 
city  champions.  Slie  was  Marie  Lawley, 
champion  of  Harrisburg,  Pa.,  represent¬ 
ing  the  Harrisburg  Telegraph. 

The  national  championship  was  won 
by  Howard  (“Dutch”)  Robbins,  a  Id- 
ear-old  New  Englander,  entered  by  the 
Springfield  (Mass.)  Union.  It  was  the 
second  time  the  Union  had  won  national 
recognition.  Last  year  its  entry.  Tommy 
Wright,  was  national  runner-up. 

The  first  year,  the  Columbus  ((4.) 
Citisen  won  the  championship  with  Har¬ 
lan  McCoy,  and  last  year,  the  Baltimore 
(.\Id.)  Post  won  with  George  Lenox. 

The  64  champions  played  with  8  leagues 
of  8  cities  each.  League  champions  and 
newspapers  sponsoring  them  were: 

Northeaster  n — How  ard  Robbins, 
Springfield  (Mass.-)  Union. 

Atlantic — Stanley  Smith,  Newark  (N. 
J.)  Ledger. 

Eastern— Louis  Weiss,  Pittsburgh 
(Pa.)  Press. 

Northern — James  Cambas,  Youngstowi 
(0.)  Telegram. 

Central — Qiarles  Brunson,  Evansville 
(Ind.)  Press. 

&uthern — Thomas  Raley,  Ozvensboro 
(Ky.)  Inquirer. 

Western — Selwyti  Jackson,  Fresno 
(Cal.)  Bee. 

Southwestern — John  Forgason,  Fort 
Worth  (Tex.)  Press. 

Prizes  were  awarded  league  cham¬ 
pions,  league  runners-up,  the  national 
champion,  and  the  national  runner-up  by 
Mr.  E.  E.  Cook,  editor-in-chief  of  the 
Scripps-Howard  Newspapers  of  Ohio. 
A  special  award  was  also  presented  to 
Marie  Lawley  for  her  fine  showing. 

Each  champion  and  rejiortcr  accom- 
PMying  him  to  the  tournament  were  eti- 
iwtaincd  at  leading  boardwalk  hotels 
(luring  their  week’s  stay  in  Atlantic  City. 
Special  rings  were  built  on  the  beach,  in- 
ule  an  arena  and  thousands  watched  the 
play. 

Many  enthusiastic  endorsements  of  the 
contest  as  a  gowl  will  and  circulation 
builder  were  received  from  editors  of 
Wicipating  dailies  at  the  Cleveland  of- 
nces  of  the  Scripps-Howard  Newspapers. 


26  DAILY  PRESS  POINTS  IN 
LIFE  SAVERS’  TEST 

(Continued  from  page  3) 

of  Chicago.  Does  it  not,  therefore,  seem 
somewhat  logical  that  if  we  want  that 
retailer  to  sell  more  Life  Savers,  that  we 
must,  economically,  of  course,  put  a  real 
selling  message  into  the  consciousness  of 
the  greatest  possible  number  of  logical 
customers  of  that  Chicago  retailer.  Don’t 
you  think,  then,  that  we  may  have  chosen 
correctly  when  we  selected  newspapers  to 
deliver  that  selling  message? 

“18.  Point  of  Purehase  Sales  Possi¬ 
bilities:  Newspapers  have  home  delivery 
and  home  read  circulation.  On  that  ac¬ 
count,  they  are  especially  valuable  to  all 
advertisers.  Thousands  upon  thousands 
of  coines  are  sold  also  to  persons  who 
read  them  on  tlie  way  to  and  from  busi¬ 
ness.  Those  ‘traveling’  readers,  because 
of  our  wide  distribution,  frequently  pass 
near  a  display  of  Life  Savers;  often  they 
are  within  an  arms-length  of  them.  If 
impelled  to  buy  a  package  of  Life  Savers 
through  our  newsitaper  advertising,  those 
readers  can  buy  a  package  more  conven¬ 
iently  than  would  be  the  case  if  the  urge 
to  buy  was  created  almost  exclusively  at 
home.  Rememlnir  what  I  said  previously 
about  the  co-ordination  of  advertising, 
customer’s  suscei>tibility,  and  product  ac¬ 
cessibility.  The  same  thought  applies 
here. 

“19.  .More  Favorable  Effect  on  Retail¬ 
ers  and  Jobbers:  Retailers  and  jobbers 
in  our  experience  are  more  appreciative 
of  local  advertising,  and  are  much  more 
inclined  to  increase  their  activity  in  be¬ 
half  of  Life  Savers  when  local  advertis¬ 
ing  is  being  done  for  them. 

"20.  Facility  for  Timely  Use  for 
Timely  Sales:  With  a  product  having  a 
daily  .sale  like  Life  Savers,  newspaper  ad¬ 
vertising  can  more  closely  be  related  to 
that  selling  condition. 

‘‘21.  .Merchandising  Value:  We  find 
the  merchandising  and  advertising  staff  of 
newspapers  quite  willing  and  able  to  as¬ 
sist  where  needed  in  effecting  better  per¬ 
sonal  contact  with  some  jobbers,  retail¬ 
ers  and  chain  stores.  In  other  ways, 
many  newspapers  have  been  splendidly 
co-operative  in  our  local  sales  and  adver¬ 
tising  activities. 

"22.  Quick  Flexibility  for  Copy 
Changes:  New  ideas  can  be  put  to  al¬ 
most  immediate  use.  It  may  be  a  copy 
idea ;  perhaps  a  change  in  the  copy  illus¬ 
tration,  or  an  alteration  of  the  size  of  the 
advertisement.  Other  mechanical  changes 
are  easily  and  quickly  made.  This  flexi¬ 
bility  has  already  proven  of  inestimable 
value  to  us. 

"23.  Popularizing  Current  Events  vs. 
Popularizing  Current  Sales:  Newspa- 
jH-rs  are  first  to  popularize  news  events, 
slang  phrases,  new  shows,  individuals,  and 
a  host  of  things.  Does  it  not  .seem  logi¬ 
cal  that  newspapers  can  be  of  material 
assistance  in  strengthening  the  popular¬ 
ity  of  Life  Savers? 

“24.  Increases  Efficiency  of  Local 
.'ialesmen:  Our  local  newspaper  adver¬ 
tising  has  made  our  salesmen  consider¬ 
ably  more  ‘tangible’  in  their  selling  talk 
with  retailers.  They  can  discuss  the  sal- 
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ability  of  Life  Savers  with  a  local  view¬ 
point  that  they  could  not  very  well  have 
if  a  less  local  advertising  medium  was  a 
basis  of  their  selling  argument. 

“25.  Easily  Related  to  Sales  Increases 
ami  Decreases:  The  Life  Savers  adver¬ 
tising  appropriation  is  a  certain  percent¬ 
age  of  the  expected  income  from  antici¬ 
pated  sales.  It  is  budgeted  by  States.  It 
is  m»t  divided  by  the  number  of  months 
in  a  year  and  spent  accordingly.  As  our 
sales  increases  do  not  come  equally  each 
month  during  the  year,  there  is  no  reason 
in  iiur  opinion,  why  a  medium  of  adver¬ 
tising  so  flexible  in  its  adaptability  to  sell¬ 
ing  conditions  as  newspaper  advertising 
is,  should  not  be  more  closely  related  to 
sales  increases  and  decreases.  Our  ap- 
l>ropriation  is  at  the  present  time  being 
siH-nt  on  a  basis  as  reasonably  parallel  as 
we  can  make  it  to  the  growth  in  our  busi¬ 
ness.  You  will  see  then  that  we  are  spend¬ 
ing  a  sum  per  mi>nth  at  present  below 
that  which  we  would  spend,  if  we  divided 
the  entire  appropriation  equally  among 
the  months  tliis  year  in  which  it  was  to 
he  six'tit.  As  our  sales  increase,  we  will 
increase  the  newspaiter  advertising  ex¬ 
penditure.  If  sales  fall  off  in  any  one 
State,  or  if,  for  any  reason,  sales  in  one 
or  more  States  are  considerably  better 
than  in  other  States,  by  our  using  news¬ 
paper  advertising,  we  can  make  whatever 
local  state  adjustments  these  varying  con¬ 
ditions  may  recommend.  With  no  other 
medium,  used  as  we  are  using  newsappers, 
can  such  adjustments  as  easily  be  made. 

"26.  Nrii'spapers  Can  Be  Selected  to 
Conform  to  Available  Funds:  When 
newspapers  were  being  considered  we 
were  not  sure  that  they  could  be  employed 
adeciuately  in  every  state  in  the  Union 
within  the  limits  of  our  advertising  ap¬ 
propriation.  We  were  doubtful  as  to  the 
circulation  coverage  in  each  state ;  so  we 
endeavored  to  find  out  what  a  10,(XX)-line 
campaign  would  cost  in  a  single  newspa- 
jKT  having  the  greatest  circulation_in  each 
city  with  a  population  of  over  25,(XK)  in 
the  United  States.  To  this  list  of  cities 
we  foutid  it  necessary  to  add  76  other 
cities  below  25,0{X)  to  get  suitable  cover¬ 
age  in  all  States.  This  gives  us  a  list  of 
363  newspapers  in  363  cities  and  villages. 


During  the  last  month  the  follow¬ 
ing  subjects  have  been  covered  in 

EDITORIAL  RESEARCH 
REPORTS 

Trade  Associations  and  the  Law. 
The  Packer  Consent  Decree. 
Repudiated  Indebtedness  of  Amer¬ 
ican  States. 

.American  Investments  in  Foreign 
Countries.  (Pages  Numbered 
2.53  to  326.) 

.A  copy  of  any  one  of  these  reports 
will  be  sent  for  yonr  examination 
upon  request. 

EDITORIAL  RESEARCH 
REPORTS 

1425  C.  St.,  N.W.,  Washington,  D.C. 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 

DUPLEX  TUBULAR 

“The  Duplex  Tubular  has  flexibility, 
speed,  and  economy  of  operation.  It 
meets  our  needs  fully.” 

Wichita  Falls,  Texas, 
Times 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


A  newspaper 
is  no  stronger 
than  its  classi¬ 
fied  section. 
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THE  BASIL  L  SMITH  SYSTEM.  Inc. 

laUnutloaal  ClaaBifl^d  AdTartlaiaf 
CooBBtllpn 

Packard  Building,  Philadelphia 


In  these  newspapers,  we  found  that  a 
l(),0()(l-line  compaign  would  cost  approxi¬ 
mately  $3()0,()(X),  and  that  these  363  news- 
paiXTs  had  more  than  12,{)(K),()00  circula¬ 
tion.  .\s  we  had  approximately  $5(X),(XX) 
that  could  Iki  spent  for  newspaper  adver¬ 
tising  we  decided  that  a  good  job  of  news* 
fiaixr  advertising  ctnild  be  done  through¬ 
out  the  United  States.  ( )ur  list  today- 
consists  of  314  newspaiiers  in  293  cities 
In  our  opinion,  the  appro.ximately  16,(XX),- 
(KK)  circulation  that  each  issue  of  these 
newspapers  provides,  is  at  present  quite 
satisfactory  coverage  in  the  United  States. 

"If  this  newspiqxr  advertising,  selected 
liecause  of  the  25  ixiints  enumeraterl 
above,  proves  to  be  continuously  success 
fill,  it  naturally  will  provide  funds  foi 
an  increa.sed  advertising  appropriation 
This  additional  advertising  fund  will  be 
.available  for  more  newspaper  advertis¬ 
ing,  and  it,  of  course,  c<an  be  coordinated 
with  a  certain  layer  of  magazine  circula¬ 
tion  and  street  car  advertising;  with  such 
additional  mediums  as  may  at  any  time 
seem  desirable  for  us  to  use. 


“Flashlights  of  Famous  People,"  the 
unique  face  to  face  biographic  sketches 
now  being  run  in  newspapers,  from 
coast  to  coast,  written  by  Joe  Mitchell 
Chappie,  famous  editor,  author  and 
radio  favorite,  are  proving  more  popu¬ 
lar  every  day. 

Editors  from  all  sections  of  the  coun¬ 
try,  at  the  recent  Newspaper  Pub¬ 
lishers  Convention  found  him  at  his 
“Attic”  in  the  Waldorf-Astoria  and 
engaged  him  to  meet  a  celebrity  a  day 
for  their  newspapers. 

Joe  Mitchell  Chappie  has  a  personal 
contact  with  the  world’s  notables  in  all 
walks  of  life — he  is  daily  meeting  celeb¬ 
rities  from  all  parts  of  the  world. 

Would  you  like  to  have  the  service  of 
Joe  Mitchell  Chappie  for  your  paper  at 
a  small  cost  per  day  under  this  co¬ 
operative  plan? 

If  you  are  interested  in  having  a 
down-to-the  minute  human  interest  cor¬ 
ner  in  your  paper,  we  will  send  on 
approval,  a  release  of  celebrities  to  be 
run  day  by  day  for  a  month. 

Joe  Mitchell  Chappie  Associates 

"TW  Attic"  WEldoii*  Astoria.  New  York  City.  N  Y. 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 

Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 
occasion  no  surprise  among 
those  who  know  their  Texas. 

U/ye 

Dallas  Morning  News 

Supreme  in  Texas 


8,762,117  LINES 

January  lat  to  May  31>t,  ISZS 
The  IMsp.vtch  published  during 
the  first  five  months  of  192S 
over  of  .ill  Columbus  news- 

p:ir»r  advertising  and  1,612,084 
lines  more  than  all  other  Colum- 
hiis  newspapers  comlnned. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
by  2, .100,909  lines. 

NET  PAID  CTRCULATION 

Caty  . $4,161 

Suburbaai  . ZS,H4 

Country  . a,»44 

GJEAND  TOTAL . IISAM 

URGESTIN  CENTRAL  OHIO 
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SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Presces  far  Sale. 

Goss  Comet,  Duplex  Angrle-Bar,  Duplex  16- 
page  tubular,  Goss  20-page  and  several  other 
desirable  newspaper  presses.  Also  Junior 
Autoplate,  Autoshaver,  Semi-Autoplafe  and 
general  stereotyping  equipment.  Gr'ffiths 
Publishers’  Exchange,  1S4  Nassau  St., 
N.  Y.  C  ' 


Printers’  Outfitters. 

Printing  Plants  and  business  bought  and  sold. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fetidler  &  Q).,  %  Beekman  St., 
New  York  City. 


FOR  SALE 

Three  2-molor  press  drive  and 
control  equipments 

One  unit  as  follows: 

Seven  and  one-half  H.P.  Allis- 
Chalmers  motor,  220  volts,  873 
R.P.M.-D.C. 

Seventy-five  H.  P.  Sprague  mo¬ 
tor,  230  volts,  550-1,100  R.P.M.- 
D.C. 

Cutler-Hammer  press  panel  with 

4  banks  of  resistance  grids. 

The  above  has  no  gear  reduction  and  confihts 
of  motors  onlj. 

One  unit  as  follows: 

Seven  and  one-half  H.P.  Sprague 
motor,  230  volts,  1,100  R.P.M.- 
D.C. 

Seventy- five  H.P.  Sprague  mo¬ 
tor,  230  volts,  550-1,100  R.P.M.- 
D.C. 

Cutler-Hammer  press  panel  with 

5  banks  of  grids. 

The  above  has  gear  reduction — Cutler-Hammer 
drive. 

One  unit  as  follows: 

Five  H.P.  Allis-Chalmers  motor, 
220  volts.  1.050  R.P.M.-D.C. 

Fifty  H.P.  Allis-Chalmers  motor, 
220  volts,  5.50-975  R.P.M.-D.C. 
Cutler-Hammer  panel  with  5 
banks  of  grids. 

The  above  has  gear  reduction — Cutler-Hammer 
drive. 

Miscellaneous  Equipment 

Sixteen  Kohler  System  Stations 
— On,  stop,  off,  run,  safe. 
Twenty  Cutler-Hammer  Stations 
—On,  stop,  off,  run,  safe. 
Seventeen  Cutler-Hammer  inch 
stations. 

All  of  the  above  equipment  it  in  good  working 
condition  and  U  surplus  with  us  due  to  installa¬ 
tion  of  new  equipment  in  our  new  building- 
For  particulars  write  Purchasing  Agent,  The 
Milwaukee  Journal,  Milwaukee,  Wisconsin. 


A  Fine  Oppertnnity  for  Some  Pnblitker 

12  Page  Duplex 
Flat  bed  web  press 

"Used  bat  Good" 

Printing  from  type  or  flat  form,  papers 
of  4,  6,  8,  10  or  12  pages,  2254  in.  long. 
For  sale  because  of  consolidation.  In 
fine  working  condition.  Can  be  seen 
in  operation.  Samples  of  its  late  work 
supplied  on  request.  Can  be  purchased 
at  a  low  price  for  quick  action. 

Wire  or  write  for  details. 

BAKER  SALES  CO. 

200  Fifth  Ave.  New  York  City 

Many  other  machine*  for  sale  “Used 
but  Good.”  Send  for  our  List  No.  50. 


Cline- Westingfaouae  Double  Motor-Drive 
with  full  automatic  push  button  controL 

USED  BY  THE 

Rockford  Register-Gazette 

Rockford,  111. 

We  refer  you  to  them  for  their 


MAIN  OPFICI  EASTERN  OFFICE 

Conway  Bldg.  Mirbridge  Bldg. 

Ill  W.  Washington  St  Broadway  at  3ttb  St 
CHICAGO  NEW  YORK 


SPEED  and  MAIL 

Arc  Synonymous  Where 
SPEEDAUMATIC 

equipment  is  on  the  job  in  the 
mail  room. 

And  the  Circulation  Department 
controls  the  list.  This  fixed 
responsibility  for  its  upkeep  re¬ 
duces  errors  and  eliminates  com¬ 
plaints. 

Sneedwjnafic 


Companti 

MAMUfACTuMtHO 

THE  MULTI -MAILER  SYSTEM 

•l7*9tS  WASMINOTON  ■bVOa 

CHICAOC 


Wonderful  Values  in  Newspaper  Plant  Equipment 


No.  IS  Linotype 
No.  8  Linotype 
No.  5  Linotype 
No.  3  Linotype 
No.  1  Linotype* * 

Hoe  Double  Steam  Table 
Hoe  Stereotype  Melting 
Furnace 

Hoe  Matrix  Scorching  Machine 
We*el  Electric  Proof  Pre** 
Steel-top  Form  Table* 
Stereotype  Cha*e* — all  *ixe* 


U.  S.  8-column  Ca*ting  Box 
14x22  Ca*ting  Box 
Hamilton  Steel  Galley  Cabinet* 
Hamilton  Steel  Cabinet*  vrith 
letter-board* 

Hamilton  Wooden  Type 
Cabinet*,  25  and  SO-drawer 
Cappe*  Flat  Plate  Trimmer 
Steel-top  Impo*ing  Surface*, 

*ise  of  top  41x56,  41x78, 

42x62  and  51x65,  with 
*quare-legged  table,  *helf 
and  drawer 


Send  for  currcBl  itsuo  of  Hall  Broadcatter 

THOMAS  W.  HALL  CO. 

INCORPORATED 

512  West  41st  St.  New  York 


FOR  SALE 

Two  Hoe  Automatic 
Phte- Finishing  Machines 

FACTORY  REBUILT 

for  14^^  inch  prtg.  dia. 
Price  Reasonable 

By  THE  GOSS 
PRINTING  PRESS  CO. 

1535  So.  Paulina  St.  Chicago 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  boOi  wood  and  stsd. 
Msnufactnrsd  by 

The  Hamilton  Mfg.  Co. 


Your  Classified  Ad 

in 

EDITOR  &  PUBLISHER 

I*  read  by  the  man  yon  want  to  reach 


USED  NEWSPAPER  PRESSES  I  si 

icott,  16,  24  and  32  Page  Presses. 

GOSS  24  page  Press  for  black  or 
color  work. 

HOE  Quadruple,  Sextuple,  Sex¬ 
tuple  color  Press,  9cylinder 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 

Available  For  Early  Delivery. 

WALTER  SCOTT  8c  COMPANY 

Main  Office  &  Factory  .  .  .  •  Plainfield,  N.  J. 

New  York  Office  -  -  Brokaw  Bldg.,  1457  Broadwii 

Chicago  Office  Mooadnork  Blwi 
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!•  per  word  per  insertion,  cash  with  order, 
for  advertUements  inder  the  clauifica- 
tien  of  “Situations  Wanted.’* 


Situations  Wanted 


HELP  WANTED 


per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  hot- 
ton  of  advertiaenient. 

per  word  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 

per  Ikie  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
lon  of  eulvertiaenient. 


30c 


10c 


60c 


SITUATIONS  WANTED 


Advertising  Manacer. 

Aggressive,  trained,  desires  permanent  connec¬ 
tions  where  ability  and  results  will  be  recog¬ 
nized.  18  years’  experience  as  executive, 
nolicitor  and  copy  writer  on  mediums  of  from 
J.OOO  to  85,000.  Now  employed,  excellent  record 
ind  references.  Address  Bbx  A-6(M,  Editor  & 
Publisher. 


Advertising  Solicitor. 

Wants  to  represent  hardware,  automotive, 
radio  or  class  publication,  direct  in  New  York 
territory.  Former  trade  and  agency  account 
man.  At  present  New  York  Gty  newspaper 
executive.  Forty  years  old,  married.  Christian. 
Boa  A-616,  Eiditor  &  Fubiisher. 


Circulation  Executive. 

Wants  promotion  work  west  Mississippi.  Ten 
years’  experience  circulation  leading  dailies. 
Average  fifty  a  week  individually;  salary, 
commission,  or  straight  salary.  A-609,  Eiditor 
&  PuWisher. 

Circulation  Manager, 

thoroughly  competent  in  all  branches  of  cir¬ 
culation  and  promotion.  Seven  years  with 
Des  Moines  Capital,  three  and  one-half  years 
with  Canton,  Ohio,  News.  L.  T.  Ward,  3844 
4th  St.,  Des  Monies,  Iowa. 

CircuUticn  Manage- 

Fast  promotion  man  and  keen  circulation  execu- 
tire.  Capable  of  combining  circulation  and 
tfumotion  departments  under  one  head  to  olttain 
best  results.  Excellent  reference.  Protestant: 
Mason.  Will  travel  reasonable  distance '  for 
tonference.  Box  A-593,  Editor  &  Publisher. 

Ckssified  Advertising  Mauiager 

who  is  a  proved  pre^ucer  of  paid  volume  on 
a  permanent  basis,  who  knows  that  classified 
must  be  built  and  that  it  is  not  a  temporary 
proposition.  Thoroughly  experienced  in  de¬ 
partment  organization,  training  and  produc¬ 
tion.  I.ast  3  years  on  daily  of  25,000  circula¬ 
tion,  with  record  of  200%  increase  in  money 
over  the  first  year,  and  less  than  1%  loss. 
I’nsatisfactory  conditions  make  a  change  de¬ 
sirable.  Available  August  1.  Write  Box 
A-413,  F-ditor  &  Publisher. 

ClHafied  Manager. 

Voung  married  man,  30  years  of  age,  with 
len  years’  newspaper  experience;  6  years  as 
classified  manager  on  two  well-known  news- 
ppers  and  an  enviable  record  as  a  business 
Milder,  at  present  showing  over  100%  increase 
m  one  year.  Would  like  to  connect  with  a 
live  organization  where  a  man  that  is  a  doer 
and  a  real  producer  is  appreci.ited.  Will  go 
Mywhere  in  the  United  States  or  Canada. 
Address  Box  A-S91,  Eiditor  &  Publisher. 


or  Featurvs. 

hews  Editor,  27,  with  eight  years’  experience, 
■or  desk  or  assignments  in  middlewest  or 
jnuth.  Brilliant  writer  and  proven  executive, 
how  in  specialty  work  but  wants  permanent 
wcatkxi  by  July  15.  Position  must  pay  $55 
“d  be  responsive  to  efforts.  A-607,  Editor 
and  Publisher. 


Experienced  Auditor  and  Accountant 
Recently  in  charge  of  the  business  office  and 
accounting  departments  of  a  large  Eastern  daily 
and  Sunday  paper,  is  open  for  a  rasition  of 
similar  character,  jweferably  in  the  hliddle  West 
or  South.  Experience  covers  all  phases  of  the 
accounting,  financing,  credit  and  collection  work 
of  a  metropolitan  newspaper.  Ability  to  manage 
a  department  proven  by  experience.  Can  fur¬ 
nish  the  highest  references  as  to  ability  and 
character  from  former  employers;  age  38.  Have 
been  making  better  than  $150  per  week,  but 
would  be  willing  to  demonstrate  ability  and 
capacity  on  commission  and  bonus  basis.  Ad¬ 
dress  Box  A'588,  Editor  &  Publisher,  New  York. 

Manager, 

Eacperienced  in  all  departments,  with  reputa¬ 
tion  as  business  builder  and  expense  cutter, 
seeks  situation  for  personal  reasons.  Ref¬ 
erences  show  successful  work  in  this  line  for 
several  years.  At  present  emplcfyed  on  paper 
that  was  at  breaking  point  less  than  two 
years  ago,  but  is  now  making  money  and  is 
fastest  growing  paper  in  state.  Positions  only 
considered  on  paper  now  losing  money  or  not 
making  profit  that  it  should  and  where  he 
will  be  given  full  charge  of  each  department, 
being  responsible  only  to  owner  of  paper.  Ad¬ 
dress  A-612,  care  E^tor  &  Publisher. 

Newspaper  Artist 

And  cartoonist  desires  change  from  large  city  to 
smaller  place.  A-538,  Editor  &  Publisher. 

Newspaper  Man. 

Thoroughly  trained  newspaper  man,  former 
Sunday  editor,  wants  position  as  special  fea¬ 
ture  writer  for  national  magazine.  Can  do  own 
camera  work.  Will  submit  references  and 
samples.  Plenty  of  ideas;  single;  salary  $50. 
Box  C-982,  Editor  &  Publisher. 

Notice  to  Publishers. 

Circulation  Man  Available — An^  publisher 
wishing  to  strengthen  his  circulation  organiza¬ 
tion  by  the  addition  of  a  sound  executive, 
please  note:  I  have  12  years’  good  solid  circu¬ 
lation  promotion  and  executive  experience  with 
various  newspapers  and  periodicals,  coming  up 
through  the  ranks  from  route  boy — office  and 
independently  owned — to  circulation  manager. 
Was  with  one  newspaper  three  years  whose 
circulation  increased  approximately  60%.  Can 
engage,  instruct  and  supervise  the  entire  de¬ 
partment.  Excellent  executive  and  builder  of 
goodwill.  Age  30;  Christian;  references  all 
past  employers  and  many  pnominent  individuals. 
Can  quickly  grasp  your  problems.  Moilerate 
salary  until  value  to  ^ur  organization  proven. 
Box  A-56S,  Editor  &  Publisher. 

Publication  or  Agency  Connection. 

Writer  and  printer;  twenty  years’  extierience 
of  Ixith.  Can  produce  ideas  and  fum  them 
into  print.  Have  newspaper  and  agency  pro- 
ducthxi,  trade  journal  experience.  .\-610 
Eilitor  &  Publisher. 

Reporter,  City  Editor. 

Twelve  years’  experience  reporter,  correspond¬ 
ent,  city  editor.  Last  four  years  in  business. 
Desire  to  return  to  newspaper  work.  Forty- 
one  years  old.  Will  go  anywhere  and  at 
nominal  salary.  Reliable,  accurate,  good  edu¬ 
cation.  A-564,  Editor  &  Publisher. 

Sports  Writer. 

Experienced  Sports  Writer  desires  position 
with  Southern  Newspaper,  preferably  in  one 
of  Carolinas.  Also  experienced  in  General 
Reportorial  work.  Address  A-6(B,  care  of 
Editor  &  Publisher, 


SynzKcate  Salesman. 

To  sell  new  idea  in  advertising  promotion  to 
publishers  as  sideline.  State  territory  cov¬ 
ered.  Box  A-611,  Eiditor  &  Ihiblisher. 


A  Life  Opportunity. 

For  Live  Circulation  Managers— Within  the 
iMt  six  years  a  permanent  national  circula¬ 
tion  organization — the  largest  of  its  kind — has 
been  developed  and  is  now  functioning  success¬ 
fully  in  all  of  the  large  cities  of  the  country 
Irom  Maine  to  California.  Branch  offices  have 
been  established  in  more  than  fifty  big  cities. 
The  managers  of  these  branch  offices  whose 
e.amings  range  from  $2,600  to  $7,.4no  per  year 
and  more,  have  been  drawn  largely  from  the 
ranks  of  newspaper  circulation  managers. 
There  are  still  several  desirable  openings  for 
the  right  men,  due  to  further  expansion  of  the 
mganization,  which  has  not  yet  reached  the 
limit  of  its  growth.  W’e  can  place  three  men 
immediately,  but  we  require  that  candidates 
for  these  vacancies  be  about  thirty  years  of 
age  or  older,  and  that  they  must  have  had 
experience  in  hiring  and  training  canvassers. 
References  required.  Ernest  A.  Schnlz,  dr- 
culation  Director.  The  Butterick  Publishing 
Company,  Butterick  Building,  New  York. 


BUSINESS  OPPORTUNITIES 


Few  Thousand  to  Invest  and  Services. 
Efficient,  all-around  and  technically  trained 
newspaper  executive.  Single  and  an  orphan, 
Irxiking  for  brighter  future  as  regards  advance¬ 
ment;  ambitious,  honest,  loyal,  absolutely  reli¬ 
able.  Served  in  all  mechanical  departments. 
.44  years.  Present  connection  Hearst  dailies. 
.\'60O,  Editor  At  Publisher. 


^^■aWc  Edhor. 

I^matic  editor,  Middlewest  paper  of  130,0(10 
circulation,  seeks  changre.  Ten  years’  experi¬ 
ence  dramatic  and  literary  editor.  Will  gladly 
hzndle  both  departments  on  smaller  paper  if 
“rcessary.  Prefer  good  theatre  town.  Loca- 
finn  immaterial.  Address  A -614,  Editor  & 
Pnhlisher. 

EAor. 

city  or  telegraph.  Knows  a  story  and 
t  piny  it.  Available  two  weeks’  notice. 
Jtollent  training.  Box  A-60B,  Editor  &  Pub. 
tahtr. 

^j^ferial  Writer  and  Assistant 

National  magazine  would  like  to  make 
cwinection  which  would  include  some 
“nnintic  and  literary  criticism.  A-fiOS,  Editor 
*  Publisher. 

~^®ri«l ,  Writer. 

like  to  discuss  new  connection  with 
WWiiher  of  paper  having  sane,  constructive 
Wicies  and  offering  a  permanent  and  agree- 
^.nnnociation  to  one  who  renders  satisfactory 
r*^".  Successful  record  svith  large,  im- 
F®r™t  daily.  Practical  background  of  news 
“9  executive  experience.  Effective  paragra- 
^“*4.  Address  A-S99,  Editor  &  Ehiblisher. 


Secretary-stenografiiier. 

Rapid,  accurate  and  conscientious,  possessing 
common  sense,  desires  temporary  position.  Seven 
years’  valuable  experience  in  advertising  agency 
and  advertising  department  of  well-known  pub¬ 
lication.  Keen  and  enthusiastic.  Excellent  ref¬ 
erences.  Box  A-585,  Editor  &  Publisher. 

Somewhere, 

A  Publisher  and  business  staff  are  facing 
circulation  problems  that  require  executive 
ability  to  pi^iice  definite  results.  A  connec¬ 
tion  of  this  kind  is  desired  by  a  Circulation 
Manager  possessing  the  aggressiveness,  pro¬ 
gressiveness,  tact  and  experience  to  conduct 
this  department  along  modem  lines,  install 
system,  secure  the  maximum  of  service  and 
co-operation  from  all  associates,  building  sub¬ 
stantial  circulation,  using  all  methods  of  dis¬ 
tribution.  To  the  Publisher  “somewhere,”  the 
writer  would  be  pleased  to  submit  references 
and  past  records  of  achievement.  A-6(12, 
Editor  &  Publisher. 

Thoroughly  Experienced  Desk  Man. 

What  desk  have  you  open?  Thoroughly  ex¬ 
perienced,  rapid,  accurate  copy  reader.  Have 
worked  every  newspaper  desk.  Considered 
A-1  “makeup”  man.  35,  married  and  tem¬ 
perate.  Pox  A-(S15,  Editor  &  Publisher. 

Yousig  Man. 

University  post-graduate,  anxious  to  get  on 
newspaper.  Ambitious,  ability  to  write,  willing 
to  start  at  bottom  and  work.  City,  anywhere. 
Best  references.  Address  A-S94,  care  Editor 
&  Publisher. 


BOOKS 


The  Prestige  of  Leadership 

In 

Sales — Appraisals 
Newspaper  Properties 

PALMER,  DEWITT 
&  PALMER 

350  Madiaon  Ave.  New  York 

Telephone:  Murray  Hill  8237 


Successful 

Performance 


Thia  firm  has  a  racatd  of  aiaaoal 
15  yeara  of  aueocaafal  parfonsiaaaa  la 
the  diffiesUt  work  of 

PURCHASB.  CONSOUDATION. 
SALS  AND  APPRAISAL 


of  aewapapor  and 
throughout  tka  U. 


aagaziaa  proportwa 


HARWELL  &  CANNON 

Times  Bldg.  New  York 


For  Sale. 

Newspaper,  well  established  job  printing  busi¬ 
ness  located  in  one  of  best  Florida  cities.  Ad¬ 
dress  .i\-6d6.  Editor  &  Publisher. 


General  Magazine 

For  sale.  Publication  with  460,(410  circulation 
among  women  of  farming  states;  page  size 
4  cols.— 712  lines  (9^"  x  12^"),  for  sale  to 
close  an  estate.  For  further  infrirniation  ad¬ 
dress  C.  R.  Davis,  Assistant  Trust  Officer, 
Chicago  Title  Si  Trust  Co.,  69  W.  Washington 
St.,  Oiic.ago,  Illinois. 

Newspaper  Wanted. 

Bv  newspaperman  who  has  had  unusual  range 
of  experience,  from  small  town  daily  to  large 
city;  from  advertising  and  business  end  to  edi¬ 
torial  end;  from  weekly  to  medium  sized  city, 
and  later  metropolitan  daily;  have  some  capital, 
good  credit  and  successful  businev  record.  Do 
not  hesitate  to  submit  your  proposition  regard¬ 
less  of  size.  Practical  Newspaperman,  A-S67, 
Editor  St  Publisher. 


To  Close  an  Estate. 

For  flair.  Monthly  farm  magazine  established 
ten  years,  with  .4(10,0(10  circulation  in  all  states 
hut  principally  Middle  West;  editorial  mate¬ 
rial  on  farm  mechanics.  Page  size  4  cols. 
713  lines  (9k(”  x  Manager  estimates 

that  an  additional  $Z.00n  investment  would 
net  within  three  years  $25,000  to  $.40,(100  profit 
annually.  For  further  information  address 
C-  R.  Davis,  Assistant  Trust  Officer.  Chicago 
Title  &•  Trust  Company,  69  W.  Washington 
St.,  Chicago,  Ill. 


American  Standard  Style  Book, 

1925  Edition.  Every  writer,  jiroofreader  and 
printer  should  have  one;  thirty  years’  com¬ 
pilation,  by  Jack  Rutherford,  I.  T.  U.  Register 
No.  13744.  Only  standard  style  book  pub¬ 
lished.  Price  $1.00.  Arts  and  Craft  Press, 
Kalamazoo,  Michigan. 


I  WE  CONNECT  THE  WIRES  ? 

lUANAGER  AND  AUDITOR, 
*  now  assistant  genera]  man¬ 
ager  large  daily  (since  1919), 
seeks  responsible  position  any¬ 
where  in  the  United  States. 
Prefers  to  invest  in  stock  of 
the  company.  Has  done  con¬ 
siderable  travelling.  Expert 
buyer  of  newsprint.  Eleven 
years’  previous  auditing  experi¬ 
ence.  Age  36.  Married.  Uni¬ 
versity  and  Wharton  School  of 
Business  Administration.  Our 
No.  1054. 


Fernald's  Exchange. Inc 

Thibd  NatX  84.00..  Sprinofielo,  Mass. 


NEW  ARKANSAS  DAILY 

El  Dorado  Evening  Times  Launched  by 
News  Publishing  Company 

The  El  Dorado  (Ark.)  Evening  Titnes, 
,Tn  afternoon  newspaper  publishe(l  by  the 
News  Publishing  Company,  which  pub¬ 
lishes  the  Ncivs,  morning  newspaper, 
made  its  apixiarance  this  week. 

The  Times  was  established,  according 
to  the  piiMishers,  “that  the  entire  news¬ 
paper  field  might  be  serve<l  more  fully”. 
El  Dorado  has  been  without  an  afternoon 
paper  since  the  failure  of  last  year  of  the 
T  rihune. 

The  new  paper  carries  a  full  leased 
wire  of  the  Associated  Press,  and  feature 
and  syndicate  matter. 

C.  .\.  Perry  is  president  of  the  News 
Publishing  Company,  Stanley  Andrews, 
is  vice-president  and  editorial  director  of 
the  two  papers ;  I^wis  C.  Callow,  is  busi¬ 
ness  manager  of  the  two  papers  and 
treasurer  of  the  publishing  company. 
Ployd  Miller,  is  circulation  manager  for 
both  papers ;  R.  Ligon  is  advertising 
manager  for  the  Times  and  Kenneth  Roy, 
advertising  manager  of  the  News. 

Ale.x  Washburn,  formerly  with  the 
News  and  recently  state  editor  of  the 
Lit  lie  Rock  Arkansas  Gacette  comes 
back  to  the  News  as  night  rrianaging 
editor.  Robert  Hays,  former  telegraph 
editor  of  the  News  is  city  editor  of  the 
Times. 


CORRESPONDENTS 


Waakincton  Correspandents. 

Any  paper  which  might  he  interested  in  ob¬ 
taining  a  high-grade  Washington  correspon¬ 
dent  this  fall  at  a  reasonable  rale  is  requested 
to  communicate  with  me.  D.  B.,  2217  Penn- 
tyWania  Avenue,  Washington.  D.  C. 


Two  South  Dakota  Sales 

Fred  C.  Christopherson,  who  has  been 
managing  editor  of  the  Sioux  Falls 
(S.  D.)  Press,  has  bought  the  interest 
of  Charles  H.  J.  Mitchell  in  the  Press 
Company  and  is  now  publisher.  Mr. 
Mitchell  has  purchased  the  Rapid  Ci^ 
(S.  D.)  Journal  and  with  G.  r. 

McCannon  and  E.  F.  Lusk  incorporated 
the  journal  Publishing  Company  with 
$100,000  capital  stock. 


i 
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DOLLAR  *  * 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


wasted  every  year. — B.  A.  T. 

Who’s  the  city’s  most  distant  visitor 


'T'HERE’S  a  mighty  good  story  lying 

Tjf  tctxttjcc  — - ^  dormant  in  ytiur  own  waste  paper 

1  lU'lXL.Ilrvo  basket — “The  Million  Dollar  Waste 

Basket !”  How  much  money  does  the 
postage,  envelopes,  paper,  labor,  and 

^T^Hhl  Los  Angeles  Times  has  inaug-  advertising  carried  on  your  average  dull-  printing  on  discarded  publicity  represent 
^  urated  a  new  and  popular  service  week,  the  prize  being  each  day?  Multiply  your  discarded  space 

for  its  readers,  known  as  “Direct-U.”  once  a  week  for  a  set  period.  The  grafters  copy  by  the  thousands  of  offices 

This  department  will  give  information  should  be  constructive,  telling  why  that  are  following  your  example,  and 

where  readers  can  buy  advertised  trade-  reader  likes  or  dislikes  a  certain  adver-  you  will  realize  it  means  a  big  sum 
marked  goods,  such  as  special  makes  of  tisement,  and  suggestions  for  its  improve-  wasted  every  year. — B.  A.  T. 

gloves,  hats,  furniture,  radio  sets,  autos,  ■'  ixissible.  B.  A.  T.  - 

fwxl  products,  office  equipment,  etc.  Be-  Who’s  the  city’s  most  distant  visitor 

sides  being  an  accommo<lation  to  readers.  Many  newspaper  readers  mail  their  today?  A  Texas  daily  is  running  an  in- 
it  is  appreciated  by  the  retailers  and  ma-  favorite  pai)er  to  relatives  and  friends  in  teresting  front-page  box  feature  under 
terially  helps  national  advertisers  just  some  other  part  of  the  country  regularly,  the  heading  “Today’s  Fartherest  Visitor.” 
entering  the  local  field. —  Harold  J.  Ashe.  In  mt»st  instances  it  is  now  cheaper  for  The  short  story  that  follows  gives  the 

- -  them  to  take  an  extra  subscription  to  the  name  of  the  man  or  woman  registered  at 

The  Dubuque  (la.)  Telegraph-Herald  paper  and  have  it  sent  direct  from  the  a  local  hotel  who  resides  fartherest  away 
obtained  a  number  of  new  subscriptions  office  because  of  the  increase  in  postal  from  the  city,  and  tells  where  he  or  she 
by  giving  newspai)er  service  to  a  number  rates  on  single  newspapers.  An  adver-  lives.  The  story  usually  gives  a  brief 
of  nearby  towns  cut  off  from  civilization  tisement  explaining  this  situation  ought  reason  for  the  visitor’s  presence  in  the 
by  a  great  flood  recently.  When  the  to  pull  subscriptions. — L.  C.  Pratt.  city.— Kuel  McDaniel. 

railroads  went  down,  the  newspaper  hired  -  - 

all  available  trucks,  private  automobiles  The  Sacramento  (Cal.)  Bee  wanted  to  The  Chicago  Daily  News  recently  used 
and  wagons  that  could  navigate  the  sub-  know  how  many  buildings  were  under  a  good  idea  to  stimulate  interest  in  its 
merged  roads,  rushed  its  first  edition  to  constniction  in  that  city.  The  real  estate  si)ort  pages  and  provide  fans  with  peanut 
the  unfortunate  area,  and  filletl  a  page  rnen,  builders  and  contractors  said  it  was  and  soda  water  money.  Under  the  head- 
and  a  half  in  its  second  edition  w’ith  pic-  impossible  to  determine  that  fact  so  the  ing,  “Did  You  See  That  Play?”  the 
tures  of  flfK>d  damage.  Samples  were  Hee  set  three  staff  men  at  work  to  can-  News  carried  the  following  announce- 
distributed  and  followed  up  by  .solicitors,  vass  the  city  while  the  advertising  depart-  ment:  “If  you  go  to  the  ball  park  and  the 
— \\  m.  J.  Arndt.  ment  obtained  sufficient  ads  to  put  over  chances  are  you  do  go,  you  often  see 

- -  .  a  Sacramento-Forward  edition  on  ten  plays  that  interest  you.  The  Daily  News 

The  Dayton  Master  PlumlK'rs  .Associa-  pages.  The  staff  men  listed  every  build-  Sports  Department  will  pay  $10  each 
ti«)n  recently  began  a  series  of  adver-  ing  under  construction,  giving  location,  week  to  the  fan  who  best  describes  what 
tisements  in  the  Dayton  (O.)  Sunday  owner’s  name,  contractor,  price,  classifi-  he  believes  to  be  the  best  play  of  the  week 
Journal  to  run  for  52  Sundays.  This  cation  and  stage  of  completion.  Each  at  the  local  big  league  or  the  semipro 
campaign  was  sold  by  calling  upon  in-  distinct  subdivision  or  district  of  the  city  parks.”  In  smaller  towns,  the  stunt 
dividual  mnibcrs  of  the  .Association  and  was  given  a  story  on  its  development  fol-  might  be  modified  to  the  extent  of  giving 
will  amount  to  a  nice  piece  of  business  lowing  by  the  list  of  buildings  for  that  away  tickets  to  the  league  games  instead 
within  a  year’s  time  for  the  newspaper  section.  The  lists  filled  the  largest  part  of  cash.  Two  $1  tickets  would  be  almost 
as  well  as_  the  Master  Pluml>ers.  The  of  the  section  and  provided  material  for 

National  Trade  Extension  Bureau  of  lead  development  stories.  The  staff  men  — — 

Evansville,  Ind.,  co-operated  in  selling  found  $12,000,000  of  construction  under 

the  .Association  on  co-operative  adver-  way  and  bv  the  lists  were  able  to  prove 

tising,  even  to  the  extent  of  furnishing  (he  fact.  Far  from  proving  space  wasters  X  110 

prepared  copy  and  lay-outs.  The  work  the  lists  were  of  interest  to  every  person 

of  the  Bureau  was  purely  missionary  in  the  city  because  they  wanted  to  know  C 

work.  They  make  no  charge  for  their  “who  is  building  that  house”  nearby. — 

services.  It  seems  to  me  that  a  similar  A.  B.  1^  ^ 

campaign  could  be  worked  in  any  city  -  iTlHIlflffCr  S 

where  some  advertising  salesman  is  a  The  For/  IFaync  (Ind.)  AV7ri-.9c»i/»ic/  ~ 

“idugger”  and  will  get  around  and  see  issued  an  eight-page  tabloid  “baby  sec-  TcplAOfiiik 

these  fellows.  Plumbers  rarely  advertise  tion,”  giving  advice  to  mothers  as  to 

and  this  campaign  should  be  the  means  of  the  care  of  their  infants.  Hot  weather  o 

working  the  members  into  regular  ac-  rules,  general  advice  for  feeding,  bath-  O0I*V'1C0 

counts. — J.  Withers.  ing  and  clothing  babies,  and  a  number 

-  of  miscellaneous  hints  fill  about  36  per  Tolls  tBo  atnrv  llavo  v..ii 

The  Union-Davenport  Bank,  when  its  cent  of  the  space.  The  remainder  carries 

new  bank  building  was  completed  ran  a  the  advertising  of  stores  handling  nursery  seen  the  plans? 

campaign  in  which  each  piece  of  copy  articles,  a  street  railroad  offering  facil- 

showed  a  picture  of  the  building,  told  its  ities  for  oj^n-air  frolics,  a  hardware  CL.\RENCE  M.  RUSK 

location  and  then  gave  a  “testimonial”  store  advertising  toys,  several  food  and  CVRVfPF 

from  one  of  the  tenants  as  to  why  that  ice  cream  specialties,  a  dairy,  an  ice  lUE 

tenant  had  rented  space  in  the  new  company,  two  banks,  a  drug  store,  a  chain  tei.kokai’H  Biiii.DiNr; 

building.  The  campaign  will  run  40  shoe  shop,  and  the  city  light  and  power  Harri*.l...ra  P«.nn,. 

weeks,  eight  inches  a  week.  And  _  this  works.  Advertising  totalled  4.30  out  of  ^ 

is  in  addition  to  the  bank  advertising  680  inches  in  the  section.— H.  J.  Rohrbach.  _ 

and  regular  small  classified  space. — De.A.  _ 


as  acceptable  to  the  average  rabid  fan  as 
$10.— Cieorge  Lemon  Sugg. 

The  New  York  World  announces 
every  Saturday  and  Sunday  the  church 
services  (and  the  name  of  the  minister) 
to  be  covered  for  the  Monday  editions. 
.As  a  result  of  this  often  exclusive  news 
features  are  picked  up  that  otherwise 
would  have  been  lost. — DeArmand. 

MV  IDEA  OF  A 

wonderful  job  15  ] 

WASHING  FOR  A 
SOUTH  3EA  J 
^SLAND  FAMILY ^ 


The 

(Classified 

Manager’s 

Release 

Service 

Tells  the  story.  Have  you 
seen  the  plans? 

CLARENCE  M.  RUSK 
SERVICE 

TEI.EOKAI'H  BlIlI.DINr, 

Harrisburg  Penna. 


Your  advertisers  will  appreciate  the  in¬ 
formation  obtained  through  an  “ad  criti¬ 
cism”  contest,  while  the  contest  will  also 
.serve  to  draw  more  attention  to  the  ad- 
verising  columns.  Just  offer  «  certain 
prize  for  the  best  letter  of  criticism  of 


FvS*TTtirtx  mdSuadsyNewpefers 
btcrnational  Newt  Service 
WwU  BoUAie.  Nw«  YoA 


The  Sequel 

“THE  SHEIK” 

E.  mThuU 

It  !■  called 

“TheSONSoftheSHEIK” 

and  has  the  same  quality  of 

Glamorous  Love 

that  made  the  earlier  story 

Go  Like  Wildfire 

Immediate  Release 
Wire  for  Option 

The  McCInre  Newspaper  Syndicate 

373  Fourth  Avsbim,  Nsw  York  City 


[FRAN  CTE~| 
i|f  R  A  N  C  Tl 
R  a  fS  K  J] 

-!•  C  R  A  C  K  T1 

5  pio-La 

STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 

Father  of  Modern  N- Words  invents  and 
patents  new  popular  tit.  Gel  it  via — 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  SSth  St  NEW  TORE  CITY 


((Jne  of  a  t^ries  of  advertising  jianeU 
sui>plied  to  subscribers.) 

But  Not  Half  So  Wonderful  a  Job  Ai 

ELLA  CINDERS 

the  Delectable  Little  Kitchen 
Slavey,  with  her  hands  in  the 
soapsuds  and  her  head  in  the 
clouds,  is  now  found  ap¬ 
pearing  regularly  in  important 
papers  across  the  country  as 

A  HEADLINE  COMIC  STAR 

“A  Feature  of  the  First  Magnitude” 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Cent.  Mgr. 

150  Nassau  Street,  New  York  City 


A  Dependable 
Means  of 
Increasing 
Classified 
Lineage 

Write  for  Particulars 

Associated  Editors.  Inc. 

440  S.  Dearborn  St.,  Chicago 
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When  Summer  Comes  To 

NEW  ENGLAND 

There  Is  Increased  Population  And  Increased  Wealth 


At  the  present  time,  hundreds  of  thousands  of  vacationists 
are  preparing  to  enter  Neu'  England.  These  people  are 
from  all  over  the  country.  Many  will  come  to  New  England 
and  stay  all  summer ;  others  will  tour  these  six  beautiful  states. 

There  can  be  but  one  result — more  wealth  per  capita  and 
greater  buying  power. 

New  England  people,  running  true  to  form  as  to  thrift 
and  ability  to  improve  every  opportunity,  have  provided 
splendid  roads,  many  quaint  stopping  places  and  resorts, 
while  history  has  aided  nature  in  making  New  England  a 
place  well  worth  visiting. 

To  these  hundreds  of  thousands  of  people,  the  daily  news¬ 
paper  conveys  the  news  of  political  and  commercial  life. 
To  these  readers  the  newspaper  is  the  all-important  and 
influential  medium  of  sales  promotion. 

The  daily  newspapers  of  New  England  have  the  call. 
Their  local  flavor  keeps  them  close  to  the  hearts  of  New 
Englanders,  the  world  news  makes  them  necessary  to  the 


visitors. 


The  accompanying  list  will  furnish  an  unparalleled 
choice  of  result-producing  newspapers. 


MAUACHUBETTB 


Population.  S.(6S.SM 
Clron-  1.500 


’’Attleboro  Bun . 

- (E) 

Ciren- 

Ution 

6.661 

“Boston  Oloba  . 

.(MAE) 

884.601 

“Boston  Olobe  . 

. (B) 

831.881 

“Boston  Transcript . . . . . 

. (E) 

34.663 

“Boston  Post . 

....(M) 

378.878 

“Boston  Post . 

. (S) 

869.336 

Elver  Herald  .... 

. (E) 

16.978 

“Fitchburg  Bentinel  .... 

. (E) 

11.788 

“KayarhiU  Oazette . 

. (E) 

16.789 

ItLynn  Item  . . 

. (E) 

16  610 

HLowall  Couriar-Citisen 

a-'d 

Evaning  Leader . 

..(MAE) 

81.807 

“New  Bedford  Standard  Mercury 

(MAE) 

83.116 

“New  Bedford  Sunday  Standard 

(SI 

87.668 

“North  Adams  Transcript... (E) 

9.691 

“Balsa  News  . 

. (E) 

81.886 

Oetette  .... 

. (E) 

8.896 

‘•WoTOOitor  Toloprnm-Oaxotto 

(MAE)  Bl.lTT 
"Woreoatw  Bnndar  Tolocnm  (B)  51.784 


MAINE— PopaUUon,  768.014 

Ciren-  8,600 

Ution  linoo 

**Auruotn  Kenneboc  Journal  (M)  11.388  .06 

ttBaapor  Daily  Commarolal.  .(E)  83.168  .06 

’'Portland  Ezpraat  . (B)  89,546  .10 

’’Portland  Talacram  . (B)  88,977  ,10 

(Bnnday  Edition  Expraaa) 

NEW  HAMPBHIBE— PopuUtlon.  443.683 
’’Canoord  Monitor-Patriot. ..  (E)  6.868  .0376 

ttKoono  Sontinal  . (B)  3,778  .OM 

’’Manohoater  Union  Loadar 

(MAE)  89.698  .13 

RHODE  IBLAND— PopnUtion.  604.397 

ttHowport  Daily  Mawa . (B)  6.878  .0886 

nPawtnekot  Timaa  . (B)  86.981  .07 

ttProridanoo  Bulletin  . (E)  66.674  .17  i 

ttProridenea  Journal  . (M)  86.668  .10 

ttPmeidaneo  Jonmal  . (S)  63.549  ,16 

’’Proridaneo  Newt . (E)  87.006  .07 

ttProeidenoe  Tribune  . (E)  88.811  .10 

’’Weotarly  Bon  . (BAB)  4.667  .006 

’’Woonsocket  Call  . (E)  14.076  .06 

TERMONT— Population.  868.488 

’’Barre  Timaa  . (E)  7.181  .03 

ttBenninyton  Banner  . (B)  8,104  .0186 

’’BnrUnoton  Proa  Prana . (M)  18.167  .06 


Ciren-  9,500  10,i 

lation  lines  li 

’’Rutland  Harald  . (M)  10,878  .04  .0 

”St.  Jaknibury  Caledonian-Reoonl 

(E)  4,046  .0814  .0 

CONNECTICUT— PopnUtion,  1,380,631 
’’Bridgeport  Poet-Telegram 

(EAM)  44,881  .16  .1 

’’Bridgeport  Poet . (S)  80,910  .10  .1 

’’Hartford  Conrant  . (M)  88,469  .06  .0 

’’Hartford  Oourant  . (B)  68,769  .11  .1 

ttHartford  Times  . (E)  49,666  .18  .1 

’’Meriden  Record  . (M)  7.606  .046  .0 

’’Middletown  Prase  . (E)  8.839  .0386  .0 

ttNew  Haren  Register.... (EAB)  43.196  .18  .1 

’’New  London  Day . (E)  11,761  .06  .0 

ttNorwioh  BuUetin  . (M)  18.698  .07  .0 

••Norwalk  Hour  . (B)  6,073  .04  .6 

ttBonth  Norwalk  Bentinel. , .  (E)  4,416  .086  .0 

••Btamford  Adrocate . (E)  9,867  .06  .0 

’•Watarbnry  Republican  American 

(MAE)  83.467  .06  .0 

••Watarbnry  Republican  ....(B)  15,078  .00  .0 

••A.  B,  C.  Publishers’  Statamant,  March  81,  1985. 
ttOcyamment  Btatement,  March  81,  1986. 

(B)  Conbination  -ate  Dally  Jenmal  and  Era.  Bulletin. 


First  In  National  Advertising 

New  York  Evening  Newspapers 


During  the  first  six  months  of  1925, 
as  well  as  during  the  year  1924,  The 
New  York  Sun  published  far  more 
National  Advertising  than  any  other 
New  York  evening  newspaper. 


280  Broadway 


New  York 


